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She  doesn’t  miss  a  single  thing. 

Singles  in  the  San  Francisco  Bay  Area  have  more  fun.  That’s  because 
they  follow  the  singular  advice  of  Ruthe  Stein. 

In  her  popular  weekly  column,  First  Person  Singular,  Ruthe  tells 
them  to  get  out  of  the  house  and  enjoy  their  single  status.  “The  world, 
after  all,  is  not  Noah’s  Ark,”  she  says.  “You  don’t  have  to  be  in  pairs  to  be 
allowed  in.” 

While  making  singles  feel  good  about  going  solo,  Ruthe  also  keeps 
them  up  to  date  on  how  to  meet.  Her  message:  Either  way,  you’re  OK. 

Now  that  First  Person  Singular  is  being  syndicated,  readers  all  over 
the  country  and  in  Canada  will  be  able  to  get  the  message. 

We’re  especially  proud  we  singled  her  out  first. 

^an  ^raadsto 

Great  people  make  a  great  paper. 
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GOSS' 

FLEXOLINER 


PERFORMING  DAILY  IN  MODESTO 


The  Modesto  Bee  has  raised  the 
curtain  on  a  new  world-class  per¬ 
former,  the  Goss  Flexoliner  press. 

Serving  an  affluent  and  quality¬ 
conscious  market  of  readers  and 
advertisers,  The  Bee  needed  a 
press  that  would  deliver  vibrant 
flexographic  color  and  consis¬ 
tent  print  quality.  The  Flexoliner 
press  is  meeting  these  demands, 
without  compromising  produc¬ 
tivity  or  ease  of  operation.  Its 


stacked-couple  configuration  lets 
you  put  color  where  you  want  it 
without  sacrificing  paging.  Its 
modular  design  lets  you  expand 
to  increase  color  and  paging. 
And  its  advanced  automation 
simplifies  setup,  provides  unit 
protection  and  delivers  cost  effi¬ 
cient  operation. 

We  worked  closely  with  The 
Bee,  coordinating  all  training  and 
installation,  to  bring  the  Goss 


Flexoliner  press  on  edition.  We 
can  do  the  same  for  you.  For  infor¬ 
mation,  contact  Goss  Newspaper 
Products,  3100  South  Central 
Avenue,  Chicago,  Illinois  60650 
312/656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 


AerospacelElectronics/Automotive 
General  Industries/A-B  Industrial  Automation 
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'They  handed  out  the  Pulitzer  Prizes 
the  other  day  and,  once  again,  I  didn't 
get  one.  Now  I  know  exactly  how 
Bob  Hope  felt  all  those  years."  i 
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MAY 

6- 7— Society  of  Professional  Journalists  Distinguished  Service  Awards 

Conference,  Nashville,  Tenn. 

7- 9— Ohio  Circulation  Managers  Association,  New  Market  Hilton  Hotel, 

Canton. 

7-11 — International  Press  Institute,  Hotel  Intercontinental,  Berlin. 

10 — Foundation  for  American  Communications,  Conference  for  Journal¬ 
ists;  Fear,  Trust  and  Acceptable  Risk:  New  Challenges  for  the  Public 
and  the  Press,  National  Press  Club,  Washington,  D.C. 

10-12— Newspapers  in  Education,  Conference,  Fairmont  Hotel,  Dallas. 
10-12— Northwest  International  Circulation  Executives,  Conference,  Shera¬ 
ton  Cavalier,  Calgary,  Alberta. 

12-14 — Pittsburgh  Conference,  Sponsored  by  the  Pittsburgh  Press,  Airport 
Marriott,  Pittsburgh. 

12-14 — Ontario  News  Photographers  Association,  Convention,  London,  Ont. 
14-16— National  Society  of  Newspaper  Columnists,  Ramada  Inn,  Mystic, 
Conn. 

14-17 — International  Newspaper  Financial  Executives,  Marriott's  Harbor 
Beach  Hotel,  Ft.  Lauderdale. 

17- 20 — Association  of  Alternative  Newsweeklies,  Hollywood  Roosevelt 

Hotel,  Los  Angeles. 

18- 21 — National  Cartoonists  Society  Reuben  Awards  Weekend,  Royal  York 

Hotel,  Toronto. 

21-24 — New  England  Association  of  Circulation  Executives,  Spring  Confer¬ 
ence,  Portsmouth  Sheraton  Hotel,  Portsmouth,  N.H. 

21-24 — New  York  State  Circulation  Managers  Association,  Conference, 
Castle  Inn,  Orlean,  N.Y. 

30-6/2— International  Newspaper  Marketing  Association,  J.W.  Marriott  Hotel, 
Washington  D.C. 

30-6/2— Canadian  Managing  Editors  Conference,  Saint  John,  New  Bnjns- 
wick. 

31  -6/4 — Association  of  American  Editorial  Cartoonists,  Convention,  Sheraton 
Islander,  Newport  Beach,  R.l. 

SeminarsIWorkshopsIClinics 

MAY 

4-6— NENA,  Workshop,  Managing  the  Weekly  Newspaper,  Mystic  Hilton, 
Mystic,  Conn. 

7-10— ANPA  Foundation  Seminar,  Newsroom  Management,  Fort  Lauder¬ 
dale,  Fla. 

7- 13— American  Press  Institute,  Feature  and  Lifestyle  Editors,  Reston,  Va. 

8- 10— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Workshop,  Omni 

Georgetown  Hotel,  Washington,  D.C. 

8-12 — ANPA,  Management  Introduction  to  Newspaper  Technology,  Semi¬ 
nar,  The  Newspaper  Center,  Reston,  Va. 

10-12 — ANPA,  Compensation  Planning  and  Administration  for  Newspapers, 
Workshop,  Palmer  House,  Chicago. 

10- 11 — Inland  Press  Association,  Small  Newspaper  Seminar:  Economic 

Survival,  Hyatt  Regency  O'Hare  Hotel,  Chicago. 

11- 12 — Inland  Press  Association,  Seminar,  Keeping  the  Family  Business 

Healthy,  Hyatt  Regency  O'Hare  Hotel,  Chicago. 

11-13 — Southern  Short  Course  (Photography),  Charlotte,  N.C. 

12 — ANPA,  Benefits  Planning  and  Administration  for  Newspapers,  Chi¬ 
cago. 

14-17 — SNPA  Foundation  Seminar,  Budgeting/New  Revenue  Sources, 
Greenville,  S.C. 

14-24 — The  Poynter  Institute  for  Media  Studies,  Management  Center:  Media 
Leadership,  St.  Petersburg. 

19- 20 — North  Carolina  Press  Association,  Advertising  Seminar  &  Contest, 

Guest  Quarters,  Charlotte. 

21-23— SNPA  Editorial  Clinic,  Atlanta. 

21-24 — SNPA  Foundation  Seminar,  Basic  Computer  Graphics,  Memphis, 
Tenn. 

21-26— The  Poynter  Institute  for  Media  Studies,  Writing  Center:  Poynter 
Teaching  Fellowship,  St.  Petersburg. 

24-25 — NENA,  Workshops,  Effective  Newswriting.  Locations:  May  24,  Low¬ 
ell  (Mass.)  Hilton  and  May  25,  New  London  (Conn.)  Radisson  Hotel. 
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By  Doug  Borgstedt 
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About  Awards 


National  Journalism  Writing  Award.  Susan  Ager  of  the 
Detroit  Free  Press  has  won  the  $1,000  1989  National 
Journalism  Writing  Award  presented  by  Ball  State  Uni¬ 
versity  and  Nixon  Newspapers  Inc.  for  her  article  about  a 
couple  dealing  with  the  testing  process  for  children  of 
parents  with  Huntington’s  Disease,  which  appeared  in  the 
Free  Press’  magazine. 

1989  Ehrenreich-NPPF  Scholarships.  Five  student  jour¬ 
nalists  have  each  been  awarded  $  1 ,0W  J oseph  Ehrenreich- 
National  Press  Photographers  Foundation  Scholarships  in 
1989. 

They  are:  Jeffrey  D.  Allred,  Univ.  of  Utah,  Salt  Lake; 
Thomas  W.  Broening,  Indiana  Univ.,  Bloomington;  Jua- 
nito  Holandez  Jr.,  Cal.  State  Univ.,  Long  Beach;  Janet 
Anne  Jarman,  Univ.  of  North  Carolina,  Chapel  Hill;  and 
Donald  A.  Leach,  Cal.  State,  Long  Beach, 

The  awards  were  provided  by  Mrs.  Amelia  Ehrenreich 
in  honor  of  her  late  husband  Joseph,  a  camera  importer. 
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I  Represented  by  Tribune  Media  Services 

IX'Roticiit  Ufattoce'a _ 

TWEEN  12&20 


Aimrica's 
Favorite  Column 
for  Teenagers 


Six  times  a  week  in  a  column  written  for 
and  about  teenagers,  Dr.  Robert  Wallace 
responds  with  honest,  sensible,  gentle 
advice  to  teens’  questions  about  the  Wl^i 

important  issues  that  concern  them: 
relatbnships,  parents,  school,  health^jpQ^g 

F%rents  as  well  as  teenagers  turn  to 
Dr.  Wallace  and  trust  his  sound  advice^ 

A  former  teacher  and  high  school  principal,^ 

Dr.  Wallace  has  been  writing  the  popular  ^ 
“Tween  1 2  &  20"  nearly  1 3  years.  # 

Currently  in  mote  than  1 00  newspapers, 

“Tween  1 2  &  20%  thbmosX  respected 

teen  advice  columrrfoday. 

a 


For  more  information  and  rates,  call  Jc^lAatthews 


Tribune  Media  Services 
Robert  S.  Reed,  President/CEO 

64  East  Concord  Street  •  Orlando,  Florida  32801  •  800/322-3068  •  407/839-5600 


IN  BRIEF 


Kifner  remembers 
Anderson  at  awards 

A  New  York  Times  reporter  paused 
during  an  awards  ceremony  in  Cincin¬ 
nati  on  April  5  to  pay  tribute  to  Terry 
Anderson,  the  Associated  Press  chief 
Middle  East  correspondent  held  hos¬ 
tage  in  Lebanon. 

Anderson,  a  native  of  Loraine, 
Ohio,  was  taken  captive  by  Arab  ter¬ 
rorists  in  Lebanon  in  1985.  He  is  in  his 
fifth  year  of  captivity. 

John  Kifner  received  an  award 
from  the  Scripps  Howard  Foundation 
for  human-interest  writing  for  his  cov¬ 
erage  of  Palestinian  riots  in  the 
occupied  West  Bank.  Kifner  paused 
before  the  crowd  of  400  people  as  he 
accepted  his  award  to  pay  tribute  to 
Anderson  as  a  journalist  and  a  friend. 

“Terry  was  there  because  he  was 
dedicated  to  what  he  is  doing,”  said 
Kifner,  who  worked  with  Anderson  in 
Beirut  before  his  March  1985  kidnap¬ 
ping. 

“We  talked  about  whether  we 
should  leave,  but  Terry  said  his  dedi¬ 
cation  as  bureau  chief  and  to  the  story 
was  such  that  he  could  not  leave,” 
Kifner  said. 

—  AP 

Exhibit  to  dispiay 
Fiorida  front  pages 

Front  Page  Florida,  an  exhibit  of 
front  pages  from  about  80  of  the 
state’s  newspapers,  will  go  on  display 
at  the  Museum  of  Florida  History  in 
Tallahassee  May  3. 

The  exhibit  was  developed  by  the 
Florida  Society  of  Newspaper  Edi¬ 
tors  in  conjunction  with  the  museum 
and  10  participating  newspapers. 

The  exhibit  will  also  be  shown  at 
the  FSNE  convention  this  summer 
and  will  go  on  a  10-city  tour  around 
the  state  after  it  closes  at  the  museum. 
The  final  schedule  is  still  being 
worked  out. 

Peter  Zollman,  regional  director/ 
South  for  United  Press  International, 
is  the  exhibit’s  coordinator. 

Link  House  to  buy 
the  Want  Ad  Press 

Link  House  Publications  pic,  a  sub¬ 
sidiary  of  United  Newspapers  pic  of 
London,  has  agreed  to  acquire  the 
Want  Ad  Press  Inc.,  publisher  of 
regional  weekly  automotive  and  gen¬ 


eral  merchandise  classified  advertis¬ 
ing  publications  in  New  Jersey. 

The  Want  Ad  Press  will  be  pur¬ 
chased  for  $8  million  for  the  business 
and  $700,000  for  the  property  and 
equipment,  making  the  total  cash  con¬ 
sideration  $8.7  million,  payable  upon 
completion  of  the  transaction  later  in 
1989. 

United  Newspapers  pic  is  a  pub¬ 
lishing  company  with  holdings  in  the 
United  Kingdom  and  the  United 
States,  including  PR  Newswire,  Thal- 
heim  Expositions,  Diversified  Com¬ 
munications,  Gralla  Publications  and 
Miller  Freeman  Publications. 

Chicago  Tribune 
offers  tours 
of  print  piant 

The  Chicago  Tribune  is  offering 
tours  of  its  Freedom  Center  produc¬ 
tion  plant  every  weekday,  six  times  a 
day. 

A  maximum  of  50  visitors  can  be 
accommodated  on  the  tours  which 
depart  at  9:30,  10:30  and  1 1:30  in  the 
morning  and  at  1:30,  2:30  and  3:30  in 
the  afternoon. 

The  tours  are  free  and  include  a 
video  presentation  recounting  the  his¬ 
tory  of  the  Tribune  and  providing  a 
look  at  how  it  covers  a  news  story. 

The  video  is  followed  by  a  walk 


through  Freedom  Center,  utilizing  the 
ByWord  radio  system.  The  system 
enables  each  visitor,  who  is  equipped 
with  a  radio  receiver,  to  hear 
recorded  messages  at  seven  listening 
zones  along  the  tour. 

Among  the  highlights  of  the  tour, 
which  takes  about  45  minutes,  are 
overviews  of  the  pressroom  and  pack¬ 
aging  area. 

Newspaper  fishing 
guide  is  expanded 

Although  it  began  as  a  promotional 
effort  to  attract  readers  to  Jay  Mun- 
dy’s  outdoors  columns  in  the  Daily 
PressITimes-Herald  of  Newport 
News,  Va.,  Gone  Fishin’,  The  An¬ 
gler’s  Guide  to  Hampton  Roads  has 
evolved  from  a  pocket-sized  guide  to 
a  magazine-style  format,  with  adver¬ 
tising,  distributed  in  both  newspapers 
and  at  military  posts,  tourist  centers, 
sporting  goods  stores  and  fishing  and 
marine  outlets. 

Literacy  workbook, 
job  guide  given  out 

More  than  a  million  copies  of  an 
adult  literacy  workbook  and  a  youth 
employment  guide  have  been  distrib¬ 
uted  throughout  New  York  City  by 
New  York  Newsday. 


Dressed  in  his  tuxedo,  Rochester  (Minn.)  Post-Bulletin  carrier  John  Kreider- 
mocher  might  hove  been  doing  a  testimonial  for  low-rub  ink,  but  in  actuality 
bridegroom  Kreidermacher,  with  some  help  from  his  groomsmen,  delivered  his 
route  on  his  wedding  day  after  a  replacement  carrier  canceled  out.  From  left 
to  right  are:  Dave  Otomo,  Shannon  Abbott,  Kevin  Kearney,  Kreidermacher, 
Dustin  Abbott  (in  background),  Winston  Stellner  and  Troy  Hogan. 

Photo  by  Jerry  Olson 
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Once  this  man  held 
a  flaming  torch. . .now 
he  wants  to  hold  office . . 

\bu’re  an  editor.  One  of  your  reporters  learns  that  a  eandidate  for  public 
office  once  was  a  member  of  the  Ku  Klux  Klan.  But,  on  further  investigation, 
she  finds  out  that  the  man  was  actually  a  federal  informant. 

Tb  reveal  his  name  could  mean  death  for  him  and  his  family.  Do  you  print 
the  whole  story?  Part  of  it?  Or  suppress  it? 

As  reported  in  FineLine,  this  real  life  ethical  dilemma  raises  tough 
questions  about  the  right  of  privacy  and  the  public’s  right  to  know. 

If  you’ve  faced  similar  situations,  FineLine  would  like  you  to 
share  them  with  us  and  your  colleagues. 

And  we'll  pay  you  S5(X)  for  every  accepted  article. 

For  more  information  on  how  you  can  be  a  contributor  or  to 
subscribe  contact ... 


The  Newsletter  On  Journalism  Ethics 
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Survey  results  no  surprise 

The  results  of  the  national  survey  of  24,000  voters  conducted  for 
the  seven  Regional  Bell  Operating  Companies  {E&P,  April  22,  Page 
90)  —  that  the  public  wants  further  deregulation  of  the  phone  com¬ 
panies  so  that  they  can  provide  more  and  more  information  ser¬ 
vices  —  should  come  as  no  surprise. 

The  Baby  Bells  found  out  what  they  expected  to  find  out  —  that 
their  lobbying  and  propaganda  efforts  are  paying  off.  They  also  found 
out  that  anti-newspaper  feelings  would  react  in  their  favor;  that  is 
particularly  so  when  the  denial  of  additional  telephone  information 
services  is  equated  with  the  need  to  protect  newspaper  advertising 
volume.  And,  as  ANPA  President  Jerry  Friedheim  said,  poll  re¬ 
sponses  depend  on  what  the  questions  are  and  how  they  are  asked. 

Contrary  to  the  Bell  poll,  ANPA  has  found  out  that  “a  vast  major¬ 
ity  of  Americans  and  their  elected  representatives  continue  to 
answer  ‘no’  to  the  question:  Do  you  want  telephone  monopolies  which 
own  and  control  the  lines  into  your  home  or  business  also  to  own  and 
control  the  information  that  can  flow  to  you  over  those  lines?”  It  is  as 
simple  as  that,  and  dragging  advertising  into  it  is  creating  a  red 
herring.  We  wonder  what  the  results  would  have  been  had  Bell 
researchers  asked  that  simple  question. 

E&P  pointed  out  editorially  Nov.  5,  1988;  “The  Bell  operating 
companies  that  were  spun  off  by  the  federal  court  in  the  decision 
which  dismantled  AT&T  are  now  trying  to  do  with  the  help  of 
Congress  what  the  court  decree  has  specifically  prohibited,”  which  is 
to  “engage  in  electronic  publishing  through  ownership  or  control  of 
information  transmitted  on  their  own  lines.”  Resolutions  to  accom¬ 
plish  this  have  been  introduced  in  the  House  and  Senate  as  forerun¬ 
ners  of  legislation  expected  this  year. 

Three  conclusions  should  be  drawn:  1.  Lobbyists  and  propagan¬ 
dists  for  the  Bell  companies  are  being  more  persuasive  than  those  for 
newspapers;  2.  Newspapers  should  no  longer  consider  “lobbying”  a 
dirty  word;  3.  Newspapers  individually  should  join  their  associations 
in  an  all-out  campaign  to  instruct  their  readers  and  members  of 
Congress  as  to  just  what  this  argument  is  all  about.  If  they  don’t. 
Baby  Bell  will  prevail. 


George  Washington’s  inauguration 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 
with  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 
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Celebration  this  weekend  (April  30)  of  the  200th  anniversary  of 
George  Washington’s  inauguration  as  the  first  president  of  the  Un¬ 
ited  States  gives  us  an  opportunity  once  again  to  call  attention  that 
Congress,  in  its  infinite  wisdom,  euchred  George  out  of  the  honor  due 
him  when  it  made  his  birthday  on  Feb.  22  into  a  three-day  holiday 
weekend  under  the  name  of  Presidents’  Day,  supposedly  honoring  all 
presidents. 

Certainly  the  man  who  led  his  country  through  the  Revolutionary 
years  and  served  as  its  first  president  is  worth  more  honor  than  we 
have  given  him.  If  Congress  is  not  willing  to  admit  its  colossal 
mistake,  then  let  it  make  amends  by  observing  his  inauguration 
nationally. 


INDEX  TO  ISSUE 


Advertising . 38 

Awards . 2 

Calendar  2 

Campus  Journalism . 40 

Classified  ads . 63 

Editonals . 6 

Fourth  Estate . 2 

Legal  43  54  56 

Letters  7 

News  Tech . 46 

Newspeople  in  the  news . 32 

Shop  Talk  at  Thirty . 72 

Syndicates . 58 


Microfilm  copies  of  Editor  &  Publisher  are  available  in  16mm 
microfilm,  35mm  microfilm  and  105mm  microfiche  from: 
Universily  Microfilms  Intemalional,  300  North  Zeeb  Road, 
Ann  Arbor,  Ml  48106. 


6 


EDITOR  &  PUBLISHER  for  April  29,  1989 


Letters  to  the  Editor 


Warns  against  rushing  into  vaiue  added  program 


High  scores  for  John  T.  Mennen- 
ga’s  March  18  “Shop  Talk  at  Thirty” 
article,  “  ‘Value  added’  adver¬ 
tising  —  the  latest  buzz  words.” 

Considering  the  pressure  of  com¬ 
petition  and  the  demands  of  advertis¬ 
ers  for  improved  services,  newspa¬ 
pers  must  take  a  more  aggressive  mar¬ 
keting  approach  if  they  are  to  protect 
and  build  their  sales,  revenue  and  cus¬ 
tomer  base.  However,  there  are  a  few 
caveats  worth  mentioning  before 
publishers  rush  pell-mell  into  the 
“value  added”  arena. 

Caveat  1  —  Despite  many  bene¬ 
fits,  value  added  may  not  be  for  news¬ 
papers  who  have  yet  to  move  from  a 
production-driven  to  market-driven 
orientation.  Without  guidance,  the 
distance  from  production-driven  to 
market-driven  to  value  added  may  be 
too  difficult  to  traverse  for  unenlight¬ 
ened  publishers. 

Why  market-driven?  When 
publishers  talk  about  success  they 
usually  talk  in  terms  of  linage,  circula¬ 
tion,  revenue  and  profit.  Yet  many 
publishers  do  not  understand  that 
these  measurements  are  determined 
not  by  the  product  or  the  people  who 
produce  the  product.  They  are  deter¬ 
mined  by  customers.  Hence,  the  need 
for  a  market/customer  driven  orienta¬ 
tion. 

Caveat  2  —  Value  added  seems  to 
work  best  when  married  to  a  com¬ 
prehensive  QCS  program  (quality 
customer  service).  The  purpose  of 
QCS  and  value  added  is  to  assure  that 
customer  needs,  wants  and  expecta¬ 
tions  are  met  and,  whenever  possible, 
exceeded. 

Recognizing  that  attracting,  selling 
and  keeping  customers  is  a  function  of 
meeting  and  exceeding  customer 
expectations,  it  follows  that  QCS  and 
value  added  can  give  newspapers  the 
competitive  advantage  they  need  to 
get  a  bigger  share  of  local  ad  dollars 
and  profits. 

Caveat  3  —  QCS  and  value  added 
will  require  changes  in  how  a  newspa¬ 
per  and  its  people  think  and  do  busi¬ 
ness.  This  implies  that  newspapers 
must  adopt  programs  focused  on 
satisfying  the  needs  of  customers 
rather  than  the  needs  and  conve¬ 
niences  of  the  organization.  Unfortu¬ 
nately,  this  may  cause  problems  with 
department  heads  who  would  rather 
fight  than  switch. 

Caveat  4  —  Publishers  may  be  well 
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advised  to  examine  closely  the  com¬ 
petitive  advantages  of  success  and  the 
possible  risks  of  failure  before  imple¬ 
menting  value  added  services. 

“A  privilege  once  given  becomes  a 
right.”  Once  implemented,  the  value 
added  offer  may  be  something  the 
newspaper  may  need  to  live  with 
despite  non-performance  and  the  cost 
of  the  service. 

Here  are  just  a  few  questions 
publishers  may  want  answered  before 
implementing  a  Quality  Customer 
Service  and  value  added  program; 

1.  How  do  we  disappoint  the  cus¬ 
tomers? 

2.  What  is  the  prevailing  attitude  of 
customers  toward  the  quality  of  our 
products,  people,  programs  and  ser¬ 
vices? 

3.  What  are  we  doing  or  not  doing 
that  causes  us  to  lose  customers? 

4.  What  is  the  competition  doing 
that  causes  us  to  lose  customers? 

5.  What  QCS/value  added  pro¬ 
grams  will  best  meet  the  needs  of 
these  customers? 

6.  What  benefits  is  the  newspaper 
likely  to  gain  by  offering  these  ser¬ 
vices? 

7.  How  will  results  be  measured? 

Make  no  mistake  about  it,  as  IBM, 

Hewlett-Packard  and  other  top  com¬ 
panies  have  proved,  QCS  and  value 


added  can  increase  sales,  decrease 
costs  and  build  profits.  Lest  anyone 
get  the  wrong  idea,  the  purpose  of  this 
writing  is  not  to  dissuade  publishers 
from  embracing  QCS  and  value 
added.  Only  to  help  them  prepare 
more  successfully  for  it. 

George  Hoover 

(Hoover  is  owner  of  Management 
Consulting  Services,  a  Charlotte, 
N.C.-based  firm  specializing  in  devel¬ 
oping  sales  and  profit  performance 
programs  for  the  newspaper  industry.) 


Senate  committee 
passes  fairness  biii 

The  Senate  Commerce  Committee 
has  approved  a  bill  that  would  require 
broadcasters  to  include  opposing 
views  on  controversial  issues,  while  a 
similar  measure  is  awaiting  action  by 
the  full  House. 

The  new  bill  would  write  into  law 
the  Fairness  Doctrine,  which  was 
repealed  by  the  Federal  Communica¬ 
tions  Commission  in  1987.  The  new 
bill  is  similar  to  a  measure  passed  by 
Congress  in  1987  and  vetoed  by  then- 
President  Ronald  Reagan. 


THE  NEW  WORD 
IN  GRAPHICS 

It's  the  new,  daily  graphics  package  for 
clients  of  The  New  York  Times  News 
Service.  These  Macintosh-to-Macintosh 
computer  graphics  from  the  Times  cover 
everything  from  weather,  business  and 
news  to  science,  features  and  sports. 

For  a  free  trial  and  our  handbook, 
call  John  Brewer  at  (212)  556-1927. 

y  ork 
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Metro  Harrisburg: 
Pennsylvania’s  Top  Market 
in  Retail  Sales  Per  Household! 

As  the  face  of  downtown  Harrisburg  takes  on  a  new  look,  the  growing  suburbs 
of  Pennsylvania’s  capital  market  have  made  metro  Harrisburg  the 
Commonwealth’s  number  one  market  in  retail  sales  per  household. 

According  to  Sales  Management’s  recent  Survey  of  Buying  Power, 
Harrisburg  jumped  from  78th  to  58th  in  national  rank  in  this 
important  barometer  of  a  market’s  retail  activity,  registering  per 
household  retail  sales  of  $19,849  in  1987. 

A  record-breaking  Christmas  season  for  many  Harrisburg  stores  was 
complemented  by  ground-breaking  for  a  new  Hilton  convention  and  hotel 
complex,  a  major  bank  tower  building,  both  part  of  the  downtown’s  famous 
square,  and  the  restoration  of  a  third  of  the  downtown  retail  space  as  part  of 
the  Phase  II  opening  of  Strawberry  Square,  a  shopping-office  complex. 

Reach  this  important  market  by  using  The  Patriot-News  and  Sunday 
Patriot- News.  Our  modern  distribution  center,  featuring  a  Ferag 
inserting  system,  awaits  your  business.  Phone  the  Patriot-News 
(717-255-8203)  or  any  Newhouse  office  for  details. 
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Advice  to  newspapers: 

Explore  telecommunications 


The  overriding  theme  at  this  year’s  ANPA  convention  was  that  newspapers 
must  find  ways  to  use  the  teiephone  to  bring  in  additionai  revenues 


By  John  Consoli 

Newspapers  must  immediately 
begin  investigating  the  possibilities  of 
forming  “partnerships”  with  the 
Regional  Bell  Operating  Companies 
in  the  area  of  audiotex  services  or  run 
the  risk  of  having  these  companies 
form  such  partnerships  with  other 
businesses. 

If  newspapers  remain  reticent  in 
this  area,  they  will  find  their  advertis¬ 
ing  revenues  being  eaten  into  by  more 
aggressive  competitors. 

This  message  is  so  important  to  the 
newspaper  industry  that  it  was  the 
dominant  theme  of  this  year’s  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  convention  in  Chicago. 

Two  different  workshops  and  a 
major  general  session  covered  the 
topic  in  detail.  At  the  general  session, 
no  less  than  the  presidents  of  three 
newspaper  chains  and  two  newspa¬ 
pers  urged  publishers  to  begin  looking 
into  this  area  as  an  alternate  revenue 
source. 

“We  need  to  speak  up,”  said  for¬ 
mer  ANPA  president  George  Wilson, 
president  of  the  Concord  (N.H.) 
Monitor. 

Wilson,  who  is  currently  chairman 
of  the  ANPA  RBOC  Task  Force, 
added,  “We  must  let  the  RBOCs 
know  what  kinds  of  services  we  want 
from  them  to  compete.  We  should  be 
aggressive  in  demonstrating  that  we 
intend  to  be  their  best  customers  in 
the  electronic  age.  But  we  also  must 
make  it  clear  we  expect  them  to  be  a 
neutral  supplier.” 

Currently,  the  RBOCs  are  prohib¬ 
ited  from  offering  electronic  publish¬ 
ing  services  over  their  own  lines. 


George  Wilson 


However,  because  newspapers  and 
other  businesses  have  been  slow  in 
taking  advantage  of  the  telephone 
lines  to  offer  their  services,  there  are 
movements  on  in  Congress  to  dereg¬ 
ulate  to  RBOCs  further  to  allow 
them  to  offer  this  type  of  information 
themselves. 

According  to  Frank  Blethen,  presi¬ 
dent  and  chief  executive  officer  of  the 
Seattle  Times  and  chairman  of  the 
ANPA  Telecommunications  Com¬ 
mittee,  two  U.S.  representatives  may 
soon  introduce  legislation  that  will 
allow  the  RBOCs  to  offer  electronic 


publishing  services  over  their  own 
lines. 

“Meanwhile  in  the  Senate,  it  is 
expected  that  John  Breaux  of  Loui¬ 
siana  may  put  forth  his  own  telecom¬ 
munications  resolution  that  calls  for 
more  RBOC  regulation,”  Blethen 
said. 

An  ANPA  “paper”  offering  an 
overview  of  government  affairs  issues 
of  concern  to  newspapers  points  out 
that  there  is  a  faction  in  Congress  that 
wants  to  reassert  Congress’  role  to  set 
telecommunications  policy  and  lift  in 
part  the  current  restrictions  on  RBOC 
entry  into  manufacturing  and  infor¬ 
mation  services. 

At  the  same  time,  AT&T 
announced  last  week  that  it  will  ask 
the  court  to  lift  the  divestiture  restric¬ 
tion  that  bars  it  from  offering  elec¬ 
tronic  publishing  services. 

Blethen  pointed  out  that  even 
Floyd  Abrams,  the  First  Amendment 
attorney  and  “a  long-time  friend”  of 
the  newspaper  industry,  “has  initially 
supported  Bell  Atlantic  before  the 
U.S.  Court  of  Appeals,  arguing  that 
ANPA’s  diversity  principle  is  uncon¬ 
stitutional.” 

The  ANPA  diversity  principle  calls 
for  the  separation  of  information  con¬ 
tent  from  its  conduit,  using  the  argu¬ 
ment  that  the  RBOCs  could  create  an 
information  monopoly  by  supplying 
electronic  publishing  information 
over  their  own  phone  lines. 

Bell  Atlantic  believes  that  prohib¬ 
iting  an  RBOC  from  controlling  the 
information  that  goes  over  its  lines 
violates  the  telephone  company’s 
First  Amendment  rights. 

(Continued  on  page  10) 


Audiotex 

(Continued  from  page  9) 


In  addition  to  Wilson  and  Blethen, 
the  presidents  of  three  major  newspa¬ 
per  groups  appeared  before  the 
publishers  to  urge  them  to  take  a 
closer  look  at  the  possibilities  of  tele¬ 
communications  as  a  source  of 
revenues. 

They  included  Frank  Bennack  Jr., 
president  and  chief  executive  officer 
of  Hearst  Corp.;  James  Batten,  presi¬ 
dent  and  chief  executive  officer  of 
Knight-Ridder;  and  David  Easterly, 
president  of  Cox  Newspapers. 

“Used  intelligently,  the  telephone 
and  the  computer  can  let  us  recreate 
the  kind  of  personal  relationships  that 
newspapers  used  to  have  with  their 
customers  20  or  25  years  ago,”  said 
Batten.  “I  find  that  prospect  exciting, 
especially  when  I  think  about  using 
technology  to  give  more  satisfaction 
to  the  customer  who  is  at  the  heart  of 
our  business  —  the  reader.” 


See  related  story 
on  Page  13 


Batten  pointed  out  that  for  the  last 
three  years,  consumers  have  spent 
more  on  cable  television  than  they 
have  on  newspapers. 

“The  growth  of  cable  and  videocas¬ 
sette  recorders  demonstrates  that 
consumers  are  willing  to  pay  for 
entertainment,”  he  said.  “But  it  also 
shows  that  they  are  willing  to  pay  for 
media  that  they  believe  deliver  selec¬ 
tivity,  convenience  and  choice.” 

“Ten  years  ago,  many  of  us  feared 
that  technology  would  replace  the 
newspaper,”  Batten  said.  “We  know 
now  that  it  won’t,  but  what  technol- 
ogy  can  do  is  augment  the 
newspaper  —  help  us  do  what  we’re 
doing  better.” 

Batten  said  the  ANPA  task  forces 
that  have  been  working  on  these  tech¬ 
nology  issues  for  the  last  year  are 
“enthusiastic  about  voice  services. 
They’re  friendly  and  cheap.  They 
allow  us  to  tap  the  reservoir  of  good 
will  that  consumers  already  have 
about  using  the  phone.  Moreover,  the 
phone  is  ubiquitous.  It  works  well 
with  print.  We  can  use  it  to  give 
readers  —  and  non-readers  —  more 
choice  ...  to  make  our  information 
more  convenient  and  selective  ...  to 
respond  to  consumer  demands.” 

Batten  stressed  that  other  media 
are  using  telephones  and  computers 
to  provide  advertisers  and  consumers 
with  what  they  want. 

“These  are  threats:  not  to  our  exis¬ 
tence,  but  to  our  pricing  flexibility,  to 


Frank  Bennack 

our  ability  to  finance  the  news  cover¬ 
age  our  communities  deserve  and  we 
want  to  provide.” 

Easterly  stated  that,  given  the  cur¬ 
rent  environment,  “It’s  not  surprising 
that  the  projected  five-year  growth 
rates  for  newspaper  advertising  are  a 
modest  7%.” 

He  cited  the  electronic  yellow 
pages  as  an  area  that  has  eaten  into 
newspaper  ad  revenues. 

“Electronic  technologies  can 
strengthen  our  capabilities  with  com¬ 
puters  and  telephones,  we  can  make 
transactions  with  our  advertisers  and 
our  readers  more  productive,”  he  said. 

Bennack  spoke  on  how  companies 
are  using  computers  and  telephones 
to  bypass  newspapers  in  forging 
direct  links  with  customers. 

“Bypass  is  real,  so  be  alert,”  Ben¬ 
nack  advised.  “It’s  taking  dollars 
from  our  markets.” 

According  to  Wilson,  ANPA  has 
taken  several  steps  to  help  newspa¬ 
pers  participate  in  the  telecommuni¬ 
cations  arena. 


David  Easterly 

•  A  small  ANPA  task  force  has 
met  with  Regional  Bell  Operating 
Company  chief  executives  to  express 
the  newspaper  industry’s  interest  in 
using  new  electronic  services. 

“While  the  RBOC  executives  have 
been  receptive  to  these  association 
efforts,  they  would  rather  be  dealing 
with  each  of  you  —  their  custom¬ 
ers,”  Wilson  said. 

•  ANPA  has  commissioned  a 
strategic  analysis  of  the  RBOCs  to 
learn  how  their  objectives  compare 
with  ANPA’s.  That  analysis,  plus  a 
profile  of  each  of  the  seven  RBOCs, 
will  be  published  later  this  year. 

•  ANPA  will  continue  to  promote 
the  diversity  principle  at  all  levels  of 
government. 

“We’re  not  suggesting  that  news¬ 
papers  match  the  massive  invest¬ 
ments  of  IBM,  Sears  or  Dun  &  Brad- 
street,”  Wilson  said,  “but  .  .  .  there 
are  many  modest,  affordable  steps 
that  any  of  us  can  take  to  provide 
better  service  to  readers  and  advertis¬ 
ers  in  the  telecommunications  area.” 


ANPA  waits  to  take  position 
on  recent  AT&T  proposai 


The  American  Newspaper 
Publishers  Association  has  until  May 
15  to  take  an  official  position  on 
American  Telephone  and  Telegraph’s 
recent  request  to  the  federal  courts 
that  it  be  granted  permission  to  trans¬ 
mit  information  services  over  its  long¬ 
distance  phone  lines. 

According  to  ANPA  senior  vice 
president  Terry  McGuire,  the  organi¬ 
zation’s  telecommunications  commit¬ 
tee  is  in  the  process  of  discussing 
what  the  official  legal  position  of  the 
publishers’  group  should  be. 

AT&T  is  currently  prohibited  from 
offering  such  electronic  publishing 


services  as  the  result  of  a  1982  federal 
court  decision  that  broke  up  the  Bell 
System.  Under  that  decision,  AT&T 
and  the  Regional  Bell  Operating  Com¬ 
panies  are  not  permitted  to  generate 
such  information  to  be  carried  over 
their  phone  lines,  but  they  can  lease 
their  lines  to  other  information  pro¬ 
viders  and  serve  as  the  carrier. 

ANPA  has  an  officially  adopted 
position  —  called  the  diversity 
principle  —  which  calls  for  the  sepa¬ 
ration  of  information  content  from  its 
conduit  and  is  therefore  expected  to 
oppose  the  AT&T  motion. 
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Resuscitating  the  Telegraph 

Conrad  Black  details  turnaround  techniques 
in  purchase  of  London  newspaper 


By  Mark  Fitzgerald 

After  his  speech  was  over  and  while 
greeting  a  long  line  of  executives  at 
the  American  Newspaper  Publishers 
Association  convention,  Canadian 
press  baron  Conrad  M.  Black 
remarked,  “They  wanted  a  barn 
burner.  They  didn’t  get  it.” 

Not  that  the  chairman  and  chief 
executive  officer  of  Toronto-based 
Hollinger  Inc.  hadn’t  roused  the 
crowd  and  drawn  frequent  laughter. 

What  the  ANPA  convention  in  Chi¬ 
cago  mostly  got  from  Black  April  25 
was  a  careful  analysis  of  his  resuscita¬ 
tion  of  the  once-moribund  London 
Daily  Telegraph. 

What  they  largely  missed  —  and 
obviously  expected  —  was  the  kind 
of  furious  attack  on  working  journal¬ 
ists  that  Black  launched  at  last  year’s 
Canadian  Press  dinner  {E&P,  April 
30,  1988,  Page  11). 

At  that  time.  Black  excoriated 
reporters  and  editors,  among  other 
things,  as  an  “imperial  working  press 
that  aspires  to  be  above  the  law”  and 
“capricious  manipulators  of  public 
opinion.” 

In  Chicago,  Black  called  his  invita¬ 
tion  to  speak  at  the  Canadian  Press 
dinner  “the  worst  tactical  error  since 
Stalingrad.” 

Black  also  showed  a  kind  of  mel¬ 
lowing  by  averring,  “It  is  not  true  that 
I  believe  all  journalists  should  be 
drowned  at  birth.” 

In  comments  to  E&P  after  his 
speech.  Black  did  repeat  his  conten¬ 
tion  that  an  ideological  “sameness 
among  journalists”  was  probably 
more  of  a  threat  to  U.S.  editorial 
diversity  than  the  increasing  concen¬ 
tration  of  ownership. 

The  United  States,  he  said,  is 
unlikely  to  have  the  kind  of  concen¬ 
tration  of  ownership  seen  in  Canada, 
where  two  big  chains,  Thomson  and 
Southam,  control  a  majority  of  the 
country’s  newspaper  circulation. 

“I  think  you’re  fine  now,”  he  said 
of  the  diversity  of  U.S.  ownership. 

“And  if  the  concern  is  the  editorial 
control,  well,  Charlie  Brumback 
[president  and  chief  operating  officer 
of  the  Tribune  Co.]  and  Punch 


Conrad  Black 


[Arthur  Ochs  Sulzberger,  chairman  of 
the  New  York  Times  Co.]  —  these 
people  don’t  really  intervene  in  edito¬ 
rial  matters,  I  don’t  think,”  Black 
said. 

Through  his  subsidiary,  American 
Daily  Publishing  Co.,  Black’s  Hollin¬ 
ger  Inc.  has  been  very  active  in  snap¬ 
ping  up  U.S.  newspapers,  especially 
small  papers  in  the  Midwest. 

Black  also  showed  a 
kind  of  mellowing  by 
averring,  “It  is  not  true 
that  I  believe  all 
journalists  should  be 
drowned  at  birth.” 


In  1988,  for  instance,  the  chain 
acquired  another  21  dailies,  giving  it 
55. 

Black  said  his  company  “can’t  jus¬ 
tify  to  ourselves  some  of  the  multiples 
recently  paid  for  newspaper  proper¬ 
ties  in  this  country.  That  is  the  reason 
we  have  bought  a  lot  of  little  newspa¬ 
pers  in  the  United  States.” 

Black  conceded  to  an  ANPA  ques¬ 
tioner  that  he  believed  it  was  “unfair” 
that  his  Canadian  company  could  buy 
American  papers  while  U.S.  firms  are 
prevented  by  law  from  acquiring 


Canadian  publications. 

“While  understandable  for  histori¬ 
cal  reasons,  it  is  simply  not  fair,” 
Black  said. 

He  added,  however,  that  he 
believes  there  is  virtually  no  chance 
the  prohibition  will  be  overturned. 

Black’s  purchases  are  not  confined 
to  North  America,  however,  and  it  is 
his  experience  with  the  London  Daily 
Telegraph  that  formed  the  bulk  of  his 
presentation  to  ANPA. 

When  in  1985  Black  acquired  an 
interest  in  the  Telegraph,  the  paper 
was  in  a  “parlous”  condition,  he  said. 

“The  Telegraph  was  then  suffering 
from  an  over-aged  readership,  anti¬ 
quated  production  techniques,  the 
customary  grotesque  Fleet  Street 
level  of  overmanning,  a  lack  of  com¬ 
mercial  acumen  and  motivation,  and  a 
severely  strained  balance  sheet,”  he 
said. 

While  the  paper  was  then  still  the 
largest-selling  broadsheet  paper  in  the 
Western  world,  it  had  lost  300,000 
circulation  in  the  last  five  years.  During 
this  same  period,  its  two  biggest  com¬ 
petitors  had  increased  circulation,  in 
the  case  of  the  Times  of  London  by 
172,000  copies  and  The  Guardian  by 
150,000  copies. 

Advertising  was  either  growing 
very  slowly  or,  in  the  case  of  classi¬ 
fied,  slipping  considerably. 

At  the  same  time,  the  Telegraph 
was  cannibalizing  itself  to  stay  afloat. 
It  sold  real  estate  at  “risible”  prices 
and  underfunded  its  pension  plans. 
Losses  mounted  at  one  million 
pounds  a  month  and  the  debt-to- 
equity  ratio  was  4-1,  he  said. 

Black  credits  the  paper’s  turn¬ 
around  to  Prime  Minister  Margaret 
Thatcher  as  much  as  to  anyone  in  the 
newspaper  industry. 

Thatcher  turned  around  Britain’s 
rigid  anti-growth  mentality,  he  said. 

Black  approvingly  quoted  writer 
Malcom  Muggeridge’s  description  of 
that  attitude  as  “Britain’s  great  liberal 
death  wish.”  Then  he  turned  toward 
the  New  York  Times’  Sulzberger  and 
said,  “Are  you  listening.  Punch?” 

Despite  Rupert  Murdoch’s  reputa- 
(Continued  on  page  52) 
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Special  treatment 

Experts  advise:  Tomorrow’s  newspaper  employee 
will  need  special  handling  —  but  no  union 


By  Mark  Fitzgerald 

Newspaper  employees  of  the  1990s 
will  need  benefits,  incentives  and  spe¬ 
cial  handling  unimagined  in  past 
decades. 

One  thing  he  or  she  apparently  will 
not  need,  however,  is  union  represen¬ 
tation. 

That  was  among  the  few  things  a 
panel  of  top  newspaper  human-rela¬ 
tions  executives  were  sure  of  during 
seminars  at  the  American  Newspaper 
Publishers  Association  convention 
April  24  and  25. 

With  or  without  a  union,  however, 
tomorrow’s  newspaper  work  force  is 
not  going  to  be  docile,  the  experts  also 
agreed. 

“Society  is  becoming  an  active  par¬ 
ticipant  in  your  compensation 
program  —  like  it  or  not,“  said  Rob¬ 
ert  J.  Greene,  manager  of  compensa¬ 
tion  and  personnel  consulting  for  the 
Big  Eight  accounting  firm.  Touche 
Ross  &  Co. 

“Traditionally,”  he  continued, 
“society  hasn’t  deigned,  as  it  were,  to 
tell  us  what  to  pay  our  people,  but  that 
is  changing  .  .  .  with  comparable 
worth,  affirmative  action,  and  the 
rest.” 

Big  demographic  changes  — 
including  more  dual-career  couples 
with  children  who  need  day  care,  a 
shrinking  young  labor  supply,  and  the 
virtual  disappearance  of  corporate 
loyalty  —  are  responsible  for  some 
changes. 

Then,  too,  the  individual  employee 
has  changed. 

Greene  illustrates  this  by  saying 
that  the  traditional  work  ethic  has 
been  replaced  by  an  “allowance 
ethic.” 

“We  might  have  raised  a  genera¬ 
tion  of  people  who  are  used  to  the 
‘allowance  ethic,’  ”  he  said.  “You 
don’t  do  anything  really  wrong,  and 
you  show  up,  and  you  get  paid. 

“I  am  concerned  if  we  continue  to 
reward  membership  and  virtually 
ignore  excellence.” 

Gannett  Co.’s  senior  vice  presi¬ 
dent/personnel,  Madelyn  P.  Jennings, 
similarly  argued  that  newspapers 
must  reward  individual  efforts. 


Madelyn  Jennings 

“Your  individual  results,  rather 
than  just  showing  up,  will  be  more 
important  than  ever,”  said  Jennings. 

Similarly,  Franklin  J.  Havlicek,  the 
Washington  Post's  senior  vice  presi¬ 


people  will  be  essentially  stalled  at 
their  present  levels,  promotions  will 
no  longer  be  the  most  visible  corpo¬ 
rate  rewards,  Jennings  said. 

At  the  same  time  these  human 
resources  executives  emphasized 
rewarding  individuals  —  and  avoid¬ 
ing  the  collectivism  of  unions  —  they 
also  stressed  teamwork. 

Gannett’s  Jennings,  for  instance, 
said  even  the  newsroom  —  that  tradi¬ 
tional  depository  for  those  not 
oriented  to  the  bottom  line  —  would 
become  more  aware  and  concerned 
about  financial  results. 

At  the  same  time,  she  said,  they 
would  “retain  their  creativity.” 

That  sort  of  thing  is  already  hap¬ 
pening,  says  Ellen  J.  Bernstein,  presi¬ 
dent  of  the  Chicago  Counseling  Cen¬ 
ter  Ltd. 

Over  the  last  decade  or  so, 
employee  opinion  surveys  show  that 
workers  have  “more  understanding 
of  the  business  need  of  newspapers,” 
she  said. 

“Employees  are  much  more  likely 
today,  for  example,  to  say  that  they 
respect  management  and  that  the 


“Isn’t  a  certain  amount  of  anger  and  restlessness 
needed?  Tm  sure  you  still  have  some  rebels  in  your 
newsrooms,  but  I  do  wonder  how  the  predominant 
yuppie  values  are  going  to  impact  on  the  quality  of 
journalism  in  the  future.” 


dent/industrial  relations,  said  news¬ 
papers  should  emphasize  rewarding 
the  individual  directly  rather  than 
through  unions. 

“Newspapers  should  see  them¬ 
selves  as  advocates  of  individual 
employees  and  should  be  constantly 
communicating  this  interest  to  its 
employees,”  Havlicek  said. 

Gannett’s  Jennings,  for  her  part, 
predicted  unions  would  continue  to 
function  as  “watchdogs,”  but  would 
be  increasingly  concerned  with  job 
security  and  cooperating  with 
publishers  for  greater  profits. 

In  a  labor  supply  in  which  more 


decisions  management  makes  are 
fair,”  Bernstein  said. 

So  much  so,  Bernstein  says,  that 
she  worries  that  the  newsroom  may 
be  too  concerned  about  the  business 
of  their  employer. 

“I  can’t  help  wonder  if  we  aren’t 
losing  something,  too,”  she  said. 
“Isn’t  a  certain  amount  of  anger  and 
restlessness  needed?  I’m  sure  you 
still  have  some  rebels  in  your  news¬ 
rooms,  but  I  do  wonder  how  the  pre¬ 
dominant  yuppie  values  are  going  to 
impact  on  the  quality  of  journalism  in 
the  future.” 

(Continued  on  page  57) 
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President  pledges  to  keep  Terry  on  the  front  burner 


By  Andrew  Radolf 

President  George  Bush  pledged  to 
American  newspaper  publishers  that 
his  administration  will  “continue  to 
keep  on  the  front  burner”  the  efforts 
to  win  freedom  for  Terry  Anderson, 
the  Associated  Press’  chief  Middle 
East  correspondent  who  has  been 
held  hostage  in  Lebanon  for  more 
than  four  years. 

President  Bush  made  his  remarks  at 
the  AP’s  annual  luncheon  in  Chicago 
April  24. 

The  president’s  remarks  were  not 
part  of  his  prepared  text  but  were 
made  to  publishers  in  response  to 
questions  put  to  him  in  a  brief  meeting 
before  the  luncheon  with  AP  chair¬ 
man  William  Keating  and  president 
Louis  Boccardi. 

His  administration  “will  follow 
every  lead,  we  will  go  the  extra  mile  to 
do  what  we  can”  to  free  Anderson, 
the  president  said. 

Reminding  his  audience  that  he  had 
flown  to  Chicago  directly  from 
memorial  services  in  Norfolk,  Va., 
for  the  47  sailors  who  died  when  a 
turret  of  the  battleship  USS  Iowa 


exploded,  the  president  said  his  posi¬ 
tion  as  chief  executive  made  him  feel 
especially  deeply  about  the  loss  of  life 
or  Anderson’s  captivity. 

“When  you  take  that  oath  of  office. 


“Despite  the  fact  that 
there  are  days  when  I 
think  that  aii  we  reaiiy 
need  is  a  sports  page, 
both  of  us,  government 
and  the  news  media, 
need  one  another  and 
owe  each  other  a 
measure  of  respect, 
honesty  and  integrity 
equai  to  the  work  we’re 
engaged  in,”  the 
president  said. 


you  do  feel  a  disproportionate  con¬ 
cern  for  a  fallen  sailor  or  a  hostage,” 
he  said. 

In  his  prepared  remarks.  President 


Bush  said  he  and  the  press  are  devel¬ 
oping  a  working  relationship  of 
mutual  respect. 

“Despite  the  fact  that  there  are 
days  when  I  think  that  all  we  really 
need  is  a  sports  page,  both  of  us, 
government  and  the  news  media, 
need  one  another  and  owe  each  other 
a  measure  of  respect,  honesty  and 
integrity  equal  to  the  work  we’re 
engaged  in,”  the  president  said. 

However,  Bush  also  said  that  he  will 
“not  feel  compelled  or  pressed”  by 
critical  columns  or  news  stories  to 
change  his  administration’s  direction. 

The  president  also  said  that  the 
achievements  of  his  administration 
during  its  first  100  days  had  proven 
wrong  all  the  stories,  before  and  after 
the  election,  that  said  cooperation 
between  him  and  the  Democratical¬ 
ly  controlled  Congress  would  be 
impossible  because  of  the  bitter 
nature  of  the  campaign. 

“I  didn’t  believe  that  then,  and 
we’re  proving  it  wrong  now,”  he  said. 
“I  think  the  work  we’ve  done  these 
past  three  months  demonstrates  the 
value  of  tough,  principled  negotia¬ 
tions  between  this  administration  and 
the  Congress.” 


Quayle  asks  for  help  from  the  media 


Vice  President  Dan  Quayle  kicked 
off  his  trip  to  four  Pacific  nations  with 
a  speech  to  the  American  Newspaper 
Publishers  Association  stressing  the 
importance  of  keeping  the  United 
States’  relationship  with  these  coun¬ 
tries  strong. 

Following  his  speech,  Quayle,  who 
is  a  member  of  the  Pulliam  family  on 
his  mother’s  side  and  whose  father  is 
publisher  of  the  Huntington  (Ind.) 
Herald-Press,  asked  that  newspapers 
closely  monitor  the  Ortega  govern¬ 
ment  in  Nicaragua. 

“I’m  not  asking  the  news  media  to 
become  an  adjunct  to  the  Bush 
administration,”  said  the  vice  presi¬ 
dent.  “I  am  asking  for  the  media  to  be 
as  tough  as  they  were  in  scrutinizing 
the  situation  in  the  Philippines  and  as 
tough  as  they  were  in  Chile  and  other 
areas  in  bringing  the  facts  to  Ameri¬ 
can  people.” 

Quayle  said  Nicaraguan  President 
Daniel  Ortega  says  he  wants  to  move 
toward  a  democratic  form  of  govern¬ 
ment,  and  the  media  should  monitor 
the  situation  to  see  if  he  does  so. 


Quayle  was  originally  supposed  to 
address  the  annual  Associated  Press 
luncheon  and  President  George  Bush 
was  supposed  to  speak  at  the  annual 
AP  meeting. 

Plans  were  changed  when  Bush  had 
to  attend  a  morning  funeral  service  for 
victims  of  the  explosion  on  the  USS 
Iowa.  Quayle  spoke  at  the  morning  meet¬ 
ing  and  Bush  addressed  the  luncheon. 


In  response  to  a  question  about  the 
media  coverage  of  him,  Quayle  said, 
“1  was  a  journalist  and  grew  up  in  a 
newspaper  family.  I  understand  the 
newspaper  business.  One’s  expecta¬ 
tions  are  not  always  realized  when 
you  look  at  it  from  a  different 
viewpoint.  1  think  the  people  will 
judge  me  on  my  job  performance  and  1 
think  that’s  fair.” 


Newspapers  test  gateway  systems 


The  Houston  Chronicle  has  entered 
into  a  “gateway”  arrangement  with 
Southwestern  Bell  in  an  attempt  to 
see  if  it  can  use  this  type  of  telecom¬ 
munications  system  to  reach  more 
prospective  readers  and  bring  in  an 
alternative  source  of  revenue. 

The  arrangement  is  only  three 
weeks  old  and  is  described  as  a 
“trial”  by  both  parties. 

According  to  Stuart  Katz,  national 
sales  manager.  Gateway  Services, 
Southwestern  Bell,  there  are  1.2  mil¬ 
lion  residences  in  the  Houston  market 


and  %%  of  those  have  telephones. 
Katz  said  92%  of  those  have  touch- 
tone  phones,  making  them  compati¬ 
ble  for  telecommunication  services. 

Katz  described  the  program  at  this 
week’s  American  Newspaper 
Publishers  Association  convention  in 
Chicago.  He  said  beyond  the  specific 
services  that  the  newspaper  chooses 
to  offer  callers,  it  is  a  way  for  the 
newspaper  to  reach  non-readers  and 
also  to  gather  demographic  informa¬ 
tion  about  the  callers. 

(Continued  on  page  57) 
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Four  incumbents  elected  to  AP  board 

Keating,  Daniels,  Bradley,  Lifvendahi  win  re-election; 
Burleigh,  Boyd  and  Montgomery  also  are  elected 


Burleigh 


Montgomery 


Associated  Press  chairman  William 
Keating  was  the  top  vote-getter  in  the 
AP’s  annual  board  of  directors  elec¬ 
tions. 

This  year  a  total  of  seven  seats  were 
up  for  grabs ,  and  the  four  incumbents , 
led  by  Keating,  also  turned  out  to  be 
the  top  four  in  the  returns. 

Keating,  who  is  chairman  of  the 
Detroit  Newspaper  Agency,  received 
14,145  votes.  Frank  Daniels  Jr., 
publisher  of  the  Raleigh  (N.C.)  News 
&  Observer  and  Times,  received 
13,644  votes  to  retain  his  seat. 

David  R.  Bradley  Jr.,  chairman  of 
the  St.  Joseph  (Mo.)  News-PressI 
Gazette  was  the  third  highest  vote- 
getter  with  12,379,  and  Harold  R.  Lif¬ 
vendahi,  publisher  of  the  Orlando 
(Fla.)  Sentinel,  was  the  fourth-highest 
vote-getter  with  12,117. 


William  Burleigh,  senior  vice  presi¬ 
dent  of  Scripps  Howard,  was  the 
leading  vote-getter  of  newcomers  to 
the  board  with  10,570. 

William  Boyd,  publisher  of  the 
Central  New  Jersey  Home  News, 
New  Brunswick,  also  won  election  to 
the  board  with  7,959  votes. 

Boyd  will  fill  the  seat  vacated  by 
Katherine  Fanning,  who  resigned 
from  the  board  following  her  resigna¬ 
tion  as  editor  of  the  Christian  Science 
Monitor. 

Failing  to  win  seats  were  F.  Al  Tot¬ 
ter,  publisher  of  the  San  Gabriel  Val¬ 
ley  (Calif.)  Tribune,  with  6,133  votes; 
Walter  E.  Bartlett,  president  of  Multi- 
media  Inc.,  who  got  5,152  votes; 
Richard  L.  Connor,  publisher  of  the 
Fort  Worth  (Texas)  Star-Telegram, 
who  received  3,428  votes;  and  Paul  J. 


O’Brien,  publisher  of  the  Salt  Lake 
Tribune,  who  got  2,065  votes. 

John  Grey  Montgomery,  president 
and  publisher  of  the  Junction  City 
(Kan.)  Daily  Union,  won  the  seat 
reserved  for  a  publisher  from  a  city 
with  under-50,000  population  with 
12,377  votes.  He  beat  out  Ted  Natt, 
publisher  of  the  Longview  (Wash.) 
Daily  News,  who  received  8,054 
votes. 

Burleigh  and  Montgomery  were 
chosen  to  succeed  retiring  directors 
Howard  H.  (Tim)  Hays  Jr.  of  the 
Riverside  (Calif.)  Press-Enterprise 
and  John  Jones  of  the  Greenville 
(Tenn.)  Sun.  Hays  and  Jones  were  not 
eligible  for  re-election  because  they 
have  served  the  maximum  of  three 
consecutive  three-year  terms  on  the 
board. 


Keating 


Lifvendahi 


Bradley 
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Goals  in  reach 

Outgoing  ANPA  chairman  says  raciai  diversity 
within  the  newspaper  industry  is  nearing 


By  Andrew  Radolf 

The  goal  of  achieving  racial  diver¬ 
sity  of  newspaper  work  forces  may 
finally  be  in  reach,  Arthur  Ochs  Sulz¬ 
berger,  outgoing  chairman,  told  the 
American  Newspaper  Publishers 
Association  during  the  opening  ses¬ 
sion  of  its  annual  meeting  in  Chicago. 

“We  are  not  yet  running,  but  we 
have  passed  the  baby-step  years  and 
our  industry  goal  of  racial  diversity 
throughout  our  work  force  would 
seem  at  last  to  be  attainable,”  said 
Sulzberger,  chairman  and  CEO  of  the 
New  York  Times  Co.  and  publisher  of 
the  New  York  Times. 

The  latest  figures  on  minority 
employment  show  their  representa¬ 
tion  at  16%  of  the  newspaper  work 
force,”  Sulzberger  said.  However,  he 
pointed  out  that  only  7%  of  the 
minorities  employed  at  newspapers 
are  managers  or  executives. 

“And  I  would  hazard  a  guess  that  if 
you  removed  staff  positions  from  that 
number  and  concentrated  on  line 
jobs,  the  percentage  would  drop 
appreciably,”  Sulzberger  added. 

Although  those  figures  indicate  the 
newspaper  business  still  “has  a  long 
way  to  go,”  Sulzberger  remarked  that 
ANPA  has  taken  several  steps  to 
facilitate  minority  recruitment. 


Arthur  Ochs  Sulzberger 


tion  put  it  when  I  asked  for  a  progress 
report,  ‘I  take  heart.  I  have  yet  to  hear 
of  a  newspaper  company  that  has 
turned  back  and  no  company  that  1  am 
aware  of  is  doing  less  than  they  were 
when  we  undertook  this  initiative.’  ” 
Sulzberger  also  told  ANPA  that 
much  of  the  industry’s  efforts  to 
improve  market  penetration  and  read¬ 
ership  “will  have  to  come  from  indi¬ 


“If  the  product  isri’t  compelling,  if  the  reader 
doesn’t  need  it,  then  there  is  little  that  your 
association  can  do  to  help  you.” 


These  steps  include  the  establish¬ 
ment  of  a  minority  job  hotline,  from 
which  applicants  can  learn  of  current 
openings;  expansion  of  ANPA’s 
multicultural  management  work¬ 
shops,  and  active  participation  by  the 
association  in  job  fairs  and  minority 
training. 

“At  last,  publishers  across  the 
country  have  recognized  the  problem 
and  focused  their  individual  attention 
to  solutions,  he  said.  “As  Judy  Hines, 
the  able  leader  of  the  ANPA  Founda¬ 


vidual  publishers,  for  it  is  they  and 
their  associates  who,  in  the  last  analy¬ 
sis,  edit,  print  and  distribute  a  news¬ 
paper. 

“If  the  product  isn’t  compelling,  if 
the  reader  doesn’t  need  it,  then  there 
is  little  that  your  association  can  do  to 
help  you.” 

ANPA  can  be  helpful  with  newspa¬ 
pers  wanting  to  develop  programs  to 
combat  illiteracy,  Sulzberger  said, 
“but,  again  in  the  long  run,  it  will  be 
the  local  school  boards,  the  state 


assemblies,  and  the  governors  who 
establish  the  priority  of  education  and 
its  value  to  future  generations.” 

Newspapers  should  use  their  edito¬ 
rial  voices,  he  stated,  to  “make  it 
clear  that  education  can  no  longer  be  a 
playtoy  of  teachers  or  unions  or 
assembly  committees,  but  rather  a 
right  to  which  every  child  is  entitled. 
Let  us  shine  a  journalistic  spotlight  on 
the  problem  and  focus  our  citizens’ 
attention  on  a  national  disgrace.” 

Sulzberger  concluded  by  telling  his 
fellow  publishers  that,  in  light  of  the 
death  threats  issued  by  Ayatollah 
Khomeini  against  Satanic  Verses 
author  Salman  Rushdie,  they  should 
not  let  fear  silence  their  commitment 
to  freedom  of  expression. 

“As  newspaper  publishers,  we 
often  take  this  right  [of  freedom  of 
expression]  as  a  given,  engraved,  if 
you  will,  in  the  Bill  of  Rights  and  often 
bravely  defended  in  courts  across  our 
land,  but  today  there  is  a  new  dimen¬ 
sion  to  the  exercise  of  this  right,  one 
that  really  tests  a  commitment  to  free 
expression.  It’s  called  fear.” 

Noting  that  two  bookstores  in  Lon¬ 
don  were  recently  bombed  for  trying 
to  sell  Rushdie’s  book,  Sulzberger 
said,  “The  cruel,  intolerant  reach  of 
the  Ayatollah  has  touched  us  all.  At 
times  we  have  been  afraid  to  cruise 
the  Mediterranean  or  fly  an  American 
airline  in  Europe.  Now  we  are  afraid 
to  go  to  bookstores.” 

Saying  that  for  two  hundred  years 
the  American  people  have  sustained 
the  values  expressed  in  the  First 
Amendment,  Sulzberger  stated, 
“Intolerance  and  zealotry  are  ene¬ 
mies  to  be  defeated.  We  can  surely 
ask  no  nobler  cause.” 

Morris  inducted  into 
communication  hall 

William  S.  Morris  III,  chairman  of 
the  board  and  chief  executive  officer 
of  Morris  Communications  Corp., 
has  been  inducted  into  Texas  Tech 
University’s  Mass  Communications 
Hall  of  Fame  for  helping  to  establish 
the  school  of  mass  communications. 


EDITOR  &  PUBLISHER  for  April  29,  1989 


15 


Advice  to  newspapers: 

Get  closer  to  your  customers 

Publishers  are  told  that  understanding  the  needs  of  their 
advertisers  is  vital  in  today's  economic  environment 


By  Andrew  Radolf 

Newspaper  advertising  revenues 
will  grow  about  6%  overall  this  year, 
matching  the  increase  in  1988,  News¬ 
paper  Advertising  Bureau  president 
Craig  Standen  told  the  American 
Newspaper  Publishers  Association 
convention  in  Chicago  April  25. 

Standen  said  the  Ad  Bureau  is  pre¬ 
dicting  national  expenditures  this 
year  will  be  up  4%,  compared  with  3% 
in  1988,  while  retail  expenditures  will 
grow  in  1989  by  6%,  compared  with  a 
4%  increase  last  year. 

Classified  expenditures  will  still 
post  the  strongest  gain  of  the  three 
major  ad  categories  with  8%  in  1989, 
according  to  NAB  predictions,  but 
that  growth  will  be  below  1988’s  10% 
increase. 

The  ad  revenues  projections  Stan¬ 
den  gave  at  ANPA  did  not  differ  from 
what  the  Ad  Bureau  told  the  January 
meeting  in  San  Francisco  of  the  Inter¬ 
national  Newspaper  Advertising  and 
Marketing  Executives  association 
(E&P,  Jan.  28,  P.  12). 

Standen  noted  that  newspaper 
advertising  revenues  rose  by  123%  in 
the  decade,  from  $14.8  billion  at  the 
start  of  the  1980s  to  $33  billion  at  their 
end. 

By  the  year  2000,  total  advertising 
expenditures  in  the  U.S.  are  pro¬ 
jected  to  reach  $348  billion,  he  said. 

‘if  newspapers’  market  share  con¬ 
tinues  to  decline  at  the  very  jw  rate 
it  has  in  the  ’80’s,  our  piece  of  the  pie 
will  be  $84  billion,”  Standen  con¬ 
tinued.  “But  if  we  can  stop  that 
decline,  and  if  we  can  recapture  the 
share  we  had  in  1980,  we  will  be  a  $96- 
billion  medium  at  the  turn  of  the  cen¬ 
tury.  The  $  12-billion  difference  is  our 
stake  in  flattening  our  declining  share 
trend  and  recapturing  our  growth 
momentum.” 

Len  Forman,  recently  named  Ad 
Bureau  executive  vice  president,  said 
newspapers  in  the  19Ws  will  face  a 
selling  environment  that  is  “more 
intense,  with  greater  uncertainty  and 
more  competition. 

“In  this  kind  of  environment,  com¬ 
petitive  advantage  will  accrue  to 
those  newspapers  who  get  close  to 


Craig  Standen 


Len  Forman 


their  customers,  who  understand 
their  needs,  their  problems  and  who 
offer  solutions.” 

Forman  added  that  newspapers 
“have  historically  not  been  very  good 
at  accomplishing  this  because,  in  the 
markets  in  which  we  have  operated,  it 
was  not  required.  It  will  take  a  revolu¬ 
tion  in  attitudes  to  achieve  it.” 

However,  newspapers  are  showing 
a  willingness  to  make  changes  and 
confront  challenges,  he  said,  citing  as 
an  example  the  “high  adoption  rate” 
for  suggestions  made  by  the  Future  of 
Advertising  Project. 


Standen  noted  that  although  most 
national  advertising  dollars  go  into 
larger  newspapers,  a  number  of  major 
advertisers  have  budgets  “specifi¬ 
cally  reserved  for  local  advertising  by 
regional  marketing  units.” 

Other  ideas  for  selling  national  ads, 
Standen  said,  include  creating  more 
special  positions  such  as  the  island 
position  on  financial  pages.  He  noted 
that  the  Portland  Oregonian  has  been 
successful  with  an  island  position  on 
its  sports  statistics  page. 

Another  idea,  he  said,  is  to  tie-in 
ads  with  timely  events.  He  cited  an  ad 
for  Pepto-Bismol  offering  “soothing 
relief’  to  Baltimore  Orioles  fans  dur¬ 
ing  their  21 -game  losing  streak. 

“The  negative  pressure  on  adver¬ 
tising  budgets”  resulting  from  the 
numerous  acquisitions  and  leveraged 
buyouts  in  retailing  “will  continue  for 
some  time  to  come,”  said  Alfred 
Eisenpreis,  senior  vice  president  for 
retailing  advertising. 

“Personnel  reduction  gives  a  mea¬ 
sure  of  relief’  from  the  debt  burdens 
taken  on  by  the  acquirers,  he  said. 
“So  does  technological  upgrading, 
but  other  variable  expenses  must  be 
cut  to  support  the  profit  plan.” 

However,  the  cost-cutting  cannot 
go  on  forever,  he  said,  and  such  pro¬ 
grams  are  usually  followed  by  “more 
broadly  conceived  marketing  pro¬ 
grams.” 

Eisenpreis  said  retailers  will  be 
demanding  more  circulation  data  by 
ZIP  codes  and  postal  routes,  and 
newspapers  will  have  to  offer  more 
standardization  in  research,  rate 
cards  and  invoices  to  make  buying 
space  easier. 

Newspapers  should  also  offer 
“corporate  volume  contract  pro¬ 
grams”  that  “reduce  contact  points, 
as  welt  as  provide  financial  incen¬ 
tives,”  Eisenpreis  said,  adding  that 
publishers  can  also  expect  more  pres¬ 
sure  from  retailers  for  “rate  negotia¬ 
tion.” 

But  negotiations  can  also  benefit 
newspapers,  Eisenpreis  said,  as  they 
press  for  “more  ROP,  less  peak-and- 
valley  scheduling,  more  consistency, 
and  an  increased  use  of  the  newspa- 
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per  as  the  peferred  preprint  vehicle.” 

Eisenpreis  also  urged  newspapers 
to  place  more  emphasis  on  selling  to 
“local  specialists.  They  are  reach¬ 
able.  They  need  more  advertising  to 
support  their  stores  and  compete 
aggressively.” 

The  advent  of  desktop  publishing 
has  made  it  even  easier  for  new  print 
competitors  to  enter  the  classified 
advertising  market,  said  Eric  Ander¬ 
son,  NAB  vice  president  for  classified 
advertising.  And  classified  depart¬ 
ments  are  expressing  more  concern 
than  ever  before  about  the  growing 
competition  from  broadcast,  he  said. 

Newspapers  must  develop  a  “sales 
and  rate  strategy”  to  deal  with  these 
new  competitors,  Anderson  stat¬ 
ed. 

“Our  competitors  not  only  are  dis¬ 
counting  their  rates,  they  are  also 
offering  special  deals  that  include  free 
ads  alone  or  in  combination  with  paid 
ads,”  he  said.  “Don’t  forget  multiple 


insertion  rates,  such  as  a  seven-day 
rate  that  offers  an  additional  seven 
days  at  a  discounted  rate.” 

Anderson  warned  that  newspapers 
must  be  especially  vigilant  in  main¬ 
taining  “our  private-party  franchise 
against  competitors  like  pennysavers 


The  more  private-party  ads  you  have, 
the  more  readership  you  attract.” 

Newspapers  should  also  consider 
redesigning  their  classified  ad  sec¬ 
tions  and  adding  color  to  make  them 
more  visually  appealing,  he  said,  and 
position  them  so  readers  can  find  the 


“In  this  kind  of  environment,  competitive  advantage 
will  accrue  to  those  newspapers  who  get  close  to 
their  customers,  who  understand  their  needs,  their 
problems  and  who  offer  solutions.” 


and  shoppers”  and  said  newspapers 
should  consider  running  their  private- 
party  advertising  with  “a  break-even 
mentality. 

“A  successful  classified  section 
depends  on  a  successful  private-party 
business,  and  a  successful  private- 
party  operation  depends  on  ad  count. 


section  easily. 

In  closing,  Anderson  said  newspa¬ 
pers  should  take  a  harder  look  at  co¬ 
op  advertising  as  a  source  of  new 
revenues. 

“We  estimate  that  $4  billion  of  co¬ 
op  advertising  dollars  go  unspent 
every  year,”  he  said. 


Move  to  standardize  ads  in  newspapers’  tv  mags 


By  Andrew  Radolf 

The  drive  to  standardize  advertis¬ 
ing  sizes  in  newspapers  has  reached 
the  Sunday  television  magazines. 

The  new  Television  Magazine 
Advertising  Units,  or  TMAUs,  were 
unveiled  April  25  at  the  American 
Newspaper  Publishers  Association 
convention  in  Chicago  by  Jerry  Tilis, 
chairman  of  the  Standardization  Task 
Force  of  the  Newspaper  Advertising 
Bureau’s  Future  of  Advertising  Proj¬ 
ect.  Tilis  is  also  president  of  the 
Detroit  Free  Press  and  vice  president 
of  advertising  of  Knight- Bidder  Inc. 


duction  expense  that  we  faced  with  all 
our  ROP  advertising  before  the 
advent  of  SAUs  [Standard  Advertis¬ 
ing  Units].” 

If  it  can  be  demonstrated  that  intro¬ 
ducing  TMAUs  “produces  added 
business,”  Tilis  said,  “we  can  move 
to  the  next  step,  which  is  to  get  every¬ 
body  on  the  same  format  for  the  tv 
book  itself.  That  will  take  more  tin¬ 
kering,  and  it  is  still  being  negotiated 
with  some  of  the  major  printing  com¬ 
panies  that  produce  our  tv  books  for 
us.” 

Tilis  spoke  at  what  was  essentially 


“The  reason  why  newspapers  do  not  get  more  of 
this  business  is  that  our  weekend  tv  sections  are 
produced  in  a  bewiidering  array  of  sizes  and 
formats,”  Tilis  said. 


The  task  force  developed  six  I 
TMAU  sizes  which,  Tilis  said,  should 
help  newspapers’  TV  books  capture  a 
larger  share  of  the  $600  million  annu¬ 
ally  spent  on  television  programming 
promotion. 

“The  reason  why  newspapers  do 
not  get  more  of  this  business  is  that 
our  weekend  tv  sections  are  pro¬ 
duced  in  a  bewildering  array  of  sizes 
and  formats,”  Tilis  said.  “The  adver¬ 
tiser  faces  the  same  problems  of 
incompatible  ad  sizes  and  added  pro¬ 


a  wrap-up  session  for  the  Future  of 
Advertising  Project.  A  similar  wrap- 
up  was  given  during  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  convention  in  San 
Francisco  last  January  (E&P,  Jan.  28, 
Page  14). 

Some  of  FOA’s  efforts  toward 
helping  newspapers  boost  advertising 
sales  included  the  creation  of  the 
island  position  on  the  agate  stock  list¬ 
ings  page;  recommendations  for  stan¬ 
dardized  market  research,  standard¬ 


ized  invoices,  advertising  codes  and 
contract  languages;  a  call  for  newspa¬ 
pers  to  eliminate  minimum-size 
requirements  for  color  ads;  and  the 
creation  of  a  booklet  to  help  newspa¬ 
pers  simplify  their  national  advertis¬ 
ing  rate  cards. 

Other  accomplishments  include  the 
production  of  numerous  booklets  on 
reproduction  and  color,  alternate  dis¬ 
tribution,  building  readership  and  cir¬ 
culation  and  classified  advertising, 
and  publication  of  a  study  by  Moran  & 
Tucker  on  how  newspaper  advertis¬ 
ing  rates  are  set. 

The  FOA  Project  recruited  an  out¬ 
side  management  consulting  firm. 
Towers,  Perrin,  Forster  and  Crosby, 
to  produce  a  report  on  how  newspa¬ 
pers  can  do  a  better  job  of  recruiting, 
compensating,  training,  and  motivat¬ 
ing  their  sales  forces. 

The  FOA  Project  also  created  a 
national  sales  committee  that  split 
into  five  two-member  sales  teams 
which  set  out  to  win  a  larger  ad  share 
for  newspapers  from  five  categories: 
express  services,  financial  and  credit 
card  services,  beer,  fast  foods,  and 
proprietary  drugs. 

NAB  has  authorized  the  creation  of 
five  additional  sales  teams  to  extend 
the  National  Sales  Committee’s  work 
and  involve  more  newspaper  organi¬ 
zations. 

“In  a  sense,  the  Future  of  Adver¬ 
tising  Project  represents  an  effort  that 
(Continued  on  page  62) 
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USA  Today,  among  others,  to  task  for 
altering  pictures.  USA  Today,  said 
Holt,  airbrushed  debris  and  changed 
the  color  of  the  sky  in  a  photo  of  the 
Challenger  explosion. 

Adding  to  his  chagrin  is  the  fact  that 
the  Pulitzer  Prize-winning  photo  was 
the  paper’s  first  front-page  photo  pro¬ 
duced  by  Scitex,  although  the  process 
has  been  used  on  feature  photos  in 
other  sections. 

“Ever  since  the  initial  proposals 
[that  the  Post-Dispatch  purchase  a 
Scitex  system  some  five  years  ago]. 
I’ve  been  the  largest  proponent  of  not 
doing  anything  to  pictures,”  said 
Holt.  He  still  is  not  sure  why  he 
“Scitexed”  out  the  can.  It  was  a 
more-than-usually  hectic  day  and  it 
was  not  until  he  went  home  that  he 
realized  what  he  had  done.  He  was 
recounting  the  day’s  events  to  his 
family  and  mentioned  that  he  had 
“Scitexed”  out  a  can. 

“My  daughter  looked  at  me  and 
said,  ‘You  did  what?’  I  realized  it  was 
a  dumb  thing  to  do.” 

News  of  the  altered  photo  spread 
quickly  around  the  newsroom, 
accompanied  by  prints  of  the  original 
made  from  the  color  negative.  One  of 
the  upset  photographers  told  SJR 
they  were  assured  by  management 
before  “the  machine”  was  brought 
into  the  building  that  it  would  not  be 
used  to  alter  a  photograph’s  content. 
The  photographer  was  most  con¬ 
cerned  that  the  mistake  was  made  by 
“the  very  same  people”  who  said  that 
would  not  happen. 

Holt  described  it  as  a  case  of  “Do 
what  I  say,  not  as  I  do.” 

Kesler  said  potential  unethical  uses 
of  the  Scitex  had  been  discussed  in 
the  photo  department,  but  a  formal 
policy  had  not  been  adopted  at  the 
time  of  the  alteration. 

“We’ve  been  very  sensitive  to  it. 
We  all  take  this  very  seriously,” 
Kesler  noted. 

Ironically,  Lipman  said,  the  policy 
was  in  the  final  stages  of  being 
adopted  when  the  incident  occurred; 
the  policy  statement  was  distributed 
April  4,  the  day  after  he  was  informed 
of  the  alteration.  Kesler  described  the 
policy  as  “very  strict.  We’re  not 
going  to  mess  with  Mother  Nature  at 
all.”  Because  the  policy  was  not  in 
force.  Holt  did  not  break  any  rules 
when  he  altered  the  picture. 

The  policy  allows  the  use  of  Scitex 
to  remove  dust  particles  and  to  strike 
the  correct  color  balance,  according 
to  Kesler.  Scitex  is  currently  used  for 
all  color  feature  photos  and  some 
news  photos. 

Post-Dispatch  management 
declined  to  release  the  entire  policy, 
but  said  a  key  section  states:  “One  of 
the  functions  of  the  Scitex  system  is 


to  enhance  the  technical  quality  of 
photographs  to  be  published  in  the 
Post-Dispatch.  To  assure  the  integrity 
of  our  visual  reportage,  the  system 
may  not  be  used  to  distort  or  change 
the  image  in  a  way  that  misleads  the 
reader,  be  it  for  news  or  feature  dis¬ 
play.” 

The  most  blunt  interpretation, 
according  to  Holt,  would  be  “Don’t 
screw  with  the  pictures.  If  you  can’t 
do  it  in  the  darkroom,  don’t  do  it  on 
the  system.” 

Senior  assistant  managing  editor 
Ron  Willnow  said  the  policy  allows 
for  technical  corrections  and  crop¬ 
ping  but  that  moving,  eliminating,  or 
adding  elements  is  prohibited.  The 
policy  also  states  that  readers  must  be 
informed  if  a  picture  is  altered.  Even 
so,  the  paper  has  yet  to  run  a  correc¬ 
tion  about  the  altered  photo. 

“Don’t  screw  with  the 
pictures,  if  you  can’t  do 
it  in  the  darkroom,  don’t 
do  it  on  the  system.’’ 

To  its  credit,  the  Post-Dispatch 
made  no  attempt  to  hide  the  incident. 
Both  Kesler  and  Lipman  spoke 
openly  about  it  and  a  print  of  the 
original  photograph  was  supplied  to 
SJR  by  the  paper. 

In  a  later  conversation,  Kesler 
pointed  out  that  this  was  not  the  first 
time  a  newspaper  had  used  Scitex  or  a 
similar  system  to  alter  a  photo.  He 
also  wondered  how  many  times  other 
publications  have  altered  photos 
without  being  caught. 

The  issue  is  not  new  nor  is  it  likely 
to  be  resolved  quickly.  In  the  March 
1988  issue  of  SIR,  Post-Dispatch  pho¬ 
tographer  Robert  LaRouche  warned 
that  technical  advances  would  make  it 
nearly  impossible  to  detect  electronic 
manipulation  of  the  photographic 
image.  He  wrote  of  National  Geo¬ 
graphic's  moving  the  pyramids  to  fit 
the  magazine’s  cover  format  and 
USA  Today’s  digital  cleaning  of  the 
sky  around  the  exploding  space 
shuttle  Challenger. 

Photojournalism  has  never  been 
immune  from  the  problem  of  ethics 
but  technology  does  increase  the 
potential  for  abuse,  wrote  LaRouche 
and,  as  he  concluded  nearly  a  year 
before  Scitex  entered  the  Post-Dis¬ 
patch  newsroom,  “the  possibilities 
are  chillingly  endless.” 

Kesler  and  others  at  the  paper 
remain  excited  by  the  other  possibili¬ 
ties  of  Scitex  —  speed  and  better 
color  processing,  the  real  reasons  the 
system  was  purchased.  He  thinks  it  is 
“crucial”  that  everybody  under¬ 


stands  this  was  an  isolated  incident 
that  represents  only  5%  of  the  sys¬ 
tem’s  abilities. 

Indeed,  Scitex  is  showcased  in  the 
1988  annual  report  recently  issued  by 
the  Pulitzer  Publishing  Company, 
owner  of  the  Post-Dispatch.  A  color 
photo  of  Holt  in  front  of  the  Scitex 
monitor  is  accompanied  by  the  cutline 
that  explains  how  the  system  “pro¬ 
vides  important  operational  benefits 
that  reduce  costs  and  improve  qual¬ 
ity.” 

Several  photographs  in  the  main 
body  of  the  report  are  devoted  to 
Scitex  and  its  ability  to  “quickly  crop, 
size  and  color-balance  each  photo.” 

“The  company  has  reason  to  be 
proud  of  it,”  Kesler  believes,  “it’s  at 
the  leading  edge  of  technology.” 

Olshwanger’s  prize-winning  photo 
of  St.  Louis  firefighter  Adam  Long 
trying  to  breathe  life  into  2-year-old 
Patricia  Pettus  was  published  in  the 
Post-Dispatch  on  Dec.  31,  1988. 

Circulation  nears 
all-time  high 

The  total  circulation  of  U.S.  news¬ 
papers  approached  its  all-time  high  in 
1988  with  62,955,502  copies  sold 
daily,  according  to  figures  compiled 
by  Editor  &  Publisher  for  its  Interna¬ 
tional  Year  Book. 

Total  daily  circulation  in  1988 
showed  a  net  gain  of  129,229  over 
1987’s  figure  of  62,826,273.  The 
higher  circulation  in  1988  was 
achieved  despite  a  decrease  by  two  — 
to  1,643  —  in  the  number  of  dailies 
from  the  1987  total. 

The  all-time  high  for  daily  circula¬ 
tion  was  63,081,740,  set  in  1984  when 
there  were  1,688  daily  newspapers. 
Morning  newspapers  were  up  by  13  in 
1988  to  525,  while  evening  dailies 
declined  by  15  to  1,150. 

There  were  252  dailies  with  circula¬ 
tion  of  more  than  50,000,  and  they 
accounted  for  15.3%  of  the  total. 

Sunday  circulation  continued  its 
upward  climb  in  1988,  reaching 
62,939,574,  a  gain  of  109,699  over 
1987’s  figure  of  62,829,875. 

The  total  number  of  Sunday  news¬ 
papers  grew  by  14  in  1988  to  834. 

Canadian  daily  newspapers 
increased  by  1  to  1 1 1  and  have  total 
circulation  of  5,735,124,  up  from 
5,690,589  in  1987,  according  to  the 
Canadian  Daily  Newspaper 
Publishers  Association. 

The  National  Newspaper  Associa¬ 
tion  compiled  statistics  on  weekly 
newspapers  that  includes  1989.  The 
total  number  of  weeklies  is  up  to  7,606 
this  year,  up  by  108  from  I988’s  7,498, 
and  total  weekly  circulation  advanced 
to  52,919,846  in  1989  from  51,691,451 
last  year,  for  a  gain  of  1,228,395. 
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AP  offers  new  member  services 

Associated  Press  president  announces  new 


editorial 


By  John  Consoli 

The  Associated  Press  will  begin 
offering  its  member  newspapers  by 
next  spring  a  fully  designed  page  of 
sports  agate,  complete  with  labels, 
headlines  and  text  to  be  delivered 
over  its  GraphicsNet  system. 

The  pages  will  be  delivered 
“Macintosh  to  Macintosh,”  accord¬ 
ing  to  AP  president  and  general  man¬ 
ager  Louis  Boccardi.  • 

“Every  day  in  every  newsroom, 
you  struggle  with  a  mountain  of  sports 
statistics  in  an  effort  to  produce  a 
sports  agate  package  from  what  we 
send  you,”  Boccardi  told  AP  member 
newspapers  at  the  wire  service’s 
annual  luncheon  in  Chicago  last 
week.  “We  are  going  to  design  and 
transmit  to  you  a  full  page  of  sports 
agate,  complete  with  graphic  labels, 
headlines  and  text.  The  pages  will  be 
modular  so  that  if  you  want  to  pull  the 
hockey  and  put  in  another  yard  of 
basketball,  you  can  do  so.” 

Boccardi  said  the  pages  will  be 
updated  throughout  the  day  and  eve¬ 
ning. 

“It’s  a  big,  complex  project,  but  we 
think  it  could  be  a  blessing  for  the 
nation’s  sports  departments.  At  any 
rate,  we’re  going  to  give  it  a  try.  Later 
this  year  we’ll  have  prototype  pages 
ready  and,  if  it  all  clicks,  we’ll  launch 
next  spring.” 

Boccardi  also  announced  new 
items  to  be  offered  in  the  area  of  news 
and  weather. 

“In  a  few  weeks,  we  will  begin 
providing  you  with  a  state  weather 
map  at  no  additional  cost,”  he  said. 
“We  do  a  national  map  and  regional 
maps.  You’ve  said  you  want  state 
maps,  and  we’re  going  to  give  them  to 
you.” 

Boccardi  said  AP  will  also  begin 
providing  a  national  weather  map  in 
color  via  GraphicsNet. 

On  the  general  news  side,  AP  will 
begin  in  June  a  biweekly  package  of 
stories  and  columns  aimed  at  older 
Americans. 

“This  fully  illustrated  package, 
which  we  will  call  ‘Prime  Time,’  will 
cover  important  issues  such  as  plan¬ 
ning  for  retirement,  legal  problems. 


features  in  news,  weather 


Louis  Boccardi 


health  and  legislation,”  he  said.  An 
extra  AP  staffer  will  be  hired  to 
handle  this  beat. 

Boccardi  said  AP  added  15  editorial 
people  to  its  domestic  bureaus  since 
last  April  and  added  that  the  wire 
service  will  continue  to  add  reporters 
during  1989  in  order  to  meet  the 
“demands  of  a  growing  member¬ 
ship.” 

Boccardi  also  said  AP 
has  come  through  with 
some  of  the  promises  he 
made  to  the  membership 
during  the  1988  annual 
meeting. 

Boccardi  also  said  AP  has  come 
through  with  some  of  the  promises  he 
made  to  the  membership  during  the 
1988  annual  meeting. 

“A  year  ago  in  Honolulu,  I  said  we 
would  make  available  to  you  a  revolu¬ 
tionary  picture  transmitter  that  works 
from  negatives  and  not  from  prints,” 
he  said.  “We  did.  With  Leaf  Systems, 
we  developed  AP  Leafax  35  and  you 
have  bought  more  than  150  of  them 
for  your  own  use.” 


and  sports 


“I  also  promised  that  DataFeature 
Graphics,  for  delivery  of  syndicated 
material,  would  be  online.  By  July  1, 
it  will  be  available  to  the  syndicates 
and  supplemental  services  to  deliver 
their  graphics  to  you.” 

Boccardi  said  AP’s  PC-based  elec¬ 
tronic  darkroom,  designed  for  smaller 
newspapers,  will  be  shown  at  this 
year’s  American  Newspaper 
Publishers  Association  Technical 
Exposition  and  Conference  in  New 
Orleans  in  June. 

Boccardi  said  AP  fell  short  on  two 
other  goals,  but  “not  by  much.” 

The  9600  baud  transmission  system 
for  DataStream  and  DataFeature  was 
scheduled  to  be  fully  operational  by 
this  time.  Boccardi  said  a  shortage 
of  computer  memory  chips  has  meant 
the  conversion  to  the  faster  9600  baud 
has  begun  but  will  be  completed  this 
year  instead  of  before. 

“Finally,  we  are  putting  the  finish¬ 
ing  touches  on  our  new  financial 
markets  system  and  SelectStocks,” 
he  said.  “These  will  also  be  here  in 
1989.” 

In  1988,  AP  launched  GraphicsNet 
and  there  are  currently  550  newspa¬ 
pers  receiving  this  package  at  “no 
additional  continuing  charge,”  he 
said. 

“We  also  completed  a  smooth  con¬ 
version  to  our  two  new  satellite  tran¬ 
sponders  on  Spacenet  III,  re-aiming 
4,500  receiving  dishes,”  Boccardi 
said.  “The  good  news  is  that  most  of 
you  probably  didn’t  notice.” 

Boccardi  also  recounted  successful 
experiments  of  high-speed,  digital 
transmission  of  photos. 

Also  in  the  technological  area,  Boc¬ 
cardi  said  PhotoStream-AP’s  high¬ 
speed  photo  service,  will  be  up  and 
running  on  a  test  basis  by  midyear. 

“We  are  now  transmitting  pictures 
to  an  electronic  darkroom  in  less  than 
a  minute.  There  is  still  a  lot  of  work  to 
be  done,  but  we’ve  demonstrated  that 
the  technology  works.” 

For  AP  members  who  choose  not  to 
install  an  electronic  darkroom,  the 
wire  service  is  developing  a  receiver 
that  will  receive  a  black-and-white 
(Continued  on  page  52) 
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The 
Eddie 
Adams 
Workshop  II 

For  applications  A  TUITION-FREE  photojoumalism  workshop 
call  212-930-7604  accepting  99  of  the  nation's  bestyoung  photojour- 
or  write  to:  nalists  based  on  portfolio.  September  22-25, 1989 
The  Eddie  Adams  in  Jeffcrsonville,  New  York. 

Workshop  Four  days  of  intense  shooting,  editing,  and 

p.o.  Box  4182  speaker  panels  with  the  premier  photographers. 
New  York,  NY  picture  editors,  art  directors  and  managing  editors 
10163  in  the  business. 

Who  Qualifies?  Students  or  professionals 
with  two  years  or  less  experience  in  the  field.  Port¬ 
folio  deadline:  May  22,  1989. 

We're  looking  for  a  few  good  shooters. 


Sponsored  1>\  I-'astinan  Koilak  (ionipain  anti  ( io-Sponsorcil  lu'Nikon  Inc. 
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Chicago  Tribune  errs  in  front-page  obit 


By  Mark  Fitzgerald 

It’s  not  the  sort  of  thing  a  newspa¬ 
per  ever  wants  to  see  happen  —  let 
alone  when  the  American  Newspaper 
Publishers  Association  convention 
comes  to  town. 

But  on  the  first  day  of  the  conven¬ 
tion,  a  front-page  story  in  the  final 
edition  of  the  Sunday  Chicago  Tri¬ 
bune  erroneously  reported  that  a 
legendary  Chicago  politician  had 
died. 

Already  famous  for  wrongly 
reporting  the  political  obituary  of 
President  Harry  S.  Truman  —  with 
the  early-edition  headline  “Dewey 
Defeats  Truman”  —  the  Tribune  this 
time  insisted  the  error  was  not  its 
fault. 

In  an  account  by  media  writer 
James  Warren,  the  newspaper  said  “a 
longtime  source,  well  known  to  edi¬ 
tors  and  reporters  and  with  a  track 
record  of  reliability”  called  the  city 
desk  late  Saturday  night  with  a  tip  that 
Vito  Marzullo,  a  91 -year-old  former 
alderman,  had  died  at  his  home. 


Faced  with  a  45-minute  deadline  for 
the  final  replate,  a  reporter  called  the 
Chicago  Fire  Department’s  public 
affairs  department  for  confirmation. 
Reaching  only  a  recorded  message, 
the  reporter  then  called  a  department 
dispatcher. 

“[The]  dispatcher  placed  the 
reporter  on  hold  and  returned  to  say, 
‘Yes  it’s  true,’  ”  the  Tribune  story 
said.  “When  pressed  for  details,  he 
placed  the  reporter  on  hold  again, 
returning  to  say,  ‘We  can’t  supply 
details,  the  ambulance  is  still  at  the 
house.’  ” 

However,  the  person  who  had  died 
was  not  Marzullo  —  a  colorful 
Machine  pol  famed  as  much  for  his 
malapropisms  as  his  political 
leadership  —  but  his  brother-in-law. 

Neither  of  the  two  reporters  work¬ 
ing  on  the  story  called  the  Marzullo 
home.  Instead,  they  solicited  com¬ 
ments  from  prominent  political  fig¬ 
ures. 

Tribune  managing  editor  Richard 
Ciccone  said  the  reporters  had  fol¬ 


lowed  proper  procedure. 

“I  think  having  a  responsible  tip  on 
a  story  from  a  responsible  and  reliable 
source,  and  having  the  fire  depart¬ 
ment  say,  ‘Yes,  an  ambulance  is  in  the 
driveway,’  I’m  sure  some  assump¬ 
tions  were  made.  After  all  he’s  91  and 
it  .  .  .  sounds  plausible  ...  I  sup¬ 
pose  calling  the  house  might  have 
been  the  next  step,  but  that’s  a  draw.  I 
mean,  you  don’t  do  that  out  of  sensi¬ 
tivity,”  Ciccone  said.  He  noted  the 
late  hour  of  the  tip. 

For  its  part,  the  fire  department 
suggested  the  incident  was  a  case  of 
miscommunications  on  both  sides. 

“A  lot  of  times  we  are  inundated  by 
people  from  the  press  who  ask  very 
generic  questions,  and  our  people 
give  very  generic  answers.  That 
appears  to  be  the  case  this  time,” 
spokesman  Scott  LaGreca  told  E&P. 

The  story  appeared  in  about 
520,000  copies,  the  Tribune  said. 

The  Tribune  said  it  learned  the 
story  was  in  error  when  one  of  Mar- 
zullo’s  daughters  called. 


Retired  Gannett  chairman  Neuharth  roasted  by  his  friends 


Allen  Neuharth,  who  retired  as 
chairman  of  Gannett  Co.  on  March 
31,  was  the  honored  guest  at  a  Gan- 
nett/t/SA  Today/USA  Weekend- 
sponsored  cocktail  party  during  the 
American  Newspaper  Publishers 
Association  convention  last  week. 

Although  it  was  not  Neuharth ’s 
official  retirement  party  (that  took 
place  on  March  21),  it  gave  Neu- 
harth’s  fellow  newspaper  executives 
a  chance  to  pump  his  hand. 


Although  Neuharth  will  still  be 
writing  a  column  for  Gannett’s  USA 
Today,  he  will  be  spending  much  of 
his  time  at  his  Cocoa  Beach,  Fla., 
residence. 

At  the  latest  party  honoring  him, 
Gannett  played  a  17-minute  videotape 
on  which  various  celebrities  threw 
out  barbs  about  Neuharth. 

Among  those  appearing  on  the  tape 
were  New  York  City  Mayor  Ed 


Koch,  real  estate  magnate  Donald 
Trump,  tv  celebrity  Willard  Scott, 
columnist  Erma  Bombeek  and  Walter 
Cronkite. 

Bombeek  said  she  lined  her  bird 
cage  with  the  front  page  of  Neu- 
harth’s  creation  —  USA  Today. 
Mayor  Koch  appeared  in  a  photo  with 
Neuharth  and  a  horse,  and  Cronkite 
said  he  just  had  a  minute  so  he 
was  reading  USA  Today  cover  to  cov- 


Chicago  mayor  welcomes  ANPA  as  first  official  function 


Richard  M.  Daley  chose  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  convention  to  make  his  first  offi¬ 
cial  welcoming  speech  as  mayor  of 
the  city  of  Chicago. 

In  confining  his  remarks  to  the  kind 
of  routine  welcome  that  public  offi¬ 
cials  make  on  these  kinds  of  occa¬ 
sions,  Daley  declined  an  opportunity 
to  comment  on  how  the  nation’s  news¬ 


papers  covered  his  recent  election. 

That  coverage  —  emphasizing 
racial  bloc  voting  and  often  exagger¬ 
ating  the  rough-and-tumble  nature  of 
the  city’s  politics  —  came  in  for  criti¬ 
cism  by  Chicago’s  newspapers. 

The  election  between  Daley,  who  is 
white,  and  Alderman  Timothy  C. 
Evans,  who  is  black,  was  considered 
downright  dull  by  the  city’s  citizens. 


but  was  frequently  portrayed  by  out- 
of-town  news  organizations  as  a  tense 
and  even  violent  contest. 

In  his  only  reference  to  that  cover¬ 
age,  Daley  told  the  ptiblishers  that  the 
race  was  “friendly”  and  calm 
“regardless  of  the  fears  and  innuen¬ 
dos  that  people  talked  about  —  and 
even  wrote  about  —  through  the 
country.” 
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Publishers  on  Parade 


What  changed  in  Dallas  niien  Burt  Osborne 
added  Parade  to  his  Sunday  package? 


“Several  years  ago,  the  Sunday  circulation  battle  in  Dallas  was  close.  Only  a  few  thousand  copies 
separated  us  and  our  crosstown  rival.  But  when  they  gave  up  Parade,  we  picked  it  up  and, 
within  a  year,  our  Sunday  circulation  lead  grew  to  over  34,000.  Today  our  Sunday  advantage  is  an 


ABC-audited  201,941. 

“To  me,  that’s  proof  of  the  Parade  reader’s  interest,  satisfaction  and 
loyalty.  What’s  more,  by  including  Parade  in  our  Sunday  package, 
we  were  able  to  focus  our  Dallas  lifestyle  coverage  on  Dallas  itself, 
while  Parade  provided  an  iniportant  national  perspective. 

“The  overall  results?  We’re  still  growing,  we’re  number  one  in  Dallas 
and  we.’ re  seeing  a  substantial  increase  in  advertising  revenue  for 
our  complete  Sunday  package. 

“Parade  has  been  a  big  part  of  our  Sunday  success.’’ 


Source:  ABC  FAS-FAX  Report.  March  31.  1988. 
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every  Sunday. 


Covering  the  Pacific  Rim 

IVesf  Coast  editor  says  U.S.  newspapers  should  report  on  this  beat 
which  is  expected  to  affect  our  nation’s  economy  more  and  more 


By  M.L.  Stein 

The  “Pacific  Century”  is  here  and 
the  news  business  should  find  ways  to 
report  it,  Los  Angeles  Times  editor 
Shelby  Coffey  III  told  the  Asian 
American  Journalists  convention  in 
San  Francisco. 

Coffey  doubted  that  America  will 
ever  entirely  lose  its  ties  to  Europe, 
but  observed  that  a  “shift  in  national 
mind-set  and  economic  ties  to  Asia  is 
already  occurring,”  despite  some 
predictions  that  it  would  not  be  felt 
strongly  until  the  year  2000. 


form  of  increasing  immigration, 
which  is  a  contributing  factor  to  mak¬ 
ing  Los  Angeles  the  “capital  of  the 
Third  World  as  well  as  the  First,” 
Coffey  stated. 

The  Times,  Coffey  said,  is  dealing 
with  the  new  era  in  various  ways. 

Among  them,  he  listed  its  Monday 
Business  section,  which  centers  on 
California  and  the  Pacific. 

“The  aim  is  to  show  the  intercon¬ 
nections  among  Pacific  Rim  countries 
and  the  Golden  State,”  he  explained. 


in  addition  to  covering  specific  stories  and 
introducing  speciai  coiumns,  newspapers  shouid  aiso 
focus  on  creating  poiycuiturai  newsrooms,  according 
to  Coffey. 


“Gradually,  but  with  increasing 
swiftness,  the  Pacific  Century  is 
here,”  he  added,  noting  this  coun¬ 
try’s  movement  toward  Asia  in  terms 
of  business  and  foreign  policy. 

Citing  one  example,  Coffey  pointed 
out  that  if  Japanese  investment  con¬ 
tinues  in  the  U.S.  at  its  current  rate, 
by  1995  roughly  10%  of  U.S.  assets 
will  be  owned  by  Japan. 

By  2000,  he  continued,  the  com¬ 
bined  gross  national  products  of 
China,  Japan  and  the  “four  tigers”  of 
Asia  may  well  surpass  that  of  the  U .  S . 

Asian  influence  also  is  felt  in  the 


Hearst  to  sell  land 

The  Hearst  Corp.  has  placed  all 
60,000  acres  of  its  Maine  timberland 
up  for  sale.  The  property  was 
purchased  during  World  War  II  to 
supply  the  Hearst  Pejepscot  Paper 
Co.  mill  —  which  was  sold  two  years 
ago  —  with  pulp. 

Robert  H.  Whitney  of  Landvest, 
the  Boston  firm  handling  the  sale,  told 
the  Boston  Globe  that  the  land  no 
longer  fits  Hearst  corporate  plans. 


In  its  Washington  bureau,  Coffey 
went  on,  one  reporter’s  major  assign¬ 
ment  is  the  examination  of  American 
policy  in  relation  to  Asia. 

One  story  he  developed,  the 
speaker  said,  was  the  plan  for  Presi¬ 
dent  Bush  to  meet  with  a  Chinese 
dissident  during  his  recent  trip  to 
China  —  and  the  subsequent  embar¬ 
rassment  to  both  the  American 
administration  and  China  when  the 
plan  failed. 

Also,  Coffey  said,  the  Times’ 
Calendar  section  recently  ran  a  spe¬ 
cial  issue  on  Pacific  Rim  Culture, 
showing  its  influence  on  Southern 
California  in  dance,  movies,  painting 
and  other  arts. 

Moreover,  he  reported,  the  Times 
maintains  bureaus  in  Beijing,  Tokyo, 
Manila,  New  Delhi,  and  in  Latin 
American  countries  around  the  Rim. 

In  addition  to  covering  specific  sto¬ 
ries  and  introducing  special  columns, 
newspapers  should  also  focus  on 
creating  poiycuiturai  newsrooms, 
according  to  Coffey. 

He  said  the  Times,  in  the  past  year 
and  a  half,  has  recruited  more  than 
two  dozen  minority  staff  members  for 
the  newsroom,  contending  that  such 


steps  present  a  challenge  for  all  news¬ 
papers. 

“As  many  of  you  know,  the  num¬ 
ber  of  newspaper  readers  has  not 
kept  pace  with  the  growth  of  house¬ 
holds  in  the  United  States,”  he 
declared.  “We  are  confronted  as  an 
industry  with  growing  numbers  of 
younger  readers  w'-.o  are  not  as  inter¬ 
ested  in  us  as  we  want  them  to  be.” 

West  Coast  newspapers,  Coffey 
said,  have  a  particular  responsibility 
to  enlighten  readers  on  the  big  issues 
facing  the  region:  water  policy, 
coastal  and  agricultural  problems, 
and  immigration. 

“I  think  that  a  hundred  years  from 
now  we  will  look  back  on  Southern 
California  much  the  way  we  look  back 
on  18th-century  London  —  as  a  vital 
center  of  civilization  where  a  combi¬ 
nation  of  trade  and  money  and  culture 
blossomed,  and  likewise  California  as 
a  whole  and  the  United  States,  if  it 
responds  wisely  to  the  challenges  of 
the  Pacific  Century,”  Coffey  said. 

ANPA  Foundation 
hires  W.  Swanston 

Walterene  Swanston,  a  journalist 
with  more  than  20  years’  experience 
in  print  and  broadcast,  has  joined  the 
American  Newspaper  Publishers 
Association  Foundation  as  manager/ 
minority  affairs.  She  replaces  Terri 
Dickerson-Jones,  who  joined  the 
American  Press  Institute  as  associate 
director. 

Swanston  was  most  recently  spe¬ 
cial  projects  editor  and  executive  edi¬ 
tor  for  WUSA-TV  in  Washington, 
D.C. 

Swanston  —  who  has  served  as  a 
copy  editor  and  writer  for  the 
Washington  Post  and  reporter  for  the 
Washington  Star,  San  Francisco 
Examiner  and  San  Francisco  Sun- 
Reporter  —  wrote  a  guide  to  minority 
training  programs  in  1976  for  newspa¬ 
pers  across  the  country  based  on  a 
survey  of  daily  newspaper  minority 
recruitment  and  training  programs 
conducted  by  her  and  her  husband 
David  with  a  grant  from  the  John  and 
Mary  Markle  Foundation. 
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You  can  spot  the  leader  in  any 
industry  by  how  many  technological 
breakthroughs  it  has  to  its  credit. 
Motter  has  led  the  industry  with  such 
pioneaing  “firsts”  as;  first  newspaper 
flexo  unit  in  daily  production  (1982); 
first  four-color  flexo  printing  (1983); 
first  integrated  wash-up  system 
(1986);  first  use  of  double  truck  flexo 
plate  (1987).  In  addition  there  is  a 
long  list  of  other  “firsts”  from 
which  we’ve  selected  only  the  most 
to  \  significant  to  mention  here. 

■  Ik  \  Industry  “firsts” 

■ — ^  \  are  the  direct  result  of 
W  consistent  and  on- 

I  ^  going  Research  and 

I  ®  Y  Development  Pro- 

r  1'^  grams.  Nowhere  is 

r  t — this  more  evident 
than  in  our  exhaus- 
five  examination  of 
all  the  flexographic 
~  parameters.  Working 
closely  with  over  sixty  suppliers  for 
nearly  three  years,  Motter  painstak¬ 
ingly  tested  the  variables  in  anilox 
rolls,  plates,  inks  and  newsprint.  The 
payoff  was  a  wealth  of  technological 
data  which  we  have  applied  in  sim¬ 
plifying  and  improving  the  sophisti¬ 
cation  and  ease  of  operation  of  our 
superb  fourth  generation  Motterflex 
press. 

The  expertise  derived  — v- - 

from  this  ongoing  research  / 

is  what  makes  Motter  / 

more  than  just  a  sup-  / 

plier  of  printing  equip-  /  M/ l/l/IIIHIIm 

ment.  It  has  won  for 

us  the  position  of 


6/83  First  live  flexo  press  demonstration 
atANPA/TEC 

1984  Printed  with  optimized  flexo 
gradation  corves 

6/84  Stili  only  press  manufacturer  to 
print  live  at  ANPA/TEC 

7/84  Longest  continuous  uae  of  flexo 
printing  units — Still  in  use 

7/84  First  newspaper  flexo  half  deck  in 
daily  production 

7/84  First  cmnmercially  acceptable  flexo 
unit 

12/84  First  use  of  tndleys  (Ml  the  imptes- 
sKMi  cylinder 

1/8S  First  use  of  .058"  cushions 

6/85  Still  only  press  manufacturer  to 
print  live  at  ANPA/TEC 

6/85  Imt  public  demo  of  a  split  foun- 


flexo  printing 
for  newspapers.  And  you  can  be 
sure  that  we  are  fully  committed 
to  maintaining  that  leadership  role. 

When  the  time  comes  to 
move  your  newspaper  into  the 
flexo  age,  you’ll  want  the  reliabil¬ 
ity  and  technological  edge  (Mily 
the  industry  leader  can  provide. 

To  learn  m(M%  about  the  advantages 
of  having  Motter  on  your  team, 
just  call  or  write  Jim  Leatham, 
Director  of  Marketing  and  Sales. 
And  if  you  haven’t  seen  our  illus¬ 
trated  28-page  bo(*let.  Newspaper 
Flexogra^:  A  Report  on  Current 
Technology,  we  will  gladly  send 
you  one  free  of  charge. 


5/86  First  B-cokM- unit 
6/86  Tested  first  plastic  doctor  blades 
6/86  First  (and  0^)  testing  of  a  ceramic 
test  band  anilox 

6/86  First  5-couple  stack  for  4/1  color 
from  one  unit  position 
6/86  First  unit  with  a  fixed  impression 
C3iinder  for  tension  and  registra¬ 
tion  control 

7/86  First  production  use  of  ceramic  ani¬ 
lox  cylinders — Original  cylinder 
still  in  use 

6/87  Still  only  press  manufacturer  to 
print  live  at  ANPA/TiiC 
7/87  First  toolless  universal  (steel  and 
mylar)  plate  lock-up 


MOTTER 

PRINTING  PRESS  CO. 


Designers  and  Manufacturers  of 
Web-Fed  Printing  Equipment 

P.O.  Box  1562  ■  York,  PA  17405  ■  717-755-1071 


Southeast  Asian  journalists  in  the  U.S. 

American  media  can  benefit  in  news  gathering  from  abroad  by 
hiring  foreign-born  journaiists  to  serve  as  a  culturai  bridge 


By  M.L.  Stein 

The  American  media  can  benefit 
from  using  the  ability  and  cultural 
expertise  of  foreign-born  journalists 
in  covering  certain  kinds  of  stories,  a 
former  Vietnamese  war  correspon¬ 
dent  told  a  San  Francisco  audience. 

Vu  Thanh  Thuy,  a  front-line  corre¬ 
spondent  for  a  Saigon  radio  station 
and  now  an  editorial  assistant  at  the 
San  Diego  (Calif.)  Union,  said  such 
journalists  may  have  English-lan¬ 
guage  handicaps,  but  they  can  pro¬ 
vide  valuable  “insider”  assistance  to 
media  reporters. 

In  a  speech  to  the  second  annual 
Asian  American  Journalists  Associa¬ 
tion  convention,  Vu  cited  two  recent 
instances  in  which  Vietnamese  exper¬ 
tise  would  have  enhanced  the  story: 
the  Stockton,  Calif.,  schoolyard 
shooting,  and  the  U.S.  Navy  ship 
Dubuque,  whose  captain  refused  to 
pick  up  a  boatload  of  Vietnamese 
refugees. 

In  the  case  of  the  shooting,  Vu  com¬ 
mented,  “It’s  not  enough  for  Ameri¬ 
can  journalists  to  find  Indochinese 
translators  at  the  scene.  That’s  not 
the  same  as  covering  the  story  from  a 
journalistic  point  of  view.” 

For  the  Dubuque  story,  she  con¬ 
tinued,  a  Vietnamese  journalist 
“would  have  easily  gained  the  trust  of 
surviving  refugees  in  the  Philippines 
and  gotten  their  stories  out  right 
away.  American  journalists  were  not 
able  to  do  so  until  after  the  trial  of  the 
captain  began.” 

Vu,  38,  was  a  boat  person  herself. 
In  1979,  she  and  her  husband  and  their 
two  children  fled  from  Vietnam  in  a 
tiny  raft  with  about  80  other  refugees 
after  failing  in  20  previous  escape 
tries.  Among  their  ordeals  was  being 
captured  by  Thai  pirates. 

Her  husband,  currently  associate 
editor  of  a  San  Diego  Vietnamese 
newspaper,  helped  break  the  story  of 
the  boat  people  by  writing  an  open 
letter  to  the  international  press, 
describing  this  experience  from  the 
victims’  point  of  view,  according  to 
Vu. 

The  need  for  such  “insider”  cover¬ 
age  remains,  Vu  said. 

“You  can  interview  a  Vietnamese 
and  do  story  on  him,  but  when  it 


Vu  Thanh  Thuy 


comes  to  an  emotional  case  like  the 
Stockton  incident,  you  can  hardly 
bring  out  the  soul  of  the  story  the  way 
Southeast  Asian  journalists  could 
with  their  own  countrymen,”  she 
explained. 

During  her  three  years  with  the 
Union,  Vu  recalled,  her  help  has  reg¬ 
ularly  been  sought  by  its  reporters  for 
stories  on  Southeast  Asian  communi¬ 
ties,  which  have  grown  rapidly  in 
recent  years. 

Vu,  who  began  her  career  as  a  wire 
news  rewriter  for  a  Saigon  newspa¬ 
per,  said  her  work  for  the  Union  “has 
shown  me  how  important  it  is  for 
Southeast  Asian  journalists  to  serve 
as  consultants  in  news  gathering  and 
to  provide  a  cultural  bridge  for  Ameri¬ 
can  media  covering  the  Southeast 
Asian  story.” 

The  speaker,  who  has  co-authored 
a  book  on  Vietnamese  refugees,  was 
named  “Woman  of  the  Year”  in  1988 
by  the  San  Diego  Press  Club. 

In  other  convention  business,  an 
almost  forgotten  figure  in  American 
journalism  was  honored.  James 
Omura,  English  editor  of  the  Rocky 
Shimpo  newspaper  in  Denver  during 
World  War  II,  was  given  AAJA’s  Life 
Achievement  Award. 

Omura  was  charged  with  conspir¬ 
acy  to  violate  the  Selective  Service 
Act  for  writing  an  editorial  supporting 
Japanese-American  draft  resisters. 


who  were  being  recruited  from  relo¬ 
cation  camps.  He  was  acquitted  in  a 
trial. 

Another  honoree  was  Bill  Sing,  Los 
Angeles  Times  financial  writer.  He 
was  given  a  Special  Recognition 
Award  for  his  efforts  in  organizing 
AAJA. 

Mehan  retires 
from  UNESCO  post 

Joseph  A.  Mehan,  UNESCO’s 
chief  of  public  information  for  the 
U.S. A.  since  June  1978,  retired  from 
his  post  on  May  1 . 

During  his  tenure,  UNESCO 
became  embroiled  in  the  controversy 
over  the  proposed  New  World  Infor¬ 
mation  and  Communication  Order 
which  resulted  in  the  Reagan  admin¬ 
istration’s  decision  to  withdraw  the 
United  States  from  membership  in  the 
organization. 

In  his  role  as  UNESCO’s  spokes¬ 
man,  Mehan  held  numerous  news 
conferences  and  briefings  over  the 
NWICO  issue  and  also  spoke  at  jour¬ 
nalists’  conferences  and  universities 
across  the  nation. 

His  contention  was  American  press 
accusations  that  NWICO  called  for 
state  control  of  the  press,  censorship 
and  licensing  were  not  based  on  fact 
and  asserted  that  no  resolution  or  pro¬ 
gram  containing  those  points  was 
ever  passed  by  UNESCO. 

Before  joining  UNESCO,  Mehan 
worked  for  20  years  as  an  American 
journalist.  A  graduate  of  the  Colum¬ 
bia  Graduate  School  of  Journalism, 
he  worked  as  a  reporter  for  The  Advo¬ 
cate,  in  Stamford,  Conn.,  the  Dallas 
Times-Herald,  and  the  Star-Ledger  in 
Newark,  N.J.,  before  joining  NBC 
News  where  he  worked  for  14  years 
as  a  writer  and  producer. 

Mehan  will  serve  as  a  part-time 
consultant  to  UNESCO  until  his  suc¬ 
cessor  is  found. 

Gannett  grants 

The  Gannett  Foundation  has 
approved  164  grants  totaling  $767,062 
in  43  communities  served  by  Gannett 
Co.  Inc.  interests. 
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Ybu’re  always  on  target 
with  UPl  news. 


Dollar  for  dollar,  UPl  Is  your  most  cost-effective 
news  service  buy. 

Because  only  UPl  delivers  exactly  the  news  you 
want,  whether  it’s  from  around  the  state  or  around 
the  world.  And  that  keeps  you  on  target. 


Stay  on  target  with  your  readers. 
And  your  advertisers. 

Contact  UPl  today  for  a  free,  no-obligation  demon 
stration  and  see  how  you  can  select  only 
the  services  your  readers  want.  We  deliver: 


o  UPl  National  News 
o  UPl  International  News 
o  UPl  State/Regional  News 
o  UPl  Sports  News 
o  UPl  Regional 
Business  News 
o  UPl  Financial  News 
o  UPl  Weather  News 
o  UPl  Metro  News 
o  UPl  Washington 
Capital  News  Service 
o  UPl  Newspictures 


Mix  and  match.  Get  as  many 
or  as  few  services  as  you  need. 

Choose  news  by  state,  region  or 
metro  area.  Or  by  topic. 

UPl  gives  your  readers  the  kind  of  targeted 
news  that  keeps  them  coming  back  to  your  paper. 
Again  and  again.  And  that  kind  of  reader  loyalty 
keeps  your  advertisers  coming  back,  too.  Again 
and  again. 


Save  even  more  through  the  volume  discounts 
available  when  you  buy  more  than  one  UPl  news 
service.  We’ll  show  you  how  predictable  UPl 
prices  are:  guaranteed  for  the  term  of  your  contract, 
with  no  surprise  annual  rate 
assessments. 


on  target 
Automatically. 

Get  on  target  and  stay 
on  target  with  the  one 
news  service  that 
delivers  exactly  the  news 
you  need  to  keep  your 
readers  buying.  Your 
advertisers  spending.  And 
your  budget  working  as  hard 
as  it  can  to  give  your  paper 
the  edge. 

Contact  UPl  today  for  a  free, 
no-obligation  demonstration.  We’il 
show  you  how  staying  on  target  with 
your  readers,  your  advertisers  and  your 
budget  is  virtually  automatic  with  UPl. 


UPl  News  Services 

1-800-824-7221,  ext.  3 
In  Canada,1 -416-340-7276 


UMTCO  MCSS  MTeeMKTlOfMl 

un 


stay  on  target  with  your  budget 

Contact  us  today  to  see  how  getting  only  the 
news  services  you  want  keeps  you  from  wasting 
money  on  services  you’re  not  likely  to  use. 


r 


□  Yes.  I  want  to  know  more  about  how  UPl  can  keep  me  on 
target  with  my  readers,  my  advertisers  and  my  bottom  line. 
Please  contact  me  to  schedule  a  no-obligation  demonstration. 

Name _ 

Title _ 

Address _ 

City _ 


Newspaper . 
_ Phone. 


State . 


Zip. 


United  Press  International  •  1400  Eye  Street,  N.W.  •  Washington,  D.C.  20005 


Canadian  publishers  want  more  press  freedom 

Yearn  for  some  of  the  press  guarantees  offered  in  the  U.S. 


By  Mark  Fitzgerald 

Almost  seven  years  after  the  nation 
adopted  a  formal  charter  of  rights  and 
freedoms,  Canadian  journalists  con¬ 
tinue  to  yearn  for  some  of  the  press 
guarantees  that  are  taken  for  granted 
in  the  United  States. 

At  a  recent  debate  sponsored  by  the 
Canadian  Daily  Newspaper 
Publishers  Association,  editors  and 
publishers  disagreed  on  how  they 
would  handle  a  number  of  case  stud¬ 
ies.  They  were  of  one  mind,  however, 
on  libel. 

“I  would  essentially  accept  the 
New  York  Times  v.  Sullivan  decision 
of  the  United  States,”  Ottawa  Citizen 
publisher  Russel  Mills  said,  com¬ 
menting  on  one  libel  case. 

Ironically,  it  was  the  Citizen  that 
this  time  last  year  was  the  subject  of  a 
libel  case  that  many  Canadians 
expected  would  introduce  a  Sullivan 


“ALL  IT  TAKES  IS 
GUTS!” 


And  Walter  Williams  has  plenty. 
He’s  provocative,  controversial, 
and  regularly  challenges 
conventional  thinking  in  his  weekly 
column  “A  Minority  View,” 

The  outspoken  Williams  is  an 
economist  by  training,  a  former  inner- 
city  street  kid  by  circumstance,  and  a 
columnist  by  choice. 

Find  out  why  his  readers  think  he  is  a 
breath  of  fresh  air  with  a  free  trial 
subscription.  By  mail  or  AP 
DataFeature  wire.  Write  Andy 
Seamans  at  Heritage  Features 
Syndicate,  214  Massachusetts  Ave., 
N.E.,  Washington,  D.C.  20002,  or 
phone  (202)  543-0440. 


standard  (E&P,  May  7,  1988,  Page 
17). 

Former  defense  minister  Robert 
Coates  sued  for  libel  over  a  story  that 
said  he  was  being  investigated  for 
possible  breaches  of  security  during  a 
tour  of  Canada’s  NATO  forces. 
Among  the  charges,  the  paper  said, 
was  that  he  and  two  top  aides  slipped 
away  one  night  to  a  bar  that  featured 
topless  dancers  and  hard-core  porno¬ 
graphic  films  and  was  reputedly  a 
hangout  for  spies. 

In  that  case,  the  Citizen  asked  the 
Nova  Scotia  provincial  court  to 
declare  that  public  figures  such  as 
Coates  would  have  to  prove  some¬ 
thing  akin  to  the  “actual  malice"  legal 
standard  in  Sullivan. 

Libel  law  in  English-speaking 
Canada  now  has  a  so-called  “reverse 
onus”  standard  in  which  defendants 
have  the  legal  burden  of  establishing 
that  no  libel  or  damage  was  incurred. 
Quebec  has  a  different  standard  more 
similar  to  that  of  the  United  States. 

However,  the  case  was  settled  out 
of  court  before  any  determination 
could  be  made. 

At  the  CDNPA  debate,  the  Sullivan 
standard  was  endorsed  by  all  the  jour¬ 
nalist  panelists  and  rejected  by  Pat 
Carney,  who  was  the  former  minister 
of  international  trade. 

“As  an  ex-public  official,  I  would 
not  agree  with  that  point,”  she  said. 
“1  think  a  lot  of  the  problem  we  have 
today  is  that  the  media  cover  them¬ 
selves.  It’s  too  easy  to  say,  ‘Well, 
if  you  are  a  public  official  it  is 
easier  to  challenge  you.’  ” 

Despite  their  pleas  for  a  new  libel 
standard,  however,  Canadian  jour¬ 
nalists  showed  themselves  to  be  will¬ 
ing  to  accept  the  consequences  of 
their  own  bad  judgment  on  stories. 

“I  don’t  think  that  we  should  have 
any  special  immunity  to  offeiises  that 
society  deems  wrong,”  said  Toronto 
Star  editor  in  chief  John  Honderich, 
discussing  a  case  of  whether  to  pub¬ 
lish  defamatory  information  on  the 
basis  of  only  one  “thoroughly 
dependable”  source. 

Toronto  Sun  columnist  Diane  Fran¬ 
cis  similarly  urged  caution  in  dealing 
with  suspect  information  —  even 
from  a  “thoroughly  dependable” 
source. 

“I  think  it  is  every  bit  as  serious  as 
trading  in  defective  commodities,” 


she  said.  “If  [the  information]  proved 
false,  it  could  prove  to  be  horren¬ 
dously  consequential,  and  I  think  it 
should  be  prohibited.” 

As  with  their  U.S.  counterparts, 
Canadian  editors  are  more  willing  to 
apologize  for  errors,  Southam  Group 
president  Paddy  Sherman  said. 

“I  think  there’s  been  little  short  of  a 
revolution  in  the  last  decade  in  terms 
of  willingness  to  apologize  for  false 
items,”  Sherman  said. 

Once  again,  former  minister  Car¬ 
ney  begged  to  differ,  saying,  “Most  of 
you  publish  your  apologies  in  the  very 
smallest  type  and  on  the  page  that  is 
most  unread.” 

Nevertheless,  Carney  joined  the 
journalists  in  rejecting  suggestions 
that  corrections  of  apologies  should 
be  required  legally. 

Chandler  lecture 
series  established 

A  gift  from  Bob  Chandler,  editor  of 
The  Bulletin  in  Bend,  Oregon,  will 
enable  the  University  of  Oregon 
School  of  Journalism  to  launch  a  new 
annual  lecture  series  by  1992.  The 
Robert  W.  Chandler  Lecture  Series 
will  be  made  possible  by  a  pledge  of 
$25,000  to  the  university’s  Campaign 
for  Oregon,  a  five-year,  $60-million 
capital  campaign  launched  in  May  1988. 

The  Chandler  Lecture  Series  will 
become  the  third  endowed  lecture¬ 
ship  at  the  journalism  school.  The 
others  are  the  Robert  Ruhl  Lecture 
Series,  named  in  memory  of  the  for¬ 
mer  editor  and  publisher  of  the  Mail 
Tribune  in  Medford,  and  the  Eric  W. 
Allen  Lecture  Series,  named  for  the 
first  dean  of  the  school. 

Also  at  the  university’s  journalism 
school,  Mark  Zusman,  editor  of  the 
alternative  weekly  Willamette  Week 
in  Portland,  is  the  Allied  Daily  News¬ 
papers  Visiting  Professor  this  spring 
term.  A  1978  graduate  of  the  school, 
Zusman  is  teaching  a  course  in  inter¬ 
pretive  reporting. 

Authors  in  Orlando 

Authors  Robin  Cook,  Elmore  Leo¬ 
nard  and  Anne  Rivers  Siddons 
recently  spoke  at  a  dinner  sponsored 
by  the  Orlando  (Fla.)  Sentinel  and 
Friends  of  the  Orlando  Public 
Library. 


28 


EDITOR  &  PUBLISHER  for  April  29,  1989 


Be  prepared  if  ypur  reporter  files  a  story 
and  its  subject  files  a  libel  suit 


Mutual  Insurance 
protects  you  against 
the  ravages  of  a  libel  suit 

No  matter  how  careful  your 
reporting  staff  is,  therels  always  the 
chance  that  one  of  your  stories  will 
generate  a  libel  suit  With  libel  suits 
becoming  more  common  (as  well 
as  more  expensive  for  wiimers  and 
losers  alike),  more  newspapers  are 
turning  to  the  Mutual  Insurance 
Company  of  Hamilton,  Bermuda, 
for  the  protection  that  libel  insur¬ 
ance  provides. 

Mutual  offers  ANPA-member 
publications  libel  insurance  policies 
that  provide  punitive  damage  cov¬ 
erage  across  the  United  States.  A 
policy  from  Mutual  pays  up  to 
10  million  dollars  per  occurrence, 
rather  than  an  annual  aggregate. 
With  low  deductibles  to  minimize 
your  loss,  libel  insurance  from 
Mutual  is  your  best  protection 
against  the  unpleasant  realities  of 
libel  litigation. 

For  more  than  twenty-five  years. 
Mutual  has  provided  newspapers 
throughout  the  United  States, 
Canada,  and  the  Caribbean  with  the 
financial  protection  they  need  to 
endure  lengthy  and  expensive  libel 
suits.  During  those  years.  Mutual 
has  handled  more  than  5,000  suits 
in  the  libel  field.  It  is  this  kind  of 
experience  that  makes  Mutual  the 
insurance  company  of  choice  in 
the  newspaper  industry.  For  more 
information,  please  contact  Mutual 
Insurance. 


The  Mutual 
Insurance  Company  Of 
Hamilton,  Bermuda 


P.O.  Box  1179,  Hamilton  5,  Bermuda  •  (809)  292-7633  •  Send  all  mail  via  OVERSEAS  AIRMAIL 


Size  isn’t  everything 

Editors  are  offered  advice  on  how  to  heighten  the 
quaiity  of  smaii  newspapers  on  smaii  news  budgets 


By  George  Garneau 

Bigger  isn’t  necessarily  better  in 
newspapering,  and  for  small  papers  to 
be  good,  they  must  adhere  to  high 
standards  and  spend  their  small  news 
budgets  creatively. 

So  heard  editors  who  packed  into  a 
7:45  a.m.  session  at  the  American 
Society  of  Newspaper  Editors  Con¬ 
vention  in  Washington,  D.C.,  April 
13,  when  a  panel  of  ASNE  judges 
announced  14  of  the  best  dailies  under 
50,000  circulation. 

“Quality  is  often  more  imagination 
and  creative  use  of  resources  than 
money,”  said  Jeanne  Abbott,  a  Uni¬ 
versity  of  Missouri  journalism  profes¬ 
sor  and  former  reporter  who  has 
studied  small  papers. 

Good  small  papers,  she  asserted, 
“refuse  to  be  intimidated  by  their 
size.” 

Summarizing  her  1988  study  of 
under  50,000-circulation  papers, 
which  make  up  85%  of  the  nation’s 
dailies,  she  listed  some  characteris¬ 
tics  the  good  ones  shared. 

Inspired  leadership  is  crucial  — 
the  straw  that  stirs  the  drink  —  she 
said.  Leaders  set  high  standards  and 
demand  performance. 

Hiring  practices  are  rigorous,  and 
jobs  remain  open  if  no  suitable  worker 
is  not  found.  Editors  look  for  tenac¬ 
ity,  love  of  news,  character.  A  good 
journalist  who  will  soon  leave  is  bet¬ 
ter  than  a  not-so-good  one  who  will 
stay,  yet  good  editors  strive  to  keep 
talent. 

Staffs  stress  communication,  foster 
teamwork,  attend  to  details.  At  one 
paper  staffers  vote  on  assignments 
every  morning. 

Editors  are  flexible  enough  to 
adjust  the  paper  to  meet  readers’ 
needs  —  news  is  approached  “from  a 
sense  of  people,  not  bureaucracy.” 

There  is  “a  great  deal  of  joy  in  the 
daily  product  and  an  awareness  of  the 
possibilities.”  Strong  local  news 
includes  much  enterprise  reporting. 

Surprisingly,  pay  and  benefits  “do 
not  significantly  influence  motivation 
and  performance”  of  largely  “satis¬ 
fied”  journalists  at  the  best  small 
papers,  she  said,  even  though  there 
was  “no  overriding  satisfaction”  with 


their  compensation. 

Most  are  proud  of  their  papers  and 
would  move  on  to  follow  better  jour¬ 
nalistic  opportunity,  not  necessarily 
more  money  or  glory,  she  said. 

George  Wilson,  president  of  the 
Concord  (N.H.)  Monitor,  one  of  the 
papers  cited  for  quality,  said  excel¬ 
lence  is  achievable  only  if  a  publisher 
makes  it  the  principal  stated  goal. 

Good  newspapers,  he  said,  need 
“institutional  values”  that  uphold 
ethics  and  decency,  and  they  need 
“institutional  memory,”  Wilson  said. 
“You  need  people  on  staff  who  have  a 
memory  going  back  more  than  three 
years.” 

Saying  imagination  was  more 
important  —  and  more  available  — 
than  money,  he  allowed  that  “liberal 
ransacking  of  colleagues’  ideas  is 
socially  acceptable.” 


newsroom  is  as  good  as  we  can  make 
it,”  he  said.  “The  publisher  expects 
excellence.” 

Frank  Denton,  Wisconsin  State 
Journal  editor,  relaying  some  ideas 
from  a  New  Directions  for  News 
meeting,  said  editors  “might  have  to 
do  more  than  good  journalism”  if 
newspapers  are  to  survive  the  chang¬ 
ing  social  habits  that  have  eroded 
newspaper  penetration  over  the 
years.  He  said  NDN  discussed  such 
ideas  as  employers  offering  newspa¬ 
per  subscriptions  to  employees  in 
exchange  for  free  ads  and  newspapers 
reporting  more  on  things  people  actu¬ 
ally  do  —  shopping,  child  care  and 
divorce  —  rather  than  primarily  on 
government. 

“My  paper  has  not  shaken  off  the 
shackles  of  the  past,”  he  said  after 
explaining  it  has  three  state  capital 


“We  don’t  think  we’re  a  small  newspaper.  We’re  a 
big  deal  in  St.  Cloud,’’  he  said,  defining  a  good  small 
paper  as  “a  community  talking  to  itself.’’ 


The  down  side:  “It  takes  money, 
too,”  Wilson  said,  to  attract  and  keep 
good  news  workers. 

The  challenge:  smart  management 
of  resources  to  make  as  much  money 
as  possible  available  to  employ 
talented  people. 

Also  on  the  panel,  John  Bodette, 
managing  editor  of  the  St.  Cloud 
(Minn.)  Daily  Times,  another  paper 
cited  for  quality,  added  hard  work  and 
attitude  to  the  list  of  ingredients. 

“We  don’t  think  we’re  a  small 
newspaper.  We’re  a  big  deal  in  St. 
Cloud,”  he  said,  defining  a  good  small 
paper  as  “a  community  talking  to 
itself.” 

The  Daily  Times  newsroom  “cul¬ 
ture”  he  said,  includes  getting  the 
best  staff  even  if  they  will  soon 
depart,  encouraging  them  to  take 
risks  by  trying  new  things;  encourag¬ 
ing  intense  coordination,  and  encour¬ 
aging  them  to  take  pride  in  every¬ 
thing,  even  the  annual  progress  edi¬ 
tion. 

“Everything  that  comes  out  of  the 


reporters  but  nobody  covering  child 
care,  a  subject  of  more  intense  inter¬ 
est  to  many  people  than  a  minor  state 
agency. 

Editors  at  small  newspapers  need 
to  be  more  “innovative”  to  get  the 
most  of  their  resources,  he  said. 

Acknowledging  their  essentially 
local  focus,  Denton  said  small  papers 
should  also  offer  balance  and  not  sur¬ 
render  any  turf  to  the  metre  dailies. 
He  emphasized  local  angles  on  for¬ 
eign  and  national  stories.  He  said 
since  the  State  Journal  participated  in 
an  exchange  program  with  a  German 
newspaper  that  revealed  myriad  con¬ 
nections,  his  paper  had  assigned  half  a 
staff  position  to  track  foreign  news 
with  an  eye  for  local  angles. 

Arguing  that  newspapers  of  all 
sizes  are  missing  a  lot  of  stories,  he 
urged  editors  to  pay  attention  to  the 
local  effects  of  world  events. 

The  papers’  eight  judges  selected 
from  samples  of  “outstanding”  small 
dailies  across  the  country  are:  The 
(Continued  on  page  62) 
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THE  LNA/MEDIA  RECORDS  DfflaBASt 
WITHOUT  I^YOmtE  IN  THE  DARK. 


If  your  newspaper  is  not  part  of 
the  newly  merged  LNA/Media 
Records  database,  your  sales 
are  just  a  shadow  of  what  they 
could  be. 

LNA/Media  Records  is  the 
primary  source  of  competitive 
data  used  by  ad  agencies,  adver¬ 
tisers  and  major  retailers  to  plan 
their  media  purchases.  So  if 
your  newspaper  isn’t  part  of  the 
database,  here’s  what  you’re 
missing  out  on: 

EXPOSURE.  In  exclusive  reports 
like  the  BAR/LNA  Multi-Media 
Service,  which  now  shows 
newspaper  advertising  as  part 
of  a  nine-media  total.  And  Day-  • 
of-the-VVeek  re.ports  used  by 
major  retailers  to  track  the 
performance  of  their  various 
products. 

COMPETITIVE  INFORMATION. 

That  you  need  to  build  a 
strbiTger  sales  story.  And 
to  uncover  new  sources 
of  revenue. 

ON-UNE  SERVICES.  Which  save 
time  on  research  so  your 
-'sales  team  can’spend  more 
time  selling. 


I  NEW  AND  UPCOMING  REPORTS.  Like  the 
cListoimreports  we’re  develop¬ 
ing  which  will  show  your  ad  ex¬ 
penditure  dollars  by  account 
across  nine  media  within  your 
local  market.  -  - 

Now  think  what  \()u  could  do 
as  a  subscriber. 

You  could  increase  your  visi¬ 
bility  to  thp  people  who  make 
buying  decisions,  larget  new 
business.  Position  yourself 
more  effectively  against  your 
competition  —  most  of  whom 
will  also  be  subscribing  to  LN.Y/' 
Media  Records.  '  ; 

And  create  .opportunities  to 
increase  your  advertising  sales. 
All  of  which  could  be  essen¬ 
tial  to  survival  in  this  tough, 
competitive  aiarket. 

For  more  information  on 
the  opportunities  being  de- 
-veloped  for  the  newspaper 
industrv,  call  Jim  Farrell  at 
l-80()-LNA-I)ATA  or  212- 
725-2700. 

Join  the  LNA/Media  Re¬ 
cords  database.  Don’t  keep 
wur  newspaper  ui  the  dark. 


LEADIIsIG  NATIONAL  ADVERTISERS/MEDIA  RECORDS 
1 36  MADISON  AVENUE  •  NEWVORK,  NY  1 001 6 
1  -800-LNA-DATA  OR  21 2-725-2700 

A  VNU  MARKETING  INFORAAATION  SERVICES  COMPANY 


NEWSPEOPLE  IN  THE  NEWS 


Tom  Sheridan  has  been  named 
assistant  to  the  editor  of  the  Chicago 
Sun-Times. 

For  nearly  15  years  as  founding 
editor  of  the  Action  Times  column, 
Sheridan  and  his  staff  provided 
answers,  advice  and  help  for  as  many 
as  1,500  readers  a  week. 

As  assistant  to  the  editor  he  will 
have  wide-ranging  responsibilities, 
including  administrative,  editorial 
and  community  relations.  In  addition, 
he  serves  as  the  reader  advocate  at 
the  newspaper. 

In  announcing  the  appointment, 
Kenneth  D.  Towers,  executive  edi¬ 
tor,  said  that  Sheridan  “understands 
how  all  departments  of  a  newspaper 
interact,  and  he  will  provide  strong 
assistance  to  the  editorial  department 
in  carrying  out  its  mission.” 

4:  !): 

Carles  Twardy,  former  art  critic 
for  The  State,  Columbia,  S.C.,  will 
assume  the  same  position  at  the 
Orlando  Sentinel  beginning  May  1 
and  also  will  cover  architecture. 

Prior  to  joining  The  State  in  1986, 
Twardy  was  an  arts  editor,  critic  and 
cultural  affairs  reporter  for  the 
Lawrence  (Kan.)  Daily  Journal- 
World.  He  holds  a  bachelor’s  and 
master’s  degree  from  Northwestern 
University. 

Mary  T.  Scott  has  been  promoted 
to  employee  placement  and  commu¬ 
nications  manager. 

With  the  Sentinel  since  1982,  Scott 
was  communications/special  projects 
supervisor  prior  to  her  recent  promo¬ 
tion. 

:|e  ^  i|: 

Sylvia  Gold,  off-Broadway  thea¬ 
ter  critic  for  the  Wall  Street  Journal 
and  former  arts  editor  of  the  Boston 
Phoenix,  is  now  entertainment  editor 
for  New  York  Newsday.  She  is  in 
charge  of  New  York  entertainment 
coverage  and  responsible  for  assign¬ 
ing,  scheduling,  and  editing  daily  and 
Sunday  stories  and  reviews. 

Prior  to  the  Phoenix,  Gold  was  with 
the  New  York  Post  as  a  drama  depart¬ 
ment  editorial  clerk  and  later  as  an 
editor  and  critic.  A  Queens  College 
graduate,  she  taught  journalism 
courses  at  New  York  University  for 
two  years. 

*  *  * 

Timothy  M.  Osterfeld  has  been 
appointed  director  of  fmancial/circu- 
lation  reporting  and  analysis  for  USA 
Today.  A  certified  public  accountant, 
he  held  various  positions  at  Harte 
Hanks  Communications  Inc.  in 
Miami,  San  Antonio,  and  Cincinnati 
since  1983. 


John  W.  Hershiser  has  been 
named  president  of  Promotional 
Printing  Corporation,  a  subsidiary  of 
the  Houston  Chronicle  which  pro¬ 
duces  high-quality  newspaper  adver¬ 
tising  inserts  and  direct  mail  materi¬ 
als.  He  will  oversee  all  operations, 
including  sales  and  production. 

Hershiser,  a  native  of  Buffalo, 
N.Y.,  had  been  with  GBP  Industries, 
formerly  known  as  the  Greater  Buf¬ 
falo  Press,  28  years.  Since  1987  he 
served  as  Western  regional  director  of 
sales  and  prior  to  that  was  in  charge  of 
Central  region  newspaper  relations 
and  managed  printing  plants  in  Dun¬ 
kirk,  N.Y.,  and  Lufkin,  Texas. 

*  ♦  * 

Lisa  Haynes  is  now  assistant  cir¬ 
culation  director  of  the  Worcester 
(Mass.)  Telegram  cfe  Gazette. 

Over  the  past  five  years,  she  held 
various  circulation  positions  at  Fort 
Wayne  (Ind.)  Newspapers  Inc.  She 
has  a  journalism  degree  from  Indiana 
University. 

mt  Shi 

Charles  S.  Rowe,  editor  and  co¬ 
publisher  of  the  Fredericksburg  (Va.) 
Free  Lance-Star,  has  been  named  to 
the  Virginia  Communications  Hall  of 
Fame  at  Virginia  Commonwealth 
University.  Rowe  has  been  editor  for 
40  years  and  his  younger  brother, 
JosiAH  P.  Rowe  III,  is  the  co¬ 
publisher. 

Other  inductees  are;  Syndicated 
columnist  James  J.  Kilpatrick  Jr., 
the  late  George  M.  Stoddart,  a  for¬ 
mer  reporter  and  gubernatorial  press 
secretary  who  went  public  with  his 
battle  against  cancer;  Alden  Aaroe 
of  Richmond’s  WRVA-AM,  and  Ann 
Compton,  ABC  News  correspon¬ 
dent. 


Virgil  Fassio,  publisher  of  the 
Seattle  Post-Intelligencer,  was 
awarded  a  Bicentennial  Medallion  of 
Distinction  by  the  University  of  Pitts¬ 
burgh  earlier  this  month. 

The  presentation  was  made  at  a 
Distinguished  Alumni  lecture  in 
which  Fassio  discussed  “The  Ameri¬ 
can  Newspaper — Its  Present  and 
Future.” 

The  medallion  has  been  awarded  to 
100  graduates  among  the  161,000 
living  alumni  of  the  university  in  com¬ 
memoration  of  the  200-year  history  of 
the  school. 

Joan  McCraw,  vice  president  of 
strategic  sales  and  marketing  for  Gan- 
nett’s  USA  Weekend  magazine,  has 
been  appointed  to  the  new  position  of 
national  advertising  director  for 
National  Geographic  magazine.  She 
previously  had  been  director  of  sales 
development  for  USA  Today. 

*  *  * 

Janet  Cappiello,  a  newswoman  in 
the  Louisville  bureau  of  the  Asso¬ 
ciated  Press,  has  been  named  special 
projects  coordinator  in  the  corporate 
communications  department  at  inter¬ 
national  headquarters  in  New  York. 

She  joined  AP  as  a  news  clerk  in 
Louisville  following  graduation  from 
Boston  University  in  1985  and  has 
worked  in  Louisville  the  past  two 
years.  *  *  * 

Gregory  Ptacin,  general  manager 
since  1983  of  the  Quincy  (Ill.)  Herald- 
Whig, joined  the  Minnesota  Suburban 
Newspapers,  Bloomington,  as  gen¬ 
eral  manager. 

His  earlier  experience  included 
publishing  dailies  in  Indiana  and 
Michigan  and  four  years  as  promotion 
director  of  the  Cincinnati  Post. 
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Louls  a.  Weil  III,  publisher  and 
chief  executive  officer  of  the  Gannett 
Co.’s  Detroit  News,  is  leaving  the 
newspaper  to  become  publisher  of 
Time  magazine’s  U.S.  edition  and  a 
senior  vice  president  of  Time  Inc.  as 
of  May  1 . 

Robert  A.  Giles,  vice  president 
and  executive  editor  of  the  News,  will 
assume  the  additional  post  of 
publisher. 

At  Time,  Weil  succeeds  Robert  L. 
Miller,  who  remains  as  executive 
vice  president  and  group  publisher  of 
the  magazine  unit  and  assumes  addi¬ 
tional  duties  overseeing  People  and 
Sports  Illustrated  magazines.  He  will 
continue  to  oversee  Time’s  domestic 
and  international  operations  with  the 
title  of  worldwide  publisher. 

Weil  has  been  with  Gannett  since 
1971,  when  the  company  bought 
Federated  Newspapers  owned  by 
Weil’s  father  and  Robert  Miller  Sr. 
Weil  was  publisher  of  Federated’s 
Lafayette  (Ind.)  Journal  and  Courier 
at  the  time.  With  Gannett  he  served  as 
president  of  the  Westchester-Rock- 
land,  N.Y.,  group  and  as  vice  presi¬ 
dent  of  development  and  senior  vice 
president,  planning  and  development, 
prior  to  moving  to  Detroit. 

«  *  t 

Joe  Copeland,  city  editor  of  the 
Everett  (Wash.)  Herald  in  the  Lyn¬ 
wood,  Wash.,  office  since  1985,  is  the 
newspaper’s  new  editorial  page  edi¬ 
tor.  He  joined  the  staff  as  a  reporter  in 
1977. 

Copeland  held  a  Gannett  fellowship 
in  East  Asian  Studies  in  1982-83  and 
Herald  publisher,  Larry  Hanson, 
commented  that  Copeland’s  “under¬ 
standing  of  the  Pacific  Rim,  from 
graduate  studies  of  China  and  Japan 
at  the  University  of  Hawaii,  will  be  of 
great  benefit  to  the  editorial  page  as 
the  importance  of  international  trade 
to  our  local  economy  increases.’’ 

«  «  * 

Anne  Fulcher,  former  general 
manager  of  the  Chapel  Hill  (N.C.) 
Daily  Tar  Heel,  is  now  acting  general 
manager  and  editor  of  the  Eden 
(N.C.)  Daily  News,  which  is  owned 
by  Park  Newspapers  Inc. 

%  %  !|C 

Bruce  Karlson  recently  was  pro¬ 
moted  from  advertising  division  man¬ 
ager  of  the  St.  Petersburg  Times  to 
assistant  general  advertising  man¬ 
ager. 

Before  joining  the  Times,  Karlson 
was  national  advertising  sales  man¬ 
ager  at  the  Cincinnati  Enquirer.  He 
earned  a  bachelor’s  degree  in  busi¬ 
ness  from  the  Universiy  of  Cincinnati 
and  an  MBA  from  Xavier  University, 
also  in  Cincinnati. 


WALTERENE  SWANSTON  has 
joined  ANPA  Foundation  os  manager/ 
minority  affairs. 

AAore  recently,  Swanston  was  special 
projects  editor  and  executive  editor, 
WUSA/TV  News,  Washington,  D.C., 
and  earlier  vice  president,  project 
development  and  management.  Chil¬ 
dren's  Television  International  in  Falls 
Church,  Va. 

She  has  been  a  copy  editor  and 
writer  for  the  Washington  Post  and  a 
reporter  for  the  Washington  Star,  the 
San  Francisco  Examiner  and  the  San 
Francisco  Sun-Reporter. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 

became  retail  ad  manager  in  1%7  fol¬ 
lowing  four  years  as  classified  adver¬ 
tising  manager. 

In  a  reorganization  of  the  advertis- 
ing  department,  Richard  K. 
Schmidt,  general  advertising  man¬ 
ager,  was  named  display  manager, 
and  Robert  L.  Witt,  research  man¬ 
ager,  assumed  the  additional  title  of 
advertising  operations  manager. 

*  *  * 

Elaine  E.  Goldberg  joined  the 
Chicago  Tribune  advertising/market¬ 
ing  department  as  manager  of  direct 
marketing  programs. 

In  the  newly  created  position,  she  is 
responsible  for  identifying,  develop¬ 
ing  and  evaluating  direct  marketing 
opportunities  and  programs  for  the 
Chicago  Tribune  Company.  Goldberg 
has  been  director  of  international  club 
member  services  for  Diners  Club 
International,  a  Citicorp  subsidiary, 
and  a  marketing  director  for  Citicorp 
Retail  Services. 


Norman  McMuUin 

current  chairman  of  Inland  Daily  Press 
Association,  formerly  president  of 
Woodward  Communications  and  of 
Suburban  Newspapers  of  Greater 
St.  Louis,  has  joined  our  newspaper 
mergers-and-acquisitions  firm 

DIRKS  &  ASSOCIATES 

Suite  210,  255  E.  Brown  St.,  Birmingham,  MI  48009 

313-646-4230 

We  specialize  in  assisting  owners  in  exploring  and 
negotiating  the  sale  of  their  daily  newspapers 


Thomas  Suddes,  with  the  Cleve¬ 
land  Plain  Dealer  bureau  in  Colum¬ 
bus  since  1983,  has  been  named 
bureau  chief. 

Also,  Michael  L.  Mahoney,  Plain 
Dealer  business  reporter  since  1985, 
has  been  reassigned  to  the  Columbus 
bureau  where  he  will  join  the  staff 
covering  state  government. 

Suddes,  a  graduate  of  Ohio  State 
University,  has  specialized  in  legisla¬ 
tive  reporting  for  much  of  his  career. 
Prior  to  the  Plain  Dealer,  he  was  with 
the  Jackson  (Miss.)  Clarion-Ledger. 
Mahoney  was  managing  editor  of 
Crain’s  Cleveland  Business  before 
joining  the  Plain  Dealer  and  earlier 
was  with  the  Youngstown  Vindicator 
and  the  now-defunct  Cleveland 
Press. 

tf  * 

Zane  P.  Trinkley,  retail  advertis¬ 
ing  manager  for  the  South  Bend  (Ind.) 
Tribune,  elected  early  retirement  at 
the  end  of  March  after  more  than  38 
years  of  service.  He  joined  the  paper 
as  a  retail  advertising  sales  represen¬ 
tative  following  graduation  from  the 
University  of  Notre  Dame.  He 
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NEWSPEOPLE  IN  THE  NEWS 


William  C.  Robbins,  executive 
editor  of  the  Wisconsin  State  Journal, 
Madison,  has  been  named  promotion 
and  community  activities  executive 
of  Madison  Newspapers  Inc.,  and 
two  senior  editors  of  the  State  Journal 
have  been  named  to  new  positions. 

Robbins  will  direct  the  promotional 
and  community  programs  of  the  State 
Journal  and  the  Capital  Times.  He 
replaces  Pauline  Riemer,  who 
became  a  creative  specialist  in  MMI’s 
advertising  department. 

Clifford  C.  Behnke,  formerly  city 
editor,  is  the  new  managing  editor  in 
charge  of  the  daily  operation  of  the 
State  Journal. 

Thomas  Still  is  the  new  associate 
editor.  He  will  continue  to  edit  the 
Opinion  page  and  also  play  a  greater 
role  in  newsroomwide  policy  and 
planning. 

Robbins,  a  State  Journal  staffer 
since  starting  as  a  part-time  sports- 
writer  in  1951,  has  held  most  news¬ 
room  positions,  including  editorial 
page  editor  and  managing  editor. 
Behnke  joined  the  State  Journal  in 
1966  and  has  covered  several  beats, 
including  City  Hall  and  the  state  Capi¬ 
tol.  Still  Joined  the  State  Journal  in 
1976  and  covered  local  and  state  gov¬ 


William  C.  Robbins 


Clifford  Behnke 


Shinji  Morokumo 


ernment  and  politics  before  being 
named  Opinion  page  editor. 

♦  •  *  * 

David  Simpson,  a  newsman  in  the 
Associated  Press  Atlanta  bureau,  has 
been  promoted  to  news  editor.  He 
succeeded  Charlotte  Porter,  who 
was  promoted  to  assistant  chief  of 
bureau. 

Simpson  worked  for  the  Tusca¬ 
loosa  (Ala.)  News  and  the  Selma 
(Ala.)  Times-Journal  before  joining 
AP  in  1982. 


—OBITUARIES- 


Shinji  Morokuma  has  joined  the 
Gannett  Foundation,  Rochester, 
N.Y.,  as  media  relations  coordinator 
in  the  communications  department 
from  assistant  director  of  public  rela¬ 
tions  at  the  University  of  Rochester. 

He  will  serve  as  a  liaison  between 
the  foundation  and  the  media  and 
write  and  edit  the  in-house  newsletter 
Update  and  write  for  the  annual 
report,  the  new  quarterly  magazine 
GF  and  other  foundation  publica¬ 
tions. 


Wally  Hilton,  78,  who  worked 
for  the  Canadian  Press  nearly  half  a 
century,  died  in  hospital  April  7. 

Bom  in  Manchester,  England,  he 
went  to  school  in  Winnipeg  and 
worked  as  a  Canadian  Press  messen¬ 
ger  before  joining  the  national  news 
agency  in  1926.  He  was  stationed  in 
Winnipeg  and  Toronto  and  was  traffic 
chief  in  Edmonton  when  he  retired  in 
1974  and  moved  to  North  Vancouver. 
* 

William  Edwin  Lindau,  71,  for¬ 
mer  farm  editor  and  state  news  editor 
of  the  Asheville  (N.C.)  Citizen-Times, 
died  March  23. 

He  had  worked  for  the  Associated 
Press,  and  several  North  Carolina 
newspapers,  including  the  Greens¬ 
boro  Daily  News,  and  the  Winston- 
Salem  Journal. 

*  *  * 

Mary  J.  Meyer,  75,  widow  of  Her¬ 
bert  A.  Meyer  Jr.,  editor  and 
publisher  of  the  Independence  (Kan.) 
Daily  Reporter  for  more  than  20 
years,  died  March  15  at  a  Bartlesville 
(Okla.)  hospital. 

A  son,  Herbert  A.  Meyer  III,  is  the 
present  editor  and  publisher  of  the 
Reporter. 


Richard  Parke,  80,  a  former 
reporter  and  editor  for  the  New  York 
Times,  died  of  liver  cancer  April  4  at 
the  hospice  of  Greenwich  (Conn.) 
Hospital. 

He  joined  the  Times  in  1930  as  a 
reporter  for  the  Brooklyn  section. 
During  World  War  II,  he  served  in  the 
Navy  and  then  returned  to  the  Times 
to  report  locally. 

In  1952,  Parke  was  appointed  assis¬ 
tant  city  editor  and  in  three  years 
became  the  Times  correspondent  in 
Fairfield  County,  Conn. 

He  retired  in  1965  and  wrote  Green¬ 
wich  Time  editorials  and  also  wrote 
for  other  publications. 


Sean  D.  Ryan,  60,  a  former  news¬ 
paper  reporter  and  editor  who  in 
recent  years  had  his  own  public  rela¬ 
tions  business,  died  April  6  from  inju¬ 
ries  suffered  in  an  auto  accident  near 
Phoenixville,  Pa. 

Early  in  his  career  he  worked  for 
the  Albany  (N.Y.)  Times-Union  and 
in  1960  joined  the  Baltimore  Sun  and 
in  1%3,  the  Philadelphia  Inquirer.  He 
moved  to  reporting  for  the  Philadel¬ 
phia  Evening  Bulletin. 

After  a  leave  of  absence  to  study  in 


Mexico,  Ryan  returned  to  Philadel¬ 
phia,  first  as  a  television  station 
assignment  editor  and  then  to  the 
Bulletin  as  a  photo  editor. 

:(<  * 

Melvin  Schreier,  78,  retired  edi¬ 
tor  of  the  Chicago  edition  of  the  Daily 
Racing  Form  who  had  been  with  the 
publication  for  52  years,  died  April 
10. 

He  became  editor  of  the  now- 
defunct  Chicago  Daily  Telegraph,  an 
affiliate  of  the  Racing  Forum,  in  1935 
and  was  named  editor  of  the  Chicago 
edition  in  1942,  holding  the  post  for  37 
years.  He  retired  in  1979. 

*  t 

Stanley  R.  Sousa,  60,  a  veteran 
reporter,  editor,  and  free-lance  writ¬ 
er,  died  April  2  of  natural  causes  at 
Brookhaven  Memorial  Hospital  on 
Long  Island. 

Sousa  was  with  the  Long  Island 
Press  about  10  years  until  the  paper 
ceased  publication  in  1977  and  then 
was  executive  editor  of  the  Sunday 
Digest,  Huntington,  L.I.  He  subse¬ 
quently  had  his  own  weekly  Hunting- 
ton  News  Digest  and  was  managing 
editor  of  the  Smithtown  (L.I.)  Mes¬ 
senger  from  1987  until  last  year  when 
he  retired. 


34 


EDITOR  &  PUBLISHER  tor  April  29,  1989 


ADVERTISEMENT 


Who'S 

NEXT  MR. 
ZICKERMAN... 

"COOKS," 

"KIKES," 
"NIGGERS," 
"PAPISTS, "  OR 
"HOLY  ROLLERS"? 


The  March  27, 1989  issue  of  U.S.  News  &  World  Report  carried  an  article 
attacking  the  Unification  Church's  legitimate  support  of  several  non-profit 
organizations. 

The  article,  authored  by  an  editor  of  the  left-wing  publications  In  These 
Times  and  The  Progressive,  was  riddled  with  racially  and  religiously  bigoted 
slurs  that  humiliate  and  intimidate  those  associated  (however  indirectly) 
with  the  Unification  Church  and  its  principles.  The  author's  apparent  at¬ 
tempt  was  to  discredit  the  Unification  Church  because  some  of  its  efforts 
embrace  causes  he  opposes. 

The  article  was  rife  with  half-truths,  distortions,  and  outright  fac¬ 
tual  errors:  what  one  might  expect  if  one  assigned  a  militant  mem¬ 
ber  of  the  PLO  to  write  an  article  about  the  activities  of  B'nai  Brith. 

Indeed,  a  careful  reading  of  the  article  reveals  not-so-subtle  instances  of 
racist  innuendo  and  religious  bigotry.  Calling  Unification  Church  members 
"Moonies"  is  the  equivalent  of  using  an  anti-^mitic  epithet  to  refer  to  Jews. 
And  continually  hammering  home  the  racial  background  of  the  Church's 
founders  recalls  the  race  and  ethnic  bashing  by  the  KKK  and  skinhead 
movements.  At  a  time  when  racial  and  ethnic  hatred  are  on  the  rise,  we 
find  it  particularly  chilling  that  a  respected  publication  like  U.S.  News  would 
permit  such  hate-mongering  in  its  pages. 

Our  history  amply  illustrates  instances  of  insensitive,  often  violent, 
intolerance  directed  at  anything  "new"  or  "different."  Such  attitudes 
are  convenient  to  people  who  fiercely  oppose  the  introduction  of 
ideas  different  than  their  own,  and  they  use  it  as  an  excuse  to  choke 
them  off.  Virtually  every  minority  group  has  experienced  this  at 
some  point  in  its  history. 


AN  OPEN  LETTER 
TO  MORTZUCKERMAN, 
OWNER  AND  EDITOR-IN¬ 
CH  lEE  OE  U.S.  NEWS 
&  WORLD  REPORT 


The  cultural  and  spiritual  life  of  America  are  almost  inextricably  intertwined 
with  political  events  and  developments.  Many  religions,  such  as  Roman  Ca¬ 
tholicism,  Judaism,  Islam,  and  numerous  denominations  of  Protestant  faiths 
have  thrown  themselves  into  the  political  arena  to  some  extent,  whether  that  in¬ 
volvement  includes  the  issuance  of  pronunciamentos  on  the  day's  troubles  — 
either  broadcast  on  the  evening  news  or  merely  from  the  pulpit  —  influencing 
government  officials,  funding  a  variety  of  public  interest  groups,  or  support  of 
specific  causes. 


We  do  not  malign  these  religious  institutions  for  their  involvement  in  Amer¬ 
ican  cultural  and  political  life.  In  fact,  we  happen  to  believe  that  the  net  result 
has  been  positive  —  just  recall  their  instrumental  role  in  causes  like  civil  rights 
and  the  abolition  of  slavery.  We  merely  wish  to  reveal  a  double  standard 
which  apparently  finds  it  acceptable  for  more  "established"  churches  to  engage 
in  such  activities,  but  not  for  minority  denominations  such  as  the  Unification 
Church. 


We  wonder  why,  in  the  face  of  so  many  examples  of  sectarian  involvement 
in  politics  —  such  as  liberation  theology,  the  Christian  Science  Monitor,  the 
freeze  movement,  the  Campaign  for  Human  Development,  the  Rev.  Pat  Robert¬ 
son,  the  Rev.  Jesse  Jackson,  the  Rev.  William  Sloane  Coffin,  the  Rev.  Martin  Lu¬ 
ther  King  Jr.  —  the  Unification  Church  is  singled  out  for  criticism. 


So  why  single  out  the  Unification  Church?  Could  it  be  because  its  leader  is 
Korean  and  many  of  its  members  are  Asian?  If  so,  why  not  just  say  it. 


Today  it's  the  "Moonies."  What  epithets  will  you  use  next,  Mr. 
Zuckerman?  Will  it  be  "gooks,"  "kikes,"  "niggers,"  "papists,"  or  "holy 
rollers"?  Who's  the  next  target  of  this  particular  brand  of  "journalism"? 
Do  you  think  the  prejudice,  bigotry  and  outright  hatred  isn't  noticed? 

Well,  it  is,  Mr.  Zuckerman.  Far  more  than  you  realize.  Remember,  the  First 
Amendment  protects  both  freedom  of  the  press  and  of  religion. 


Sp€>nsore«l  by  the 

NATIONAL  COMMITTEE  AGAINST  RELIGIOUS  BIGOTRY  AND  RACISM 

2448  East  7.'>lh  Street  Chieago,  Illinois  62649 
Dr.  Jakie  Roberts,  S|>okes|>ersoii 
(.^12)  624-4886 


ilMES  Mirror 
Presents  A  Rrst: 


An  In-Depth,  Mum-NAnoN  Study 
Of  Public  Attitudes 
Toward  US.  Economic  Issues. 


The  Publics 

★  The  American  people  ★  American  business  leaders 

★  American  financial  leaders  ★  U.S.  government  officials 

★  Senior  executives  in  overseas  companies 
that  have  invested  in  the  U.  S.  —  from: 

★  Japan  ★  Great  Britain 

★  The  Netherlands  ★  Canada 

IhElSSUES  “ 

★  Protectionism  ★  Tkxes  ★  Competitiveness 

★  Productivity  ★  International  trade  and  tariffs 

★  Deficits  (U.  S.  federal  budget,  trade, Third  World  debt) 
★  Economic  expectations  ★  Government  spending 
★  Press  coverage  of  economic  issues 

★  Foreign  investment  in  the  U.  S. 

★  Foreign  ownership  of  U.  S.  real  estate 

★  Financial  institutions’  stability 

★  Interest  in  and  knowledge  of  economic  issues 


IT’S  Yours 
For  IhE  Asking. 


Times  Mirror^  \  \ 

request,  Gallup  poll-  \ 

JL  JL  sters  interviewed  \ 
2,048  Americans  across  the  U  ^ 
country,  as  well  as  153  U.  S.  i 
business,  finance  and  govern-  \ 
ment  leaders  and  100  execu-  \ 
tives  of  non-U.  S.  companies  I 
that  have  invested  in  the  US.  i 
All  to  gain  an  in-depth  under- 1 
standing  of  how  these  important  \ 
publics  view  economic  issues.  I 
WeVe  presented  this  study^s  ^ 
findings  to  selected  editors  and 
public  officials,  and  their  reaction 
suggests  that  you,  too,  might 
find  them  interesting  and 
useful.  So  weVe  published  them 
in  a  32-page  booldet  that's 
yours  for  the  asking.  Just  call 
(202)293-3126. 

Once  you've  read  our  study, 
we'd  like  to  learn  your  views  of  the 
issues  it  examines.  As  an  infor¬ 
mation  company,  it's  important 
for  us  to  know  what  you  think. 


■  /' 


Address  your  correspondence 
to  the  Times  Mirror  Center 
for  Press  &  Public  Policy, 

1875  Eye  Street,  N.W., 
Washington,  DC  20006,  Donald 
Kellermann,  Director. 

Times  Mirror,  an  informaiion  company  with  interests  in 
broadcast  and  cable  television,  publishes  books,  magazines 
and  the  Los  Angeles  Times,  Newsday  and  New  York  Newsday, 
the  Baltimore  Sun  newspapers,The  Hartford  Courant,The 
Morning  CaU  (AllenUnvn,  PA>,The  Advocate,  Greenwich  Time 
( Connecticut)  and  National  Journal. 


Times  Mirror 

We’re  interested  in  what  you  think. 


/■- 
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ADVERTISING 


‘Morale  booster’  supplement  proves  successful  for  newspaper 


By  Debra  Gersh 

In  a  state  deeply  entrenched  in  a 
severe  economic  depression,  pro¬ 
ducing  a  special  section  themed 
“Business  is  good”  might  seem 
slightly  off-base. 

But  the  Shreveport  (La.)  Journal 
and  The  Times  decided  it  was  exactly 
what  the  area  needed  —  a  big  morale 
booster. 

“This  whole  area  has  been  under 
such  a  recession  —  unemployment  is 
in  double-digits,  25 ,000 jobs  were  lost 
in  the  last  two  years  —  there’s  been 
nothing  but  bad,  bad  economic 
times,”  explained  Mark  D.  Rich¬ 
mond,  the  newspapers’  advertising 
director. 

He  noted  that  the  economic  slump 
has  been  predicated  by  the  drop  in  oil 
and  gas  prices,  a  situation  that  is 
affecting  other  areas,  and  thus  news¬ 
papers,  in  Louisiana,  as  well  as  parts 
of  Texas  and  Oklahoma. 

“To  be  able  to  come  up  with  a  shot 
in  the  arm,  at  least  for  one  day” 
helped  the  Shreveport/Bossier  area 
“come  together  with  a  note  of  posi¬ 
tivism,  a  note  of  optimism,”  Rich¬ 
mond  said. 

The  “Business  is  good”  idea  actu¬ 
ally  started  with  a  local  jeweler  named 
Sid  Potts,  who  was  tired  of  hearing 
“negative  stuff,”  and  put  together  a 
one-man  p.r.  piece  that  ran  as  an  ad  in 
the  Sunday  newspaper  in  early 
March,  explained  Richmond. 

“The  Parable  of  the  Button,”  as  it 
was  called,  told  of  a  “great  sadness” 
that  “fell  upon  the  Land.  For  the 
Great  Lords  who  sat  in  Washington 
had  caused  a  snafu  to  be  laid  upon  the 
People,  to  cause  them  much  Hard¬ 
ship,  Pain  and  Suffering.  Throughout 
the  Land,  there  was  much  wailing  and 
gnashing  of  teeth.  For  all  believed 
that  all  was  lost,  even  unto  their  Mer¬ 
cedes  and  Cadillacs. 

“  ‘Times  are  bad!’  cried  the  Media. 
‘Ye  are  all  about  to  go  Down  the 
Tubes!’  And,  lo!  the  People  so  hear¬ 
ing  did  so  believe.  And  they  donned 
sackcloth  and  ashes,  and  spoke  with 
lowered  voices  and  much  wringing  of 
hands.” 


EXTRA! EXTRA! 


It’s  not  magic  . . .  you  gotta  believe! 


The  "Business  is  Good"  section  front. 


But  the  parable  went  on  to  tell  of 
“Sid  the  Idiot,”  who  didn’t  under¬ 
stand  how  bad  the  times  were  and 
wore  a  “small  shield”  emblazoned 
with  the  words  “Business  Is  Good.” 

Although  in  the  parable  Sid  the 
Idiot  was  first  mocked  and  then  fol¬ 
lowed,  Sid  Potts  the  jeweler  received 
almost  200  calls  after  the  ad  ran,  and 
in  two  days  gave  away  nearly  all  the 
1,000  “Business  is  Good”  buttons  he 
had  ordered  initially. 

The  Newspaper  Production  Co., 
which  operates  the  two  newspapers 
under  a  joint  operating  agreement, 
picked  up  on  the  idea,  distributing 
over  7,000  additional  buttons 
throughout  the  community  —  and 
selling  some  2,500  inches  of  ad  space 
for  the  Thursday,  April  13,  30-page 
special  section. 

Speaking  with  E&P  the  day  after 
the  section  appeared,  Richmond  said 
the  response  was  “overwhelming.” 

About  200  calls  cam  into  the  news¬ 
room,  advertisers  who  were  not  in  the 
section  called  to  say  they  wished  they 
had  been,  and  not  only  did  the  paper 
get  extensive  radio  and  television 


coverage,  one  local  station  did  a  seg¬ 
ment  the  night  before,  telling  viewers 
to  look  for  the  supplement  in  the  next 
day’s  newspaper. 

A  very  early  single-copy  sales 
count  Friday  morning,  April  14, 
showed  that  sales  were  up  roughly 
4%,  about  823  copies,  over  the  day 
before,  Richmond  said. 

In  addition,  he  noted,  the  local 
Chamber  of  Commerce  plans  to  pick 
up  on  the  idea  for  a  long-term  project, 
and  other  newspapers  in  the  state 
have  expressed  an  interest  in  doing  a 
similar  project. 

“One  of  our  complaints,  really 
across  the  country,  is  that  businesses 
want  to  see  more  good  news”  in  the 
paper,  Richmond  said.  And  in 
Shreveport/Bossier,  that’s  just  what 
they  got. 

263  newspapers 
to  get  FSI 
from  Canada  Dry 

Canada  Dry  plans  to  run  a  one-time 
free-standing  insert  page  promoting 
Dick  Clark’s  American  Bandstand 
Tour,  produced  by  David  Fishof  Pro¬ 
ductions,  which  is  expected  to  hit 
some  75  cities  across  the  nation  this 
summer. 

The  tour  —  which  includes  live 
performances  by  the  Spinners,  the 
Association,  the  Guess  Who,  and  the 
Drifters  as  well  as  a  videotaped  time 
capsule  featuring  footage  from 
“American  Bandstand”  —  is  spon¬ 
sored  by  Canada  Dry  and  VH-l.  A 
“Dick  Clark  American  Bandstand 
Concert  Tour  Greatest  Hits  Collec¬ 
tion”  audiocassette  and  CD  will  be 
offered  in  conjuntion  with  the  event. 

The  May  14  FSI  ad  is  slated  to 
appear  in  some  263  newspapers, 
according  to  Canada  Dry  associate 
product  manager  Gwen  (i!agann,  who 
noted  that  ROP  fill-in  will  be  placed  as 
needed,  most  likely  with  concentra¬ 
tion  on  the  West  Coast. 

The  FSI  ad  will  feature  coupons 
both  for  cents-off  on  Canada  Dry  soda 
and  an  order  form  for  the  special  cas¬ 
sette  and  CD.  The  remainder  of  the 
promotion  will  be  conducted  through 
point-of-sale  and  radio  and  television. 
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Highland  Industrial  Park,  Woonsocket,  Rl,  courtesy  of  Greater  Woonsocket  Chamber  of  Commerce. 


OPPORTUNITY! 

GROWTH! 

NEW  ENGLAND! 

Create  opportunities  with  your  ads  in  these  New  England  newspapers. 

MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 
The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
The  Patriot  Ledger  (CXiincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
The  Bridgeport  Post  (E) 
Bridgeport  Telegram  (M) 
Bridgejxjrt  Post-Telegram  (S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


The  Times-Argus  (Barre-Montpelier) 
Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 


E\ 
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CAMPUS  JOURNALISM 


Conflict  at  college  weekly 

Publications  board  created  following  disagreement  over  publication 
of  a  family  planning  services  center  ad  in  at  university’s  student  paper 


The  following  advertisement  does  not  necessarily  reflect 
the  views  or  values  of  Duquesna  University. 


you  can 
talk  to 
“family” 

. .  .your  FAMILY  PLANNING  SERVICES! 


Downlown-625  Stanwix  St.  •  288-2140  ••  A  program  Of  the 

East  Liberty-Medical  Center  East  •  661-2900  CFamiK' Health 
MnnroevilIe-2550  Mosside  BWd.  •  856-9670  ■  Council.lnc. 


Despite  running  a  disclaimer  at  the  top,  the  staff  of  the  Ducfuesne  University 
student  newspaper  was  criticized  for  running  this  ad  by  Family  Planning 
Services  which  offered  "contraceptive  information." 


At  Family  Planning  Services, 
we’ll  give  you  a  gentle  gyneco¬ 
logical  ch^up.'We'll  answer 
any  questions  you  have  about 
your  reproductive  health.  And 
we  ll  help  you  to  choose  the 
contrac^tive  method  that  best 
suits  your  body  and  your  lifestyle. 

Call  today  for  an 
appointment  with  Family 
Planning  Services— where 
women  of  all  ages  ate  special, 
and  all  conversations  are  just 
between  us. 

•  Complete  confidentiality 

•  Convenient  hours 

•  Reasonable  rates 

•  VISA.  MasterCard,  Health 
Insurance  and  Medicaid 
welcome 


By  Debra  Gersh 

Whether  it  was  over  ads  for  a  family 
planning  services  center  or  about  sus¬ 
pected  improper  handling  of  an  off- 
campus  checking  account,  the  Stu¬ 
dent  Government  Association  of 
Duquesne  University  suspended 
publication  of  the  student  newspaper, 
reinstating  it  four  days  later  but  prohi¬ 
biting  its  editor  in  chief  from  working 
there. 

In  response  to  the  conflict  between 
the  SGA  and  the  Duquesne  Duke, 
university  president  John  E.  Murray 
Jr.  established  a  publications  board 
comprised  of  a  professional  journal¬ 
ist,  faculty  members  and  student  rep¬ 
resentatives  to  resolve  similar  con¬ 
flicts  in  the  future  and  prevent  the 
paper  from  being  closed  down  again 
by  the  student  government,  the  uni¬ 
versity  administration  or  even  the 
publications  board. 

The  Duke  previously  had  been 
closed  down  in  1984  by  a  former  uni¬ 
versity  president  who  objected  to  an 
April  Fools’  Day  parody  issue. 

In  the  most  recent  conflict,  staffers 
and  supporters  of  the  Duquesne  Duke 
contend  that  the  SGA  shut  down  the 
weekly  newspaper,  which  receives 
about  one-third  of  its  operating  funds 
from  the  Catholic  university,  because 
of  an  ad  that  first  ran  in  late  January 
for  a  family  planning  service  offering 
to  “help  you  choose  the  contracep¬ 
tive  method  that  best  suits  your  body 
and  your  lifestyle.” 

Although  the  center  reportedly 
does  not  perform  abortions,  use  of 
artificial  birth  control  is  against  the 
teachings  of  the  Catholic  Church. 

The  primary  basis  for  believing  run¬ 
ning  the  ad  caused  the  SGA  investiga¬ 
tion  into  the  newspaper’s  checking 
account  and  editor-in-chief  elections 
is  a  letter  from  then-SGA  president 
Harold  “Happy”  Meltzer  to  Duke 
editor  in  chief  Rebecca  A.  Drumm, 
dated  Jan.  30,  after  the  ad  had 
appeared  in  the  Duke  on  Jan.  19  and 
Jan.  26. 

In  the  letter,  Meltzer  wrote,  in  part, 
“The  ad  should  not  reappear.  If  it 
does,  the  SGA  will  have  no  choice  but 
to  examine  the  operation  of  our  stu¬ 


dent  newspaper  [emphasis  his],  which 
has  been  entrusted  in  good  faith  to 
you  and  the  current  editorial  board. 

“The  appearance  of  the  ad  in  ques¬ 
tion  can  in  no  way  be  seen  as  consis¬ 
tent  with  the  Mission  Statement  of  the 
university  and  the  values  and  tradi¬ 
tions  upon  which  Duquesne  Univer¬ 
sity  was  founded  and  operates.  You 
have  carelessly  taken  the  name  of  this 
institution  and ,  in  exchange  for  adver¬ 
tising  dollars,  have  associated  it  with 
a  service  that  is  repugnant  to  those 
values.” 

In  his  letter,  Meltzer  went  on  to  say 
that  the  issue  is  not  one  of  free 
expression,  but  rather  one  of  assuring 
that  the  university’s  name  is  repre¬ 
sented  in  a  manner  “consistent  with 
its  values,  traditions  and  Mission 
Statement.” 

The  ad  ran  again  in  the  Duke  on 
Feb.  9,  although  this  time  headed  by  a 
disclaimer  stating,  “The  following 


advertisement  does  not  necessarily 
reflect  the  views  or  values  of 
Duquesne  University.” 

On  Sunday,  Feb.  12,  the  paper’s 
constitution  was  suspended  by  the 
SGA  and  the  locks  were  changed  on 
the  doors  to  the  Duke’s  offices  in  the 
student  union  building.  Members  of 
the  paper’s  editorial  board  received 
hand-delivered  letters  that  night,  tell¬ 
ing  them  to  appear  before  the  SGA  at 
8  p.m.  the  next  day  to  answer  ques¬ 
tions  put  to  them  by  the  student 
senate.  The  Duke  staffers  refused, 
saying  only  Drumm  would  agree  to 
appear. 

Although  the  SGA  voted  to  reopen 
the  student  newspaper  the  following 
Thursday,  Feb.  16,  Drumm  remained 
suspended  as  editor  in  chief. 

Using  production  facilities  at  the 
Indiana  University  of  Pennsylvania 
newspaper  The  Penn,  and  taking 
advantage  of  an  offer  from  the 


40  EDITOR  &  PUBLISHER  for  April  29,  1989 


Washington  (Pa.)  Observer-Reporter 
to  print  the  paper  for  free,  the  Duke 
staff  published  and  distributed  4,000 
copies  of  the  four-page  Free  Press  on 
Feb.  16.  The  Free  Press  was  devoted 
entirely  to  the  issues  surrounding  sus¬ 
pension  of  the  Duke. 

On  Monday,  Feb.  20,  Drumm  was 
charged  with  14  misdeeds,  including 
misuse  of  university  funds  in  the 
paper’s  checking  account  and  not 
closing  that  account  when  told  to  do 
so,  misconduct  during  her  re-election 
campaign  as  editor  in  chief,  consis¬ 
tent  factual  misrepresentation  in 
news  reporting  in  the  Duke  and  the 
Free  Press  and  violating  university 
rules  by  calling  a  press  conference 
without  notifying  the  university’s 
public  relations  department  before¬ 
hand. 

A  university  judicial  board,  how¬ 
ever,  found  Drumm  guilty  only  of 
failing  to  comply  with  directions  from 
university  officials  by  not  closing  the 
checking  account  when  instructed 
and  violating  campus  policies  by 
holding  a  press  conference  without 
prior  notice  to  the  university. 

Although  she  was  prohibited  from 
participating  in  extracurricular  activi¬ 
ties,  including  the  Duke,  Drumm, 
who  is  expected  to  graduate  in  May, 
did  not  forfeit  the  scholarship 
attached  to  the  editor  in  chief  title. 


Both  Drumm  and  the  SGA  had 
planned  to  appeal. 

Meltzer,  who  could  not  be  reached 
for  comment,  told  Pennsylvania 
media  that  he  was  unhappy  the  news¬ 
paper  had  ignored  his  letter  about  the 
contraception  counseling  ad,  but  said 
the  SGA  suspended  the  newspaper 
because  of  other  “very  serious  con¬ 


cerns”  were  revealed  to  the  SGA,  the 
student  government  believed  it  could 
not  discuss  the  problems  with  Duke 
editors  because  of  their  “defiant” 
attitude,  and  thus  acted  immediately 
to  suspend  the  paper’s  constitution. 

A  university  audit  of  checks  from 
the  account  in  question  —  results  of 
which  appeared  after  Drumm’ s  judi¬ 


“IVs  tough  to  keep  staff  morale  up.  V^e  have  old 
equipment,  a  small  staff  and  we’re  being  harassed.  It’s 
not  a  comfortable  situation.  We  all  would  rather  be 
news  reporters  than  the  news.” 


cerns,”  namely  questions  about  the 
checking  account  and  possible  fraud 
during  Drumm’s  re-election  process. 

He  was  quoted  by  the  Pittsburgh 
Press  as  saying  the  problems  were  so 
serious  that  they  warranted  immedi¬ 
ate  suspension  of  the  paper  without 
notifying  the  staff  or  telling  them  why 
the  action  was  taken.  Meltzer  also 
said  that  the  paper’s  editors  had 
refused  to  cooperate  and  were  some- 
times  “outright  defiant”  when 
responding  to  SGA  objections  about 
the  ad. 

The  Press  further  reported  that 
Meltzer  said  when  the  “serious  con¬ 


cial  board  hearing  —  dating  back  to 
before  Drumm’s  term  as  editor  in 
chief  showed  an  annual  staff  banquet 
in  May  1987  costing  $1,335.64, 
including  $701  for  alcohol,  the  Press 
reported.  Other  expenses  included 
personal  gifts  for  staffers,  such  as  a 
going-away  present  of  a  school  ring 
for  former  editor  in  chief  Harriet 
Schwartz,  and  a  $217.75  check  for  a 
gold  Seiko  watch  bearing  the  univer¬ 
sity  insignia  as  a  gift  to  Drumm. 

The  Pittsburgh  Post-Gazette 
quoted  Meltzer  as  saying  that  receipts 
existed  for  only  $12,000  of  the  $29,000 
(Continued  on  page  5J) 


- 

telephone  - 
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telephone 

\  NAME 


Need  to  find  out  what  it 
costs  to  insure  a  flea  circus? 

Sorry.  We  can’t  help. 

But  if  it’s  family  insurance  - 
auto,  home,  health  or 
life  -  you  have  a  question 
about,  we  probably  can. 

You’ve  got  our  number(s); 
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Flap  over  access  to  movie  set 

Newspaper  photographer  denied  access  to  set 
of  Tom  Selleck  film  on  state-owned  property 


By  Andrew  Radolf 

A  photographer  at  the  Nevada 
Appeal  in  Carson  City  was  denied 
access  to  the  set  of  the  Tom  Selleck 
film  Hard  Rain  even  though  the  film 
was  being  shot  on  state  property. 

The  incident  resulted  in  Nevada 
Gov.  Bob  Miller  calling  for  the  estab¬ 
lishment  of  new  guidelines  for  press 
access  to  filming  done  on  state  prop¬ 
erty. 

Disney  Productions  representa¬ 
tives  turned  away  staff  photographer 
Lisa  J.  Tolda  when  she  showed  up,  at 
the  invitation  of  state  Prisons  Direc¬ 
tor  George  Sumner,  to  cover  the 
movie’s  filming  inside  the  Nevada 
State  Prison  facility  in  Carson  City. 

The  Disney  representatives  said 
Selleck’s  contract  calls  for  a  closed 
set. 

However,  editor  Don  Ham,  in  a 
letter  to  Disney  chairman  and  CEO 
Michael  Eisner,  noted  that  state 
employees  were  allowed  to  speak 
with  and  take  photos  of  Selleck. 

Eisner  never  responded  to  Ham’s 
letter,  in  which  the  editor  asked  for 
assurances  from  the  Disney  executive 
“that  you  never  again  allow  your 
employees  or  representatives  to  inter¬ 
fere  in  press  access  to  filming  being 
done  on  publicly  owned  prop¬ 
erty  .  .  .  and  that  you  take  a  strong, 
open  stanc  against  such  practices  in 
the  film  industry  as  a  whole.” 

Ham  wrote  an  editorial,  “  ‘Hard’ 
times  for  the  First  Amendment,”  to 
protest  Disney’s  treatment  of  Tolda. 

“The  First  Amendment  of  the  Con¬ 
stitution  clearly  and  strongly  supports 
the  Nevada  Appeal’s  right  to  take 
photographs  in  public  places,”  Ham 
stated. 

He  pointed  out  that  the  same  First 
Amendment  which  Disney  officials 
flouted  in  barring  Tolda  from  the  set 
also  “protects  the  movie  industry 
from  censorship,  from  government 
controls  that  could  destroy  their  cre¬ 
ative  works. 

“We  share  the  protection  of  this 
First  Amendment,”  the  editorial  con¬ 
tinued.  “We  have  a  stake  in  making 
sure  that  it  is  followed,  respected  and 
nurtured.” 


Ham  wrote  that  Disney  officials 
stressed  to  him  they  were  protecting 
Selleck’s  right  to  privacy  “even 
though  the  courts  in  our  nation  have 
ruled  repeatedly  there  is  no  right  to 
privacy  in  public  places,  and  that 
public  figures  like  Selleck  have  even 
less  rights  to  privacy  because  they 
voluntarily  have  placed  themselves  in 
the  public  limelight  and  opened  their 
lives  to  public  scrutiny.” 

Ham  said  in  the  editorial  that  the 
Disney  affair  led  “to  the  sudden 
understanding  that  prohibiting  press 
access  to  movie  sites  is  standard  oper¬ 
ating  procedure  in  the  film  industry. 

The  Disney 
representatives  said 
Selleck’s  contract  calls 
for  a  closed  set. 


and  goes  unchallenged  by  journalists, 
public  officials,  law  enforcement 
officers  and  citizens  who  know  bet¬ 
ter.” 

Ham’s  protest  of  the  incident 
prompted  a  letter  from  Gov.  Bob 
Miller,  who  termed  Disney’s  actions 
“most  unfortunate.” 

The  governor  stated  that  most  film 
productions  in  Nevada  “are  very 
happy  to  have  local  press  coverage. 

“While  Disney  was  still  here,  my 
chief  of  staff,  Scott  Craigie,  directed 
the  Commission  on  Economic  Devel¬ 
opment  to  work  with  the  Nevada 
State  Press  Association  and  the  Soci¬ 
ety  of  Professional  Journalists  to 
develop  guidelines  for  future  press- 
movie  relations. 

Miller  said  the  commission  has  also 
asked  for  a  review  of  the  law  on  the 
issue. 

The  review,  by  Deputy  Attorney 
General  Dana  Sammon,  said  the  issue 
“does  not  necessarily  involve  free¬ 
dom  of  the  press  or  free  speech  or 
other  First  Amendment  considera¬ 
tions.  Rather,  the  issue  is  one  of  own¬ 
ership  and  control  of  public  lands.” 

Sammon  said  a  production  com¬ 
pany  “may  reasonably  rely”  on  the 


permit  or  lease  for  public  lands 
granted  by  the  administrating  agency 
in  order  to  “protect  its  right  to  closed 
sets  or  restricting  public  access  to 
public  land”  when  filming. 

“Any  challenge  made  by  the  press 
that  such  a  restricted  access  to  public 
lands  infringes  on  the  First  Amend¬ 
ment  is  not  well  founded,”  she  stated. 
“A  simple  restriction  on  access  does 
not  impact  First  Amendment  rights. 
Those  rights  include  religious  free¬ 
dom,  the  right  to  assemble  and  the 
right  to  free  speech.  They  do  not 
include  public  access  to  all  public 
property  for  the  purposes  of  estab¬ 
lishing  a  forum  for  First  Amendment 
rights.” 

Ham  said  the  proposed  meeting  to 
establish  movie-press  guidelines  in 
Nevada  has  yet  to  take  place  and  no 
time  for  such  a  meeting  has  been 
scheduled. 

The  editor  also  noted  that,  although 
the  governor’s  letter  said  he  was  sorry 
the  incident  occurred,  “he  didn’t  say 
it  wouldn’t  happen  again.” 

Radio  reporter  clear 
of  disorderly  charge 

Janesville,  Wis.,  radio  news  re¬ 
porter  John  Graf  of  WCLO-WJVL 
was  found  innocent  of  a  disorderly 
conduct  charge  stemming  from  his 
arrest  at  a  speech  by  Oliver  North  at 
the  Waukesha  County  Exposition 
Center  last  August. 

Graf  was  arrested  while  covering  a 
protest  at  the  center.  Police  had 
argued  that  he  refused  to  obey  an 
order  to  move,  but  Graf  said  he  was 
attempting  to  report  on  the  demon¬ 
stration  and  police  reaction. 

Courant  honors 
local  volunteers 

Fifteen  individuals  and  six  organi¬ 
zations  are  slated  to  be  honored  by 
the  Hartford  (Conn.)  Courant  for 
their  outstanding  volunteer  contribu¬ 
tions.  The  ceremony  will  be  the 
seventh  annual  Hartford  Courant 
Volunteer  Recognition  Program. 
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Overtime  pay  lawsuit  kept  alive  by  appeals  court 


By  George  Garneau 

A  federal  appeals  court  has  kept 
alive  a  suit  by  a  Washington  Post 
reporter  who  is  seeking  overtime  pay. 

The  decision  means  a  trial  will 
determine  whether  Post  reporters  are 
entitled  to  overtime  pay. 

A  three-judge  panel  of  the  U.S. 
Court  of  Appeals  in  Washington, 
D.C.,  overturned  U.S.  District  Judge 
Gerhard  Gesell’s  1988  dismissal  of  the 
case  filed  by  City  Hall  reporter  Tom 
Sherwood. 

Gesell  had  ruled  that  13  Post 
employees  then  in  the  case  were 
essentially  professionals  and,  there¬ 
fore,  exempt  from  provisions  of  the 
Fair  Labor  Standards  Act,  which 
exempts  professionals. 

Regulations  say  professionals  per¬ 
form  “original  or  creative”  work,  but 
courts  have  generally  held  that 
reporters  are  covered  by  overtime. 

Gesell  found  it  “undisputed”  that 
Post  reporters  do  “original  and  cre¬ 
ative”  writing  that  is  “individual, 
interpretive  and  analytical”  and, 
therefore,  exempt  from  overtime. 

The  appeals  panel  said  Gesell  “can¬ 
not  deny  the  existence  of  disputes 
over  material  facts  by  making  findings 
of  fact  then  labeling  them 
‘undisputed.’  ” 

The  parties  “sharply  disagreed 
whether  reporting  is  ‘original  and  cre- 
r  tive’  and  whether  it  is  predominantly 
so,”  the  appeals  panel  said,  finding 
Gesell’s  dismissal  “surely  not  based 
on  an  ‘undisputed’  record  on  this 
point.” 

“It’s  a  victory  for  all  the  men  and 
women  who  work  in  the  news  busi¬ 
ness  at  the  Post,”  Sherwood  said,  “I 
see  overtime  pay  as  pay  for  perfor¬ 
mance.  You  do  the  extra  work,  you 
get  the  extra  pay.  Every  major  news 
organization  in  the  country  recog¬ 
nizes  the  right  of  reporters  to  earn 
overtime,  including  the  New  York 
Times  and  Washington  Post.  There 
should  not  be  a  separate  standard  for 
the  Washington  Post.” 

The  Post’s  policy  is  to  pay  over¬ 
time,  time-and-one-half  pay,  for  work 
over  7.5  hours  in  a  day  or  37.5  in  a 
week,  to  employees  earning  under 
$848  a  week.  Those  earning  more  — 
at  an  average  of  $55,000  a  year,  most 
reporters  do  —  get  compensatory 
time  off.  Sherwood  claims  filing  for 
overtime  is  discouraged  even  for 
those  eligible. 


Post  counsel  Bo  Jones  said:  “The 
Post  feels  that  a  trial  will  show  that 
Sherwood  is  a  professional  under  the 
Fair  Labor  Standards  Act.  He  and 
other  reporters  are  treated  as  profes¬ 
sionals  and  expected  to  perform  as 
professionals.  The  Post  places  a  high 


value  on  their  ability  to  exercise  such 
skills  as  initiative,  discretion  and 
judgment.  We  don’t  think  the  ruling 
or  the  trial  will  disturb  newsroom 
practices.” 

The  case  originally  was  filed  by  107 
(Continued  on  page  62) 
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Audiotex?  VB? 

It’s  Been  Our  Business 
For  21  Years! 


Weatherline,  Inc. 


The  largest  private  provider  of 
weather  information  by  phone 
in  the  U.S. 

In  1988  alone,  newspaper  sponsored  Weatherline* 
and  Sportsline*  Services  generated  more  than 
25  million  calls.  We’re  the  best — because  we 
deliver — for  newspapers  and  their  readers. 

Here’s  How: 

•  No  major  capital  outlay 

•  One-year  trial  periods  available 

•  One-to-a-market  exclusivity 

•  No  updating  responsibility  for  your  staff 

•  Complete  service  and  support 

•  90%  sponsor  continuation  rate 

For  more  information,  newspaper  references  and  a 
no-obligation  quote,  please  call  or  write; 


Richard  Friedman,  President 

Weatherline,  Inc. 

Weatherline  Building 
12119  St.  Charles  Rock  Road 
St.  Louis,  MO  63044 
(314)  291-1000 
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Arizona  Daily  Star/Tucson  Citizen  •  Tulsa  World/Tulsa  Tribune  •  Wichita  Eagle-Beacon  •  Yc 
•  Albuquerque  Journal  •  Albuquerque  Journal  •  Billings  Gazette  •  Bismarck  Tribune  •  The 
Post  •  The  Cincinnati  Post  •  Rocky  Mountain  News  •  Rocky  Mountain  News  •  Rocky  Moi 
Houston  Chronicle  •  Houston  Chronicle  •  Houston  Chronicle  •  Knoxville  News-Sentinel  • 
News-Sentinel  •  Daily  Oklahoman  •  Daily  Oklahoman  •  Arizona  Republic  •  Arizona  Reput 
Times  Newspaper  •  Arizona  Daily  Star/Tucson  Citizen  •  Arizona  Daily  Star/Tucson  Citizen 
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Manufactured  crisis  or  a  reai  concern? 

New  York  Daily  News’  hiring  of  law  firm  known  for  its  aggressive 
representation  of  management  in  labor  disputes  has  unions  worried 


By  Andrew  Radolf 

The  New  York  Daily  News  may  be 
heading  for  confrontation  with  its 
unions  when  its  labor  pacts  come  up 
for  renewal  next  year. 

The  tabloid’s  unions  are  viewing 
with  suspicion  the  News’  decision  to 
hire  the  Nashville-based  law  firm  of 
King,  Ballow  &  Little  which  is  known 
for  its  aggressive  representation  of 
management  in  labor  disputes. 

The  unions  are  charging  that  the 
law  firm’s  hiring  is  a  signal  that  the 
parent  Tribune  Co.  of  Chicago  may  be 
preparing  to  put  the  News  up  for  sale 
again  after  first  extracting  more  con¬ 
tract  concessions. 

King,  Ballow  represented  the  Chi¬ 
cago  Tribune  during  the  strike  by 
typographers  that  was  settled  last 
November  after  lasting  nearly  three 
years. 

The  law  firm’s  hiring  by  the  News 
prompted  an  exchange  of  letters 
between  George  McDonald,  presi¬ 
dent  of  the  Allied  Printing  Trades 
Council  and  publisher  James  Hoge. 

McDonald  accused  the  News  and 
the  Tribune  Co.  of  not  living  up  to  its 
investment  commitments  that  it  made 
to  the  unions  in  1987  in  return  for  their 
agreeing  to  contract  concessions. 

Hoge  said  the  unions’  interpreta¬ 
tion  of  the  situation  was  “erroneous” 
and  said  King,  Ballow  was  retained 
because  of  its  expertise  in  represent¬ 
ing  media  management. 

Hoge  indicated  to  the  unions,  how¬ 
ever,  that  the  News  would  be  seeking 
more  reductions  in  manning  levels 
and  changes  in  “inefficient”  work 
rules  when  its  labor  contracts  come 
up  for  renegotiation  in  1990. 

“Our  members  are  disturbed  and 
confused  by  your  decision  to  retain 
King,  Ballow,  the  notorious  anti-union 
law  firm,  as  your  labor  counsel,” 
McDonald  wrote  Hoge  Ma^’ch  27. 

“Your  decision  to  retain  King, 
Ballow  has,  unfortunately,  caused  us 
to  suspect  that  the  Tribune  Company 
has  changed  its  mind  about  financing 
a  new  plant  and  is  planning  to  offer  the 
News  for  sale  after  extracting  more 
concessions  from  us,”  he  stated. 

When  the  Tribune  Co.  was  unable 
to  find  a  buyer  for  the  News  after 


putting  it  up  for  sale  in  December 
1981,  it  negotiated  with  the  unions  for 
more  than  $40  million  in  contract  con¬ 
cessions  and,  in  return,  pledged  to 
invest  about  $50  million  in  the  news¬ 
paper. 

In  1987,  when  the  union  contracts 
were  again  up  for  renegotiation,  the 
Tribune  Co.  won  another  $30  million 
in  concessions  from  the  unions,  but 
pledged  in  return  to  invest  twice  the 
amount  of  the  concession  in  the  News 
during  the  life  of  the  three-year  pact. 

However,  McDonald  contended  in 
his  letter  that  the  T ribune  Co.  had  also 
pledged  to  invest  in  a  new  production 
facility  for  the  News  which,  he  said, 
would  cost  about  $300  million,  but 
had  reneged  on  that  commitment. 


labor  situations  over  the  years.  In 
some  cases,  union-represented 
employees  chose  to  strike;  in  others, 
the  striking  employees  were  replaced; 
and  in  the  greatest  number  of  cases, 
the  issues  were  settled  and  collective 
bargaining  continues  with  the 
unions.” 

The  News  must  have  “changes  to 
unnecessary  manning  levels  and  inef¬ 
ficient  work  practices  remaining  in 
the  current  labor  contracts,”  Hoge 
said,  if  it  is  to  achieve  an  “efficient 
operation  to  pay  for  the  investments 
[in  new  equipment  and  facilities].” 

Hoge  stated  that  although  the  News 
achieved  “a  marginal  profit”  last 
year,  the  amount  still  “is  not  an 
acceptable  return  on  investment. 


Hoge  stated  that  although  the  News  achieved  “a 
marginal  profit”  last  year,  the  amount  still  “is  not  an 
acceptable  return  on  investment,  much  less  a  base 
for  further  investment.” 


In  his  reply  April  4,  Hoge  said  that 
the  unions  were  wrong  in  how  they 
viewed  the  hiring  of  King,  Ballow  and 
also  were  misrepresenting  the  Daily 
News’  investment  commitments  in 
return  for  the  concessions. 

Hoge  said  the  News  has  lived  up  to 
its  1987  commitment  to  invest  $2  for 
every  $1  in  concessions  by  the 
unions,  but  that  building  modern  pro¬ 
duction  facilities  was  not  part  of  the 
agreement.  Any  commitment  to  build 
a  new  production  plant  was  contin¬ 
gent  on  the  Daily  News’  operations 
becoming  far  more  efficient  than  what 
was  achieved  in  the  1987  pact,  he 
said. 

“This  addition  [of  King,  Ballow] 
was  made  to  assure  the  success  and 
completion  of  the  News’  turnaround 
strategy,”  Hoge  stated.  “We  have 
added  King,  Ballow  to  our  roster  [of 
law  firms]  because  of  its  intimate 
knowledge  of  the  media  business 
gained  from  30  years  of  representing 
newspapers’  and  television  stations’ 
management. 

“[The  firm]  has  represented  man¬ 
agement  in  what  have  been  difficult 


much  less  a  base  for  further  invest¬ 
ment.” 

The  News  will  be  acquiring  plant 
sites  this  year,  and  “completing 
investment  proposals  on  product  and 
equipment,”  Hoge  stated. 

Hoge,  in  another  letter,  disputed 
union  contentions  that  the  hiring  of 
King,  Ballow  was  made  at  the  direc¬ 
tion  of  the  Tribune  Co.  Hoge  said  he 
made  the  decision  himself  after  “per¬ 
sonally  interviewing  Bob  Ballow.” 

Hoge  also  turned  down  a  request  by 
McDonald  that  the  leaders  of  the 
Allied  meet  with  Tribune  Co.  chair¬ 
man  Stan  Cook. 

“The  management  of  the  News  is 
the  appropriate  party  for  any  meet¬ 
ings  with  the  members  of  the  Allied 
Printing  Trades  Council,”  Hoge 
stated.  “The  upcoming  negotiations, 
like  the  last  ones,  will  be  directed  by 
me  through  the  News’  representa¬ 
tives  at  the  bargaining  table.” 

McDonald  contended  in  an  April  17 
letter  to  Hoge  that  any  future  invest¬ 
ment  by  the  News  in  plant  and  equip¬ 
ment  should  not  depend  upon  winning 
(Continued  on  page  62) 
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Ten  of  11  unions  ratify  contracts  at  Philadelphia  dailies 


By  Andrew  Radolf 

Ten  of  the  1 1  unions  at  the  Philadel¬ 
phia  Inquirer  and  Daily  News  have 
ratified  new  four-year  contracts  more 
than  four  months  before  their  current 
pacts  expire  on  Sept.  1. 

The  Philadelphia  Newspaper  Guild 
membership  was  voting  as  E&P  went 
to  press,  but  its  negotiating  commit¬ 
tee  unanimously  approved  the  pact 
and  is  recommending  ratification. 

The  unions  and  PNI  initiated  early 
contract  talks  in  order  to  avoid  the 
confrontational  situation  that  resulted 
in  a  46-day  newspaper  strike  in  1985, 
the  last  time  the  union  pacts  were  up 
for  negotiation. 

That  strike  reportedly  cost  the 
company  $50  million  in  lost  revenues 
and  the  workers  $26  million  in  lost 
wages. 

PNI  spokesman  Bill  Broome  said 
the  unions  approved  the  contracts  by 
“overwhelming”  margins. 

“We’ve  been  communicating  very 
well  with  our  unions  since  [the  strike] 
and  they’ve  been  communicating 
with  us.  It’s  a  mutual  effort,”  Broome 
said. 

“Our  members  can  now  enjoy 
the  summer,”  said  Guild  president 
Beth  Gillen,  without  the  threat  of  a 
strike  looming  in  September. 

“There’s  no  givebacks;  there’s  a 
good  wage  increase,”  said  Thomas 
Gallagher,  president  of  the  Council  of 
Newspaper  Unions,  which  includes 
all  the  unions  save  for  the  Teamsters, 
and  president  of  the  local  pressmen’s 
union.  “There’s  no  doubt  in  my  mind 
it’s  the  best  we  could  get.  I’m  happy 
with  it.” 

The  contracts  gave  the  unions  wage 
increases  averaging  $175  a  week  over 
the  life  of  the  contract,  before 
employee  contributions  to  the  health 
and  welfare  funds  are  deducted. 

James  R.  Schaufenbil,  administra¬ 
tive  officer  of  the  Guild,  said  the  top 
minimum  for  reporters  at  PNI  “will 
reach  $1,000  a  week  over  the  life  of 
the  contract.  We’re  proud  of  that 
benchmark.” 

The  Guild  agreed  in  negotiations  to 
27  new  exemptions  from  the  union,  19 
of  them  involving  supervisory  posi¬ 
tions  in  the  newsroom. 

Schaufenbil  said  the  union  agreed 
to  the  new  exemptions  in  return  for 
the  company  agreeing  not  to  file  any 
unit  clarification  petitions  during  the 
life  of  the  contract. 

The  cost  involved  in  contesting  a 
unit  clarification  petition,  plus  doubts 


about  whether  the  Guild  would  pre¬ 
vail,  were  main  factors  in  the  union 
agreeing  to  the  exemptions, 
Schaufenbil  said. 

The  new  exemptions  have  “to  be 
looked  at  in  terms  of  the  total  num¬ 
bers.  We  represent  over  1,000 
employees.”  In  addition  to  editorial 
employees,  the  Guild  represents 
clerical  and  advertising  employ- 


By  Andrew  Radolf 

The  management  of  the  Philadel¬ 
phia  Inquirer  defeated  a  bid  to  orga¬ 
nize  stringers  who  work  in  its  subur¬ 
ban  bureaus  or  write  for  its  special 
sections  and  zoned  Neighbors  edi¬ 
tions. 

Reporters  of  the  Philadelphia 
Inquirer,  District  1  —  a  union  formed 
to  represent  the  stringers  —  with¬ 
drew  its  union  representation  petition 


ees. 

Murray  Dubin,  a  Guild  vice  presi¬ 
dent  and  a  member  of  the  negotiating 
committee,  said  the  new  contracts 
also  included  the  establishment  of  a 
40 IK  savings  plan  and  a  “flexible 
spending  account”  which  will  offer 
employees  a  way  to  save  on  taxes 
when  they  pay  for  unreimbursed 
medical  expenses  or  dependent  care. 


that  is  before  the  National  Labor 
Relations  Board,  and  with  it  all  chal¬ 
lenges  and  objections  to  the  election, 
because  of  a  lack  of  resources,  said 
president  Robert  McSherry. 

The  latest  vote  stood  at  89  for  no 
union  to  74  for  the  Philadelphia  News¬ 
paper  Guild,  and  three  votes  for  Dis¬ 
trict  1. 

“With  the  tally  now  clearly  in  favor 
of  no  union,  we  and  the  stringers  can 
(Continued  on  page  62) 
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Jerry  Barnett  Rat  McCarthy 


EDITORIAL  CARTOONS 

From  Heritage  Features 

Heritage  Features’  two  award-winning  political  cartoonists  poke 
fun  at  the  pompous  and  boost  the  hard-pressed. 

From  the  Indianapolis  News  we  offer  Jerry  Barnett  three-times-a- 
week  and  from  the  Amarillo  Globe-News  we  have  Pat  McCarthy 
twice-a-week. 

For  more  information  or  a  free  trial  of  Barnett  or  McCarthy  — 
or  both,  just  write  Andy  Seamans  at  Heritage  Features  Syndicate, 
214  Massachusetts  Ave.,  N.E.,  Washington,  D.C.  20002, 
or  call  direct  at  (202)  543-0440. 


Stringers  lose  bid  to  organize 
at  Philadelphia  Inquirer 
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LINOTYPE  CO.,  Hauppauge,  N.Y.,  has  brought  out  its 
Concert  Series  of  Linotype  Library  PostScript  fonts, 
preloaded  on  a  40MB  Apple  SCSI  hard  disk,  along  with  an 
Apple  40SC  tape  streamer  and  special  software. 

It  was  designed  for  easy  access  to  the  full  Linotype 
Library  of  PostScript  type,  automatic  downloading  and, 
with  a  new  font  numbering  system,  elimination  of  font  ID 
conflicts  arising  from  the  availability  of  more  than  300 
Linotype  Library  fonts  but  only  128  possible  font  ID 
numbers  on  the  Macintosh. 

An  Apple  utility  allows  automatic  downloading  of  all 
Linotype  printer  fonts  to  any  PostScript  output  device 
with  a  hard  disk,  and  also  downloads  on  command  to 
devices  without  a  hard  disk.  Screen  fonts  are  also  auto¬ 
matically  installed. 

Concert  Series  also  includes  Fastback  For  The 
Macintosh  from  Fifth  Generation  Systems  Inc.,  a  hard  disk 
backup  program  that,  with  the  tape  streamer,  can  be  used 
to  restore  Concert  Series  if  necessary  and  serve  as  a 
method  to  back  up  and  restore  users’  hard  disk  files. 

MYCRO-TEK  INC.,  Wichita,  Kan.,  has  released  ver¬ 
sion  2.0  of  its  Mycro-Comp  AdWriter  display  ad  makeup 
software  for  the  Macintosh. 

The  update  allows  importing  images  in  TIFF  format.  It 
also  offers  image  cropping,  scaling,  moving  and  offsetting 
within  default  or  user-defined  display  frames  and  incorpo¬ 
rates  text  rotation,  with  type  and  text  changes  made  at  any 
angle.  An  Autofraction  command  much  like  superior/ 
inferior  character  function  and  selective  h«&j  are  also 
offered. 

The  version  has  improved  output  definition.  Crop 
marks  and  tile  overlap  are  selectable  and  overridable 
default  settings.  Search  and  replace  has  been  expanded. 

Documentation  includes  AdWriter  Help  Stack,  a 
HyperCard  training  tool  (which  can  function  as  on-line 
help  on  a  Mac  II  with  4MB  RAM  when  loaded  with 
AdWriter  under  Multifinder). 

Mycro-Tek  has  also  introduced  a  Mycro-Comp  1100 
System  Adobe  PostScript  interface,  permitting  use  of  the 
language  for  outputting  type  on  a  laser  printer.  According 
to  the  company,  users  familiar  with  Mycro-Tek  Standard 
Language  “can  easily  learn  the  new  and  modified  com¬ 
mands  used  with  this  interface.” 

BALDWIN  TECHNOLOGY  CORP.,  Stamford,  Conn., 
has  added  a  spray-type  cleaner  to  its  Automatic  Blanket 
Cleaner  product  line.  It  has  a  “fail-safe  fluid  dispensing 
system,”  unit  control  of  variable  solvent,  water  ratios  and 
volume,  more  nozzles  per  inch  of  web,  drip-proof  nozzle 
design,  “virtual  elimination  of  overspray,”  safe  system 
design  and  low  maintenance. 

The  Spray  ABC  reportedly  cleans  in  under  six  seconds 
for  an  eight-unit  press.  Controls  allow  accurate  prewetting 
sequence  to  reduce  start-up,  web  breaks  and  waste. 

STARSIGNAL  INC.,  Campbell,  Calif.,  introduced  the 
Colorfax  system,  which  it  describes  as  the  first  facsimile  to 
send  full-color  images  over  conventional  telephone  lines. 
Images  can  be  printed  out  or  electronically  stored. 

The  system  includes  a  color  scanner,  color  printer  and  a 
high-speed  modem  with  data  compression  device.  It 
reportedly  offers  reproduction  in  256,000  color  combina¬ 
tions. 


DS  AMERICA,  Rolling  Meadows,  Ill.,  is  introducing 
two  new  products,  the  PC-802-E  horizontal  step-and- 
repeat  printer  and  the  CK-100  Image  Checker. 

The  printer,  for  step-and-repeat  and  conventional  plate¬ 
making,  accepts  oversize  or  irregular-sized  originals  for 
plate  or  film  production.  Simultaneous  dual-axis  drives 
were  designed  for  precision  and  speed.  The  compact 
model  is  suited  to  smaller  operations  where  space  is  tight 
and  presses  with  effective  printing  widths  of  up  to  29"  are 
used. 

Computer  control  allows  unattended  operation  after 
set-up  values  have  been  input.  Special  needs  are  also 
accommodated.  The  unit  informs  the  operator  of  input 
errors  or  other  trouble.  Up  to  99  channels  are  available  for 
storage  of  set-up  data. 

The  CK-100  enables  a  scanner  operator  to  preview  on  a 
high-resolution  color  monitor  the  effects  of  settings  before 
going  to  film,  reducing  production  time  and  materials  used 
by  eliminating  rescans. 

Features  include  a  zoom  function,  simultaneous  com¬ 
parison  of  up  to  four  images  (one  image  with  four  different 
values  or  four  different  images),  positive  display  of  color 
negatives  and  viewing  of  single  colors.  Images  with  identi¬ 
cal  set-ups  can  be  batch  scanned. 

Integrated  Color  Removal  automatically  intensifies 
black  plate  imaging  to  compensate  for  reduced  primary 
colors.  Combined  or  progressive  color  viewing  aids  the 
checking  of  gray  content. 

XYQUEST  INC.,  Billerica,  Mass.,  announced  availa¬ 
bility  of  import  and  export  filters  for  transfer  of  files 
between  the  Xy  Write  III  Plus  word  processor  for  IBM  PCs 
and  compatibles  and  the  IBM  and  Macintosh  editions  of 
PageMaker,  version  3.0.  The  filters  were  developed  in 
conjunction  with  Aldus  Corp. 

The  filters  allow  exchange  of  documents  with  format¬ 
ting  left  intact.  Examples  given  were  transferring  sug¬ 
gested  formatting  commands  to  PageMaker  for  final  out¬ 
put,  or  writing  to  fit  a  PageMaker  format.  Document 
formatting  performed  in  PageMaker  is  not  lost  when 
returned  to  XyWrite,  even  when  no  equivalent  command 
exists  (e.g.,  for  kerning  or  color). 

Filters  are  offered  free  to  registered  XyWrite  users  from 
Xyquest’s  technical  support  department  and  will  soon  be 
included  with  PageMaker. 

ALTSYS  CORP.,  Plano,  Texas,  has  begun  shipping 
KeyMaster,  designed  for  creation  of  high-resolution  Post¬ 
Script  fonts  from  Macintosh  artwork.  The  product  orga¬ 
nizes  a  library  of  drawings  into  a  font  ready  for  Macintosh 
applications.  In  addition  to  regular  text,  drawings  can 
include  logos,  symbols,  signatures,  graphics  and  pictures. 

The  convenience  of  easy  repeatability  also  allows  users 
to“get  PostScript  quality  even  in  programs  that  don’t 
support  encapsulated  PostScript,”  according  to  Altsys, 
by  importing  images  in  EPS  format  from  various  drawing 
programs.  Each  KeyMaster  font  supports  up  to  16  graphic 
characters. 

Screen  and  PostScript  font  files  are  automatically 
created,  and  an  integrated  bitmap  editor  allows  touch-up 
to  improve  screen  font  appearance.  Suggested  retail  price 
is  $99.95. 
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N(M..RUN  THE  mPER 
WITH  THE 

SYSTEMS  SOFTWARE  PEOPLE 
WHO  OUTRUN  THEM  ALL. 


We  say  there’s  been  an  awful  lot  of  confusion 
out  there.  People  stumbling  all  over  themselves 
trying  to  make  advertising,  circulation,  financial 
and  composition  systems  work. 

We  say  all  that  by-guess  and  by-gosh  can 
cease— ri^t  now.  All  that  programing  and 
reprograming.  Up-loading  and  down-loading. 
Forever  translating  this  language  into  that 
language. 

Were  INSI— as  in  "I  ”  for 
integrated— and  that’s 
exactly  what  we’  re  all  about. 

We  say  you  can  operate 
everything  from  one.  single. 


mNSL 

Integrated  Newspaper  Systems  International 
Real  Solutions  for  Revenue 
Development  and  Management 


solitary  all-encompassing  data  base. 

Not  endless  interfaces.  But  a  true  integra¬ 
tion— so  that  the  left  hand  not  only  always  knows 
what  the  right  one  is  doing,  it’s  all  in  one  brain— 
so  that  everybody  knows. 

This  is  a  bold,  front-running  idea— not  what 
you  generally  see  in  newspapering  today.  It’s  well 
worth  your  investigation  now  regardless  of 

where  you  stand  with  your 
present  operations,  or  think 
you  stand.  Call  us  today.  And 
see  if  we  don’t  clearly  out¬ 
distance  every  other  system 
runner  in  the  race. 


12  Coiporate  Woods  •  10975  Benson  Drive  *  Overland  Park  KS  66210  *  9l3/45M6t8 


VISIT  US  AT  ANPA  BOOTH  3386. 
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ATEX  PUBLISHING  SYSTEMS,  Bedford,  Mass., 
introduced  Interactive  Page  Makeup  Software  for  news 
page  assembly  with  control  overdesign,  style  and  content. 

Running  on  a  Sun  Microsystems  graphics  workstation, 
the  software  permits  text  shaping  and  flowing  and  WYSI- 
WIG  text  changes.  It  provides  page  layout  artists  with 
tools  for  free-form  design.  It  allows  last-minute  edits  to 
pages  generated  by  Atex  News  Layout  Softwaie,  which 
by  itself  separates  design  functions  from  editing  and  copy- 
ntting. 

Interactive  Page  Makeup  offers  a  choice  of  menus, 
function  keys,  mouse  and  command-line  user  interfaces. 
The  software  was  to  go  into  beta  testing  early  this  year. 

^  ^ 

MITSUBISHI  ELECTRONICS  AMERICA  INC.,  Tor¬ 
rance,  Calif.,  introduced  a  high-resolution  EGA  controller 
model  of  its  “Big  Screen”  desktop/laptop  microcomputer 
series.  It  features  a  40MB  fixed  disk  drive  with  30-second 
average  access  time. 

The  MP286L  has  an  1 1",  reversible,  backlit  LCD  screen. 
The  new  240E  and  240EVP  (with  80287  coprocessor)  offer 
resolutions  of  640  x  350  lines  for  graphics  and  640  x  400 
lines  for  text,  for  “crisper  and  larger  characters.”  EGA 
video  cards  support  up  to  six  shades  of  gray  on  existing 
screens  or  a  full  color  complement  on  an  external  EGA 
monitor. 

il:  III  * 

FUJI  PHOTO  FILM  CO.  LTD.,  Elmsford,  N.Y.,  has 
brought  out  its  Reala  color  print  film.  The  “premium 
priced”  ISO  100  film  is  available  in  35mm  and  120  formats. 

Fuji  lists  among  the  new  film’s  features  its  color  fidelity, 
“advances  in  color  saturation  and  purity”  and  finer  grain. 
Technical  improvements  include  addition  of  a  fourth, 
blue-green  layer  of  light-sensitive  emulsion  with  inhibitors 
that  act  on  the  red-sensitive  layer.  The  film  is  said  to 
eliminate  the  greenish  coloring  caused  by  some  fluores¬ 
cent  lighting. 

Fuji  also  introduced  new  200-  and  400-speed  color  print 
films.  It  says  its  Super  HG  400  delivers  the  reproduction 
quality  of  ordinary  ISO  100  film  by  using  grain  one-third 
the  size  of  conventional  grain.  Fuji  said  the  films  exploit 
the  same  advances  in  chemistry  used  in  the  new  Reala 
film. 

Reformulations  of  Super  HRII  100  and  1600  color  films 
have  made  them  more  resistant  to  the  effects  of  heat, 
humidity  and  formalin  gases  while  in  storage. The  manu¬ 
facturer  says  this  will  give  longer  shelf  life  and  better  latent 
image  retention. 

4c  j|c 

ADOBE  SYSTEMS  INC.,  Mountain  View,  Calif.,  has 
added  13  new  typeface  packages  to  its  type  library,  bring¬ 
ing  the  library’s  total  to  82  packages.  The  new  packages, 
for  Macintoshes  and  IBM  PCs,  include  popular  styles  for 
text  and  for  display  purposes  and  more  sans  serif  designs. 

Adobe  has  also  made  available  its  “Collector’s  Edition: 
Patterns  and  Textures.”  Designed  for  use  with  Adobe 
Illustrator  88,  almost  400  patterns  and  textures  can  be  used 
to  create  detailed  and  intricate  drawings,  according  to 
Adobe.  The  package  can  help  eliminate  application  of  rub- 
down  patterns  or  repetitive  texture  drawing. 

The  collection  is  organized  into  architectural,  basic 
graphic,  cartographic,  classic  and  geological  categories. 
The  package  includes  textures  and  patterns  licensed  by 
the  publishers  of  the  U.S.  Geological  Survey  and  the 
American  Institute  of  Architects.  It  retails  for  $225. 


Adobe  Streamline  has  been  released  for  the  Macintosh. 
It  automatically  traces  and  converts  bitmapped  images 
into  Illustrator  files,  which  can  be  maintained,  modified  or 
moved  into  a  page  layout  program.  Suggested  retail  price 
is  $395. 

The  company  also  announced  that  Schlumberger 
Graphics  has  licensed  PostScript  for  color  printers.  The 
5232-CPS  series,  300dpi  color  thermal  transfer  printer 
takes  color  Adobe  PostScript  images  for  output  at  8 'A"  x 
11"  or  11"  X  17",  with  35  resident  PostScript  typefaces. 
Price,  depending  on  configuration,  ranges  from  $16,900  to 
$22,900. 

1|C  !|I 

MICRO-COMM,  East  Brunswick,  N.J.,  has  introduced 
the  modular  News-Comm  302  editorial  system  for  news¬ 
papers.  The  system  routes  newswire  stories  from  all  major 
wire  services  to  appropriate  editing/writing  desks.  Editing 
and  proofreading  of  wire  copy  and  creation  of  resulting 
stories  is  handled  at  remote  terminals.  Separate  desk 
directories  can  be  specified  and  unlimited  subdirectories 
created. 

News-Comm  302  has  an  expandable  disk  for  up  to  80MB 
storage,  user-programmable  editing  function  keys,  spell¬ 
ing  checker,  typesetting  control  from  the  terminal  and 
access  security.  Processor  power  can  be  doubled  with  an 
optional  auxiliary  processor  card. 

Other  options  include  content  scan  for  stories  of  special 
interest,  Kermit  data  transfer  protocol  for  communication 
with  other  systems,  handling  of  ASCII  stock  wire  up  to 
9600  baud,  AP  electrical  carboning  and  two-line  hard-copy 
summaries  of  all  stories  received  for  quick  review  without 
using  computer  time. 

Micro-Comm’s  new,  multitasking  MC-306  front-end 
handler  is  also  available  for  simplified  handling,  coordina¬ 
tion  and  routing  of  wire  service  material.  A  stand-alone 
communications  processor,  it  collects,  processes  and 
holds  stories  from  several  newswires  for  delivery  to  one  or 
more  selected  outputs. 

The  MC-306  off-loads  numerous  processing  functions 
from  the  host  computer  without  software  or  hardware 
change  as  an  inexpensive  and  compatible  means  of  system 
expansion,  and  it  can  serve  as  back-up  during  host  shut¬ 
downs. 

Wire  services’  inputs  are  simultaneously  stored  on  hard 
disk  and  put  onto  a  first-in,  first-out  queue  for  output. 
Reverse  operation  is  also  possible,  sending  copy  from  the 
host  through  the  MC-306  to  designated  wire  services. 

4c  in  1|C 

AGFA  CORP.,  Agfa  Compugraphic  Div.,  Wilmington, 
Mass.,  has  added  PostScript  versions  of  the  CG  9600  and 
CG  9700  2,400-dpi  laser  imagesetters  to  its  line  of  Post¬ 
Script  output  devices. 

The  CG  9600  PS  (13"  output)  and  CG  9700  PS  (18" 
output)  use  an  external  Adobe  Atlas  PostScript  raster 
image  processor.  A  helium-neon  laser  yields  halftones 
with  up  to  a  141-line  screen.  Output  is  to  photosensitive 
paper,  positive  and  negative  film  or  AGFA  Compugraphic 
direct-to-press  offset  plate  material. 

Both  models  come  with  73  resident  Adobe  fonts.  An 
80MB  hard  disk  provided  with  the  imagesetters  can  hold 
as  many  as  1,000  fonts  on  line. 

Also  available  are  Genies  versions  of  the  CG  9600  and 
9700,  which  take  input  from  Compugraphic  and  other 
front-end  systems. 
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TECHNICAL  BRIEFS 


Pa.  gets  ready 
to  recycle 
newsprint  in  1990 

A  state  marketing  development 
program  including  a  research  and 
development  program  for  newspaper 
publishers  to  encourage  the  use  of 
recycled  newsprint,  as  part  of  the 
mandatory  recycling  of  solid  wastes 
from  households  and  businesses 
which  will  go  into  effect  in  September 
1990,  has  been  announced  by  Penn¬ 
sylvania  Gov.  Robert  P.  Casey. 

A  mandatory  recycling  law  passed 
in  1988  requires  recycling  of  newspa¬ 
pers  and  other  materials,  effective  in 
September  1990,  for  municipalities  of 
10,000  or  more  population.  Com¬ 
munities  between  5,000  and  10,000 
people  must  begin  the  program  a  year 
later. 

The  governor  said  that  to  be  a  suc¬ 
cess,  mandatory  recycling  must  have 
a  market  for  its  products.  A  task  force 
headed  by  Lt.  Gov.  Mark  S.  Singel 
will  implement  the  marketing  pro¬ 
gram. 

Casey  and  other  state  officials  will 
be  meeting  with  the  state’s  newspaper 
publishers  to  hear  their  concerns  and 
solicit  their  support  for  the  newsprint 
recycling. 

GMS  installs  several 
inserting  systems 

Graphic  Management  Associates 
Inc.  announced  the  sale  of  SLS-1000 
inserting  systems  to  Pacific  Press 
Ltd.,  Vancouver,  B.C. 

The  inserters  will  have  13  hoppers 
and  can  be  upgraded  to  more  than  30 
hoppers  to  handle  future  inserting 
growth. 

Besides  four  inserters,  the  systems 
include  GMA’s  NewsGrip  single  grip¬ 
per  conveyor,  capable  of  delivering 
main  jacket  products  up  to  160  pages 
from  the  press  to  the  pocket  of  four 
inserters,  and  the  computer-con- 
trolled  Package  Monitoring  System 
for  handling  zoning,  product  control 
and  management  reporting  functions. 
Initial  inserter  installation  is  under 
way. 

The  entire  system  is  expected  to  be 
in  place  later  in  the  year  in  a  new  plant 
erected  in  Surrey,  B.C.,  which  will 
print  with  added  letterpress  equip¬ 
ment  converted  to  flexography  by 
MAN  Roland.  The  Southam  group’s 
Pacific  Press  owns  the  independently 
edited,  jointly  produced  Vancouver 


Sun  and  The  Province.  Combined 
weekday  circulations  are  approxi¬ 
mately  400,000. 

Ottaway  Newspapers’  Cape  Cod 
Times  also  recently  installed  three 
SLS-1000  inserting  systems  at  its  new 
Hyannis,  Mass.,  pri^uction  facility. 
The  systems’  NewsGrip  conveys 
product  from  two  Goss  Metroliner 
presses.  The  systems  include  a  14:1 
and  two  6:1  inserters. 

A  third  GMA  installation  with  nine 
hoppers  (8:1)  was  made  at  The  Re¬ 
pository,  Canton,  Ohio,  and  includes 
the  Package  Monitoring  System. 

Solna  PM  is 
now  called 
Solna  Web 

Solna  Printing  Machinery  AB, 
manufacturer  of  single-width  web 
offset  presses,  has  been  renamed 
Solna  Web. 

The  name  distinguishes  the  press- 
maker  from  sister  company  Solna 
Offset,  maker  of  sheet-fed  presses. 
The  companies  are  now  separate 
organizations  within  Sweden’s  Bon¬ 
nier  Group  conglomerate.  Solna  Web 
is  run  by  a  new  management  group. 

Solna  Web  has  moved  to  a  new 
8,000-square-meter  plant  in  Motala, 
Sweden,  for  assembling  heatset  and 
nonheatset  offset  presses. 


Crane  retires  as 
chairman  of 
Bingham  Co. 

Bingham  Co.,  manufacturer  of 
roller  covers,  cores  and  chemicals  for 
the  graphic  arts  and  other  industries, 
announced  the  retirement  of  its  chair¬ 
man,  Ed  Crane. 

With  Bingham  for  18  years.  Crane 
had  earlier  served  as  president. 

Crane  is  succeeded  by  Robert  E. 
Jenkins,  who  remains  Bingham  presi¬ 
dent.  Jenkins  has  been  involved  with 
every  aspect  of  operations  at  Bing¬ 
ham  during  his  14  years  with  the  com¬ 
pany. 

Artech  promotions 

Artech  announced  the  promotion 
of  Mike  Jones  and  Larry  Swindle  to 
divisional  vice  presidents. 

Jones,  formerly  a  director,  heads 
the  Graphic  Arts  Division,  dealing 
with  ink  and  related  solvent  filtration 
equipment.  Before  joining  Artech, 
Jones  was  director  of  marketing  at 
Sun  Chemical  Corp.’s  General  Print¬ 
ing  Ink  division. 

Swindle  was  named  to  head  the 
Commercial  Division,  which  handles 
recovery  and  treatment  of  industrial 
and  aviation  liquids. 


Who  Needs  *Em? 

Not  the  librarians  who 
use  Stauffer  Gold! 

Why  not  start  transferring 
stories  from  your  front-end 
system  to  your  electronic 
library  automatically? 


CALL  (417)  782-0280 
FOk  DETAILS. 


STAUFFER 

«MEDIA  SYSTEMS^^ 

3316E.  32NDST.,  JOPLIN,  MO  64802 
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ANPA  is  in  good 
financial  shape 

The  American  Newspaper 
Publishers  Association  is  in  good 
financial  shape,  president  Jerry 
Friedheim  told  members  during  the 
association's  annual  business  meet¬ 
ing  April  25  in  Chicago. 

In  its  1988  fiscal  year,  ANPA  had 
revenues  of$  15,826,777  and  expenses 
of  $14,914,075,  the  group  was  told. 

After  putting  aside  $414,000  for 
contingencies,  ANPA  saw  a  surplus 
in  1988  of  $498,704. 

“Reserves  are  at  a  safe  level,”  said 
outgoing  treasurer  and  Times  Mirror 
chairman  Robert  F.  Erburu,  who  was 
elected  secretary  at  the  meeting. 

ANPA  members  voted  authoriza¬ 
tion  for  an  increase  in  the  dues  for¬ 
mula  of  up  to  10%.  However,  its  offi¬ 
cers  noted  that  dues  have  been  raised 
only  eight  times  in  the  past  27  years 
and  not  by  more  than  5%. 

Friedheim  said  ANPA  will  be 
adding  a  “small  addition”  to  the 
Newspaper  Center  at  Reston,  Va.,  to 
give  it  additional  storage  and  office 
space. 

The  association  has  “avoided  staff 
expansion  for  the  past  three  years,” 
with  the  level  remaining  at  160,  he 
said. 

ANPA  has  “reassigned  and 
retargeted”  its  existing  staff,  he 
added,  to  be  better  able  to  meet  cur¬ 
rent  needs  of  the  newspaper  industry. 

ANPA  now  has  1,430  members, 
said  John  Montgomery,  head  of  the 
membership  committee  and  publisher 
of  the  Junction  City,  Kan.,  Daily 
Union. 

Recruitment  is  key 
to  stay  competitive 

Whether  newspapers  remain  com¬ 
petitive  with  other  media  in  the  next 
decade  will  hinge  on  how  well  they 
recruit  minority  employees,  serve 
minority  readers  and  advertisers, 
says  a  new  report  issued  by  the  Task 
Force  on  Minorities. 

The  Task  Force  is  a  coalition  of  40 
national  and  regional  newspaper 
groups  with  the  goal  of  increasing  the 
opportunities  for  minorities  in  the 
newspaper  business. 

The  new,  40-page  report,  “Corner¬ 
stone  fo*’  Growth,”  makes  the  point 
that  the  minority  population  during 
the  next  20  years  will  increase  by 
55%,  as  opposed  to  the  non-minority 
population’s  projected  growth  in  that 
span  of  about  only  4.5%. 

The  disparity  in  growth  rates 
means,  according  to  the  report,  that 
minorities  will  represent  an  increas¬ 


ing  percentage  of  new  workers  enter¬ 
ing  the  labor  force  and  newspapers 
will  have  to  turn  to  these  high-growth 
populations  to  fill  jobs  and  find  new 
readers. 

“By  the  year  2000  only  15%  of 
those  entering  the  work  force  will  be 
classic  white  males,”  said  David 
Lawrence  Jr. ,  publisher  of  the  Detroit 
Free  Press  and  chairman  of  the  task 
force. 

Newspapers  will  not  be  able  to  sur¬ 
vive,  he  said,  without  a  racially 
diverse  staff.  “The  booklet  makes  a 
practical  case  for  the  hiring  and 
advancement  of  minorities  in  our 
business.” 

Lawrence  noted  that  over  50%  of 
U.S.  newspapers  still  do  not  have  any 
minority  employees. 

“That  is  an  unacceptable,  and,  if 
you  will,  an  immoral  performance.” 

Peter  Francese,  president  of 
American  Demographics  Inc.,  said 
that  the  disposable  income  of  minori¬ 
ties  is  “increasing  at  least  as  fast”  as 
that  of  non-minorities.  Minority  com¬ 
munities  also  are  seeing  new  business 
formation,  he  said,  making  them 
sources  of  new  advertisers  as  well  as 
new  readers. 

Francese  said  that  zoned  editions 
are  one  way  newspapers  can  try  to 
balance  meeting  the  needs  of  racially 
diverse  inner  cities  and  predomi¬ 
nantly  white  suburbs. 

The  report  states  that  minorities  in 
the  higher  income  and  education 
levels  read  newspapers  at  about  the 
same  rate  as  non-minorities.  Reader- 
ship  rates  among  black  and  Hispanic 
college  graduates  total  71%  and  69% 
respectively,  compared  with  72%  for 
non-minority  students. 

In  addition  to  providing  statistics, 
the  booklet  contains  examples  of  how 
different  newspapers  successfully 
recruited  and  marketed  to  minorities. 

New  NENA  officers 

The  New  England  Newspaper 
Association  recently  elected  new 
officers  at  its  annual  meeting  in  Bos¬ 
ton. 

They  are:  president,  Scott  Him- 
stead,  publisher.  Cape  Cod  Times', 
first  vice  president,  John  R.  Hooper, 
vice  president,  Guy  Gannett  Publish¬ 
ing  Co. ;  second  vice  president,  Albert 
K.  Sherman  Jr.,  publisher,  Newport 
Daily  News',  secretary/treasurer, 
David  T.  Lucey,  vice  president  and 
general  manager,  Meriden  Record 
Co.;  immediate  past  president,  R. 
John  Mitchell,  publisher.  Times 
ArgMi;  governor/Connecticut,  Joseph 
H.  Zerbey  IV,  publisher,  Bristol 
Press',  and  governor/Vermont,  Mark 
Smith,  publisher,  Caledonian  Rec¬ 
ord. 


Marbut  re-elected 
Ad  Bureau  chairman 

Bob  Marbut,  president  and  chief 
executive  officer  of  Harte-Hanks 
Communications,  was  re-elected 
chairman  of  the  Newspaper  Adver¬ 
tising  Bureau. 

Marbut  was  elected  to  his  second 
consecutive  one-year  term  at  a  meet¬ 
ing  of  the  Ad  Bureau’s  board  of  direc¬ 
tors  in  Chicago. 

Walter  Mattson,  president  and 
chief  operating  officer  of  the  New 
York  Times  Company  was  re-elected 
vice  chairman  and  John  Giuggio,  vice 
chairman  of  the  Boston  Globe,  was 
named  treasurer. 

The  meeting  was  held  in  conjunc¬ 
tion  with  the  American  Newspaper 
Publishers  Association’s  annual  con¬ 
vention. 

Gannett  staffers  in 
Vt.  vote  for  union 

The  employees  of  the  Gannett- 
owned  Burlington  (Vt.)  Free  Press 
voted  77  to  47  to  name  the  Graphics 
Communications  International  Union 
as  their  collective  bargaining  rep¬ 
resentative. 

The  union  will  represent  employees 
from  all  parts  of  the  newspaper. 

The  GCIU  victory  marked  the  first 
time  Gannett  has  lost  a  union  election 
in  the  last  five  years. 

The  Free  Press,  Vermont’s  largest 
daily  with  about  55,000  circulation, 
now  becomes  the  only  newspaper  in 
the  state  to  be  unionized. 

“Burlington  Free  Press  employees 
have  chosen  to  be  represented  by  a 
union,  and  we  fully  respect  their 
choice,”  said  Free  Press  publisher 
Donna  Donnovan. 

Free  Press  employees  had  been 
unhappy  as  a  result  of  low  wages, 
unpaid  overtime  and  reductions  in 
health  benefits.  They  also  charged 
that  Gannett  was  using  the  profits 
from  the  Free  Press  to  help  subsidize 
USA  Today. 

Donnovan  said  that  salaries  at  the 
Free  Press  have  improved  since  she 
came  to  the  newspaper  three  years 
ago  and  had  warned  that  employees 
could  stand  to  lose  more  than  they 
would  gain  by  joining  a  union,  includ¬ 
ing  p>ossibly  the  loss  of  existing  bene¬ 
fits. 

Gannett  does  not  release  financial 
figures  for  individual  newspapers. 
However,  the  Vanguard  Press,  a 
local  weekly,  recently  reported  that 
the  Free  Press  last  year  had  operating 
profits  of  $12  million  on  revenues  of 
$26  million. 
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We  can’t  promise  that  you’ll  build  an  empire  for  a  client, 
as  Ray  Kroc  built  McDonald’s,  but  we  can  tell  you  that  the 
1989  Editor  &  Publisher  Market  Guide  is  your  ally  in 
that  direction. 
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The  Editor  &  Publisher  Market  Guide  is  designed  to 
assist  you  in  planning  smart,  sound  marketing  and  advertis¬ 
ing  strategies  . . .  and  to  give  you  facts  and  estimates  fast 
for  your  clients.  The  Market  Guide,  in  4  easy-to-use  sec¬ 
tions,  is  your  single,  most  efficient  facts-and-forecasts  tool. 


You’ll  find  the  latest  facts  and  figures  for  over  1,600  U.S. 
and  Canadian  cities  —  data  on  industries,  banking,  retail¬ 
ing,  utilities,  climate,  transportation,  daily  newspapers 
serving  the  area  . . .  exclusive  1989  market  rankings  of 
leading  U.S.  cities,  counties  and  MSAs  according  to  E&P’s 
estimates  of  population,  personal  income,  total  retail  sales, 
food  sales  and  income  per  household  . . .  E&P’s  1989 

tables  for  the  U.S.  and  Canada,  estimates  of  sales  of  gen¬ 
eral  merchandise,  apparel,  food,  auto,  gasoline,  lumber/ 
hardware,  furniture,  eating  and  drinking  places,  drugs, 
number  of  retail  establishments  in  each  category;  totals. 
Plus  much  more! 


It’s  all  here  at  your  fingertips  . . .  crucial  marketing  data 
...  in  the  most  efficient,  single-volume  marketing  tool 
available  —  the  Editor  &  Publisher  Market  Guide, 
available  NOW. 
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tion  in  this  country.  Black  said,  “For 
17  years,  Rupert  gave  away  as  much 
as  anyone  in  the  industry  in  Britain.” 

However,  it  was  when  Murdoch 
hinted  at  his  plans  for  his  production 
plant  at  Wapping  near  the  London 
Tower  —  a  new  plant  that  had  been 
unoccupied  for  five  years  —  that 
Black  decided  to  go  ahead  with  his 
own  plans  for  the  Telegraph. 

“Murdoch,  like  King  Lear,  told  my 
emissary  that  he  was  going  to  take 
‘draconian’  but  unspecified  mea¬ 
sures,”  Black  said. 

“That  was  good  enough  for  me,” 
he  continued,  “though  I  didn’t  realize 
that  Rupert  would  prove,  as  he  often 
has,  to  be  an  overachiever,  and  that 
he  would  fire  his  entire  production 
work  force  of  over  5,000  people  and 
not  bother  to  pay  them  any  severance 
as  he  did  do.” 

The  result  for  the  Telegraph,  Black 
said,  was  “de-manning  on  a  histori¬ 
cally  unprecedented  scale.” 

After  eight  months  of  negotiation, 
the  newspaper  bought  out  2,500  of  its 
4,000  production  workers.  Those 
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remaining  were  put  on  individual  con¬ 
tracts. 

“There  is  no  longer  any  formal 
union  presence  in  our  plants,”  he 
said. 

Editorial  content  was  also  changed 
to  appeal  both  to  a  younger  audience 
and  to  that  peculiarly  British  group 
that  likes  to  read,  as  Black  himself 
describes  it,  “Britain’s  gamiest, 
kinkiest,  most  salacious  and  scato¬ 
logical  news  [presented]  with  appar¬ 
ent  sobriety  but  the  most  explicit, 
almost  sadistic,  detail.” 

The  result  was  an  unqualified  suc¬ 
cess. 

A  newspaper  that  lost  15  million 
pounds  in  1986  achieved  an  800,000- 
pound  profit  the  very  next  year.  Prof¬ 
its  were  29  million  pounds  last  year, 
and  are  on  track  to  achieve  40  million 
pounds  this  year,  he  said. 

Gannett  grants 

The  Gannett  Foundation  has 
approved  164  grants,  totaling 
$767,062  in  43  communities  served  by 
Gannett  Co.  Inc.  interests.  To  date  in 
1989,  the  foundation  has  awarded 
more  than  $2.92  million  in  grants. 

AN  PA’S  new  officers 

William  Cowles,  publisher  of  the 
Spokane  (Wash.)  Chronicle  and 
Spokesman  Review,  was  elected  the 
new  chairman  of  the  American  News¬ 
paper  Publishers  Association  April  25 
during  the  group’s  annual  meeting  in 
Chicago. 

Cowles,  who  will  serve  a  one-year 
term,  succeeds  Arthur  Ochs  Sulzber¬ 
ger,  president  and  CEO  of  the  New 
York  Times  Co.  and  publisher  of  the 
New  York  Times,  who  will  remain  on 
the  ANPA  board  for  another  year. 

Lloyd  G.  Schermer,  president  and 
CEO  of  Lee  Enterprises,  Davenport, 
Iowa,  was  elected  vice  chairman. 
Robert  F.  Erburu,  chairman  of  Times 
Mirror  Co.  was  elected  secretary,  and 
Frank  A.  Bennack  Jr.,  president  of 
Hearst  Corp.,  was  elected  treasurer. 
Schermer,  Erburu  and  Bennack  will 
each  serve  one-year  terms. 

Newly  elected  to  two-year  terms  on 
the  ANPA  board  were  Charles  S. 
Rowe,  publisher  of  the  Fredericks¬ 
burg  (Va.)  Free  Lance-Star,  Donald 
Newhouse,  president  of  the  Star-Led¬ 
ger,  Newark,  N.J.;  Richard  J.  War¬ 
ren,  publisher  of  the  Bangor  (Maine) 
Daily  News;  and  Antonio  Luis  Ferre, 
publisher  of  El  Nuevo  Dia,  San  Juan. 

William  O.  Taylor,  publisher  of  the 
Boston  Globe  was  elected  to  a  two- 
year  term  to  fill  the  vacancy  resulting 
from  the  retirement  of  Ray  Shaw  as 
president  of  Dow  Jones  &  Co. 
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transmission  in  the  two-  to  three-min¬ 
ute  range  and  a  color  transmission  in 
the  six-  to  nine-minute  range. 

AP  has  also  taken  the  first  step  of  a 
two-year  project  that  will  replace  its 
entire  domestic  bureau  editing  sys¬ 
tem.  The  new  system  will  be  a  VAX- 
based  system  with  computer  centers 
in  Kansas  City,  Washington,  D.C., 
and  New  York. 

“This  year  we  plan  to  replace  about 
700  terminals  with  a  high-quality  PC 
terminal  that  we  feel  is  the  best  cur¬ 
rently  available.  They  are  manufac¬ 
tured  by  Nokia,  a  Finnish  company. 
If  you  like  them  when  you  see  them  in 
operation  at  AP  bureaus,  we  will  be 
marketing  them  to  the  American 
newspaper  industry.” 

*  *  * 

The  annual  report  of  the  Associated 
Press  was  issued  in  conjunction  with 
the  meeting,  and  the  non-profit  news 
service  cooperative  reported  a  net 
income  of  $6.5  million  for  the  year 
ending  Dec.  31,  1989. 

This  included  an  operating  loss  of 
$587,000  for  the  year,  compared  with 
a  $6. 7-million  operating  profit  for  the 
year  ending  Dec.  31,  1988,  due  to  the 
additional  expenses  of  covering  the 
Olympic  Games  and  the  presidential 
election  campaign.  That  operating 
loss  was  offset  when  interest  income 
and  a  dues  assessment  to  the  member¬ 
ship  was  added  in. 

Boccardi  said  although  the  revenue 
line  item  for  the  dues  assessment 
appears  in  the  financial  statement 
below  the  operating  income  line,  it 
should  be  considered  part  of  AP’s 
overall  revenue. 

“The  separation  of  the  capital 
equipment  [dues  assessment]  line 
[from  general  revenue]  is  something 
to  isolate  that  stream  of  revenue,  but 
that  became  part  of  our  basic  revenue 
structure  seven  or  eight  years  ago,” 
Boccardi  explained. 

“The  way  to  read  our  financial 
statement  is  to  look  at  the  bottom.  AP 
had  the  highest  revenues  and  after-tax 
net  [in  1988]  in  its  history.” 

Roales  is  named 
1989  top  alumnus 

Judith  Roales,  president  of  Inde¬ 
pendent  Newspapers  Inc.  —  which 
includes  25  weekly  and  two  daily 
newspapers  —  and  publisher  of  the 
Delaware  State  News,  was  named  the 
1989  Alumnus  of  the  Year  by  the 
School  of  Journalism  at  Southern  Illi¬ 
nois  University-Carbondale. 
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spent  from  that  account  between  July 
1987  and  February  1989,  and  half  of 
that  $12,000  appeared  to  be  for  per¬ 
sonal  expenses. 

The  Post-Gazette  also  noted  that 
Duquesne  public  relations  director 
Ann  Rago  said  campus  officials  were 
concerned  that  the  Internal  Revenue 
Service  would  fine  the  university 
because  the  Duke,  a  non-profit  orga¬ 
nization,  allegedly  used  the  money  for 
purposes  unrelated  to  operation  of  the 
newspaper. 

Joel  Klein,  a  Duquesne  alumnus 
and  attorney  representing  the  Duke 
pro  bono,  told  E&P  that  it  was  only 
after  the  SGA  had  shut  down  the 
newspaper  that  it  took  the  position 
that  the  ad  was  not  the  reason  for  its 
actions. 

“The  timing  was  suspect,”  he  said. 

Klein  said  Drumm  did  not  close  the 
checking  account  when  instructed 
because  she  had  written  to  university 
officials  seeking  a  meeting  to  discuss 
the  account  and  was  told  one  would 
be  held.  Klein  said  Drumm  was  wait¬ 
ing  to  hear  from  those  officials  to 
arrange  a  meeting  before  she  closed 
the  checking  account. 

Newspaper  reports  showed  that 
later  all  but  about  $300  was  removed 
from  the  account  and  placed  under 
university  supervision. 

The  attorney  said  the  Duke  could 
not  have  stopped  running  the  family 
planning  center  ads  because  it  was 
under  contract  to  place  the  ads  spo¬ 
radically  throughout  the  semester. 

“This  investigation  came  three 
days  after  the  letter  [from  Meltzer  to 
Drumm],”  noted  Duke  news  editor 
Sean  McNamara.  “The  editor  in  chief 
[election]  issue  happened  over  a  year 
ago,  and  the  checking  account  existed 
for  15  years. 

“Most  likely,  these  investigations 
wouldn’t  have  happened  if  we  had  not 
run  the  ad,”  said  McNamara,  a 
junior,  who  added  it  was  very  difficult 
running  the  newspaper  without 
Drumm,  its  most  senior  and  expe¬ 
rienced  staffer. 

“We  feet  hesitant,”  he  said  of  the 
conflict’s  chilling  effects  on  the 
paper’s  staff.  “We  fear  [retribution] 
but  we  still  publish.  We’re  not  going 
to  allow  them  to  continue  this  censor¬ 
ship. 

“We’re  trying  to  do  the  best  we  can 
under  the  circumstances,”  McNa¬ 
mara  added,  noting  that  some  of  his 
staff  writers  quit  the  paper  because  of 
the  controversy.  “It’s  tough  to  keep 
staff  morale  up.  We  have  old  equip- 


The  Free  Press 


Duke  closed  during  SGA  inTestlgation 


Using  production  facilities  at  the 
Indiana  University  of  Pennsylvania 
newspaper.  The  Penn,  and  taking 
advantage  of  an  offer  from  the 
Washington  (Pa.)  Observer-Reporter 
to  print  the  paper  for  free,  the  Duke 
staff  published  and  distributed  4,000 
copies  of  the  four-page  Free  Press  on 
Feb.  16.  The  Free  Press  was  devoted 
entirely  to  the  issues  surrounding  sus¬ 
pension  of  The  Duke. 


merit,  a  small  staff  and  we’re  being 
harassed.  It’s  not  a  comfortable  situa¬ 
tion.  We  all  would  rather  be  news 
reporters  than  the  news.” 

McNamara  said  he  is  “seriously 
considering  transferring”  from 
Duquesne  and  that  other  Duke  staff¬ 
ers  are  considering  leaving  as  well. 

The  Duke  staffers  have  considered 
taking  the  newspaper  independent, 
although  they  are  very  tentative. 

In  a  response  to  news  coverage  and 
editorials  in  the  Pittsburgh  Press,  uni¬ 
versity  president  Murray  penned  an 
Op-Ed  article  that  appeared  in  that 
paper  Feb.  24.  He  wrote,  in  part,  that 
he  proposed  the  publications  board  to 
“avoid  recurrence  of  this 
situation  .... 

“The  SGA  is  the  duly  elected  stu¬ 
dent  government  association  for  all 
Duquesne  students,”  Murray  con¬ 
tinued.  “The  action  in  closing  the 
newspaper  was  drastic  and  regret¬ 
table.  It  was,  however,  within  the 
SGA  authority  and  there  are  other 
universities  with  identical 
structures.  .  .  . 

“Student  newspapers  ought  not  to 
be  closed  by  the  administration,  the 
SGA  or  others.  There  should  be  a 
better  way  of  dealing  with  charges 
against  one  or  more  editors.  .  .  . 

“I  believe  in  using  my  influence 
with  student  organizations  and  dis¬ 
cussing  critical  issues  with  them  with¬ 


out  imposing  solutions  from  on  high. 
This  is  also  a  part  of  the  educational 
process,”  wrote  Murray,  who  was 
criticized  for  not  reacting  in  favor  of 
one  side  or  the  other  during  the  con¬ 
flict. 

“It  is  important  to  arrive  at  work¬ 
able  solutions  to  problems  with  stu¬ 
dents  in  a  free  and  open  discussion. 
That  is  what  we  do  at  Duquesne.  We 
want  our  students  to  participate  in 
designing  these  solutions  and  then  to 
have  responsibility  for  implementing 
them. 

“We  are  sorry  that  the  basic  solu¬ 
tion  to  this  problem  required  iVz  days. 
Sometimes  workable  solutions  take 
that  long  at  Duquesne.” 

The  publications  board,  which  will 
be  chaired  by  communications 
department  head  Nancy  Harper,  will 
consist  of  faculty,  students  and  a 
media  professional.  Those  named 
include  Herb  Stein  of  WQED-TV  and 
WQEX-TV;  John  Dowds,  editor  of 
the  Duquesne  University  Press;  Mag¬ 
gie  Peterson,  associate  professor  of 
communication,  selected  by  the 
Faculty  Senate;  Duke  news  editor 
McNamara;  and  SGA  academic  vice 
president  James  Sawa. 

In  his  announcement  of  the  board’s 
formation,  Murray  said  it  will  estab¬ 
lish  Duke  policies  in  accordance  with 
accepted  journalistic  practices  and 
will  resolve  future  conflicts  between 
publications  and  student  organiza¬ 
tions. 

Murray  stressed  that  the  board  will 
not  have  the  power  to  shut  down  a 
student  publication,  nor  will  the  SGA 
or  the  administration. 

After  the  board’s  first  meeting  Feb. 
28,  it  was  reported  that  Harper  said 
the  board’s  priorities  would  be  to 
develop  a  revised  constitution  for  the 
Duke,  an  advertising  policy  and  an 
ethics  statement,  as  well  as  proposing 
permanent  representation  on  the 
board. 

Readers  overlook 
half  of  FSI  coupons 

A  new  study  from  Perception 
Research  Services  Inc.  of  Englewood 
Cliffs,  N.J.,  found  that  newspaper 
readers  overlook  50%  of  the  coupons 
in  free-standing  inserts. 

The  PRS  eye-tracking  study  of 
FSIs  in  Sunday  newspapers  also 
found  that  the  position  of  an  ad  in  the 
front  or  back  of  an  FSI  has  little  effect 
on  attention  and  reader  involvement, 
and  that  although  FSI  ads  rarely  fea¬ 
ture  people,  ads  with  people  in  them 
seem  effective  in  breaking  through 
clutter  and  stimulating  reader 
involvement. 
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LEGAL  BRIEFS 


NLRB  rules  against 
Sacramento  Bee 

By  M.L.  Stein 

A  National  Labor  Relations  Board 
judge  recently  charged  the  Sac¬ 
ramento  (Calif.)  Bee  with  unfair  labor 
practices  while  negotiating  a  new  con¬ 
tract  with  the  Newspaper  Guild  and 
ordered  the  newspaper  to  “bargain 
collectively  in  good  faith”  with  the 
union. 

Administrative  Law  Judge  David 
G.  Heilbrun  ruled  that  the  Bee  vio¬ 
lated  the  NLRB  Act  by  posting  work¬ 
ing  conditions  when  no  impasse  had 
occurred  in  negotiations  between  the 
paper  and  the  Guild. 

The  working  conditions  include  the 
substitution  of  merit  raises  for  across- 
the-board  wage  increases  normally 
hammered  out  at  the  bargaining  table. 

The  Northern  California  Guild, 
Local  52,  which  represents  about  400 
editorial  employees,  advertising 
salespeople  and  switchboard  opera¬ 
tors,  has  had  a  contract  with  the  Bee 
for  50  years. 

In  March  1987,  the  Bee’s  manage¬ 
ment  declared  an  impasse  in  the  nego¬ 
tiations  and  imposed  unilateral  work¬ 
ing  conditions. 

The  Bee  contended  that  its  merit 
pay  proposal  was  legal  and  claimed  it 
would  not  jeopardize  the  union’s  right 
to  represent  its  members. 

But  Heilbrun  declared  that  “any 
impasse  existing  between  the  parties 
was  so  influenced  by  the  Bee’s  ada¬ 
mant  insistence  on  its  near-universal 
merit  plan,  that  the  impasse  became 
one  unlawfully  created  by  the  indom¬ 
itable  presence  of  this  permissive 
subject  injected,  embraced  and  reso¬ 
lutely  rallied  behind  by  an  eager 
employer.” 

According  to  the  law  judge,  the 
Guild  had  “generally  demonstrated  a 
willingness  to  weigh  and  consider  all 
prospects  of  overall  contract  agree¬ 
ments  save  only  the  alarming,  novel 
and  emasculating  employer  demand 
for  superseding  merit  pay.  An 
employer  is  not  free  to  so  cavalierly 
approach  the  bargaining  process.” 

The  NLRB  official  also  directed  the 
Bee  to  reinstate  the  wages  and  terms 
and  conditions  of  employment  that 
“existed  before  the  unlawful  and 
unilateral  changes  and  make  whole 
unit  employees  for  any  loss”  suffered 
as  a  result  of  the  merit  plan. 

The  ruling  upheld  a  finding  by  the 
San  Francisco  regional  NLRB  board. 


which  issued  an  unfair  labor  practice 
accusation  against  the  Bee  last  July. 

Bee  administrative  director  Rick 
Frey  said  in  a  prepared  statement  that 
the  newspaper  will  appeal  Heilbrun ’s 
ruling  to  NLRB  offices  in  Washing¬ 
ton. 

“We  disagree  with  the  ruling,” 
Frey  added.  “We  are  confident  that 
the  full  board  .  .  .  will  overturn  the 
judge’s  decision  on  appeal.” 

Travis  Brown,  acting  administrator 
of  the  Guild  local,  said  the  decision 
“supports  our  contention  that  as  long 
as  Bee  employees  are  organized,  the 
company  has  a  legal  obligation  to  bar¬ 
gain  wages  and  other  important  issues 
in  good  faith.” 

School  board 
violates  Open 
Meeting  Law 

The  Clark  County  School  Board 
was  placed  on  probation  for  nine 
months  by  the  Nevada  attorney  gen¬ 
eral  as  punishment  for  violating  the 
state’s  Open  Meeting  Law  last  Janu¬ 
ary. 

The  action  follows  a  complaint  filed 
by  the  Las  Vegas  Review-Journal, 
which  called  for  an  investigation  fol¬ 
lowing  the  board’s  closing  of  its  Jan. 
10,  1989  meeting. 

As  part  of  a  consent  decree  signed 
to  settle  the  violation,  the  board 
admitted  to  two  violations  of  Neva¬ 
da’s  Open  Meeting  Law  on  Jan.  10, 
1989.  It  further  agreed  to  release  the 
minutes  and  transcripts  of  the  illegal 
meeting  and  allow  the  office  of  Attor¬ 
ney  General  Brian  McKay  to  monitor 
school  board  meetings  for  the  next 
nine  months. 

Four  of  the  six  board  members  who 
participated  in  the  Jan.  10  meeting 
also  have  agreed  to  resign  if  they  are 
found  in  violation  of  the  Open  Meet¬ 
ing  Law  during  the  probationary  period. 

Under  the  law,  six  of  the  seven 
board  members  could  have  oeen 
charged  with  a  misdemeanor  for  vio¬ 
lating  the  statute  and  removed  from 
office  as  well  as  being  fined  and  sen¬ 
tenced  to  jail. 

Review-Journal  editor  Sherman 
Frederick  said  that  his  newspa¬ 
per  was  “pleased  some  action  was 
taken,  but  we’re  not  satisfied  that 
enough  action  was  taken.” 

Frederick  had  written  McKay  a.x- 
ing  that  he  consider  removing  from 
their  board  seats  the  members  who 
had  participated  in  the  closed  meet¬ 
ing. 

Vacating  their  seats,  Frederick  rea¬ 


soned,  “would  have  meant  something 
to  more  open  government  in 
Nevada.” 

Judge  dismisses 
defamation  lawsuit 

A  judge  has  dismissed  a  lawsuit 
filed  against  the  St.  Paul  (Minn.)  Pio¬ 
neer  Press  Dispatch  by  a  real  estate 
broker  who  said  he  was  defamed  by 
an  article  on  land  condemnation. 

Dakota  County  District  Judge 
Richard  Menke,  in  an  order  filed 
March  27,  said  the  newspaper  is 
entitled  to  judgment  without  trial 
because  broker  Ray  Connelly  of 
Burnsville  has  provided  no  evidence 
of  malice. 

Connelly  sued  the  newspaper  and 
reporters  Lucy  Dalglish  and  Allen 
Short  over  an  August  1984  article  that 
probed  possible  conflicts  of  interest 
involving  Connelly  and  other  Dakota 
County  condemnation  commission¬ 
ers. 

Menke  said  the  reporters  investi¬ 
gated  the  story  extensively  and  Con¬ 
nelly  has  provided  no  evidence  they 
or  the  newspaper  entertained  serious 
doubts  as  to  its  truth.  Publishing  the 
article  may  have  been  an  error  in  judg¬ 
ment,  the  judge  wrote  in  his  order,  but 
that  does  not  constitute  actual  malice. 

—  AP 

Attorney  says  AP 
has  no  right  to  see 
coaches’  contracts 

A  lawyer  for  five  state  universities 
says  the  Associated  ^ress  has  no  right 
to  see  contracts  for  coaches  and  ath¬ 
letic  directors  because  they  are  part 
of  confidential  personnel  files. 

The  news  agency  sued  to  see  the 
contracts  after  the  schools  in  the  Uni¬ 
versity  of  North  Carolina  System 
refused  to  release  them.  The  AP 
asked  for  the  contracts  during  prepa¬ 
ration  of  a  story  following  con¬ 
troversy  over  the  contract  for  the  late 
Joe  Morrison,  football  coach  at  the 
University  of  South  Carolina. 

“The  contracts  at  issue  are  con¬ 
tained  in  employee  personnel  files,” 
Andrew  A.  Vanore  Jr.,  chief  deputy 
state  attorney  general,  told  the  court. 
“They  are  not  only  exempt  from  dis¬ 
closure  under  the  North  Carolina 
Public  Records  Act,  but  are  required 
by  law  to  be  kept  confidential.” 

“The  role  of  athletics  in  colleges 
(Continued  on  page  62) 
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British  govt,  starts 
contempt  actions 
against  newspapers 

The  British  government  has  begun 
contempt-of-court  proceedings 
against  three  newspapers  for  printing 
excerpts  of  Spycatcher,  the  best-sell¬ 
ing  book  by  former  British  intelli¬ 
gence  officer  Peter  Wright. 

In  hearings  that  began  April  4  in  the 
High  Court,  government  attorney 
John  Laws  described  the  74-year-old 
Wright  as  “a  disgraced  and  discred¬ 
ited  former  member  of  the  British 
security  services”  who  owed  Britain 
a  lifelong  “duty  of  confidentiality.” 

Wright,  now  retired,  lives  in  Aus¬ 
tralia. 

Laws  accused  The  Independent, 
the  Sunday  Times  and  the  now- 
defunct  News  on  Sunday  of  commit¬ 
ting  a  “grave  contempt  of  court”  for 
publishing  the  excerpts  in  1987. 

Temporary  injunctions,  granted  by 
the  Hi^  Court  at  the  request  of  the 
government  in  1987,  had  banned 
British  newspapers  from  publishing 
excerpts  from  the  book  but  no  longer 
are  enforced. 

If  found  to  have  been  in  contempt 
of  court,  the  newspapers  can  be  fined, 
or,  at  worst,  their  editors  jailed.  The 
extent  of  the  fine  or  jail  term  is  at  the 
discretion  of  the  judge. 

Spycatcher,  published  in  40  coun¬ 
tries  including  the  United  States, 
became  a  best  seller  despite  govern¬ 
ment  attempts  to  quash  its  publica¬ 
tion. 


FCC  head  resigns 

Federal  Communications  Commis¬ 
sion  chairman  Dennis  R.  Patrick  has 
submitted  his  resignation  to  the  White 
House  but  will  remain  until  a  replace¬ 
ment  is  named. 

Patrick  succeeded  former  FCC 
chairman  Mark  S.  Fowler  in  1987. 
Since  then  the  FCC  has  repealed  the 
Fairness  Doctrine  that  required 
broadcasters  to  air  programs  on  con¬ 
troversial  issues  and  has  taken  steps 
to  change  dramatically  the  way  in 
which  the  American  Telephone  and 
Telegraph  Co.  establishes  its  long¬ 
distance  rates. 

Under  Patrick  the  commission  also 
moved  to  change  the  way  broadcast¬ 
ers  are  licensed  and  has  generally 
followed  the  deregulatory  approach 
that  was  established  during  the  Rea¬ 
gan  administration. 


The  commission  has  been  at  less 
than  full  strength  since  early  last  year. 
Nominations  to  fill  the  vacant  two 
seats  on  the  five-member  commission 
were  held  up  because  of  Senate 
displeasure  with  Patrick's  policies. 

—  AP 

Photog  penalized 
for  entering  camp 

A  judge  recently  gave  a  photogra¬ 
pher  a  suspended  prison  term  of  four 
months  for  entering  a  Palestinian 
refugee  camp  classified  as  a  closed 
military  area. 

Judge  Edna  Bekenstein  of  the  dis¬ 
trict  court  in  Netanya  gave  Claudio 
Nutkiewicz  the  suspended  sentence 
and  fined  him  1,000  shekels  (about 
$555)  for  entering  the  Balata  camp  in 
West  Bank  in  December  1987,  the 
photographer  said. 

He  said  the  judge  told  him  he  vio¬ 
lated  a  1970  law  that  designates  all 
refugee  camps  as  closed  military 
areas.  He  and  other  journalists  said 
the  decision  could  hamper  coverage 
of  the  occupied  territories,  where  a 
Palestinian  uprising  began  16  months 
ago. 

An  army  spokesman  said  para¬ 
graph  90- A  of  the  1970  law  allows  the 
military  to  declare  any  refugee  camp 
closed  if  the  authorities  deem  it  neces¬ 
sary  for  operational  reasons,  “but  it  is 
certainly  not  automatic.” 

Since  the  uprising  began  Dec.  8, 
1987,  journalists  have  entered  refugee 
camps  freely  unless  the  camps  were 
under  curfew  or  specific  closure 
orders.  At  least  418  Palestinians  have 
been  killed  in  the  uprising  and  18 
Israelis  have  been  slain. 

Army  officers  are  allowed  to 
declare  areas  closed  and  ban  news 
coverage  during  times  of  violent 
unrest. 

The  Argentine-born  Israeli,  who 
works  for  the  Images  photo  agency, 
said  he  and  other  journalists  entered 
Balata  to  cover  a  women’s  demon¬ 
stration  and  no  one  told  him  it  was  a 
closed  area.  He  was  detained  briefly 
that  day. 

In  another  press  development  on 
April  3,  Israeli  journalists  said  they 
would  boycott  activities  of  Jewish 
settlers  in  the  West  Bank  until  the 
settlers  stop  placing  fake  “Press” 
signs  in  their  car  windows. 

Reporters  said  the  phony  signs 
make  press  identification  useless  as  a 
protection  from  Arab  protesters,  who 
usually  let  journalists  pass  unharmed. 

—  AP 


Subcommittee  OKs 
fairness  bill 

A  House  subcommittee  has 
approved  a  bill  that  would  write  into 
law  a  Fairness  Doctrine  requiring 
broadcasters  to  air  opposing  sides  of 
controversial  issues. 

The  House  Energy  and  Commerce 
telecommunications  and  finance  sub¬ 
committee,  on  a  voice  vote,  sent  the 
bill  to  the  full  Energy  and  Commerce 
Committee,  after  amending  the  mea¬ 
sure  to  assure  broadcasters  that  viola¬ 
tion  of  the  Fairness  Doctrine  would 
not  be  a  criminal  act. 

In  a  further  attempt  to  respond  to 
broadcaster  concerns,  the  amend¬ 
ment,  as  proposed  by  subcommittee 
chairman  Edward  J.  Markey  ID- 
Mass.)  also  said  the  Fairness  Doc¬ 
trine  “only  requires  more  speech” 
and  has  “no  chilling  effect  on  broad¬ 
casters.” 

Rep.  Matthew  Rodino  of  New 
Jersey,  the  subcommittee’s  ranking 
Republican,  said  the  Fairness  Doc¬ 
trine  “is  not  the  unblinking  eye  of 
government  on  broadcasters”  but  is 
only  a  “mild  means”  of  assuring  they 
provide  adequate  coverage  of  impor¬ 
tant  issues. 

The  bill,  titled  the  Fairness  in 
Broadcasting  Act  of  1989,  was  intro¬ 
duced  in  January  by  Rep.  John  Ding- 
ell  (D-Mich.),  chairman  of  the  full 
committee.  Co-sponsors  included 
Markey  and  a  number  of  Republicans 
and  is  widely  expected  to  pass  the 
House. 

The  Federal  Communications 
Commission  repealed  its  40-year-old 
Fairness  Doctrine  in  1987.  A  federal 
appeals  court  in  February  ruled  that 
the  FCC  had  the  statutory  authority 
to  do  so,  but  the  court  did  not  rule  on 
the  issue  of  the  doctrine’s  constitu¬ 
tionality. 

If  Congress  writes  the  doctrine  into 
law,  a  Supreme  Court  test  is  likely. 

President  Bush  said  while  cam¬ 
paigning  last  year  that  he  would  veto 
any  Fairness  Doctrine  bill,  as  Presi¬ 
dent  Reagan  did  in  June  1987. 

—  AP 

Masterson  joins 
Ohio  State 

Mike  Masterson,  editor  of  the 
investigative  team  at  the  Arizona 
Republic,  has  been  named  the  Kiplin- 
ger  Professor  of  Public  Affairs 
Reporting  at  the  Ohio  State  Univer¬ 
sity  School  of  Journalism. 
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Supreme  Court  will 
not  hear  Pa.  judge’s 
case  against  papers 

The  U.S.  Supreme  Court  has 
refused  to  review  a  Pennsylvania 
judge's  lawsuit  against  two  newspa¬ 
pers  that  reported  on  what  was  to 
have  been  a  confidential  state  investi¬ 
gation  of  him. 

The  Court,  without  comment,  let 
stand  rulings  that  dismissed  state 
Supreme  Court  Justice  Rolf  Larsen’s 
suit  against  the  Philadelphia  Inquirer 
and  the  Pittsburgh  Post-Gazette. 

As  a  result  of  various  articles 
appearing  in  both  newspapers  about 
Larsen,  the  state’s  Judicial  Inquiry 
and  Review  Board  began  an  investi¬ 
gation  in  mid- 1982. 

In  his  suit,  Larsen  said  the  articles 
portrayed  him  as  being  involved  in 
“political  activity,  racism,  favoritism 
and  influence-peddling.’’ 

Completed  in  May  1983,  the  state 
board’s  investigation  exonerated 
Larsen  of  any  wrongdoing. 

During  the  investigation,  both 
newspapers  published  reports  about 
the  board’s  supposedly  secret  pro¬ 
ceedings.  Some  articles  even  con¬ 
tained  excerpts  of  hearing  transcripts. 

Those  reports  were  the  basis  of 
Larsen’s  suit,  in  which  he  charged  the 
newspapers  with  obtaining  the  tran¬ 
scripts  illegally  and  publishing  only 
selected  excerpts  that  placed  him  in  a 
false  light. 

The  suit,  which  sought  monetary 
damages,  also  claimed  that  the  arti¬ 
cles  invaded  Larsen’s  privacy  and 
violated  the  confidentiality  provi¬ 
sions  of  state  law. 

A  state  trial  judge  dismissed  most 
of  the  lawsuit’s  counts,  and  that  dis¬ 
missal  was  upheld  by  a  state  appeals 
court. 

—  AP 

Dismissal  of  suit 
In  Ariz.  Is  upheld 

The  Arizona  Court  of  Appeals  has 
upheld  dismissal  of  a  defamation  suit 
against  the  Arizona  Republic. 

The  suit  was  filed  by  Joseph  and 
Angela  Sallomi,  owners  of  El  Oeste 
Lodge,  after  a  1984  article  about  the 
racketeering  and  narcotics  indictment 
of  their  son  Dennis.  The  article 
reported  that  the  indictment  alleged 
most  of  the  criminal  activities 
occurred  at  the  lodge. 

Judge  Barry  Schneider  of  Maricopa 


County  Superior  Court  had  dismissed 
the  suit. 

In  upholding  Schneider’s  ruling. 
Judge  James  D.  Hathaway  of  the 
Court  of  Appeals  wrote,  “We  agree 
with  the  court  below  .  .  .  that  all  the 
articles  were  a  fair  and  accurate 
abridgement  of  the  public  records 
used.” 

The  charges  against  Dennis  Sallomi 
resulted  in  a  no-contest  plea  in  1987  to 
two  cocaine-possession  charges.  He 
was  sentenced  to  10  months  in  jail, 
placed  on  four  years’  probation  and 
fined  $6,850. 

—  AP 

Wash,  court  again 
finds  no  defamation 
by  Dally  World 

The  Washington  Supreme  Court 
for  a  second  time  has  upheld  a  Grays 
Harbor  County  Superior  Court  deci¬ 
sion  that  the  Daily  World  of  Aberdeen 
and  reporter  Betty  Butler  did  not 
defame  Lorraine  LaMon  in  a  news 
article  about  a  fight  between  LaMon 
and  a  summer  intern  reporter. 

The  high  court  last  year  upheld  the 
dismissal  of  the  case  but  granted  a 
rehearing. 

The  court  said  both  the  Superior 
Court  and  Court  of  Appeals  were  cor¬ 
rect  when  they  ruled  that  LaMon  and 
her  husband  Edward  had  failed  to 
show  that  they  could  provide  evi¬ 
dence  that  could  lead  to  a  finding  that 
LaMon  had  been  defamed. 

Court  records  show  that  on  July  2, 
1972,  a  fight  took  place  between  Lor¬ 
raine  LaMon  and  John  Peterson,  a 
summer  intern  reporter  for  the  Daily 
World. 

Both  Lorraine  LaMon  and  her  hus¬ 
band  were  charged  with  assault. 
Edward  LaMon’s  count  was  dis¬ 
missed  but  his  wife  was  convicted  in 
the  Westport  Municipal  Court. 

Lorraine  LaMon  appealed  to  the 
Grays  Harbor  County  Superior 
Court,  where  the  case  was  dismissed. 

Butler  wrote  several  stories 
between  1974  and  1980  reporting  the 
conviction,  but  not  mentioning  the 
later  dismissal  in  Superior  Court. 

In  dismissing  the  defamation  suit. 
Grays  Harbor  County  Superior  Court 
ruled  that  the  LaMons  had  failed  to 
present  enough  evidence  of  fault  and 
negligence  to  go  to  full  trial. 

The  6-3  Supreme  Court  opinion 
said  the  justices  did  not  consider  that 
issue  but  simply  ruled  that  the 
LaMons  had  failed  to  show  that  the 


Daily  World  reporter  was  negligent. 

—  AP 

Paper  sues  to  get 
riverfront  papers 

The  Belleville  (Ill.)  News-Demo¬ 
crat  has  filed  a  lawsuit  against  East 
St.  Louis  Mayor  Carl  E.  Officer  and 
the  city,  demanding  they  release 
documents  related  to  riverfront  proj¬ 
ects. 

The  suit  by  Capital  Cities/ABC 
Inc.,  parent  company  of  the  News- 
Democrat,  and  reporter  John  Racine, 
asked  a  judge  to  allow  inspection  of 
the  records  and  to  prohibit  the  city 
from  destroying  them. 

The  lawsuit  says  Racine  had 
requested  financial  statements, 
requisitions  and  documents  regarding 
the  use  and  proposed  use  of  bond 
money  as  well  as  other  papers 
regarding  the  development. 

The  lawsuit  says  the  documents 
should  be  released  under  provisions 
of  the  state  Freedom  of  Information 
Act. 

The  city  issued  $473  million  in 
bonds  to  build  an  apartment  complex 
and  port  and  make  other  improve¬ 
ments.  The  city  has  only  partially 
complied  with  Freedom  of  informa¬ 
tion  Act  requests  made  between  Nov. 
7, 1988  and  March  3,  according  to  the 
lawsuit. 

—  AP 

Conn,  court  rules 
against  restaurant 
In  suit  over  review 

A  Connecticut  Superior  Court 
judge  has  ruled  against  a  New  Haven 
restaurant  that  sued  the  New  Haven 
Register  for  libel,  contending  that  a 
newspaper  review,  written  by  “Alan 
Richards,”  a  pen-name  used  by  the 
newspaper’s  primary  restaurant 
reviewer,  was  “false,  malicious  and 
defamatory.” 

Judge  John  C.  Flanagan,  in  New 
Haven  Superior  Court,  said  that  the 
right  to  publish  an  opinion  is  “consti¬ 
tutionally  clear.” 

Dismissing  the  litigation  brought  by 
Delmonico’s  Restaurant,  the  judge 
said,  in  part,  “Generally,  one  may  not 
be  held  liable  for  simply  expressing  an 
opinion,  and  the  constitutional  pro¬ 
tection  afforded  statements  of  opin¬ 
ion  is  not  lost  because  the  opinion  is 
expressed  through  .  .  .  figurative  or 
hyperbolic  language.” 
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“I  don’t  know  if  this  trial  will  be  a 
success,”  he  said.  “What  can  make  it 
a  success  is  the  creative  genius  of  the 
information  provider  [the  Chronicle] 
in  getting  people  to  try  it.” 

Under  a  gateway  arrangement,  the 
Regional  Bell  Operating  Company 
provides  the  phone  lines  and  an  infor¬ 
mation  provider,  in  this  case,  the 
Chronicle,  supplies  the  information. 
The  newspaper  leases  the  line  for  a 
fee  and  can  charge  the  callers  a  fee  for 
the  information  provided. 

The  American  Newspaper 
Publishers  Association  is  urging 
newspapers  to  look  at  gateway 
arrangements  as  an  alternative 
revenue  source. 

The  NYNEX  Corporation,  the 
New  York  metropolitan  area 
Regional  Bell  Operating  Company, 
also  began  a  gateway  experiment  last 
week  involving  New  York  Newsday, 
USA  Today,  the  Burlington  {\t.)Free 
Press  and  about  50  non-newspaper 
information  providers. 

The  Southwestern  Bell  gateway  in 
Houston  is  an  audiotex  gateway. 


Southwestern  Bell  also  has  plans  to 
offer  videotex  gateway  lines  to 
homes. 

The  Atlanta  newspapers  are  experi¬ 
menting  with  a  Bell  South  videotex 
gateway  and  other  gateway  tests  are 
scheduled  involving  newspapers  in 
Boston  and  Omaha. 

ANPA  senior  vice  president  Terry 
McGuire  said  his  organization  has 
been  working  with  the  newspapers 
who  are  getting  into  gateway  systems. 

McGuire  urged  all  newspapers  to 
“actively  explore  opportunities”  in 
both  audiotex  and  videotex  gateways. 

“By  far  the  greatest  opportunities 
exist  in  audiotex,”  he  said. 

McGuire  said  if  newspapers  do  not 
get  involved  with  these  gateways,  the 
courts  and  the  legislators  could  act  to 
permit  the  phone  companies  to  do  it 
themselves. 

“The  time  frame  is  now,”  he 
advised  any  newspaper  considering 
this  alternative  means  of  revenue. 

One  publisher  sold  on  gateways  is 
Bob  Johnson  of  Newsday.  Johnson 
said  Newsday  has  had  its  own 
audiotex  service  for  the  past  three 
years  and  has  now  moved  onto  the 
new  NYNEX  gateway. 

“I  think  newspapers  have  got  to 
start  experimenting  with  this,”  John¬ 
son  said.  “It’s  a  very  low-cost  experi¬ 
ment.” 


Paper  seeks  entries 
for  first  ad  awards 

The  Providence  (R.l.)  Journal- 
Bulletin  is  seeking  entries  in  its  first 
Page  1  Awards  for  best  newspaper 
advertisements. 

Both  display  and  classified  adver¬ 
tisements  created  by  agencies,  com¬ 
panies  or  individuals  and  placed  in 
publications  of  the  Providence  Jour¬ 
nal-Bulletin  between  May  1, 1988  and 
May  1,  1989  are  eligible  to  enter. 
Deadline  for  entries  is  May  26. 

For  more  information  or  an  entry 
form,  call  the  Journal-Bulletin  promo¬ 
tion  department  at:  (401)  277-7461. 


Employees 

(Continued  from  page  12) 


Surveys  of  employee  attitudes  also 
show  that  more  employees  now  are 
cooperating  with  other  departments, 
she  said. 

Further,  a  more  mobile  labor  force 
no  longer  waxes  sentimental  about 
the  supposed  “family”  atmosphere  of 
newspapers,  Bernstein  said. 

“Rather,  they  are  heartened  by 
improved  operations,  opportunities, 
facilities  and  security,”  she  said. 
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He  roams  around  the  U.S.  to  do  feature 


Columnist  Charles  Hillinger  of  the  Los  Angeles  Times-Washington 
Post  News  Service  writes  about  interesting  people  and  places 


By  David  Astor 

Charles  Hillinger  this  winter  drove 
through  a  snowstorm  toward  Michi¬ 
gan’s  Mackinaw  Island,  only  to  find 
that  no  planes  were  flying  there 
because  of  the  weather. 

With  no  other  way  to  reach  the 
island,  Hillinger  hung  around  the  tip 
of  Michigan’s  Lower  Peninsula  in 
Mackinaw  City.  He  eventually  found 
himself  in  a  state  troopers’  office,  and 
asked  if  there  were  any  interesting 
stories  in  the  area. 

“There’s  a  guy  around  here  who 
looks  like  a  bum,  but  he  knows  every¬ 
thing  about  everything,”  said  one 
trooper. 

“Oh  yeah?”  replied  Hillinger,  his 
ears  perking  up. 

Hillinger  soon  found  75-year-old 
Fred  Litzner,  who  was  indeed 
dressed  like  a  homeless  person.  But 
he  did  live  in  a  tiny  house  —  which 
was  crammed  with  notebooks,  boxes 
of  historical  records,  and  more. 

“Tell  him  your  name  and  if  you’re 
from  around  here  he’ll  tell  you  all 
about  your  family,  tell  you  things 
about  your  ancestors  you  have  never 
heard  before,”  one  person  told  Hillin¬ 
ger. 

“He  is  known  to  historians  at  the 
University  of  Michigan,  at  Michigan 
State,  to  historians  and  librarians 
throughout  Michigan,”  said  another. 

These  two  quotes  appeared  in  a 
column  Hillinger  subsequently  wrote 
about  the  kindly  “Old  Fred,”  who 
hitchhikes  around  Michigan  to  do 


“Press  Quote  International,”  a 
financial  listing  service  for  newspa¬ 
pers,  has  been  introduced  by  Tribune 
Media  Services. 

PQI  gives  editors  access  to  histori¬ 
cal  and  real-time  financial  listing 
information  via  two  programs. 

The  “Client  Computer  System” 
enables  those  with  office  PCs  to 
watch  daily  active  trading  as  it 
occurs.  This  information  can  then  be 


Charles  Hillinger 


research  and  drop  off  material  to 
libraries. 

The  piece  was  another  installment 
of  the  weekly  “Charles  Hillinger’s 
America,”  which  features  profiles  of 
offbeat  characters  as  well  as  descrip¬ 
tions  of  interesting  places  throughout 
the  U.S.  Some  columns  are  planned 
in  advance  from  Hillinger’s  base  in 
California,  while  others  —  such  as  the 
Litzner  one  —  happen  by  chance  as 
the  Los  Angeles  Times  staff  writer 
roams  the  country. 

“Men  and  women  like  Fred  Litzner 
are  out  there  if  you  can  find  them,” 


quickly  translated  into  customized 
newspaper  financial  pages. 

The  “Dial-Up  System”  allows  edi¬ 
tors  to  pick  and  choose  from  a  number 
of  data  fields  according  to  market  area 
interest.  At  the  end  of  each  trading 
day,  PQI  sends  financial  listings 
designed  to  the  editors’  specifica¬ 
tions. 

TMS  said  each  system  enables  edi¬ 
tors  to  create  alphabetical  composite 


observed  Hillinger,  who  has  been 
called  “the  Charles  Kurault  of  print.” 

To  find  fascinating  characters  and 
locales,  Hillinger  visits  a  state  for 
about  five  days.  Then  he  returns  to 
the  typewriter  in  his  Palos  Verdes 
Peninsula  home  to  write  several  col¬ 
umns. 

The  63-year-old  Hillinger  —  who 
began  his  illustrated  feature  in  1985 
but  has  been  with  the  Los  Angeles 
Times  since  1946  —  also  uses  his 
travels  to  do  articles  for  various  sec¬ 
tions  of  the  paper.  Both  his  column 
and  stories  are  distributed  nationally 
by  the  Los  Angeles  Times-Washington 
Post  News  Service. 

“He  is  one  of  the  strongest  bylines 
we  have  on  the  wire,”  said  LAT-WP 
executive  vice  president  and  editorial 
director  Douglas  A.  Gripp. 

While  in  Michigan,  Hillinger  also 
did  columns  on  the  Henry  Ford 
Museum  and  the  state’s  decaying 
Capitol  building. 

“There  had  been  talk  of  tearing 
down  the  Capitol  and  erecting  a  new 
one,”  wrote  Hillinger.  “But  the  peo¬ 
ple  of  Michigan  like  this  building. 
Architecturally  it  is  historically  sig¬ 
nificant,  and  it  is  the  first  capitol 
designed  by  Elijah  Myers,  who  went 
on  to  do  the  capitols  in  Colorado, 
Utah,  Idaho,  and  Texas.” 

When  Hillinger  first  started  his  col¬ 
umn,  the  Times  told  him  to  concen¬ 
trate  mostly  on  states  west  of  the  Mis¬ 
sissippi.  But  Hillinger  goes  all  over 
the  U.S.  “The  whole  world  is  west  of 
the  Mississippi,”  observed  the  Cali- 


financial  service 

listings,  select  stocks  based  on  their 
weekly  volume,  generate  exchange 
listings,  and  exclude  stocks  in  which  a 
paper’s  readers  have  no  interest. 

All  in  all,  PQI  offers  almost  50  data 
fields,  historical  data  on  about  10,000 
North  American  securities,  and 
access  to  the  trading  activity  of  over 
59,000  stocks,  mutual  funds,  money 
market  funds,  bonds,  options, 
futures,  commodities,  and  market 
indicators. 


TMS  has  introduced  ‘Press  Quote’ 
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fornia  Islands  author.  "It  just 
depends  on  how  you  look  at  it!” 

Hillinger,  for  instance,  has  done 
pieces  about  an  86-year-oId  former 
whaler  in  Ohio,  the  owner  of  an 
atheist  museum  in  the  Bible  Belt  of 
Indiana  (who  has  a  bullet-ridden 
pickup  truck),  the  Martin  Luther 
King  Jr.  historical  site  in  Georgia,  and 
more. 

As  these  examples  indicate,  Hillin¬ 
ger  focuses  on  people  and  places  both 
famous  and  little  known.  “Everyone 
has  something  special  about  them,” 
commented  the  Illinois  native  and  for¬ 
mer  Chicago  Tribune  copyboy,  “and 
people  say  the  greatest  things.  You’re 
never  at  a  loss  for  quotes.” 

Hillinger  —  who  makes  frequent 
speaking  appearances  —  said  he 
couldn’t  really  pick  a  favorite  column 
because  he  has  liked  doing  them  all. 

“I  have  the  best  job  in  the  world,” 
declared  Hillinger,  adding  that  jour¬ 
nalists  in  general  are  lucky  to  be  in  the 


kind  of  profession  that  enables  them 
to  meet  new  people  constantly  and 
write  about  interesting  events. 

As  a  matter  of  fact,  Hillinger  loves 
his  job  so  much  that  he  often  works 
seven  days  a  week — and  hasn’t  taken 
a  real  vacation  in  about  20  years.  “My 
job  is  a  perpetual  vacation,” 
explained  Hillinger,  who  does  find 
time  to  play  tennis  and  cards. 

In  addition  to  traveling  all  around 
the  U.S.,  Hillinger  has  gone  abroad 
frequently  during  his  more  than  42 
years  with  the  Times.  He’s  been  to 
the  North  and  South  Poles,  80  feet 
from  the  top  of  Mount  Everest, 
Africa,  Asia,  Europe,  Australia, 
South  America,  the  Pacific  (to  cover 
the  return  of  the  first  flight  to  the 
moon),  and  elsewhere  in  search  of 
stories. 

“But  I’ve  never  been  to  Albania,” 
observed  the  Navy  veteran. 

Despite  his  wide  travels,  one  of 
Hillinger’ s  most  memorable  experi¬ 


ences  had  its  roots  in  California.  The 
UCLA  graduate  recalled  interviewing 
John  F.  Kennedy  at  Peter  Lawford’s 
Santa  Monica  beach  home  when  JFK 
was  still  a  U.S.  senator  in  1958.  Pho¬ 
tographer  Bill  Murphy  took  a  shot  of 
JFK  facing  Hillinger  —  and  the  pic¬ 
ture  turned  out  to  be  the  one  picked 
by  Jacqueline  Kennedy  for  a 
commemorative  postage  stamp  after 
her  husband’s  assassination. 

Hillinger,  by  the  way,  usually 
travels  with  a  Times  photographer  but 
sometimes  shoots  his  own  pictures. 

As  for  the  future,  Hillinger  said  he 
plans  to  work  indefinitely.  “I  never 
want  to  retire,”  declared  the  colum¬ 
nist,  who  is  the  husband  of  Arliene 
and  the  father  of  grown  children  Brad 
and  Tori.  “Every  day  is  really  excit¬ 
ing  for  me.  I  hope  to  be  doing  the  same 
thing  20  years  from  now  —  at  least.” 

Hillinger  has  visited  45  states  for 
his  column.  “And  when  I  reach  50,” 
he  vowed,  “I’ll  start  all  over  again!” 


King  introducing  comics  with  ‘cutting-edge’  humor 


A  package  of  comic  panels  by  vari¬ 
ous  cartoonists  with  a  “cutting-edge” 
style  of  humor  is  being  introduced 
next  month  by  King  Features  Syndi¬ 


cate. 

“The  New  Breed”  includes  six 
daily  cartoons  a  week  and  three  on 
Sunday. 


Among  the  contributors  are  Dennis 
Adler,  a  book  illustrator,  and  greeting 
card  and  poster  designer;  John 
(Continued  on  page  60) 


TRAVEL  BRINGS  HOME  READERS 


Photography  focuses  on  taking  great  travel  photographs. 

Forkful  of  Travel  dishes  up  international  best  bites.  FYI  Travel 
Tips  and  Travel  Watch  infographics  give  bargain  hunters  a  break 
And  Fred  Ferretti's  Travels  with  Fred  tops  the  ticket  with  travel 
highlights- and  pitfalls. 

So  call  toll-free  800-445-4555*  for  a  free  sample  of  our  Travel 
mini,  complete  with  our  exclusive  ColorFoto  service.  There's  a 
world  of  readership  packed  inside. 


You'll  get  a  lot  of  mileage  out  of  our  Travel  package  features 
and  art.  Including  five  travel  stories  themed  by  destination 
and  vacation.  Highlighted  by  maps  and  graphics.  And  written 
by  Philip  Sousa,  Evelyn  Kieran,  Loreen  Arbus,  Norm  Fox 
and  others. 

Walt  Miller's  RV  Travel  steers  your  readers  in  the  right 
directions.  Chris  Barnett's  Business  Trave/ advises  on-the-go 
professionals.  While  Richard  and  Donna  Carroll's  Travel 
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Evans  and  Novak  are  moving  to  another  syndicate 
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(Continued  from  page  59) 
Ambrosavage,  creator  of  the  syndi¬ 
cated  “Hotel  America”  comic;  Rand 
Carlson,  daily  political  cartoonist  for 
the  El  Paso  Herald-Post  and  maga¬ 
zine  illustrator;  and  J.C.  Duffy,  a 
greeting  card  designer  whose  work 
has  appeared  in  the  Philadelphia 
Daily  News,  Esquire,  TV  Guide,  and 
other  publications. 

There  is  also  Terry  Hayes,  an 
advertising  illustrator;  Norm  Rock¬ 


well,  who  has  sold  more  than  2,000 
comics  to  magazines  such  as  the 
Saturday  Evening  Post  and  Good 
Housekeeping',  Barton  Smith,  a  com¬ 
puter  graphic  designer  and  illustrator; 
and  P.C.  Vey,  whose  work  has  been 
published  in  the  New  York  Times, 
Village  Voice,  Cosmopolitan,  Red- 
book,  National  Lampoon,  and  else¬ 
where. 

Previously  unpublished  cartoonists 
are  represented,  too. 

Initial  “New  Breed”  clients 


include  the  Arizona  Republic,  Balti¬ 
more  Sun,  Chicago  Tribune,  Dallas 
Morning  News,  Denver  Rocky  Moun¬ 
tain  News,  Detroit  Free  Press,  Los 
Angeles  Herald  Examiner,  Milwau¬ 
kee  Journal,  New  York  Daily  News, 
Orange  County  Register,  Portland 
Oregonian,  Sacramento  Bee,  St. 
Louis  Post-Dispatch,  San  Antonio 
Express-News,  San  Diego  Tribune, 
San  Francisco  Examiner,  Seattle 
Post-Intelligencer,  and  a  number  of 
other  papers. 


•Hey.  look,  everyone.  Spence  cani  even 
lift  nine  times  his  own  weightr 


•We  built  them  a  birdhouse  last  spring  and 
they  were  nice  enough  to  reciprocate." 


Three  cartoons  are  featured  in  each  Sunday  installment  of  The  New  Breed/ 


Rowland  Evans  and  Robert  Novak 
are  switching  their  “Inside  Report” 
political  column  from  North  America 
Syndicate  to  Creators  Syndicate  effec¬ 
tive  June  1. 

The  four-times-a-week  Chicago 
Sun-Times  feature,  which  began  in 
1963,  appears  in  over  150  newspa¬ 
pers. 

Evans,  68,  is  a  Pennsylvania  native 
who  attended  Yale  University  until 
joining  the  Marines  during  World  War 
II.  His  journalism  background 
includes  covering  the  U.S.  Senate  for 
the  Associated  Press  and  the  U.S. 
Congress  and  national  politics  for  the 
New  York  Herald  Tribune.  Evans 
also  traveled  extensively  in  Eastern 
Europe,  the  Soviet  Union,  and  Asia 
for  the  Herald  Tribune  and  various 
magazines.  He  and  Novak  are  now 
roving  editors  for  Reader’s  Digest. 

Novak,  58,  is  an  Illinois  native  who 
attended  the  University  of  Illinois. 
The  U.S.  Army  veteran  later  covered 
Congress  for  the  AP  and  then  the 
Senate  and  politics  for  the  Wall  Street 
Journal,  becoming  the  Journal’s  chief 
congressional  correspondent  in  1961. 


Evans  and  Novak 

His  first  book  was  Agony  of  the  GOP: 
1964. 


Evans  and  Novak  together  have 
also  authored  Lyndon  B.  Johnson: 
The  Exercise  of  Power  (New  Ameri¬ 
can  Library),  Nixon  in  the  White 
House:  The  Frustration  of  Power 
(Random  House),  and  The  Reagan 
Revolution  (E.P.  Dutton). 

They  both  appear  on  the  Cable 
News  Network’s  weekly  Evans  and 
Novak  show,  while  Evans  is  seen  reg¬ 
ularly  on  other  programs. 

The  columnists  —  who  publish  the 
Evans-Novak  Political  Report  and 
Evans-Novak  Tax  Report  biweekly 
newsletters  —  are  based  in  Washing¬ 
ton,  D.C. 


Gripp’s  resignation  is  announced 


Douglas  A.  Gripp  has  resigned  as 
executive  v’ce  president  and  editorial 
director  of  the  Los  Angeles  Times- 
Washington  Post  News  Service,  effec¬ 
tive  July  1. 

There  was  no  immediate  announce¬ 
ment  about  a  successor. 


“In  my  view,  the  time  for  a  chief 
executive  to  leave  is  when  all  goals 
have  been  fully  achieved,”  stated 
Gripp.  “I  have  reached  that  satisfying 
plateau.” 

Gripp,  who  is  considering  various 
(Continued  on  next  page) 


(Continued  from  previous  page) 
job  opportunities  but  hasn’t  made  a 
final  decision,  was'  praised  by  the 
LAT-WP  Board  of  Directors  as  it 
accepted  his  resignation. 

The  54-year-old  Gripp  joined  LAT- 
WP  in  1978  after  a  2 1  -year  career  with 
United  Press  International  as  a 
reporter,  editor,  bureau  manager,  and 
business  executive.  At  LAT-WP, 
Gripp  was  marketing  director  and 
then  vice  president/general  manager 
before  moving  to  his  present  post 
early  last  year. 

‘Hagar’  first  in  polls 

“Hagar  the  Horrible”  by  Dik 
Browne  of  King  Features  Syndicate 
was  the  winner  of  the  recent  New  York 
Daily  News  reader  poll. 

A  total  of  16,325  people  responded 
to  the  survey,  and  83.8%  mentioned 
“Hagar”  as  a  comic  they  read  regu¬ 
larly. 

The  next  four  finishers  were  “Blon- 
die”  by  Dean  Young  and  Stan  Drake 
of  King,  81.2%;  “The  Family  Circus” 
by  Bil  Keane  of  King,  79.8%;  “Beetle 
Bailey”  by  Mort  Walker  of  King, 
78.9%;  and  “The  Lockhorns”  by 
Bunny  Hoest  and  John  Reiner  of 
King,  75.4%. 

Comics  picked  most  frequently  as 
‘favorite”  were  “Calvin  and  Hobbes” 
by  Bill  Watterson  of  Universal 
Press  Syndicate,  38.2%  of  respon¬ 
dents;  “The  Far  Side”  by  Gary  Lar¬ 
son  of  Universal,  23%;  “Bloom 
County”  by  Berke  Breathed  of  the 
Washington  Post  Writers  Group, 
19.1%;  “Blondie,”  16.4%;  and 
“Hagar,”  15.2%. 

“Hagar”  was  also  the  winner  of  a 


The  Amazing  Spider-Man  appeared 
on  huge  outdoor  banners  in  downtown 
Chicago  during  April,  which  is 
National  Child  Abuse  Prevention 
Month.  Stan  Lee's  'Amazing  Spider- 
Man'  comic  strip  is  distributed  by  King 
Features  Syndicate. 


Marmaduke  has  been  chosen  as 
'spokesdog'  for  Ralston  Purina's  adopt- 
a-pet  information  campaign  during 
National  Pet  Week  May  7-13.  'Marma¬ 
duke'  is  by  Brad  Anderson  of  United 
Feature  Syndicate. 


recent  Atlantic  City  (N.J.)  Press 
reader  poll. 

The  next  four  finishers  were  “Hi 
and  Lois”  by  Browne  and  Walker  of 
King,  “For  Better  or  for  Worse”  by 
Lynn  Johnston  of  Universal  Press 
Syndicate,  “Beetle  Bailey,”  and 
“Calvin  and  Hobbes.” 

The  survey,  which  drew  2,296 
responses,  also  resulted  in  the  return 
of  “Blondie”  to  the  Press  comics 
pages. 

Three  on  NFC  board 

Three  people  have  been  added  to 
the  Newspaper  Features  Council’s 
board  of  directors. 

They  are  Marty  Claus,  managing 
editor  for  features  and  business  at  the 
Detroit  Free  Press',  Sara  Engram, 
deputy  editor  of  the  editorial  pages  at 
the  Baltimore  Evening  Sun  and  writer 
of  the  “Mortal  Matters”  column  for 
Universal  Press  Syndicate;  and  Chris 
Power,  special  projects  editor  at  the 
Denver  Rocky  Mountain  News. 

NFC  members  include  cartoonists, 
columnists,  syndicate  executives, 
newspaper  editors,  and  others. 

A  free  guide  to  RVs 

A  free  four-page  “Go  Camping 
America”  guide  has  been  sent  to  over 
10,000  newspapers  as  part  of  the 
Recreation  Vehicle  Industry  Associa¬ 
tion’s  annual  promotion  of  “RV  Open 
House  Week”  May  13-21. 

It  is  the  first  of  a  number  of  industry 
association-supported  special  sec¬ 
tions  that  will  be  distributed  by  News 
USA,  which  is  based  at  1127  National 


Press  Building,  Washington,  D.C. 
20045. 

Tube  developments 

“Doonesbury”  creator  Garry  Tru¬ 
deau  of  Universal  Press  Syndicate  is 
writing  Club  Fed,  an  ABC-TV  com¬ 
edy  about  a  jail  for  white-collar  crimi¬ 
nals. 

In  other  ty  news,  editorial  cartoon¬ 
ist  Steve  Kelley  of  the  San  Diego 
Union  and  Copley  News  Service 
brought  his  stand-up  act  to  the  Pat 
Sajak  show  on  CBS  April  19. 

Schulz  lends  his  jet 

“Peanuts”  cartoonist  Charles  M. 
Schulz  of  United  Feature  Syndicate 
lent  Sonoma  County  authorities  his 
jet  to  bring  accused  mass  murderer 
Ramon  Salcido  back  to  California 
from  Mexico,  according  to  an  Asso¬ 
ciated  Press  story. 

Thomas  anniversary 

Conservative  columnist  Cal 
Thomas  has  reached  his  fifth  anniver¬ 
sary  with  the  Los  Angeles  Times  Syn¬ 
dicate. 


“FED-UP” 

By  Don  Feder 


Cutting.  Biting.  Just  plain 
“Fed-Up.”  That’s  Don  Feder, 
the  Boston  Herald's  outspoken 
columnist:  the  journalist 
Boston  liberals  most  love  to 
hate. 

Find  out  by  trying  his  twice-a- 
week  column — available  by  mail  or 
AP  DataFeature  wire. 

For  more  information  or  a  free  trial 
subscription,  just  write  Andy 
Seamans  at  Heritage  Features 
Syndicate,  214  Massachusetts 
Ave.,  N.E.,  Washington,  D.C. 
20002,  or  phone  directly  at  (202) 
543-0440. 
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Stringers 
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go  about  building  our  relationship,” 
said  Inquirer  deputy  managing  editor 
Jim  Naughton  shortly  before  the  peti¬ 
tion  was  withdrawn. 

Thirty-one  challenged  ballots 
remained  uncounted,  but  the  29  bal¬ 
lots  which  were  challenged  by  Dis¬ 
trict  1  came  from  specialists  who 
write  for  the  Sunday  Inquirer  and 
were  viewed  as  highly  unlikely  to  sup¬ 
port  unionization. 

“We  would  have  lost  them  heav¬ 
ily,”  McSherry  said.  “Maybe  10% 
were  card  signers.  Management  won 
the  election.” 

District  1  had  earlier  dropped  its 
challenges  to  18  ballots,  also  for  finan¬ 
cial  reasons. 

The  NLRB  is  scheduled  to  hold  a 
hearing  on  charges  of  unfair  labor 
practices  which  District  1  has  filed 
against  the  Inquirer.  However, 
McSherry  said  there  is  “possibility  of 
an  agreement”  to  drop  the  charges. 

By  withdrawing  the  petition.  Dis¬ 
trict  1  can  file  a  new  one  in  six 
months,  he  said. 

Originally,  District  1  consisted  of 
about  17  suburban  correspondents 
who  sought  to  form  a  union  after 
learning  that  the  Guild’s  1985  contract 
with  Philadelphia  Newspapers  Inc., 
the  Knight-Ridder  Inc.  subsidiary 
which  publishes  the  Inquirer,  con¬ 
tained  an  agreement  limiting  full-time 
stringers’  employment  to  three  years. 

The  fledgling  union  eventually 
joined  forces  with  the  Guild  and  urged 
stringers  to  vote  to  become  a  separate 
bargaining  unit  of  the  larger  union. 

However,  when  the  Guild  recently 
decided  to  withdraw  its  ballot  chal¬ 
lenges  and  objections  to  the  election 
and  not  participate  in  the  NLRB 
hearing,  it  left  District  1  without  the 
financial  resources  to  continue, 
according  to  McSherry.  District  1 
officials  regarded  the  Guild’s  decision 
as  an  abandonment  of  their  cause. 

“When  the  Guild  pulled  out,  it  left 
us  with  no  cards  to  play,”  McSherry 
said. 

While  the  labor  dispute  was  in  pro¬ 
gress,  District  1  officials  also  insti¬ 
gated  investigations  of  the  Inquirer’s 
stringer  employment  practices  by  the 
Internal  Revenue  Service  and  the 
wage  and  hour  division  of  the  U.S. 
Labor  Dept. 

Those  investigations  are  continu¬ 
ing,  McSherry  said.  “They’re  sepa¬ 
rate  issues  by  separate  agencies.” 

District  1  contends  that  the  string¬ 
ers  are  employees  and  the  company 
must  deduct  withholding  and  pay 
Social  Security  and  other  payroll 


taxes  and  also  pay  the  stringers  for 
overtime. 

The  Guild,  however,  publicly  dis¬ 
avowed  the  investigations. 

“It’s  never  a  good  idea  to  sic  the 
IRS  on  people  you’re  trying  to  orga¬ 
nize,”  said  Guild  president  Beth  Gil¬ 
len.  She  said  that  the  IRS,  in  investi¬ 
gating  PNI,  would  also  be  looking  at 
the  stringers’  tax  payments. 

“Everybody  gets  looked  at,”  she 
said,  adding  that  the  Guild  advised 
District  1  against  calling  for  the  inves¬ 
tigations,  but  “they  didn’t  listen.” 

“The  company’s  got  more  to  lose 
than  the  stringers  do,”  McSherry  said 
of  the  two  investigations.  “We’re 
going  to  bring  them  into  compliance.” 

Small  papers 

( Continued  from  page  30) 

Ann  Arbor  (Mich.)  News;  Alexandria 
(La.)  Town  Talk;  Biloxi  (Miss.)  Sun 
Herald;  Central  Maine  Morning  Sen¬ 
tinel  in  Waterville;  Cape  Cod  (Mass.) 
Times  in  Hyannis;  the  Concord  Moni¬ 
tor;  The  Express  in  Easton,  Pa.; 
Gloucester  County  Times  in  Wood¬ 
bury,  N.J.;  Gwinnett  Daily  News  in 
Lawrenceville,  Ga.;  Jackson  (Tenn.) 
Sun;  Leesburg  (Fla.)  Daily  Commer¬ 
cial;  Middlesex  News  in  Framing¬ 
ham,  Mass.;  Owensboro  (Ky.)  Mes¬ 
senger-Inquirer;  and  the  St.  Cloud 
Times. 

Daily  News 

(Continued  from  page  44) 

further  concessions  from  the  unions. 

“The  Tribune  Company’s  commit¬ 
ment,  which  Stan  Cook  personally 
delivered  to  members  of  the  Allied 
Printing  Trades  Council  at  a  meeting 
in  New  York,  was  not  conditioned  on 
additional  concessions  in  the  1990 
negotiations,”  McDonald  wrote. 
“The  $30  million  [in  1987 
concessions]  was  granted  pending 
construction  of  a  new  plant.  But  you 
haven’t  even  found  a  site  for  the 
plant.  At  this  point,  we’re  not  even 
sure  the  Tribune  Co.  plans  to  stay 
with  the  News.” 

In  a  telephone  interview  with  E&P, 
Hoge  said  the  unions’  concern  over 
King,  Ballow  was  “a  manufactured 
crisis.  There’s  been  no  change  in 
operations  at  the  Daily  News.” 

King,  Ballow  represents  more  than 
300  newspapers  and  radio  and  televi¬ 
sion  stations,  Hoge  said,  and  special¬ 
izes  in  all  aspects  of  media  law.  With  a 
vast  array  of  “complicated  issues” 
facing  the  Daily  News,  he  felt  he 
needed  a  law  firm  with  such  exper¬ 
tise,  Hoge  said. 


Overtime 

(Continued  from  page  43) 


commercial  and  newsroom  employ¬ 
ees,  but  many  dropped  out  or  were 
dropped  for  technical  reasons. 

The  Newspaper  Guild’s  last  con¬ 
tract  with  the  Post  expired  in  July 
1986.  Bargaining  is  set  to  renew  on 
May  1. 

Sherwood,  a  former  Guild  rep¬ 
resentative,  said  ;ie  likes  his  job  and 
that  the  suit  has  been  “no  fun.” 

No  trial  date  has  been  set. 


Attorney 

(Continued  from  page  54) 


and  universities  and  the  performance 
of  athletes  in  the  classroom  have  been 
important  public  issues  in  North  Car¬ 
olina  for  the  last  several  years,”  the 
AP  said  in  its  brief. 

Attorney  Randall  Roden,  repre¬ 
senting  the  AP,  said  access  to  the 
contracts  would  shed  light  on  buy-out 
provisions  in  coaches’  contracts  and 
any  stipulations  on  how  student-ath¬ 
letes  should  be  treated. 

“What  hasn’t  been  suggested  is  any 
reason  why  these  contracts  are  made 
confidential,”  Roden  said.  The  con¬ 
tract  “is  a  business  docu- 
ment  .  .  .  and  is  the  kind  of  thing 
the  Public  Records  Act  was  designed 
to  get  at. 

After  a  short  hearing.  Wake  County 
Superior  Court  Judge  E.  Lynn  John¬ 
son  said  he  would  rule  April  6. 

—  AP 


FOA 

(Continued  from  page  17) 


will  never  be  completed,”  said  proj¬ 
ect  chairman  Harold  W.  Andersen, 
publisher  of  the  Omaha  World-Her¬ 
ald.  “As  long  as  newspapers  operate 
in  a  competitive  and  dynamic  market¬ 
place,  we  will  face  a  continuing 
struggle  to  improve  our  market 
share.” 


Number  differences 
in  coupon  counts 

Summary  Scan!,  a  division  of  the 
Advertising  Checking  Bureau  Inc., 
reported  that  its  figures  show  a  14.6% 
increase  in  the  number  of  coupons 
issued  in  1988  over  1987,  as  opposed 
to  the  3%  reported  by  A.C.  Nielsen’s 
Manufacturer’s  Coupon  Control  Cen¬ 
ter.  Statistics  from  the  two  companies 
have  been  closer  in  previous  years. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classifled  fldvertisinp 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


COMPUTERS 


COMPUTER  TRENDS-700  words, 
weekly.  Reviews,  tips,  trends.  Excellent 
advertiser  draw.  Features  also  available. 
THE  BROKERAGE,  (619)  739-9305. 


WACKY,  witty,  contemporary  look  at  life 
-  IN  A  NUTSHELL  is  a  laugh  a  week. 
700  words.  Camera  ready.  Five-year 
track  record.  Free  samples,  rates. 
Barbara  Naness,  119  Washington  Ave., 
Staten  Island,  NY  10314,  (718) 
698-6979. 


SILVER  ROOTS  -  Commentary  with  a 
maturity  tilt.  Humor.  Controversy.  A 
little  wisdom.  A  lot  of  hollering.  Topical. 
Weekly.  750  words.  Details:  M.M. 
Milbrath,  1349  Douglas,  Flossmoor,  IL 
60422.  (312)  799-6360. 


MISCELLANEOUS 


FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  by  Esther  Peterson,  Editorial 
Cartoons,  Photos,  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 


FREE  FEATURES,  Columns  and  Fillers 
-  Senior  Interest,  Health,  Finance  and 
more,  camera  ready,  9  and  12  pica. 
Free  with  copy  of  your  paper.  Newspap¬ 
er  Feature  Report,  Box  A-1206,  Lans- 
downe,  PA  19050. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


REMODEUNG 


ONTHEHOUSE,  popular weeklycolumn 
on  remodeling  BY  TWO  EXPERTS.  For 
samples,  costs,  (415)  283-0350. 


WEEKLY  COLUMN 


...from  this  corner  K.R.  Mudgeon  writes 
I  600  to  700  weekly  words  of  curmud¬ 
geonly  wisdom.  For  sample  column  call 
(218)  286-5819. 


CUSSIFIED 

The  Industry’s 
Meeting  Place. 
212  675-4380 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
_ (404)  953-0199 _ 

Fournier  Media  Service  Inc. 

Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  MARTIN  &  ASSOCIATES 

Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 

JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  ^uth  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  8937  Laguna  Place  Way 
Elk  Grove,  CA  95758 
(916)  684-3987 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPERS  FOR  SALE 

Aerospace  Trade  Paper.  Southern  Cali¬ 
fornia.  3  years  old.  Profitable  price 
$300,000.  Box  3756,  Editor  & 
Publisher. 

ALASKA:  Award-winning  weekly  gross¬ 
ing  $500,000  potential.  Owner  will  do 
some  financing.  ML  Wirum,  Commer¬ 
cial  &  Investment  Real  Estate,  Jan 
Fredericks,  (907)  276-3628. 


NEWSPAPERS  FOR  SALE 


A  TERRIFIC  OPPORTUNITY! 
Specialty  Newspapers 

1- Major  national  trade  publication  serv¬ 
ing  material  handling  industry.  1988 
gross-$500K. 

2- Washington,  DC  based  monthly  serv¬ 
ing  Federal  Government  employees. 
1988  gross-$450K.  Contact:  W.B. 
Grimes  &  Company,  (301)  540-0636. 


CALIFORNIA  WEEKLIES:  Paid  circula¬ 
tion,  lots  of  legals,  great  potential,  print 
shop,  $295,000,  $75,000  down;  New 
Town,  new  paper,  super  start  on  big 
future,  $350,00(j;  Pine  Trees,  good 
people,  profitable  paper,  $197,000 

goss,  steal  it  for  $125,0(XJ;  Near  the 
)ast,  well-established,  making  money. 
Central  California,  $625,000.  Bruce 
Wright,  Media  Consultant,  8937  Lagu¬ 
na  Place  Way,  Elk  Grove,  CA  95758, 
(916)  684-3987. 


DISNEY  WORLD  Area-Free  publication, 
strong  distribution  through  hotels, 
$157,500  gross.  $145,000  price. 
Excellent  terms  for  qualified  buyer. 
(407)  331-7149. 


FIFTEEN  TEXAS  WEEKLIES  for  sale, 
most  because  of  retirement  with  no 
children  to  carry  on.  $5,000  down  to 
$500,000  down,  send  for  list.  Many 
owner-financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc.,  1801  Exposi¬ 
tion  Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


High  growth  market.  Competitive  county 
seat.  Close  to  metro  area.  $950,(X)0 
gross,  $150,000  cash  flow.  Western 
US.  Jim  Webster  (214)  722-3030. 


Kansas  Daily-Weekly,  $950,000  Gross. 
Colorado  Weeklies,  $800,000  Gross. 
Utah  Weeklies,  $85O,OO0  Gross. 
Mountain-State  Wkly,  $450,000  Gross. 
Arizona  Shopper,  $800,000  Gross. 
Missouri  Shopper,  $556,000  Gross 
Wyoming  Weekly,  $185,000  Gross. 
Arizona  Weekly,  $140,600  Gross. 

Mike  Lindsey 
Media  Consultants,  Inc. 

PO  Box  1797 

Cheyenne,  Wyoming  82003 
(307)  638-2130 


MIDWEST  WEEKLY 
CHAIN  AVAILABLE 

Midwest  weekly  chain  (zone  5)  with 
revenues  exceeding  $2  million,  circula¬ 
tion  upwards  of  56,000.  Marginally 
profitable,  steadily  improving  trend, 
very  good  potential.  Able  staff  will  stay. 
Papers  have  many  unique  features, 
product  strong  and  well-accepted. 
Owner  will  sell  for  1. 1  times  gross  for  all 
cash,  or  1.4  times  gross,  with  two- 
thirds  cash  and  balance  in  deductible 
contract  over  5  years.  Wishes  to  close  in 
May.  This  is  an  exceptional  deal  for  the 
right  buyer.  Write  (Jwner,  Box  3765, 
Editor  &  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NORTHCENTRAL:  shopper,  excellent 
growth,  profitable.  $600,000,  terms. 
NORTHCENTRAL:  shopper,  strong  cash 
flow,  desirable  area.  $275,000,  terms. 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 


OPPORTUNITY  of  a  lifetime  for  Couple 
with  $50,000  Down.  Small  L.A.  Metro 
Paper  with  Tremendous  Growth  Poten¬ 
tial.  Box  3775,  Editor  &  Publisher. 

PENNSYLVANIA  weekly  (3,000  paid) 
with  $300,000  sales.  Complete  with 
real  estate,  $325,000.  Please  write: 
BARRY  FRENCH,  Broker-Appraiser, 
Ashlawn  Road,  Assonet,  MA  02702. 


PROFITABLE  SMALL  TOWN  newspaper 
in  growing  coastal  northern  California 
communi^.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


Small  newspaper  group. ..North  Central 
Texas  Owner  retiring... Three  twice 
weeklies... Two  weeklies... Beautiful 
modern  plant... 4  unit  press... properties 
located  in  same  county.  .10, 000-r 
paid.. .Terms. 

Always  wanted  to  own  your  own  news¬ 
paper. ..Progressive  rural  community  of 
18,000  popu  lat  ion  ...  Week  ly 
paper. ..2800 -I-  paid. ..$220, 000 
gross. ..Great  terms. .North  Central 
Texas. 

BILL  ACKERMAN,  INC. 

PO  Box  336 
Graham,  Texas  76046 
(817)  549-4008 


SOUTHEAST  COLORADO  county  seat 
weekly  in  area  of  lakes,  farms,  ranches. 
Profitable.  Good  for  beginners,  young 
retirees.  Asking  $70,000.  Let's  chat. 
(719)  438-5352  days,  438-5868 
evenings. 


TWO  WEEKLY  newspapers  in  Gunnison 
and  Crested  Butte,  Colorado.  The 
Gunnison  Country  Times  and  the  Mt. 
Crested  Butte  Sun.  Price  -  1-1/2  x 
gross.  Combined  paid  circulation 
4,900.  Own  building,  four  (4)  unit  Goss 
Community  Press  and  equipment.  Prin¬ 
cipals  only  -  inquire  at  PO  Box  1933, 
Midland,  Texas  79702.  No  option  - 
some  terms. 


WEEKLY  FREE  circ.  Eastern  Long 
Island .  1 0  yrs.  old . ,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


WEEKLY  FREE  want  ad  publication.  21 
years  old.  Gross  $750,000.  Excellent 
cash  flow.  Strong  profit  track  record. 
Owner  ready  to  retire.  No  family  to  take 
over.  Can  operate  without  owner  partici¬ 
pation.  Central  CA.  Write  Publisher, 
Bulletin  Board,  PO  Box  4220,  Fresno, 
CA  93744. 


WEEKLY  NEWSPAPER,  one  of  the  last 
independents  on  beautiful  Oregon 
coast.  Growing,  vibrant,  unspoiled  area. 
Asking  $340,000.  Real  estate  sepa¬ 
rate.  Terms  negotiable.  Write  Box 
3772,  Editor  &  Publisher. 


WELL-ESTABLISHED,  20th  year,  east¬ 
ern  San  Diego  county  adjudicated  week¬ 
ly.  3,500  paid  subscribers  with  great 
potential.  $125,000.  Back  Country 
Trader,  PO  Box  637,  Lakeside,  CA 
92040,  Attn:  Ethel. 


ZONE  2,  established  quality  shopper, 
limited  community  news,  excellent 
management  systems  and  financial 
data.  Excellent  cash  flow  on  gross  sales 
of  $750,000  plus.  $900,000  selling 
price  includes  news  building,  receiv¬ 
ables  and  state-of-the-art  equipment. 
Cash  buy-out  preferred.  Send  inquiries 
to  Box  3774,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


Am  interested  in  BUYING  a  small 
NEWSPAPER  or  an  equi^  interest  with 
active  participation.  (415)  435-3990. 

Community-minded  couple  with  many 
years  of  newspaper/business  experience 
seeks  weekly  newspaper  with  revenues 
of  up  to  $1  million.  Prefer  East  Coast 
location  but  will  consider  others.  We  are 
very  serious  and  ready  to  move.  Contact 
R.  Deissig,  242  Stanton  Mountain  Rd., 
Lebanon,  NJ  08833.  (201)  236-6172. 

Consider  selling  your  newspaper  and 
have  a  circulation  of  over  4,000.  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

INVESTORS  SEEK  dailies/weeklies  in 
growing  markets.  Current  management 
can  retain  role,  if  desired.  Send 
samples,  financials  in  confidence.  Seri¬ 
ous  inquiries  only.  Box  3743,  Editor  & 
Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


KEVIN  S.  PAPPERT 
(313)  683-2963 


J.  BLENKARN  HOLDINGS 
Inquire  about  our  fresh  approach.  Cana¬ 
da's  foremost  authority  in  circulation 
telemarketing  is  now  available  in  the 
U.S.A.  Jeff  Blenkarn  (514)  227-6478. 

THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


CONSULTANTS 


D.M.D.  CONSULTING  GROUP 
Professional  consultation  in  all  phases 
of  newspaper  operations.  Market 
assessment  and  strategic  plans  in 
advertising,  marketing  and  circulation: 
Complete  confidence,  (204)  682-2719 


PRESS  TIME  AVAILABLE 

We  specialize  in  flexies  trimmed  and 
glued  on  press.  Non-heat  or  sheet-fed. 
Up  to  1  million  daily.  We  also  have 
mailing  and  trucking.  Contact  Dale  at 
l-(800)  843-6805. 


SERVICE  &  REPAIR 

WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  senrice,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 

COMPUTERS 

Compugraphic  One  System.  LSI-40. 
Dual  system  22  terminals.  Editorial  & 
Classified.  Billing.  Printer.  Complete. 
To  Inspect  &  Bid  call  Bill  Cochrane 
(409)  744-3611. 

COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 

INK  TANKS 

Three  2500  gallon  Ink  Tanks  -  Best 
offer.  Contact  Klaus  Rombach, 
Purchasing  Mgr,  Press-Enterprise  Co. 
(714)  782-7627. 

MAILROOM 

108  Baldwin  CNTVR;  6/1  Mullor  MLR 
227S  inserter  (818)  885-5995. 

FOR  SALE: 

Kirk-Rudy  Insert  machine,  5  stations, 
excellent  condition.  Located  in 
Renfrew,  Ontario.  $17,500  U.S.  Phone 
Fred  Runge  (613)  432-3655. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

MAILROOM  EQUIPMENT  FOR  SALE 

2  IDAB  NS550  Counter  Stackers 

1  Nolan-Jampol  Bottom  Wrap 

All  in  good  working  condition.  Make  an 
offer.  Contact  Mark  Jump,  The  Ledger, 
(813)  687-7000. 

Muller  227  inserter.  6  into  1  configura¬ 
tion  with  auto  reject.  Very  good  condi¬ 
tion.  Available  now,  in  Atlanta. 

ONE  Corporation 

(404)  458-9351  Telex  700563 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 

NEWSPAPER  RACKS 

Have  new  or  used  Newspaper  Racks? 
Sell  them  HERE 

through  E&P  Classified  Advertising. 
Call  or  Write: 

Classified  Advertising  Dept. 

Editor  &  Publisher 

11  West  19th  St. 

New  York,  NY  10011 
(212)  675-4380 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400  . 

Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


AUTOLOGIC  -  APS  5  and  Micro  5 
typesetters.  Certified  for  Autologic 
maintenance.  Also  available,  tape 
drives,  disk  drive  5,  10,  40  MBs.  Supp¬ 
ly  and  take  up  cassettes.  Complete 
darkroom  adaptors.  Online  transports 
with  PC13  space  processor. 

Jerry  Fingerlos  (707)  586-0904. 


FOR  SALE: 
Compugraphic 
7500  EDITWRITER 
plus 

7200  Headliner  Unisetter,  Jr. 
Must  sell  -  best  offer. 

Call  Doug/Lisa/Carol 
(201)  772-2121. 


FOR  SALE:  Harris  parts  for  2500  and 
2200  systems.  Call  (201)  265-2448. 

FOR  SALE:  Two  (2)  Harris  2200  ad 
production  terminals  with  MicroStor 
and  with  Atex  interface  cards.  Also, 
Compugraphic  Videosetter  universal, 
two  (2)  Compugraphic  RCM9000  (one 
with  console).  Call  Kevin  McClary  at 
(518)  843-1100.. 


HARRIS  1480  TERMINAL,  $900; 
HARRIS  MICROSTOR  1250.  $1000; 
HARRIS  330  TYPESETTER,  $2000; 
BOB  WEBER.  (21.6)  831-0480. 

FAX  LINE.  (216)  831-1628. 


ONE  SYSTEM  PE  TERMINALS;  8's 
$750,  12's  $1250,  28's  $1650.  Save 
on  PCB's  at  half  of  manufacturer  price. 
90  day  warranty.  We  will  repair  your 
CPU  spare  PCB's. 

BOB  WEBER  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. _ 

RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer's 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 

TO  DONATE:  Varitypers:  One  5900 
Comp/Edit,  One  4800  Comp/Set,  Three 
5816  Terminals.  You  pick  up.  Call 
Lyssa  Clark  in  Fairfax,  VA  at  (703) 
323-2991. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PRESSES 


AVAILABLE  NOW 

8  Units  Hoe  Color  Convertible  and  1 
Unit  Hoe  Colormatic.  Converted  to 
Dalgren  Dilitho  -  1976.  8  semiautoma¬ 
tic  40"  RTP  and  1  Hoe  fully  automatic 
RTP.  All  running  belt  tension.  GE  Press 
Drive  and  Controls.  1  double  2:1  folder 
and  1  single  2;1  folder.  Cutler  Hammer 
heavy  duty  wire  conveyor.  All  well  main¬ 
tained.  Telephone  Sam  Jenkins  (717) 
291-8604  or  write  Lancaster  Newspap¬ 
ers,  Inc.,  PO  Box  1328,  Lancaster,  PA 
17603. 


CARY  PASTERS 
Six  used 

Priced  at  $10,000-$25,000 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 

DON'T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Press  Sales:  (913)  362-8888  or  telex 
804294.  For  Sale:  Harris  V22  4/u 
w/JFll  double  parallel;  1983  8/u 
Hantscho  Mark  IV;  1981  Solna  Distri¬ 
butor  III  W/F25  fold  &  S96  sheeter; 
1964  5/u  Hantscho  combo  folder  TEC 
ovens  2  Butlers  $85,000. 
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CUSSIRED  ADVERTISING 
Order  Blank 


Compiny_ 


Authorized  Signature 


No.  of  Insertions: 


Amount  Enclosed:  $ 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1, 1989 

LINE  ADS  POSITIONS  WANTED 

1  vvaek  — $6.30  per  line  1  week  —  $3.70  per  line 

2  weeks  — $5.50  per  line,  per  issue.  2  weeks  —  $3.05  per  iine,  per  issue. 

3  weeks  —  $4.80  per  line,  per  issue.  3  weeks  —  $2,60  pei  line,  per  issue. 

4  weeks  — $4.10  per  line,  per  issue.  4  weeks  —  $2.40  per  trie,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  lor  box  service. 


Count  as  an  additional  tne  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  $60;  52 
times,  $55. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rataa  avaUatria  upon  raquaat 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publiohor  I 

11  West  19lh  Stra«.  NY,  NY  10011.  (212)  675.4380. 


EQUIPMENT  &  SUPPLIES 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4”  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder 
12-Fully  automatic  45”  reels 
New  GE  drives  in  19M 
Excellent  folders,  for  flexo,  offset 
ONE  GOSS  MARK  V  8-UNIT  PRESSES 
8  -  Units,  digital  reels 
1  -  Half  deck 
8  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4” 

ONE  GOSS  MARK  V  6-UNIT  PRESS 

6  -  Units,  digital  reels 
1  -  Half  deck 

4  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4” 

ONE  GOSS  MARK  II  PRESS  22-3/4” 

8  -  Units,  digital  reels 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  S(TR  motor  and  drive  in  1986 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16” 

Each  consisting  of: 

7  -  Goss  Mark  II  units,  digital  reels 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (9 1 3)  492-62 1 7 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  URBANITE 

22”  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4”  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


NEWSKING,  5  units,  2  stacked  sidelay, 
five  roll  stands,  KJ6  1/2  1/4  folder, 
complete  press.  Must  sell,  make  offer. 
(206)  387-0097. 


EQUIPMENT  &  SUPPLIES 


GossC-150,  1985,  4  high,  1  floor  unit, 
30,000  I.P.H.,  excellent  condition. 
With  or  without  Heat-Set  package.  Can 
be  viewed  in  operation  in  St.  Louis. 
BELL-CAMP  INCORPORATED 
(201)  492-8877 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3.'4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  'econd. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  foloer 

7-Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 

4- Unit  Community,  SC  folder  1968/74 

5- Unit  Community,  SSC  folder 
1978/80 

6- Unit  Community  (4-high,  2  floor  posi¬ 
tion  units),  SSC  folder  1982 

4-Unit  Urbanite  U-528,  Urbanite  1/2  & 
1/4  page  folder 

10-Unit  Urbanite  U-664  with  upper 
former 

HARRIS  COTTRELL 

Add-on  V-15A  unit  1978  continuous 
ink 

3- Unit  V-15A,  JF7  folder  1975 

MISCELLANEOUS 

4- Unit  Web  Leader,  “as-is”  or 
reconditioned 

Misc  web  handling  devices  -  call  for 
more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


NINE-UNIT  GOSS  URBANITE 
WITH  2  COMBINATION  FOLDERS. 

EXCELLENT  CONDITION. 

CAN  BE  SEEN  RUNNING. 

Complete  with  millstands  and  2  wood 
pasters,  extra  rollers,  parts  and  auxiliary 
equipment. 

IMMEDIATE  POSSESSION.  Call  (718) 
629-2900,  ask  for  Warren  Ford. 


Suburban  Folder,  completely  recondi¬ 
tioned,  top-to-bottom  and  r^y-to-go. 
Serial  Number  1007.  Call  Gary  Gaier 
(715)  723-5515. 


We  have  the  most  experienced  and 
talented  printing  press  design  engineers 
in  the  industry.  NEW  UNITS  for  your 
COSMO  press.  NEW  HALF-DECKS  for 
your  Mark  I,  Mark  II,  Mark  V,  Metro. 
Call  Graphic  Arts  Machinery,  Inc.,  San 
Diego,  CA  (619)  448-6469;  Chicago, 
IL  (800)  323-1357. 


HARRIS  V-25  FOR  SALE 

Nice  dean  press,  nm  in  commercial  priming 
operation,  impeccably  maintained.  6  units, 
rokstands.  JF 10  folder,  Gregg  imprinter,  ful 
page  compensators.  $$75,101 
aim  2  custom  bunt  webb  aligners  for  sale 
$6,100. 

Contact  John  Cayt  —  612-2S2-«S00 
MaxwaM  Communlcationa 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP 

WANTED 


_ ACADEMIC _ 

JOURNALISM:  Instructor/Assistant 
Professor  to  teach  journalism  and  mass 
media  in  a  liberal  arts  environment.  Fall 
1989.  Responsibility  ior  student  publi¬ 
cation.  May  be  considered  for  depart¬ 
ment  chair  with  higher  rank.  Ph.D. 
preferred.  Competency  in  desktop 
publishing  is  an  asset.  Salary  competi¬ 
tive.  Selection  process  begins  June  15, 
1989.  Send  letter  of  application, 
resume,  three  letters  of  reference  and 
transcripts  tO:  Randy  Duncan,  Chair, 
Search  Committee,  CAS,  Box  7655, 
Henderson  State  University,  Arkadel- 
phia,  AR  71923.  HENDERSON  STATE 
UNIVERSITY  IS  AN  EQUAL  OPPOR¬ 
TUNITY,  AFFIRMATIVE  ACTION 
EMPLOYER.  APPLICATIONS  FROM 
MINORITIES  AND  V/OMEN  ARE 
ENCOURAGED. 

ADMINISTRATIVE 

ASSISTANT  GENERAL  MANAGER 
College  daily  at  Univ.  of  Pennsylvania  in 
Philadelphia  seeks  hands-on  manager 
to  help  student  &  professional  staff  run 
day-to-day  business  operations.  Diverse 
responsibilities  include  personnel, 
financial  departments,  supplies, 
customer  service,  technical  systems. 
Serve  as  teacher/advisor/consultant  to 
large  student  staff.  Paper  is  indepen¬ 
dent  of  university;  14,000  circ.  5  days/ 
week.  Good  work  environment,  latest 
equipment,  fun  and  fast-paced  atmo¬ 
sphere,  plenty  of  challenges  &  oppor¬ 
tunities.  This  is  a  new  position,  and  we 
want  someone  interested  in  making  a 
long-term  commitment  to  helping  us 
grow.  Salary:  mid-  to  upper-20's;  good 
benefits.  If  this  sounds  like  the  position 
for  you,  write  today  and  tell  us  why:  Eric 
Jacobs,  General  Manager,  The  Daily 
Pennsylvanian,  4015  Walnut  St., 
Philadelphia,  PA  19104. 

EDITORIAL  BUSINESS  MANAGER 

Newsday  has  an  opening  for  a  business 
manager  in  our  editorial  department. 
Responsibilities  will  include  the 
management  and  administration  of  the 
editorial  budget.  Duties  will  also 
include  review  of  all  expenditures  and 
development  of  financial  controls,  and 
supervision  of  the  editorial  financial 
office.  A  degree  in  accounting  is 
preferred.  Prior  newspaper  financial 
management  experience  is  also 
preferred.  Send  resume  to: 

Barbara  Sanchez 
Editorial  Personnel  Manager 
NEWSDAY 

Long  Island,  NY  11747 
An  equal  opportunity  employer  (m/f). 

GENERAL  MANAGER/ 

SALES  MANAGER 

Excellent  opportunity  with  growing 
company  for  a  confident  self-starter.  We 
need  someone  to  supervise  an  outside 
sales  staff  plus  coordinate  a  52,000 
weekly  direct  mail  operation.  Know¬ 
ledge  of  sales  training,  motivation,  job 
printing  and  3rd  class  mail  a  must. 
Excellent  salary,  incentives  and  bene¬ 
fits.  Call  CBA  Distribution  Network,  ask 
tor  Melissa  Park  (516)  694-6699. 

GENERAL  MANAGER 
17,000  daily  and  Sunday  operation. 
Degree  required.  Strong  marketing 
backround,  knowledge  of  budgeting, 
expense  control,  personnel  procedures, 
MBO,  strategic  planning.  Salary, 
bonus,  excellent  fringe  benefits,  oppor¬ 
tunity  for  advancement.  Send  resume 
tO:  Publisher,  PO  Box  59,  Staunton,  VA 
24401. 


GENERAL  MANAGER 
29,000  weekly  in  zone  4  seeks  excep¬ 
tional  person  with  advertising,  market¬ 
ing  and  nev«  strengths.  Proven  record. 
Move  to  Publisher  within  5  years.  Send 
resume  and  salary  history  to  Box  3763, 
Editor  &  Publisher. 

MAJOR  NEWSPAPER  in  Northeastern 
Ohio  seeking  Assistant  Employee  Rela¬ 
tions  Manager.  Must  have  knowledge  of 
salary  administration,  benefits  admi¬ 
nistration,  training  and  development 
and  all  other  aspects  of  employee  rela¬ 
tions  with  at  least  5  years  experience  in 
the  personnel  field.  Experience  with 
computerized  personnel  system  desir¬ 
able.  Excellent  starting  salary  and 
exceptional  benefits  package.  Resume 
should  be  sent  tO:  Box  3744,  Editor  & 
Publisher. 


PUBLISHER  for  small,  growing  weekly 
group  in  competitive  midwest  suburban 
metro  area.  Opportunity  for  young 
person  on  the  way  up.  Responsible  for 
all  facets  of  the  operations  with  empha¬ 
sis  on  sales  and  marketing.  Report  to 
general  manager  of  small  daily  group. 
$20,000  salary  with  unusually  good 
bonus  potential.  Send  letter  and 
resume  to  Box  3753,  Editor  &  Publisher. 

_ ADVERTISING _ 

AD  DIRECTOR 

If  you  know  sales  and  love  selling;  if  you 
can  train  sales  people  and  motivate  and 
manage  them,  Straus  Communications 
needs  you!  We're  looking  for  an  organ¬ 
ized,  results-oriented  manager  with 
hands-on  sales  experience  to  lead  our 
growing  sales  team  and  help  with  all 
revenue  producing  aspects  of  our  week¬ 
ly  newspaper  group  based  in  Orange 
(lounty.  New  York.  Interested?  Rush 
your  resume  and  compensation  require¬ 
ments  to:  J.  Straus,  1414  Avenue  of  the 
Americas,  New  York,  NY  10019. 


ADVERTISING  MANAGER 
Needed  for  new  daily  racing  paper. 
Work  in  Soho  New  York.  Must  be  estab¬ 
lished  advertising  rep.  Resumes:  PO 
Box  274,  Canal  Street  Station,  New 
York,  NY  10013. 


ADVERTISING  MANAGER 
For  daily  racing  paper.  Featuring 
computerized  graphics.  Presently 
covers  East,  will  cover  California  by 
June.  Must  be  experienced  ad  rep  and 
work  out  of  New  York  Soho  offices. 
Resumes:  ESRAC,  PO  Box  274  Canal 
St.  Station,  New  York,  NY  10013. 


ADVERTISING  MANAGER 
Established  company  launching  new 
community  newspaper  in  booming 
Southern  California  growth  area.  Look¬ 
ing  for  personable,  innovative  leader 
who  can  motivate  3-member  sales  staff 
and  create  satisfied  client  base.  Salary, 
benefits  and  strong  incentive  program. 
The  sky’s  the  limit!  Send  resume  and 
references  to  Community  News 
Network,  Inc.,  11636  Jarrito  Court, 
San  Diego,  CA  92127. 


ADVERTISING  MANAGER.  To  report  to 
Marketing  VP.  Cape  Cod  Newspapers 
would  like  to  use  its  excellent  market 
position  and  its  beautiful  environmnet 
to  attract  a  personable,  innovative  lead¬ 
er  to  direct  part  of  our  sales  force. 
Competitive  market.  Salary  plus  incen¬ 
tives,  with  strong  benefits  package. 
Newspaper  experience  essential.  In 
confidence,  resume  and  cover  letter  to 
Human  Resources  Dept.,  Memorial 
Press  Group,  PO  Box  959,  Plymouth, 
MA  02360. 


ADVERTISING  MANAGER 
Fast-growing  suburban  New  York  weekly 
chain  seeks  sales  manager  to  lead  staff 
of  eight.  Newspaper  experience,  hunger 
a  must.  Great  grovrth  opportunity.  Send 
resume  to  Box  37/1,  Editor  & 
Publisher. 


CLASSIFIED  AVERTISING  MANAGER 
Position  open  with  a  daily  central 
Indiana  newspaper.  Excellent  opportun¬ 
ity  for  a  sales  person  with  management 
skills.  Send  resume  to  Advertising 
Manager,  Wabash  Plain  Dealer,  PO  Box 
379,  Wabash,  IN  46992. 

CORPORATE 
CLASSIFIED  AD 
DIRECTOR 

We’re  looking  for  a  proven  classified 
manager  to  join  the  corporate  staff  and 
head  our  classified  sales  operations  in 
St.  Louis  for  43  newspapers.  If  you’re 
strong  in  sales,  training,  management, 
communications,  organization,  and  are 
creative,  we’d  like  to  review  your 
resume.  This  is  a  corporate  level  posi¬ 
tion  with  opportunity  for  advancement. 
Excellent  compensation  package  to 
include  company  car.  Send  resume  with 
cover  letter  to: 

Gary  Cunningham 
Director  of  Marketing 
Suburban  Journals 
1714  Deer  Tracks  Trail 
St.  Louis,  MO  63131 

CORPORATE 
RETAIL  AD 
DIRECTOR 

We  budgeted  for  a  Retail  Ad  Director  to 
join  our  corporate  management  team. 
The  person  we’re  looking  for  will  be  able 
to  audit  sales  territories,  design  creative 
rate  packages,  make  sales  presenta¬ 
tions  to  major  accounts,  conduct  train¬ 
ing  sessions,  review  budgets,  monitor 
sales  activity  and  work  with  our  General 
Managers  and  Ad  Directors.  We  publish 
43  newspapers  in  Missouri  and  Illinois. 
This  is  a  corporate  level  position,  with 
opportunity  for  advancement.  Excellent 
compensation  package  to  include 
com^ny  car.  Send  resume  with  cover 
letter  to: 

Gary  Cunningham 
Director  of  Marketing 
Suburban  Journals 
1714  Deer  Tracks  Trail 
St.  Louis,  MO  63131 


DISPLAY  ADVERTISING 
ACCOUNT  EXECUTIVE 

Enjoy  the  sun  all  year  round.  Outstand¬ 
ing  opportunity  for  ambitious,  results- 
oriented  salesperson  at  growing  Califor¬ 
nia  weekly  newspaper.  Base  salary  plus 
commission,  excellent  benefits.  Send  a 
letter  of  qualifications  or  resume  and 
salary  history  to  J.  Knight,  PO  Box  26, 
Santa  Clara,  CA  95052  or  call  (408) 
984-7101  for  more  information. 


Graphically-oriented  Rocky  Mountain 
weekly  seeks  experienced  ad  salesper¬ 
son  to  fill  out  staff  of  three.  Highly 
competitive  market,  great  lifestyle. 
Write:  SELLETT,  Jackson  Hole  News, 
PO  Box  7445,  Jackson.  WY  83001. 


MAJOR  ACCOUNTS  REPRESENTATIVE 

Major  Ohio  newspaper  is  seeking  a 
personable  individual  with  strong 
communications  skills  to  sell,  service 
and  maintain  relations  with  large 
volume  advertisers.  Responsibilities 
will  include  calls  on  local  and  regional 
major  retailers  to  maintain  business, 
present  creative  ideas  for  plus  business 
and  use  research  materials  in  making 
sales  and  demographic  presentations. 
Knowledge  of  competitive  media 
strongly  preferred.  A  Bachelor’s  degree 
or  equivalent  preferred  with  3-5  years  of 
advertising  sales,  including  a  thorough 
understanding  of  newspaper  advertising 
and  retail  business. 

Competitive  salary  and  excellent  bene¬ 
fits  package  available  for  the  qualified 
applicant.  Send  resume  with  salary 
history  to  Steve  Bernard,  Advertising 
Director,  Dayton  Daily  News,  45  S. 
Ludlow  St.,  Dayton,  OH  45402.  No 
phone  calls,  please.  EOE/M/F. 


ART/GRAPHICS 

GRAPHICS  EDITOR 

The  Providence  Journal-Bulletin  is 
seeking  an  experienced  News  Person  to 
manage  and  edit  information  graphics. 
The  successful  candidate  must  be  able 
to  conceive,  explain,  assign  and  edit 
graphics  for  a  Mac-Knowledgeable  Art 
staff. 

Providence  is  one  of  Newsweek’s 
"Hottest"  cities  in  America  and  the 
home  of  the  SND/RISD  Graphics 
Workshop. 

We  offer  an  excellent  salary  and  bene¬ 
fits  package  that  includes  health  and 
dental  insurance,  pension  and  401(k) 
savings  plan. 

Send  a  resume  and  cover  letter  outlin¬ 
ing  your  qualifications  to: 

Don  Zimmerman 
Asst.  Personnel  Director 
Providence  Journal  Company 
75  Fountain  Street 
Providence,  Rl  02902 

Equal  Opportunity  Employer 


THE  SUN  HERALD,  a  50,000-circula¬ 
tion  Knight-Ridder  paper,  is  looking  for 
an  experienced  artist  who  can  do  full- 
page  color  illustrations  as  well  as  work 
with  Mac  to  produce  graphics,  charts, 
maps.  Will  consider  recent  grad  with 
great  portfolio.  Send  resume  and 
samples  to  Vern  Williams,  Graphics 
Editor,  The  Sun  Herald,  PO  Box  4567, 
Biloxi,  MS  39535-4567. 


ATTENTION  ADVERTISERS: 

E&P’s  offices  will  be  closed  on 
Monday,  May  29th,  Memorial  Day. 
Please  note  this  when 
submitting  ad  copy  for 
the  June  3rd  issue. 
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HELP  WANTED 


CAMERA  ROOM 


CAMERA  OPERATOR 
The  Lexington  Herald-Leader,  a  Knight- 
Ridder  newspaper,  with  126,000  daily 
and  160,000  Sunday  circulation  needs 
a  full  time  DS608  Color  Scanner  Opera¬ 
tor.  Operation  of  black-&-white  camera 
and  pager  plus  strip-up  also  necessaiy. 
Five  years  experience  in  black  &  white 
and  color  separations  on  color  scanner 
systems,  good  numerical  skills  and  the 
ability  to  work  in  pressure  situations 
required.  Send  resume  to  E.  Arnold, 
Lexington  Herald-Leader,  100  Midland 
Ave.,  Lexington,  KY  40508.  EOE/M/F. 


CAMERA  OPERATOR 

Needed  to  work  with  state-of-the-art 
camera  equipment.  Minimum  of  3-5 
years  camera  experience  required  which 
includes  four  color  stripping  and  color 
scanner  operation.  Excellent  benefits, 
salary  DOE.  Send  resume,  to  Anchorage 
Daily  News,  c/o  Human  Resources 
Department,  PO  Box  149001,  Anchor¬ 
age,  AK  99514-9001.  EOE. 


_ CIRCULATION _ 

CIRCULATION  ZONE  MANAGER 

Sunny  Southern  California  major  metro 
has  an  opportunity  for  an  aggressive, 
self-motivated  and  upwardly  mobile 
Circulation  professional.  We  need  a 
person  who  can  manage  an  office  of  ten 
or  more  District  Managers  in  a  market 
which  requires  aggressive  sales  plan¬ 
ning,  a  keen  ability  to  service  custom¬ 
ers,  and  possesses  top-notch  communi¬ 
cation  and  people  skills.  If  you  are  inter¬ 
ested  in  the  opportunity,  send  resume 
to  John  Stump,  Home  Delivery  Mana¬ 
ger,  The  Orange  County  Register,  625 
North  Grand  Avenue,  Santa  Ana,  Cali¬ 
fornia  92701,  or  call  (714)  953-7751. 


CIRCULATION  MANAGER  for  3  local 
weeklies.  Previous  experience  required. 
Must  have  car.  Salary  commensurate 
with  experience.  Send  resume  in  confi¬ 
dence  to;  Circulation  Manager,  Orechlo 
Publications,  800  Bloomfield  Ave., 
Nutley,  NJ  07110. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
wanted  for  a  large  weekly  newspaper 
operation  northeast  of  Baltimore, 
including  THE  AEGIS  and  THE 
RECORD.  Should  be  an  experienced, 
hands-on  manager  with  knowledge  of 
sales.  Postal  regulations,  ABC,  collec¬ 
tions  and  setting  up  routes.  Send 
resume  and  salary  requirements  tO; 
Human  Resources  Dept.,  THE  AEGIS, 
PO  Box  189,  Bel  Air,  Maryland  21014. 


CIRCULATION  DIRECTOR 
Times  Publications,  publisher  of  2  dail¬ 
ies,  2  tri-weeklies  and  5  weekly  shop¬ 
pers  in  the  Dayton,  Ohio  area,  seeks  a 
professional  manager  to  oversee  all 
aspects  of  newspaper  circulation. 
Heavy  emphasis  on  marketing  and  sales 
is  required.  Send  resume  to:  Charles 
Stricklen,  Publisher,  c/o  Times  Publica¬ 
tions,  6159  Far  Hills  Ave.,  (lenterville, 
Ohio  45459.  An  equal  opportunity 
employer. 


CIRCULATION  MANAGER 
18,000,  7-day,  morning  (zone  6). 
Experienced  in  home  delivej^,  sales 
promotion,  computerization  and 
budgeting.  Company  benefits.  Box 
3770,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 

Wanted  for  a  6-day  daily  newspaper  and 
TMC  in  northwest  Washington  State. 
Should  be  an  experienced,  hands-on 
manager  with  knowledge  of  sales,  post¬ 
al  regulations,  ABC,  collections  and 
setting  up  routes.  Must  be  self-starter 
with  ability  to  set  and  achieve  goals. 
Send  resume,  past  accomplishments, 
salary  requirements,  and  references  to 
Box  3773,  Editor  &  Publisher. 


DISTRICT  MANAGER 

The  Oakland  Press  is  seeking  outgoing, 
aggressive  individuals  who  are  able  to 
think  and  make  decisions  on  their  own. 
These  individuals  will  work  with  our 
carrier  force  and  must  be  strong  in 
sales,  carrier  recruitment,  account 
management  and  senrice.  Send  resume 
to  Circulation  Manager,  The  Oakland 
Press,  PO  Box  9,  Pontiac,  Ml  48056. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  5-day 
community  newspaper  4,000  circula¬ 
tion  in  nice  So.  California  area  $20M  + . 
Call  Chuck  Freeman  (714)  849-4586. 


CIRCULATION  SALES  MANAGER 

Suburban  Boston  Newspaper  Group  of 
two  dailies,  8  weeklies  with  combined 
circulation  of  125,000  and  1  TMC,  is 
seeking  a  results-oriented  circulation 
sales  manager.  Team  spirit  and  good 
communications  skills  are  important.  If 
you  are  creative,  innovative  and  a  leader 
who  can  focus  on  achieving  objectives, 
this  may  be  the  challenge  for  you.  There 
is  an  synergism  of  attitude  and  spirit 
among  our  team  members  and  we  need 
another  key  player. 

Send  resume  to: 

Harte-Hanks  Communications,  Inc. 
33  New  York  Avenue 
Framingham,  MA  01701-9157 
or  call  for  more  info: 

(508)  626-3807 
EOE/F/MA//H 


Mid-sized  Ohio  daily  in  a  competitive 
market  seeks  experienced  and  know¬ 
ledgeable  circulation  manager. 
Successful  applicant  is  currently 
No.2-person  on  mid-sized  or  metro  staff 
or  No.  1-person  in  a  smaller  market.  You 
must  be  able  to  document  aggressive 
leadership  in  your  present  position  as 
well  as  innovations  you  have  accom¬ 
plished.  We  are  seeking  the  most 
successful  promoter  of  a  quality 
product  we  can  find.  We  take  circula¬ 
tion  growth  very  seriously,  so  will  you.  A 
proven  track  record  of  successful 
management  and  follow-through  is 
essential.  Professional  (3)  and  personal 
(2)  references  must  be  furnished  with 
resume,  as  well  as  salary  history  and 
requirements.  Reply  to  Box  3749, 
Editor  &  Publisher. 


MOTOR  ROUTE  MANAGER  -  Minimum 
2  years  experience.  7-day  paper, 
50,000  plus  circulation.  Good  oppor¬ 
tunity  for  circulation  manager  presently 
at  a  smaller  paper.  Call  Bill  Hertter 
(309)  829-9411. 


SINGLE  COPY  MANAGER 
Seeking  experienced  single  copy  super¬ 
visor.  Convert  hour  operation  from  inde¬ 
pendent  contractors  to  employees.  We 
are  currently  25,000  circulation  in  a 
highly  competitive  market.  Salary  plus 
MBO.  Call  Bob  Weber  (407)461-2051. 

THE  DAILY  NEWS  OF  LOS  ANGELES 
has  an  immediate  opening  for  an  exper¬ 
ienced  and  talented  home  delivery 
manager.  The  right  candidate  will 
assume  the  responsibility  of  the  paper's 
160,000  plus  AM  subscriber  delivery 
operation,  as  well  as  its  350,000  plus 
TMC  distribution. 

The  Daily  News  is  one  of  the  nation’s 
fastest  growing  newspapers  serving  one 
of  the  country’s  most  dynamic  markets. 
Competitive  salary,  full  benefits  and 
excellent  advancement  opportunities 
offered.  Confidential  resume  to  Karl  J. 
Buchmeier,  Circulation  Director,  The 
Daily  News  of  Los  Angeles,  PO  Box 
4200,  Woodland  Hills,  CA 
91365-4200. 


The  greatest  evil  which 
fortune  can  inflict  on  men 
is  to  endow  them  with 
small  talents  and 
great  ambition. 
Vauvenargues 


HELP  WANTED 


CIRCULATION 


THE  REGISTER-GUARD  a 
70,(X)0-ciculation  daily  newspaper  in 
Eugene,  OR,  is  seeking  applicants  for 
the  position  of  Zone  Manager.  Applic¬ 
ants  must  have  at  least  five  years  of 
progressively  responsible  circulation 
experience,  preferably  with  a  morning 
newspaper;  have  proven,  people- 
oriented,  professional  management 
skills;  an  ability  to  lead  a  strong  staff  in 
a  growing  market;  and  have  demon¬ 
strated  organizational,  time  manage¬ 
ment  and  leadership  skills.  Submit  a 
resume,  including  salary  expectations 
by  Friday,  May  12,  1989,  to  Zone 
Manager,  Personnel  Department,  The 
Register-Guard,  PO  Box  10188, 
Eugene,  OR  97440-2188. 


The  Baltimore  Sun,  a  major  metropoli¬ 
tan  newspaper  with  a  circulation  of 
230,000  morning,  170,(X)0  evening, 
and  4C5,000  Sunday,  has  two  excel¬ 
lent  career  opportunities  available  in  its 
Transportation  Department: 

ASSISTANT  FLEET  MANAGER 

This  dynamic  position  is  responsible  for 
the  distribution  of  our  two  newspapers, 
and  a  budget  of  $4.5  million.  Super¬ 
vises  3  distribution  managers  and  over¬ 
sees  180  full-  and  part-time  union 
employees. 

Ideal  qualifications  include: 

-  Five  years  distribution  experience. 

-  An  understanding  of  production/ 
mailroom  procedures  and  circulation 
needs. 

-  Proven  management  ability  in  a  union 
environment. 

-  Analytical  skills. 

-  Administrative  skills. 

-  Computer  literacy  in  Lotus  123  and 
Focus. 

-  Strong  budget  management  &  cost 
containment 

-  Numbers  &  results-oriented. 

-  College  degree  preferred,  but  not 
required. 

Salary  range  is  $35,000  to  $43,000. 

PROJECT  MANAGER 

A  unique  opportunity!  Position  reports 
directly  to  the  Fleet  Manager,  and  works 
independently  on  special  projects  rang¬ 
ing  anywhere  from  anaylzing  and  cost¬ 
ing  out  a  new  distribution  center,  to 
creating  a  report  for  tracking  distribu¬ 
tion  patterns,  to  developing  a  new 
computerized  time-clock  s^tem. 

Ideal  qualifications  include: 

-  Exceptional  administrative  skills. 

-  Anal]^ical  skills. 

-  Computer  literacy  in  Lotus  123  & 
Focus. 

-  Strong  communication  skills. 

-  Distribution  &/or  newspaper 
background. 

-  College  degree  preferred,  but  not 
required. 

Salary  range  is  $30,(X)0  to  $35,000. 

These  two  demanding  positions  require 
long  hours,  including  some  evening  and 
weekend  work. 

The  Baltimore  Sun  also  offers  both  posi¬ 
tions  generous  benefits,  including  a 
savings  investment  plan,  pension, 
medical  and  dental  benefits,  as  well  as 
tuition  reimbursement. 

Please  send  your  resume  and  salary 
history  to: 

Recruiting  and  Training  Manager 
Baltimore  Sun  Company 
Circulation  Manager  (T) 

501  North  Calvert  Street 
Baltimore,  MD  21278 


irS  A  CLASSIFIED  SECRET! 

We^ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seai  your  reply  in  an  eriveiope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  iisting  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  iist,  well  dis¬ 
card  your  repiy. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


TRAINING  AND  DEVELOPMENT 
COORDINATOR  for  marketing-driven 
newspaper.  Ground  floor  opportunity  to 
structure  training  programs  and 
systems  for  Customer  Service  employ¬ 
ees.  Must  be  innovative  and  exper¬ 
ienced  in  Customer  Service  training. 
Interact  with  management,  and  other 
departments  and  personnel  trainers. 
Minimum  3  years  experience  in 
Customer  Service  training.  PC  experi¬ 
ence  essential.  Light  administrative 
duties  as  part  of  a  Management  Team. 
Salary  negotiable.  Send  resume  to 
Union-Tribune  Publishing  Co.,  Employ¬ 
ee  Relations  Dept.,  PO  Box  191,  San 
DiMO,  CA  92108.  An  Equal  Opportuni¬ 
ty  Employer. 


COMPUTER  TECHNOLOGY 

SYSTEM  ANALYST 

Major  zone  6  daily  is  seeking  an  assis¬ 
tant  system  analyst  to  work  in  Systems 
Department.  Experience  with  front  end 
systems,  typesetters  and  formatting 
required.  This  position  involves  a  great 
deal  of  interaction  with  system  users 
and  hardware  and  software  technical 
staff.  Submit  resume  with  salary  history 
to  Box  3766,  Editor  &  Publisher.  Equal 
opportunity  employer,  m/f. 


DATA  PROCESSING 

DATA  BASE  MANAGER 

Busy  group  of  weeklies  seeks  self¬ 
starter  to  manage  HP  3000/42  and 
Collier-Jackson  Software.  Strong 
COBOL  experience  a  must.  Excellent 
benefits  package.  Salary  commensurate 
with  experience.  Send  resume  with 
salary  requirements  to  The  Princeton 
Packet  Inc.,  Personnel  Department, 
300  Witherspoon  Street,  PO  Box  350, 
Princeton,  NJ  08542. 


PROGRAMMER 

Newspaper  group  in  the  Southeast 
seeks  a  programmer  for  a  fast-growing 
daily.  Individual  must  have  a  minimum 
of  two  years  programming  experience 
own  IBM  System  36  or  38.  CDS/INS 
experienced  preferred.  Excellent  bene¬ 
fits  package.  Salary  commensurate  with 
experience.  Send  resume  and  salary 
history  to  Box  3759,  Editor  ^ 
Publisher. 


AGGRESSIVE,  EXPERIENCED  reporter 
needed  to  cover  wide  ranging  health 
and  environmental  news  and  issues  for 
100,000  plus  daily.  Send  resume  clips 
to  Carl  Stoddard,  The  Flint  Journal,  200 
E.  First  Street,  Flint,  Ml  48502  EOE. 


ANCHORAGE  DAILY  NEWS 
Fresh  from  the  excitement  of  winning  a 
Pulitzer,  we  want  to  build  on  our 
talented  team  of  writers  and  editors.  We 
have  openings  for  a  copy  editor,  a 
bureau  reporter  and  a  feature  writer, 
each  with  a  minimum  of  3  years  daily 
newspaper  experience  (more  preferred), 
and  unlimited  ambition  to  do  great 
work.  Minority  candidates  are  encour¬ 
aged  to  apply.  Please  send  resume, 
work  samples  and  salary  history  to 
Rosemary  Shinohara,  c/o  Human 
Resources  Department,  Anchorage 
Daily  News,  PO  Box  149001,  Anchor¬ 
age,  AK  99514-9001. 


ARTICLES  EDITOR 

For  national  women’s  magazine.  Exper¬ 
ienced  wordsmith  needed  to  develop 
feature  story  ideas,  direct  freelance 
writers  and  (ralish  rough  copy  into  bril¬ 
liant,  heart-tugging  prose.  Send 
resume,  clips  to  Dena  Vane,  Editor-In- 
Chief,  Womens  World,  270  Sylvan 
Avenue,  Englewood  Cliff,  NJ  07632. 


ASSISTANT  CITY  EDITOR 
Feisty  Ohio  daily  in  fast-paced  market 
seeks  responsible,  ambitious  news 
junkie  interested  in  moving  up  the  city 
desk  ladder.  Ideal  candidate  would  be 
self-starter  with  strong  hands-on  editing 
skills  eager  to  assume  leadership  role  in 
lively  50-person  newsroom.  Send  letter, 
resume  to  Mary  Barton,  City  Editor,  The 
News  Herald,  38879  Mentor  Ave., 
Willoughby,  OH  44094. 


AWARD-WINNING  Rocky  Mountain 
weekly  seeks  experienced  reporter  to 
cover  county  government  issues.  Photo 
skills  preferred.  Write:  SELLETT,  Jack- 
son  Hole  News,  PO  Box  7445,  Jackson, 
m  83001. 


BUSINESS  WRITER 
For  award-winning  daily  in  southwest¬ 
ern  Connecticut.  Prefer  3  to  4  years  of 
business  reporting  experience,  MBA, 
and  ability  to  analyze  P&L  statements. 
Send  resume,  cover  letter  and  clips  to 
Box  3754,  Editor  &  Publisher. 


BUSINESS  REPORTER.  Seeking 
aggressive,  highly  motivated  reporter  to 
join  award-winning  weekly  business 
paper.  Applicants  ^ould  have  experi¬ 
ence  covering  business,  government  or 
other  hard  news  beats.  Must  possess 
strong  investigative  and  writing  skills 
and  have  proven  abilities  to  cultivate 
sources  and  develop  a  beat  turough 
hard-hitting  news  and  analysis  pieces. 
Send  resume,  references  and  clips  to 
Howard  Inglish,  Editor,  Wichita  Busi¬ 
ness  Journal,  138  Ida,  Wichita,  KS 
67211. 


CITY  EDITOR 

The  Odessa  (Texas)  American,  winner  of 
a  1988  Pulitzer  Prize,  is  looking  for  a 
news-hungry  manager  who  can  super¬ 
vise,  instruct  and  lead  a  group  of  9 
experienced  reporters  in  an  aggressive 
city  side  operation.  Experience  in 
management  a  must.  Send  resume  and 
samples  of  your  work  to  Managing 
Editor  M.  Olaf  Frandsen,  PO  Box  2952, 
Odessa,  TX  79760. 


CITY  EDITOR 

The  Knoxville  Journal,  an  award¬ 
winning  44,000-circulation  PM  daily, 
needs  experienced  journalists  to  super¬ 
vise  staff  of  15  aggressive  enterprising 
reporters.  Requires  strong  reporting, 
editing  skills,  love  for  competition. 
Send  resume,  references  and  clips  to 
Larry  Alderidge,  Managing  Editor,  The 
Knoxville  Journal,  PO  Box  59050, 
Knoxville,  TN  37950. 


COPY  EDITOR 

The  Times  Picayune  of  New  Orleans  is 
seeking  a  copy  editor.  Candidates 
should  have  at  least  2  years  of  copy 
desk  experience.  They  should  be  able  to 
demonstrate  strong  command  of  the 
English  language  and  the  ability  to  write 
bright,  accurate  headlines.  All  copy 
desk  postions  req^uire  evening  work. 
Send  resume  to  Personnel  Manager, 
Attn:  Copy  Desk  Position,  The  Times 
Picayune,  38()0  Howard  Avenue,  New 
Orleans,  LA  70140.  An  Equal  Oppor¬ 
tunity  Employer  M/F. 


COPY  EDITOR 

Full-time  sought  for  daily  Greenwich 
newspaper.  Candidate  must  have  excel¬ 
lent  language  skills.  Editing  and  layout 
experience  desired.  Evenings,  Monday 
through  Friday  with  occasional  weekend 
hours  also.  Qualified  candidates  should 
send  resume  to  Jennifer  Ockenden 
Ruddy.  Human  Resources  Coordinator, 
The  Advocate  &  Greenwich  Times,  75 
Tresser  Blvd.,  Stamford,  CT  06901. 


COPY  EDITOR  sought  for  fast-paced 
copy  desk  at  vibrant,  growing, 
community-oriented  AM  daily  in  Dela¬ 
ware’s  capital  city.  Must  be  solid  in 
grammar,  spelling  and  layout.  Should 
be  able  to  write  lively,  informative  head¬ 
lines.  Two  to  three  years  experience  as 
reporter  or  copy  editor  preferred,  but 
will  consider  recent  graduate  with  a 
degree  in  English  or  journalism.  Send 
resume  and  samples  of  work  to  Asst. 
Managing  Editor  Robert  Rogers,  Dela¬ 
ware  State  News,  PO  Box  737,  Dover, 
DE  19901.  Please,  no  telephone  calls. 


COPY  EDITOR 

For  rim  of  respected  70,000  Philadel¬ 
phia  Jewish  weekly.  Immediate  open¬ 
ing,  full-time  dayside.  Jewish  back¬ 
ground  helpful.  (215)  893-5740. 


COPY  EDITOR 

Must  have  four  years  as  reporter,  two 
years  on  copy  desk,  be  creative  with 
page  layout.  Schedule  will  include 
weekend  nights.  $635/week.  Send 
resume,  page  samples  to  Personnel 
Department,  The  Enterprise,  PO  Box 
1450,  Brockton,  MA  02403. 


COPY  EDITOR  for  small  AM,  Zone  2 
daily.  Editing  experience  on  small  daily 
helpful,  but  not  essential.  Will  consider 
reporter  interested  in  working  copy 
desk,  nights  and  weekend.  Salary 
negotiable,  depending  on  experience 
and  qualifications.  Send  resume  and  no 
more  than  six  clippings  to:  Box  3780, 
Editor  &  Publisher. 


COPY  EDITOR 

For  small  but  growing  NJ  daily.  Must 
have  some  previous  desk  experience, 
good  command  of  language,  and  flair 
for  layout  and  headline  writing.  NJ 
candidates  preferred.  Salary  commen¬ 
surate  with  experience.  Send  resume  to 
R.  Bergmann,  NJ  Herald,  PO  Box  10, 
Newton,  NJ  07860. 


EARN  MONEY  READING  BOOKS! 
$30,000/yr  income  potential.  Details. 
Call  l-(805)  687-6000  Ext.  Y-4261. 


EDITING,  WRITING,  PR  JOBS.  News¬ 
letter  lists  openings  in  Northeast.  Send 
SASE  for  free  sample  to  Communica¬ 
tions  Career  Bulletin,  PO  Box  71078, 
West  Hartford,  CT  06107. 


EDITOR 

ENTERTAINMENT  EDITOR/MANAGER 
The  Record  seeks  an  experienced  enter¬ 
tainment  editor/manager  with  a  distin¬ 
guished  background  in  all  aspects  of 
culture  and  entertainment;  proven 
contacts  with  personalities,  publicists, 
and  arts  leaders;  and  the  ability  to 
generate  ideas  and  demonstrate  leader¬ 
ship  to  a  staff  of  seven  critics  covering 
NJ  and  NY  area  events  for  this  leading 
morning  and  Sunday  newspaper. 

Present  coverage  includes  first  run 
films,  classical  and  contemporary 
music,  opera,  art,  TV,  theater  and 
dance.  If  you  have  extensive  editing 
experience  and  an  eye  for  trends,  and  a 
desire  to  shape  cultural  coverage  in  an 
area  noted  for  its  art  vitality,  please 
send  resume  with  salary  requirements 
to  THE  RECORD,  c/o  H.  Moore,  150 
River  Street,  Hackensack,  NJ  07601. 

EEO/M/F. 


EDITORIAL 

MAGAZINE 
MIDWEST  EDITOR 

We’re  looking  for  a  seasoned  writer/ 
editor  whose  work  has  appeared  in 
respected  magazines  and  newspapers. 
You’ll  become  the  Midwest  Editor  of  a 
well-read  business  magazine.  No.  1  in 
its  field,  that  serves  an  audience  of 
high-income  professionals. 

Work  on  your  own,  with  minimal  home- 
office  supen/ision.  Cultivate  contacts, 
follow  up  leads,  interview  multiple  sour¬ 
ces,  and  write  personal  experience 
stories  and  in-depth  articles  (NOT  news 
stories)  dealing  with  socio-economic 
and  financial  trends.  Some  travel. 
Excellent  office  location  in  downtown 
Chicago. 

To  dig  out  and  deliver  the  kind  of  copy 
we  need,  you  must  be  an  energetic 
reporter  and  a  conversational  writer. 
You  also  need  to  be  adept  at  handling 
administrative  detail.  Generous  starting 
salary,  with  good  fringes  and  plenty  of 
room  for  growth. 

Write  us  a  detailed  letter  that  describes 
your  background,  summarizes  your 
salary  history,  and  demonstrates  how 
well  you  can  put  thoughts  on  paper. 
Enclose  a  resume  and  samples  of  your 
work.  If  your  response  is  promising, 
we’ll  invite  you  to  undertake  a  trial 
assignment. 

PO  BOX  1752 
HACKENSACK,  NJ  07606 
ATTN:  JAR-EP 

An  equal  opportunity  employer 


“I  ALMOST  wish  I  hadn’t  placed 
my  ads  in  E&P  Classifieds." 
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HELP  WANTED 
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HELP  WANTED 
EDITORIAL 


EDITORIAL  DIRECTOR 
(Insurance/Financial  Services) 

A  successful  midwestern  trade  maga¬ 
zine  and  book  publisher  is  seeking  a 
proven,  but  innovative,  Editorial  Direc¬ 
tor  to  lead  our  talented  editorial  division 
in  potentially  new  directions-must  have 
an  excellent  management  background 
including  an  understanding  of  the 
marketing,  sales,  budgeting,  planning 
and  start-up  functions.  Knowledge  of 
the  information  needs  of  the  insurance, 
risk  management  and  financial  services 
industries  would  be  advantageous.  We 
offer  a  very  competitive  salary  and 
benefit  program.  Please  submit  your 
resume,  including  your  salary  history 
and  expectations,  to  Box  3782,  Editor 
&  Publisher. 

Equal  Ooportunity  Employer  -  M/F 
EDITORIAL  DIRECTOR 

Award-winning  community  newspaper 
publishing  group  on  the  West  Coast  of 
Florida  seeks  individual  with  extensive 
editorial  experience  and  creative  and 
management  skills.  Strong  knowledge 
of  Florida  Sunshine  and  libel  laws  a 
must.  Proven  ability  to  generate  local 
community-oriented,  stimulating  news 
and  features.  Experience  in  staff  deve¬ 
lopment.  Competitive  salary  and  incen¬ 
tive  program  plus  excellent  benefits 
package.  Please  submit  resume  with 
salary  history  to  Personnel,  Sunbelt 
Publishing  Co.,  6214  U.S.  Highway 
19,  New  rort  Richey,  FL  34652. 
_ EOE,  M/F. _ 

EDITOR/REPORTER 
Small  town  weekly  seeking  experienced 
person  to  report,  edit  and  layout.  Send 
clips  and  resume  to  PO  Box  556, 
Hempstead,  TX  77445. 

EDITOR/REPORTER 
Colorado  resort  weekly  needs  newsroom 
boss  to  sustain  pace  of  awards  and  over¬ 
all  growth.  Must  cover  a  beat.  Great 
scenery,  mediocre  pay,  some  benefits, 
inspiring  town,  demanding  readership. 
Jim  Davidson,  Telluride  Times-Journal; 
PO  Box  1765;  Telluride,  CO  81435; 
(303)  728-4488. 

EDITOR  WANTED; 

For  new  Michigan  legil  publication. 
Law  degree  preferreo.  Newspaper 
experience  essential.  Salary  negotiable 
based  on  experience.  Resumes  to 
Michigan  Law,  40  Renaissance  Center, 
Suite  500,  Detroit,  Ml  48243. 

Editorial  Page  Editor 
Deputy  Managing  Editor 

Features  Copy  Chief 
Reporter 

A  mid-sized  daily  in  New  England  is 
looking  for  an  editorial  page  editor  and  a 
deputy  managing  editor.  A  major  metro 
in  the  Northeast  needs  an  assistant 
copy  desk  chief  for  the  features  depart¬ 
ment.  And  a  New  England  paper  needs 
good  writers  for  suburban  beat.  If  you 
are  qualified  for  these  positions,  send 
your  resume  to  JOB  BANK,  2615  River 
Road,  Suite  7,  Cinnaminson,  NJ  08077 
or  call  director  Jenny  Woestendiek  or 
Susan  Nicklaus  at  (609)  786-1910. 

EXECUTIVE  EDITOR.  Cape  Cod  News¬ 
papers,  a  group  of  12  weekly  newspap¬ 
ers  covering  one  of  America's  most 
beautiful  and  intellectually  stimulating 
regions,  is  seeking  a  talented  editor  to 
join  our  bright  new  management  team. 
Organizational  skills,  the  ability  to  inno¬ 
vate  and  a  varied  background  would  be 
among  the  qualities  or  the  successful 
candidate.  Vision,  leadership  and  an 
ability  to  inspire  are  essential.  Submit 
resume  in  confidence  to  Human 
Resources  Dept.,  Memorial  Press 
Group,  PO  Box  959,  Plymouth,  MA 
0236(j.  Or  contact  Bruce  Spotleson, 
Publisher,  at  (508)  760-2066. 

EDITOR  &  PUBLISHER  for  April 


EXPERIENCED  FEATURE  WRITER 
sought  for  award-winning  Rocky  Moun¬ 
tain  weekly.  Photo  skills  a  plus.  Some 
newswriting.  Send  resume,  clips  to: 
SELLETT,  Jackson  Hole  News,  PO  Box 
7445,  Jackson,  WY  83001. _ 

FEATURES  DESIGN  DIRECTOR 

We  are  looking  for  an  experienced, 
energetic,  talented  leader  for  our 
features  design  staff.  Teaching  skills, 
layout  ability,  knowledge  of  color  and 
sensitivity  to  photography  are  vital. 
Send  slide  portfolio  to  Mark  Wigginton, 
AME/graphics,  San  Jose  Mercury  News, 
750  Ridder  Park  Dr.,  San  Jose,  CA 
95190.  Application  deadline:  May  15. 

Five-edition,  all-day  paper,  circulation 
125,000,  Pulitzer  finalist  this  year  and 
winner  of  George  Polk  and  National 
Headliner  prizes,  seeks  aggressive 
assistant  city  editor/nightside.  The  job 
involves  suf^rvising  several  reporters, 
generating  and  developing  story  and 
project  ideas,  and  planning  and  main¬ 
taining  news  budgets.  The  successful 
applicant  should  have  leadership  ability 
and  excellent  editing  skills.  The  applic¬ 
ant  should  be  well-organized,  energetic 
and  a  self-starter.  Five  years  of  report¬ 
ing,  city  desk  and/or  copy  desk  experi¬ 
ence  is  preferred.  Send  resume,  two- 
page  autobiography  to  Bill  Warren, 
Managing  Editor,  Roanoke  Times  & 
World-News,  PO  Box  2491,  Roanoke, 
VA  24010. 

FULL-TIME  FEATURE/NEWS  WRITER 
for  award-winning  small  daily  in  north¬ 
east  Indiana.  Good  pay  and  benefits. 
Send  resume  and  salary  requirements 
to:  Terry  Housholder,  Managing  Editor, 
The  News-Sun,  PO  Box  39,  Kendall- 
ville,  IN  46755. _ 

GENERAL  ASSIGNMENT 
BEAT  REPORTER 

for  5,300-circulation  daily  in  Monterey 
Bay  area.  Prefer  degree,  experience  on 
weekly  or  internship.  Must  be  willing  to 
learn.  Resume,  clips,  references  to: 
Mark  Paxton,  Executive  Editor,  The 
FREELANCE,  360  Sixth  St.,  Hollister, 
CA  95023,  (408)  637-5566. 

General  Assignment  Reporter  needed, 
intact:  Richard  Mason,  Uinta  County 
Herald,  PO  Box  210,  Evanston,  WY 
82931. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


The  imagination  imitates. 
It  is  the  critical  spirit 
that  creates. 

Oscar  Wilde 

GRAPHICS  EDITOR 
Growing  73,000  daily  seeking  graphics 
editor  with  color,  page  design  and 
computer  skills.  We  offer  an  attractive 
salaiy  in  a  good  news  town  with  plenty 
of  off  hours  attractions.  Send  resumes 
and  sample  pages  to  Box  3750,  Editor 
&  Publisher. 

GRAPHICS  EDITOR 
Immediate  opening  for  editor  who  can 
take  charge  of  news  layout  and  design. 
Send  resume  and  samples  to  Sandra 
Thompson,  Managing  Editor,  Las  Vegas 
Sun,  121  South  Martin  Luther  King 
Blvd.,  Las  Vegas,  NV  89106. _ 

GROW  WITH  FLORIDA 
Talented  and  experienced  desk  people 
who  want  chance  to  be  creative  and 
competitive  in  a  mid-sized  beach  city 
newspaper.  Florida  is  growing  and  so 
will  you  as  a  member  of  our  staff.  Box 
3776,  Editor  &  Publisher. 

29,  1989 


Journalism 

PUBLICATIONS  OFFICER 
$42K  to  $59K 

The  NJ  Judiciary  is  seeking  a  Publica¬ 
tions  Officer.  This  position  is  responsi¬ 
ble  for  the  preparation  of  newsletters, 
annual  reports,  brochures,  and  other 
publications.  Reviews,  evaluates, 
screens,  coordinates,  edits,  writes  and 
prepares  informational  pamphlets  and 
publications  concerning  the  structure, 
activities,  policies,  objectives  and 
procedures  of  the  Judiciary.  Determines 
the  need  for  and  develops  new  publica¬ 
tions.  Directs  photographic  assign¬ 
ments  and  graphic  illustrations. 
Gathers  material  for  inclusion  in  publi¬ 
cations.  The  ability  to  make  use  of  facts 
pertinent  for  publication  in  a  clear, 
concise  and  informative  manner  is 
helpful. 

REQUIREMENTS:  Graduation  from  an 
accredited  college  with  a  Bachelor's 
degree.  Four  (4)  years  of  professional 
experience  in  journalism  or  public 
information/public  relations  including 
experience  in  writing,  editing  and  layout 
of  complex  materials,  two  (2)  years  of 
which  shall  have  involved  the  produc¬ 
tion  and  preparation  of  newsletters, 
pamphlets,  brochures  and/or  magazine, 
newspaper  type  publications.  A 
Master's  degree  in  journalism,  or  other 
closely  related  field  may  be  substituted 
for  one  (1)  year  of  basic  experience. 
Applicants  who  do  not  possess  the 
required  education  may  substitute 
experience  as  indicated  on  a  year-for- 
year  basis. 

Forward  resume  by  May  19,  1989  to 
Elaine  M.  Stoebenau  (PO),  Judiciary 
Personnel  Office,  CN-985,  Trenton,  NJ 
08625.  EOE. 


LAYOUT/COPY  EDITOR 

The  Press-Enterprise,  a  150,000  circu¬ 
lation  morning  paper  in  growing  iniand 
Southern  California,  is  looking  for 
layout  and  copy  desk  talent  for  a  fast- 
paced  news  operation  that  is  heavily 
into  zoning.  Excellent  salary  and  bene¬ 
fits.  Send  resume,  references  and  work 
samples  to:  Bob  Marshall,  Assistant 
Managing  Editor,  3512  Fourteenth  St., 
Riverside,  CA  92501-3878.  No  phone 
calls,  please. 


LIFESTYLE  NEWSPAPER  seeking 
community-oriented  journalist  with 
good  photo  skills  to  take  over  lifestyle 
section.  Send  resume  and  clips  to  PO 
Box  370,  Rawlins,  WY  82301. 


LIFESTYLE  EDITOR  for  community 
daily  near  Washington.  Resumes  to  Box 
3769,  Editor  &  Publisher. 


MANAGING  EDITOR 
needed  immediately.  Progressive  week¬ 
ly.  Supervise  3  reporters,  heavy  writing 
load.  Interest  in  environment  a  must. 
Send  letter,  resume  tO:  T.C.  Mitchell. 
Homer  News,  3482  Landings  St., 
Homer.  AK  99603,  (907)  235-7767. 


MANAGING  EDITOR 

Vance  Publishing  Corporation,  Kansas 
City-based  division,  needs  experienced 
staff  manager  and  leader  for  national 
agricultural  trade  weekly  broadsheet 
newspaper.  Special  sections,  and 
related  magazine  issues.  Strong  writing, 
editing,  design  and  managerial  back¬ 
ground  is  a  must.  Develop  16-person 
staff,  oversee  budget,  travel  and  editor¬ 
ial  writing.  Send  resume,  salary  history 
and  top  clips  to  Carol  Lavender,  Person¬ 
nel  Manager,  7950  College  Blvd.,  Over¬ 
land  Park,  KS  66210. 

MANAGING  EDITOR 


Motivator  strong  on  local  copy  and 
graphics  for  30,000  circulation,  6-day 
AM.  Nice  community  in  Virginia's 
Shenandoah  Valley.  Experience  neces¬ 
sary.  Send  resume  to  R.  Morin,  Editor, 
The  Daily  News  Record.  PO  Box  193, 
Harrisonburg,  VA  22801. 

MANAGING  EDITOR 
Book  Department 

The  applicant  must  combine  experience 
in  book  publishing  with  strong  editorial 
skills  and  knowledge  of  Catholic 
publishing  for  a  popular  audience.  Must 
demonstrate  managerial  ability  in  all 
phases  of  book  publishing.  Must 
possess  clear  sense  of  Catholic  theology 
and  pastoral  needs  of  Catholics  of  all 
ages.  Location  is  twenty  five  miles 
south  of  St.  Louis.  Send  resume  and 
salary  requirements  to  Rev.  Patrick 
Kaler,  Liguori  Publications,  Liguori,  MO 
63057. 


PC  Week,  one  of  the  most  successful  computer  publications  in 
the  country,  has  the  following  opportunities  available  in  their 
Prudential  Centei;  Boston  o^e: 


SENIOR  EDITOR 


We  are  seeking  a  Senior  Editor  to  cover  the  personal  computer 
industry.  The  position  will  involve  reporting  and  writing  about 
the  computer  industiy  from  a  business  persp^ve. 

Strong  writing  skills  are  required  wi^  a  minimum  of  5  years 
of  experience  on  a  daily  newspaper  or  weekly  magazine.  A 
Journalism  degree  is  preferred. 


STAFF  WRITERS 


This  exciting  position  will  provide  you  the  opportunity  to  be  on 
the  forefront  of  reporting  for  the  computer  industry. 

Strong  reporting  and  writing  skills  are  essential  in  this  posi¬ 
tion.  ^perience  on  a  daily  newspaper  is  preferred.  Knowledge 
of  the  computer  industry  is  a  plus. 

Please  send  your  resume,  references  and  clips  to  Persoo 
nel,  Ziff-Oavis  Publishing  Co.,  800  Boylston  Street,  Boston,  MA 
02199. 


ZIFF-DAVIS 


PUBLISHING 
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HELP  WANTED 
FREELANCE 


NEWS  EDITOR 

30,000  circulation  AM  paper  in  zone  2 
seeks  strong  leader  to  supen/ise  night¬ 
time  operations,  layout  page  one,  and 
help  make  us  a  better-looking,  better- 
written  product.  Strong  design, 
graphics,  editing  skills  required.  Experi¬ 
ence  on  news.'copy  desks  important. 
Send  resume,  references,  work  samples 
to  Box  3678,  Editor  &  Publisher. 


NIGHT  SPORTS  EDITOR 

The  Lansing  State  Journal  is  seeking  an 
experienced  sports  slot  editor  to  join  a 
solid  and  experienced  sports  desk. 
We’re  looking  for  someone  who  wants  to 
work  hard  and  move  up  quickly  at  an 
award-winning  newspaper  in  a  Big  Ten 
town. 

Proven  production  skills  essential. 
Creative  design  skills  a  must,  although 
we  won’t  lower  our  high  standards  on 
word  editing.  Top  pay,  great  opportunity 
for  advancement  with  a  Gannett 
newspaper. 

Send  resume  and  clips  to  Tom  Callinan, 
Editor,  Lansing  State  Journal,  120  E. 
Lenawee,  Lansing,  Ml  48919. 

POLITICS  WRITER 

The  San  Diego  Tribune  seeks  an  exper¬ 
ienced,  aggressive  reporter  who  can 
write  about  politics,  political  trends, 
issues  and  personalities.  This  reporter 
will  cover  local,  state  and  national  poli¬ 
tics  for  a  competitive  newspaper  that 
takes  politics  seriously  and  gives  Its 
coverage  high  priority. 

Consideration  will  be  given  only  to  appl¬ 
icants  who  can  demonstrate  ability  to 
hit  breaking  news,  analyze  trends, 
understand  people  and  issues  and  write 
with  precision  and  verve. 

If  you  qualify  and  want  to  join  a  news 
team  that  has  won  two  Pulitzers,  please 
sand  a  letter,  resume  and  clips  to 
Barbara  Herrera,  Assistant  Managing 
Editor,  The  Tribune,  PO  Box  191,  San 
Diego,  CA  92112. 


Vision  is  the  art  of 
seeing  things  invisible. 

Jonathan  Swift 


REPORTER  sought  by  respected  weekly 
business  newspaper  planning  to 
expand.  Daily  experience  required; 
background  covering  business,  govern¬ 
ment  and  education  preferred.  Good 
pay,  benefits.  Send  resume,  clips  to 
Paul  Ericson,  Editor,  Rochester  Busi¬ 
ness  Journal,  1  Mount  Hope  Ave., 
Rochester,  NY  14620. 


REPORTER  for  small  AM,  Zone  2  daily. 
Will  consider  recent  grad,  but  prefer 
experienced  weekly  reporter  ready  to 
move  to  a  daily.  Must  work  nights  and 
weekends.  Salary  negotiable,  depend¬ 
ing  on  experience.  Send  resume  and  no 
more  than  six  clippings  tO;  Bex  3781, 
Editor  &  Publisher. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaUne.  MediaLine  is  the 
newspaper  industry’s  daily 
updated  job  listing  service. 
Get  the  best  leads  in  the 
business.  Get  MediaUne. 
For  more  information,  call: 

800-237-8073 


} 


in  CA:  408-296-7353 


HELP  WANTED 


EDITORIAL 


REPORTER/FEATURE  WRITER 

The  Times  Picayune  of  New  Orleans  is 
seeking  a  reporter/feature  writer  for  our 
Living  Section.  Must  be  able  to  report 
and  write  feature  stories.  3  to  5  years 
experience  with  a  daily  newspaper  is 
helpful.  Submit  resume  and  writing, 
samples  and  salary  history  to  Personnel 
Manager,  Attn:  Feature  Writer,  The 
Times  Picayune,  3800  Howard  Avenue, 
New  Orleans,  LA  70140.  An  Equal 
Opportunity  Employer  M/F. 


REPORTERS  -  All  Levels.  A  team  of 
investigative  financial  reporters  has 
been  setting  Wall  Street  on  its  ear  with  a 
growing  50-year-old  weekly  magazine. 
Come  see  if  there’s  a  fit  for  you.  Open¬ 
ings  for  staff  at  all  levels.  Respond  in 
confidence  with  a  note  and  resume  tO: 
HR  Manager,  Dealers  Digest,  2  World 
Trade  Center,  18th  Floor,  New  York,  NY 
10048.  Equal  Opportunity  Employer. 

REPORTER 

The  nation’s  top  weekly  seeks  a  relent¬ 
less,  self-motivated  reporter  to  cover 
the  public  land’s  beat  in  Jackson  Hole, 
where  two  national  parks  -  including 
Yellowstone  -  and  several  national  for¬ 
ests  compose  the  largest  intact  ecosys¬ 
tem  in  the  lower  48th.  Government 
reporting  experience  helpful  and  ability 
to  translate  “bureaucratese"  into  solid 
English  a  must.  Send  resume  and  clips 
to  David  Stump,  Jackson  Hole  Guide, 
PO  Box  648,  Jackson,  WY  83001. 


REPORTERS  -  Two  general  assignment 
reporters  needed  by  two  fast-growing 
weeklies  in  Washington,  DC  suburbs. 
Features,  beat  coverage.  Must  use 
35mm  camera.  Our  award-winning 
papers  offer  growth  opportunity  for  your 
talents.  Positions  open  immediately. 
Starting  salary  $16,000  plus  full 
mileage.  Applicants  within  250  miles 
only.  Resume,  clips  and  cover  letter  to 
Robert  A.  Juran,  Managing  Editor, 
McLean  Providence  Journal  and  Arling¬ 
ton  Courier,  PO  Box  580,  McLean,  VA 
22101  or  call  (703)  356-3320. 


SCIENCE  EDITOR/WRITER 

We  are  looking  for  a  superior  writer  and 
editor  to  oversee  a  weekly  science  page 
and  manage  reporters  covering  science, 
medicine,  environment  and  education. 
Creativity,  people  skills  and  broad 
science  knowledge  a  must.  Send 
resume  and  your  best  clips  to  Woodene 
Merriman,  assistant  managing  Editor, 
Pittsburgh  Post-Gazette,  50  Blvd.  of 
Allies,  Pittsburgh,  PA  15230. _ 

SMALL  KNIGHT-RIDDER  NEWSPAPER 
seeks  sports  copy  editor.  College  grad 
with  some  experience.  Challenging 
position  in  competitive  South  Florida 
market.  Send  resumes,  work  samples  to 
Managing  Editor,  PO  Box  580,  Boca 
Raton,  FL  33429. 


SPORTS  COPY  EDITOR 
Looking  for  five  years  experience  for 
sports  desk.  Experience  and  expertise 
in  editing  copy,  writing  headlines  and 
laying  out  pages.  Paginating  experience 
helpful.  Would  be  responsible  for  some 
daily  editions.  Position  offers  unlimited 
ability  to  grow  and  advance  at  thriving, 
7-day  morning  newspaper.  Send 
resumes  to  Personnel  Director,  Pough¬ 
keepsie  Journal,  SCE,  PO  Box  1231, 
Poughkeepsie,  NY  12602.  Women  and 
minorities  encouraged  to  apply. 

EOE,  M/F 


SPORTS  EDITOR  for  small  AM,  Zone  2 
daily  to  supervise  staff  of  three.  Small 
daily  experience  on  computer  wire,  edit¬ 
ing  and  layouts  a  must.  Salary  negoti¬ 
able  depending  on  experience  and  qual¬ 
ifications.  Send  resume  and  tour  exam¬ 
ples  of  work  to:  Box  3778,  Editor  & 
Publisher. 


SUNDAY  EDITOR 

Award-winning  daily  in  attractive,  zone 
7  university  town  seeks  talented  editor 
to  oversee  Sunday  edition.  Candidates 
must  have  ideas,  strong  news  judgment 
and  editing  and  layout  experience.  Job 
entails  assignments,  layout  and  editing. 
Salary  competitive.  Send  resume,  clips 
to  Box  3784,  Editor  &  Publisher. 


THE  PALM  BEACH  POST  is  looking  for 
an  experienced  features  copy  editor 
with  three  to  five  years  experience.  The 
Post  is  also  looking  for  an  experienced 
page  designer.  Please  send  resume  and 
clips  to  Jan  Tuckwood,  Assistant 
Managing  Editor/Features,  The  Palm 
Beach  Post,  PO  Box  24700,  West  Palm 
Beach,  FL  33416. 


THE  WICHITA  EAGLE-BEACON,  a 
Knight-Ridder  newspaper,  is  looking  for 
a  bureau  chief  to  run  its  state  capitol 
bureau  in  Topeka.  The  job  is  primarily  a 
reporting  job,  but  carries  with  it  respon¬ 
sibilities  for  coordinating  coverage  of 
state  government  and  politics  and 
annual  sessions  of  the  legislature.  The 
ideal  candidate  will  have  substantial 
reporting  experience-with  some  portion 
of  that  covering  state  government.  Send 
your  resume  plus  a  letter  telling  us 
about  yourself  and  your  goals  to  Fran 
Kentling,  Assistant  to  the  Managing 
Editor,  Wichita  Eagle-Beacon,  PO  Box 
820,  Wichita,  KS  67201-0820. 


The  Shreveport  Journal,  a  20,000 
circulation  newspaper  in  Northwest  LA, 
is  seeking  an  editorial  writer  whose 
responsibilities  will  include  both  writing 
and  editing  for  daily  editorial  and  op-ed 
pages.  The  Journal  is  independent, 
locally  owned  and  liberal  in  a  predomin¬ 
antly  conservative  community.  Send 
inquiries  to  Editorial  Page  Editor, 
Shreveport  Journal,  PO  Box  31110, 
Shreveport,  LA  71130. 


WEEKEND  EDITOR  Do  you  like  to 
design  pages,  select  news  and  write 
sprightly  headlines?  Join  our  news  desk 
and  take  charge  of  the  weekend  editions 
and  the  weekly  business  section  of  a 
23,000  daily.  Experience  with  color 
and  Macintosh  a  plus.  The  Republic, 
Attn:  J.K.  Murphy,  333  Second  St., 
Columbus,  IN  47201. 


WIRE  EDITOR 

who  can  select  and  edit  UPl  news  copy 
and  art  for  a  10,000-circulation  daily  in 
north  central  Illinois.  This  editor  also 
supervises  page  production  at  remote 
plant.  Technical  knowledge  helpful; 
wire  editing  and  design  experience 
preferred;  |ournalism-news  degree 
required.  Send  letter,  resume  and 
samples  to  Managing  Editor,  Times- 
Press,  115  Oak  St.,  Streator,  IL 
61364. 


WIRE  EDITOR  for  small  AM,  Zone  2 
daily  to  edit  national,  world  and  state 
computer  copy.  Small  daily  experience 
on  wire  a  must.  Layout  and  headline 
writing  ability  under  deadline  pressure 
essential.  Work  nights  and  weekends. 
Salary  negotiable  depending  on  e)^ri- 
ence.  Send  resume  to:  Box  3/79, 
Editor  &  Publisher. 


WRITER/ANALYST 

Premier  service  monitoring  terrorism 
and  political  stability  risks  for  U.S. 
multinationals  abroad  seeks  seasoned 
professional,  preferably  an  ex-foreign 
correspondent,  with  excellent  writing 
and  analytical  skills.  Trainees,  poets 
and  PR  types  need  not  apply.  We  are 
looking  for  someone  with  10  years 
experience  worth  $50-60K  per  annum. 
Send  resume  and  writing  samples  to: 
PO  Box  41-4177,  Miami  Beach,  FL 
33141. 


AL-HAYAT  NEWSPAPER  needs 
freelance  articles  on  Middle  Eastern 
issues.  Politics,  travel  (supported  by 
photos),  personal  experience,  events  in 
your  area  with  Middle  Eastern  rele¬ 
vance.  Will  translate  if  necessary.  Pay 
between  $50  to  $100  per  article.  Write 
to  Editor,  Al-Hayat,  1185  National 
Press  Building,  Washington.  DC 
20045. 


_ UBRARY _ 

THE  MODESTO  BEE 
A  McClatchy  Newspaper 

The  Modesto  Bee,  an  80,000  circula¬ 
tion  Northern  California  daily  is  seeking 
an  assistant  librarian  to  provide  refer¬ 
ence  services  and  assist  with  the 
conversion  of  clipping  files  to  VuText 
electronic  library. 

Ideal  candidates  should  have  previous 
daily  newspaper  library  experience, 
including  electronic  library,  college 
degree  in  related  field  or  equivalent 
professional  experience,  familiarity  with 
reference  materials,  working  knowledge 
of  computer/word  processor,  type  45 
wpm  and  possess  a  valid  driver's 
license. 

We  offer  a  competitive  salary  and  an 
excellent  benefits  package.  Nights  and 
weekend  work  required.  Send  resume 
with  professional  references  to:  Person¬ 
nel,  The  Modesto  Bee,  PO  Box  3928, 
Modesto,  CA  95352. 


PHOTOGRAPHY 

PHOTOJOURNALIST 

Versatile  and  experienced  in  spot  news, 
magazine  editorial  work  and  advertising 
product  shots.  For  full-time  position 
with  America’s  largest  Jewish  news¬ 
paper  group.  Must  be  able  to  process 
and  print  B/W  film.  You  will  help  set  up 
darkroom  and  studio,  and  must  have 
some  equipment.  Send  samples  of 
printed  work,  resume  and  salary 
requirements  to:  Carol  Steuei ,  art  direc¬ 
tor,  Jewish  News,  20300  Civic  Center, 
Southfield,  Mi  48076.  No  phone  calls, 
please. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


PRODUCTIONITECH 

MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press- 
e.s.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 

PRE-PRESS  SUPERVISOR 

The  Times  Record,  a  15,000  circula¬ 
tion  daily  plus  3-shift  commercial  print¬ 
ing  company  located  in  scenic  mid¬ 
coast  Maine,  has  an  opening  for  a  pre¬ 
press  supervisor.  We  produce  quality 
four-color  products  in  a  friendly  work 
environment.  We  are  seeking  someone 
with  experience  in  people  management 
and  a  good  working  knowledge  of 
camera/stripping/platemaking  proce¬ 
dures.  You  will  be  required  to  standar¬ 
dize  procedures,  motivate  and  lead  this 
group  to  assure  quality  production  from 
employees.  We  offer  a  good  starting 
salary  and  company  benefit  package. 
This  is  a  great  opportunity  for  the  right 
person.  Please  call  Steve  SeidI,  Produc¬ 
tion  Manager,  The  Times  Record, 
Brunswick,  ME  (207)  729-3311. 
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HELP  WANTED 


PRODUCTIONITECH 


PRESSROOM  SUPERVISOR 

Major  mldwestern  daily  newspaper  in 
Zone  5  is  seeking  a  Pressroom  Foreman 
with  offset  press  experience.  Work  will 
involve  daily  shift  supervision,  assign¬ 
ment  of  work  and  supervision  of  equip¬ 
ment,  operation  and  maintenance. 
Effective  supervisory  experience  is 
required.  IKS  exper(ence  is  a  plus. 
Equivalent  combination  of  education 
and  experience  will  be  considered. 
Please  send  resume  with  salary  history 
to:  Box  3710,  Editor  &  Publisher. 


PRODUCTION  MANAGER: 

For  state's  largest  weekly  newspaper  in 
Sun  Valley,  Idaho.  Must  have  degree, 
experience  in  all  phases  of  ad  and  page 
design,  process  camera,  traditional  and 
desk-top  typesetting,  and  pre-press 
techniques.  Will  supervise  staff  of  six, 
and  be  responsible  for  newspaper  and 
twice  yearly  guide.  Salary  high  teens. 
Tire-kickers  needed  not  apply.  Send 
resume,  with  work  samples  to:  Pam 
Morris,  Idaho  Mountain  Express,  PO 
Box  1013,  Ketchum,  ID  83340. 


PRODUCTION  MANAGER  needed  tor 
18,500  twice  weekly  slated  to  become 
daily  in  7  months.  Responsibilities 
include  camera,  plate,  job  printing,  web 
fed  press,  sheet  fed  press,  9  people. 
Goss  Community  experience  preferred. 
Come  live  and  work  on  beautiful  island 
of  Guam.  Fax  resume  and  salary 
requirements  to  GM  at  (671)  646-6702 
or  call  (671)  646-5871. 


People  who  cannot  find 
time  for  recreation  are 
obliged  sooner  or  later 
to  find  time  for  illness. 

John  Wanamaker 


PUBUC  RELATIONS 

PR  JOBS.  Twice-monthly  listing  tracks 
current  (^lif.  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


_ SALES _ 

ACCOUNT  EXECUTIVE 
Division  of  Fortune  500  company, 
covering  the  San  Gabriel  Valley  and 
North  Orange  County,  join  the  Highlan¬ 
der  Newspaper  team  where  the  pace  is 
fast  and  standards  are  high.  Success  is 
recognized  in  this  high  profile,  service 
orientated  environment.  We  offer  a 
comprehensive  training  program,  and  a 
lucrative  compensation  plan,  including 
excellent  benefits.  Sales  or  advertising 
experience  is  helpful  but  desire  to 
achieve  is  most  important.  Apply  at: 
19321  E.  Walnut  Or.  North 
City  of  Industry,  CA  91748 
(714)  594-6886,  ext.  220 


Join  our  team  today  for  a  challenging 
career  in  PRINT  SALES.  Excellent  earn¬ 
ings  opportunity,  benefits  and  training, 
protected  territories.  Experience 
preferred.  Send  resume:  Times  Print¬ 
ing,  18  Carlisle  St.,  Gettysburg,  PA 


ROBERT  G.  COOK  INC.  is  seeking  an 
assertive  individual  to  teach  and 
conduct  no  money  down  real  estate 
seminars.  You  have  seen  them  on 
T.V....NOW,  do  them  in  person.  $5,000 
to  $10,000  a  month  possible  p/t. 
$10,000  to  $25,000  a  month  full  time 
possible.  Don't  delay,  call  today... 
(208)  342-3789. 


HELP  WANTED 


SALES 


SALES  MANAGER 

Direct  mail  shopper,  part  of  a  network 
which  reaches  230,000  homes,  in 
northern  California  wine  country.  Three 
to  five  years  management  experience  in 
all  phases  of  advertising  and  marketing, 
P&L  and  small  business  operations. 
Strong  leadership  abilities  with  excel¬ 
lent  people  skills.  Send  resume  and 
salary  expectations  to  Judy/Personnel, 
Lesher  Communications,  Inc.,  PO  Box 
5088,  Walnut  Creek,  CA  94596. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

I  AM  NOT  LOOKING  FOR  BOREDOM! 
Challenges,  pressure  and  accomplish¬ 
ments  keep  this  41-year-old  araressive 
and  creative  man  going.  I  have  24  years 
experience  in  all  phases  of  newspaper 
operations.  If  you  want  professionalism, 
dedication,  profits  and  a  number  one 
newspaper,  then  write  Box  3745,  Editor 
&  Publisher. 


PROVEN  TURNAROUND  specialist  can 
be  your  proven  publisher/GM.  Strong 
marketing,  bottom-line,  people  skills. 
Dailies,  weeklies,  TMC.  Stable  non¬ 
drinker.  Confidence  assured.  Box 
3777,  Editor  &  Publisher. 


PUBLISHER 

With  a  highly  successful  newspaper 
career  wants  to  find  out  what  it’s  like  to 
work  for  a  newspaper  company  where 
readers,  advertisers  and  the  community 
still  come  first.  Currently  employed,  but 
tired  of  the  constant  corporate  preoccu¬ 
pation  with  short-term  profits.  I’m  ready 
to  put  my  extensive  operational  experi¬ 
ence  at  small,  medium  and  larger  dail¬ 
ies  to  work  for  you.  Box  3735,  Editor  & 
Publisher. 


PUBLISHER  -  Experienced  in  convert¬ 
ing  losing  and  marginal  newsF>apers  into 
quality,  profitable  publications.  Strong 
in  financial  planning,  marketing  strate¬ 
gies,  fiscal  control  and  personnel  moti¬ 
vation.  Has  run  every  newspaper  depart¬ 
ment.  Weekly,  daily  and  group  manage¬ 
ment  experience.  MBA  degree.  Seeks 
responsible,  challenging  position.  Box 
3669,  Editor  &  Publisher. 


_ ADVERTISING _ 

AGGRESSIVE  AD  DIRECTOR  with  27 
years’  experience.  Seeks  general  mana¬ 
ger  or  ad  director  position.  Promotions 
and  staff  development  a  specialty.  Box 
3768,  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


_ CARTOONIST _ 

EDITORIAL  CARTOONIST  for  weekly 
newspaper  seeks  full-time  position  with 
daily  or  monthly  publication.  Bachelor’s 
degree  in  journalism  and  10  years 
cartooning  experience  selling  to  trade 
and  consumer  magazines.  Write  E. 
Lewis,  #309-W,  123  W.  Tulpehocken 
St.,  Philadelphia,  PA  19144. 


POSITIONS  WANTED 


CARTOONIST 


POLITICAL  CARTOONIST  available  full 
or  part  time.  Can  call  collect  (415) 
435-3990  or  write  PO  Box  586,  Tibu- 
ron,  CA  94920. 


_ CIRCULATION _ 

COUNTRY  CIRCULATION  job  wanted. 
Will  travel.  Will  relocate.  District  mana¬ 
ger  and  small  daily  circulation  manager 
exprerience  with  5  dailies  in  Kansas, 
North  Dakota,  Oklahoma. 

Gene  Springer  (701)  572-3119. 

Need  motivated  leader?  Seasoned, 
employed,  forte-sales,  circulator,  seeks 
relocation  (714)  53^3053. 


_ EDITORIAL _ 

EDITOR:  30-year  veteran  seeks  news 
helm  at  small-medium  daily  wanting  to 
improve  quality  coverage,  l^rge,  small- 
city  experience,  wire  service.  Last  13 
years  improving  circulation,  reputation 
of  large  weekly.  Early  60s,  good  leader, 
writer.  Box  3M8,  Editor  &  Publisher. 


EXPERIENCED,  AWARD-WINNING 
investigative  journalist  seeks  interna¬ 
tional  reporting  adventure.  Some  Span¬ 
ish  and  French.  (212)  614-0934. 


FILM  CRITIC  Six  years  experience  with 
major  Zone  2  news  weekly.  Five  years 
experience  with  one  of  the  country’s 
largest-circulation  magazines.  I  deliver 
the  reviews  people  read  and  talk  about. 
Box  3767,  Editor  &  Publisher. 


GIVE  ME  A  CHANCE  and  I’ll  give  you 
top-notch  reporting.  I’m  an  enterprising 
reporter  looking  for  a  general  assign¬ 
ment  or  entry-level  beat  position.  I’ll 
graduate  from  the  University  of  Wiscon¬ 
sin  May  21.  My  experience  includes  a 
full  time  internship  with  a  medium¬ 
sized  daily  and  two  years  as  a  corres¬ 
pondent  for  a  major  daily.  Will  live 
anywhere.  Contact  Eileen  Zaffiro,  505 
N.  Carroll  St.,  Madison,  Wl  53703. 
(608)  251-4754. 


IVY  LEAGUE  communications  M.A., 
after  3  years  as  editor  of  an  ethnic  daily, 
wants  out.  A  language  and  layout  preci- 
sionist  with  European  professional 
experience,  flair  and  a  knack  for  both  a 
slice-of-life  story  and  a  broad  political 
synthesis,  I  can  do  reporting  and/or 
editing,  anywhere,  unless  it’s  really 
cold.  Box  3762,  Editor  &  Publisher. 


Key  writing/editing  spot  sought  by 
mid-405  deskman  with  awards,  much 
management  experience.  Others  prom¬ 
ise.  I  produce.  Box  3747,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


Returned  PEACE  CORPS  VOLUNTEER 
seeks  entry-level  reporting  position. 
Hard-working,  self-starting  university 
graduate.  Three  years  metro  radio  news 
experience,  one  year  college,  communi¬ 
ty  papers.  Will  relocate.  Good  clips, 
references.  Box  3764,  Editor  & 
Publisher. 


Seeking  ARTS  &  ENTERTAINMENT 
EDITOR’S  position.  Six  years  in  enter¬ 
tainment  and  features  as  section  editor 
at  metro  daily.  Broad  arts  and  entertain¬ 
ment  knowl^ge,  well-organized,  crea¬ 
tive  with  editing,  planning,  layout  and 
production  backround.  Salary  upper 
$30’s  to  $40’s.  Prefer  zones  8,  9,  1 ,  3, 
Florida  and  Canada.  16240  Amherst, 
Birmingham,  Ml  48009. 

SPORTS:  Experienced  turf  writer  and 
handicapper  will  relocate  to  cover 
racing  for  daily  newspaper.  Excellent 
references.  Dave  Wessel,  117  Fremont, 
Shreveport,  LA  71105. 

(318)  742-5555. 


SPORTS  WRITER,  graduating  from 
Notre  Dame  May  21.  Phi  Beta  Kappa. 
Sports  editor  college  daily,  stringer  for 
Detroit  daily.  Winner  1988  Red  Smith 
Writing  Scholarship.  Four  summers 
experience  on  35,000  daily.  Available 
now  for  interviews.  Marty  Strasen,  257 
Cavanaugh  Hall,  Notre  Dame,  IN 
46556.  (219)  283-1471. 


TALENTED  COPY  EDITOR/WRITER:  A 
college  grad  with  cerebral  palsy,  very 
capable  of  editing  via  computer.  Willing 
to  relocate;  West  Coast  preferred.  For 
resume  and  clips,  contact  Troy  Wittren, 
(503)  649-9037. 


WRITER,  EDITOR  -  veteran  of  national 
humor  magazine  (yes,  that  one)  wants 
to  write,  edit  tor  lively  Zone  1  or  2  daily 
paper  people  actually  read.  Columns, 
features,  reviews,  editorials,  reader 
participation,  plus  solid  editing  and  lots 
of  ideas.  See  my  clips.  Call  (201) 
343-3613  or  FAX  (201)  343-1274. 


_ FREELANCE _ 

EAST  COAST  FREELANCE 
Veteran  reporter/writer  will  cover 
events,  features,  all  sports,  geared  to 
your  paper.  Have  computer,  will  travel. 
Reasonable  rates. 

Call  Chuck  (914)  428-6111. 


PRODUCTIONITECH 

PRODUCTION  MANAGER.  Exper¬ 
ienced.  Broad  knowledge  of  printing 
production.  Excellent  administrative 
skills.  Best  of  references.  Reply  to  Box 
3652,  Editor  &  Publisher. 


% 
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SHOP  TALK  AT  THIRTY 


Calls  for  new  minority  recruitment  formula 


By  Neal  E.  Robbins 

I  wish  to  answer  George  E.  Curry’s 
April  8  letter  on  my  March  4  “Shop 
Talk”  article  about  workshops  to 
recruit  and  train  minority  high  school 
students  for  journalism  careers. 

I  never  in  any  way  implied,  as  he 
insists  I  did,  that  the  idea  behind 
“minority  only”  workshops  was  to 
“exclude  whites.”  This  is  a  rather 
unfair  and  baseless  distortion.  How  I 
managed  to  make  these  alleged  impli¬ 
cations,  Mr.  Curry  does  not  state. 

He  is  correct  in  quoting  my  article 
as  saying  some  minority  students  are 
put  off  by  workshops  for  “minorities 
only.”  He  seems  to  think  this  refers  to 
those  who  take  part  in  such  programs, 
but  it  obviously  refers  mainly  to  those 
who  do  not. 

Rightly  or  wrongly,  it  is  quite  true 
that  some  see  “minority  only”  as 
analogous  to  being  hired,  not  on 
.merit,  but  on  the  basis  of  filling  quo¬ 
tas.  This  could  discourage  them  from 
applying. 

However,  Mr.  Curry’s  focus  on 
this  matter  misses  the  larger  argu¬ 
ment.  It  was  that  there  might  be  a 
better  way  to  get  minorities  into  jour¬ 
nalism  than  by  sticking  to  the  now 
somewhat  tired  formula  of  “minority 


(Robbins,  an  assistant  professor  at 
Roosevelt  University  in  Chicago,  ad¬ 
ministers  school-year  and  summer 
journalism  training  programs  for 
minorities  sponsored  by  the  Chicago 
Tribune  Foundation,  the  Field  Corpo¬ 
ration  Fund  and  others.) 


UBQNnNMOa  MOUd 
SNi3N  HUM  ISUId  3Q 


Get  your  copy  of 

AdNeivs 

-  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  o 


I  To;  Ad  News,  17-21  Bellevue  Street 
I  Surry  Hills,  N.S.W.,  2010,  Australia 
.  VCC I  Please  send  me  AD  NEWS  for  one 
I  I  CwS  year  -  26  issues  I  enclose  my 
I  bankdraft  in  Australian  currency  for  Aust.  $  128. 

I  Name: _ 

I  Address: _ 


only”  workshops. 

My  article  suggested  that  efforts  to 
recruit  minorities  into  the  nation’s 
newsrooms  —  many  of  them  based 
for  years  on  the  minority-only  high 
school  workshops  formula  —  have 
not  succeeded  on  the  scale  necessary 
to  reach  industry  goals  of  20%-25% 
racial  and  ethnic  parity  in  news¬ 
rooms. 

At  latest  count,  after  years  of 
intense  work,  minority  levels  in  news¬ 
rooms  remain  at  7.5%.  More  than 
50%  of  newspapers  have  no  minority 
staff  at  all.  The  figures  alone  suggest 
that  it  might  be  worth  thinking  about  a 
new  approach. 

I  spoke  for  workshops  that  admit 
mostly,  but  not  exclusively,  minority 
students  only  because  this  seems  to 
enable  workshops  to  form  open  and 
direct  links  with  the  natural  recruiting 
points  in  the  school  systems:  the 
school  newspaper  and  journalism 
programs. 

Workshops  that  are  exclusively  for 
minorities  cannot  work  in  such  an 
easy  partnership  because  they  are  not 
for  all  the  students  on  the  staffs  of 
these  units.  This  limits  them  in  ways 
that  might  be  avoided.  In  saying  this,  I 
realize  I  am  challenging  the  work  of 
Mr.  Curry  and  such  organizations  as 
the  Dow  Jones  Newspaper  Fund. 

I  am  quite  familiar  with  their  work 
and  would  never  deny  the  value  of 
what  they  have  done,  but  that  does 
not  mean  theirs  is  the  best  or  only  way 
to  bring  about  change.  I  would  hope 
they  are  big  enough  to  re-examine  the 
options. 

The  main  thrust  of  my  article,  on 
which  Mr.  Curry  is  silent,  is  that  high 
school  journalism  is  neglected  and 
that  changing  it  is  key. 

My  point  is  that  news  media  efforts 
must  focus  more  on  making  schools, 
especially  urban  schools  where 
minorities  are  concentrated,  better 
able  to  prepare  and  interest  students 
in  journalism. 

They  must  create  a  self-perpetuat¬ 
ing  system  to  continuously  recruit 
minorities  for  the  news  media.  Any 
solution  that  does  not  change  the 
schools  will  be  of  passing  usefulness. 
“Minority-only”  workshops,  inas¬ 
much  as  they  have  not  created  these 
systems,  may  fall  into  this  category. 

The  experience  at  my  institution, 
Roosevelt  University,  may  be  illus¬ 
trative.  In  the  last  year  alone,  some 
500  students,  70%-80%  from  minori¬ 
ties,  have  attended  daylong  journal¬ 


ism  training  workshops  at  Roosevelt. 
They  are  the  staffs  of  newspapers  at 
more  than  30  Chicago  schools.  By 
dealing  with  the  whole  unit  we 
strengthen  the  school  journalism  pro¬ 
gram.  We  also  win  the  support  of 
schools  and  teachers,  who  become 
partners  in  promoting  talented 
minority  youth  into  journalism  work¬ 
shops  and  careers. 

This  mixed  program  is  the  recruit¬ 
ment  basis  for  another,  higher-level 
advancement  program:  a  five- week 
journalism  workshop  mainly,  but  not 
exclusively,  for  minorities.  The  work¬ 
shop  is  taught  by  professional  jour¬ 
nalists  and  high  school  newspaper 
advisers  to  provide  the  latter  with 
further  training  opportunities. 
Teaching  the  teachers  of  the  high 
schools  where  minorities  are  found  is 
one  of  the  essential  elements  in 
boosting  school  journalism. 

Our  program  and  others  like  it  have 
generated  great  demand  for  applica¬ 
tions  to  such  summer  workshops. 
This  suggests  the  involvement  with 
schools  may  point  to  a  way  to  resolve 
problems  of  too  few  applicants  faced 
by  many  minority  advancement 
schemes. 

I  wish  to  answer  other  points  made 
by  Mr.  Curry: 

•  That  journalism  workshops 
should  be  about  skills  “not  seating 
arrangements.”  I  never  stated  other¬ 
wise.  I  said  only  that  the  mixed  format 
has  a  positive  side  effect:  It  helps 
students  learn  about  getting  along  in 
an  integrated  environment. 

•  That  I  have  suggested  minority 
role  models  are  unimportant.  I  did 
not.  They  are  vital.  Minority  journal¬ 
ists  participate  in  all  of  our  work¬ 
shops. 

•  That  many  students  prefer 
“working  journalists”  to  “educa¬ 
tors”  in  workshops.  Maybe,  but  they 
may  not  understand  that  educators 
may  also  be  journalists.  Mr.  Curry 
himself  has  this  misconception.  He 
dismisses  me,  for  example,  as  an 
“educator.”  I  joined  academia  after 
eight  years  as  a  UPI  foreign  corre¬ 
spondent  and  editor. 


Gluck  acquires  mag 

Former  St.  Louis  (Mo.)  Globe- 
Democrat  publisher  Jefrey  (Jluck  has 
purchased  Kansas  City  Magazine 
through  his  company.  Magazine  Man¬ 
agement  Services  Inc.  The  purchase 
price  was  not  disclosed. 
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New  Orleans  Sty 
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ANRA  Technical  Exposition  and  Conference 
New  Orleans,  LA  June  10-14 


New  Orleans,  the  city  of  celebration  is  the  site  for  this  year's  annual  AINPA/TEC  Exposition  and 
Conference.  Come  celebrate  with  E&P  by  placing  your  advertising  message  in  our  three  key 
issues  tied  to  this  great  industry  eventi  ^ 

E6fP  Planning  Issue  —  May  13, 1989  This  issue,  published  a  month  before 

the  main  event,  is  a  favorite  among  conference  attendees.  It  is  in  the  format  of  a  pullout  section 
within  the  regular  E6fP  issue  and  is  used  by  our  readers  to  plan  their  convention  time.  It  lists  the  exhibi¬ 
tors  and  what  they  will  be  featuring  at  their  booths  with  special  emphasis  on  "what's  new "  in  the  industry. 
Your  ad  here  will  reach  high-quality  prospects  who  plan  their  time  carefully  and  will  therefore  ensure  high- 
quality  traffic  at  your  exhibit.  Additionally,  your  ad  here  promotes  your  products  and  services  to  the  entire  list 
of  newspaper  products  and  service  buyers  who  subscribe  to  and  receive  E&P  regularly. 

SPECIAL  OFFER  —  Find  out  about  our  "Exhibitor's  Personal  Memo"  offer  for  the  Planning  Issue!  It's  a 
new  feature  designed  to  bring  manufacturers  and  buyers  closer  together.  Call  your  local  EdePad  rep  and  get  all 
the  detailsl  ^  Closings:  Space  —  Nay  1,  Ad  Material  —  Nay  3 

•  •  ♦ 

EfifP's  Conference  Issue  —  June  10,  1989  This  "at  the  show"  issue 

will  be  distributed  at  the  conference  (in  both  exhibit  halls)  and  of  course,  it  will  go  to  the  complete 
list  of  E&P  subscribers.  This  issue  gives  your  ad  message  added  exposure  because  it  will  have  an 
impact  on  quality  buyers  at  the  show  as  well  as  those  who  couldn't  make  it  to  the  show  —  our  regular 
subscribers.  The  PIEWS/TEC  environment  of  this  issue  provides  the  ideal  showcase  for  your  products 
and  enhances  your  ad  message  both  with  conference  attendees  and  at  newspaper  plants  around  the 
country.  ^  Closings:  Space  —  Nay  30.  Ad  Naterial  —  June  1 

♦  .  • 

E&P's  Post  Conference  Issue  —  June  17,  1989  Your  ad  in 

this  issue  serves  to  welcome  your  prospects  home  and  immediately  reminds  them  of  what 
they  saw  at  your  booth.  Your  ad  here  utilizes  the  techniques  of  a  sales-call  follow-up  leaving  a 
strong  impression  on  the  minds  of  the  returning  attendees.  The  editorial  focus  is  on  the  high¬ 
lights  of  the  conference,  giving  your  ad  the  right  setting  to  impress  those  prospects  who  did 
not  attend  the  conference.  Closings:  Space  —  June  7,  Ad  Naterial  —  June  9 


Ensure  greater  impact  on  buyers  and  prospects 
with  a  strong  and  focused  advertising  campaign 
in  all  three  EStP  "TEC"  issues! 


NEW  YORK 
212  *675  *4380 


CHICAGO 
312  *645  *0123 


SALES  OFFICES 

LOS  ANGELES 
213  *382  *6346 


SAN  FRANCISCO 
415* 421- 7950 


TORONTO 
416 ‘833 -6200 


Ecilor&Piibislier 


1 1  West  19th  Street  •  New  Vbrit.  N  Y  tOOl  1  •  212  675  4360 
FAX#  212  929  1259 
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KEEPING  THE  FRCMSE 


When  each  day’s  front  page  declares 
yoiire  “  the  newspaper  that  cares  about 
El  Paso;’  you  have  to  be  ready  to  prove  it. 

"We  really  try  to  live  up  to  that  motto’,’ 
said  Tom  King,  editor  of  the  El  Paso 
Herald-Post.  "Our  emphasis  is  on  the 
readers  and  what  they  want.  V\fe  listen  to 
them  carefully  and  try  to  make  our  paper 
an  important  part  of  their  lives’.’ 

Because  research  and  comments 
indicate  readers  especially  like  briefs, 
the  paper  commits  space  and  staffing 
for  well-written  briefe  on  a  wide  range 
of  topics  in  every  section  of  the  paper  It 
also  consistently  labels  pages,  and  fea¬ 
tures  within  pages. 

Meanwhile,  writing  coach  Rich 
Van  Cleef  works  with  reporters  to  im¬ 
prove  their  copy,  and  rotating  peer  review 
groups  critique  the  paper  and  offer  sug¬ 
gestions  for  overall  improvements.  And 
King  invites  residents  to  visit  his  office  for 
"The  Editor’s  In”  weekly  one-on-one  dis¬ 
cussions  about  news  coverage  and  the 
paper’s  role  in  the  community. 

'There  also  is  a  continuous  review  in 
a  newsroom  newsletter;  acknowledging 
excellent  efforts  as  well  as  pointing  out 
what  could  have  been  done  better.  Con¬ 
tributions  come  from  the  editors,  the 
wnting  coach,  the  staff  members,  and 
sometimes  the  public. 

For  the  way  it  listens  to  its  readers 
and  analyzes  the  job  it  is  doing,  the 
Herald-Post  has  been  recognized  by 
Scripps  Howard  for  the  best  labeling  of 
pages  and  sections,  the  best  use  of  news 


Writing  coach  Rich  Van  Cleef  works  with  Herald-Post  reporter  Tbresa  Kramer 


briefs,  and  the  best  ongoing  critiques.  All  are  a  part  of  a  commitment  to  Total  Quality. 


"It’s  simple — we  want  each  day's  paper  to  be  better  than  the  previous  one;’  said  King. 


DELIVERING  TOTAL  QUALITY 


SCRIPPS  HOWAED 
ill  NEWSPAPERS 


